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A  Good  Newspaper  Cannot 
Be  Produced  Cheaply 

An  Expensive  Newspaper  Cannot  Be  Sold 

At  a  Low  Price 

Seattle  Newspapers  Are  Sold  at  the 
Following  Rates: 


Sunday  Daily 


Month 


THE  TIMES  .  .  $.10  $.05  $1.50  $18.00  Net 


The  Post-Intelligencer . 10 

The  Star . — 


10.00 

5.00 


Subject  to 
Di»count 
Subject  to 
Discount 


OFFICIAL  CIRCULATION 

FIGURES 


City  of  Seattle: 


Total  Circulations: 


SUNDAY  TIMES .  60,851  SUNDAY  TIMES . 91,258 

Sunday  Post-Intelligencer . 34,632  DAILY  TIMES .  57.738 

DAILY  TIMES .  47,378  Sunday  Post-Intelligencer . 65,549 

Daily  Post-Intelligencer . 32,608  Daily  Post-Intelligencer . 50,795 

Daily  Star . 38,116  Daily  Star  (No  Sunday  Issue)  .  .  .  .58,586 

These  Figures  From  Audit  Bureau  of  Cireulatioiis  Report  for  Year 
Eliding  June  30,  1920 — Just  Published 


EASTERN  REPRESENTATIVE 


THE  S.  C.  BECKWITH  SPECIAL  AGENCY 


NEW  YORK 


ST.  LOUIS 


CHICAGO 


KANSAS  CITY 


DETROIT 


ATLANTA 


PACIFIC  COAST  REPRESENTATIVE 


R.  J.  BIDWELL  CO.,  SAN  FRANCISCO 


above  siispiciorv ! 


wHie  oi*  wire 

Newspaper  Ei\tei*piise  Association 

A.  Soj’vicTG  — yVb^  A  Sync/ic:^dt^& 

Cleveland ,  Ohio. 


4 


Editor  &  Publisher  for  October  16,  1920 


Seal  of  the  Gty  of 
Philadelphia 


If  you  were  to  ask  most  any 
_  % 

intelligent  Philadelphian  how  to 
make  your  advertising  do  the 
most  good  in  Philadelphia,  the 
reply  undoubtedly  would  be 

“PUT  IT  IN 
THE  BULLETIN” 


I\et  paid  average  circulation 
for  the  six  months  ending  Oc¬ 
tober  1, 1920,  as  per  U.  S.  Post 
Office  report:  488,151  copies 
a  day. 


Philadelphia's  Chief 

Statistician  Says 

Americanization  of  Foreign 
Population  Places  City  on 
Sound  Basis 

PREDICTS  BUILDING  BOOM 

“Statictics  of  the  growth  of  Philadel¬ 
phia’s  population  show  that  we  are 
Americanizing  the  foreigners  born  here, 
that  very  few  adult  foreigners  have 
come  here  recently,  and  that  this  city  is 
therefore  on  a  sounder  basis  of  American¬ 
ization  than  ever  before.” 

This  observation  was  made  today  by 
E.  J.  Cattell,  city  statistician,  comment¬ 
ing  on  the  correcte<l  official  count  fer 
Philadelphia  announced  yesterday.  Sev¬ 
eral  months  ago  Dr.  Cattell  estimated 
the  city’s  population  at  1,800,000.  The 
corrected  count  shows  there  are  1.82.’?,- 
779  living  here  instead  of  1.829.1.n8,  the 
first  total  given  out.  This  is  a  gain  of 
021. 

The  population  of  Pennsylvania,  an¬ 
nounced  yesterday,  i.s  8.720,1.")!),  an  in¬ 
crease  of  1,055,048,  or  19.8  per  cent,  over 
1910. 

'T  find  much  to  be  encouraged  with  in 
our  population  today,”  .said  Dr.  Cattell. 
“The  State  of  Pennsylvania  stands  to¬ 
day  in  the  strongest  jmsition  in  the  na¬ 
tion.  Xew  York  State,  by  this  latest 
census,  has  practically  sixty  per  cent, 
of  her  population  in  one  city,  ai.d  the 
largest  concentration  of  that  city  is  for¬ 
eign  in  make-up. 

“Pennsylvania’s  largest  city.  I’hiladel- 
phia,  has  less  than  one-fourth  of  the 
State’s  population,  and  le.ss  than  one- 
fourth  of  her  population  is  foreign-born. 
Pennsylvania  is  strongest  in  that  feature 
of  civilization  high-lighted  by  experts ; 
that  is,  wide  distribution  of  population. 
She  has  many  cities  which  might  be 
termed,  on  the  basis  of  population,  sec¬ 
ond-class  cities,  but  which  are  in  effect 
third-class  cities.  The  majority  of  these 
cities  have  industries  an. I  environments 
■  which  prrxluce  large  buying  power.  Take, 
for  example,  the  oil  field  cities.  Each 
is  a  money  producer  and  a  money  saver. 

“Ill  Philadelphia  liie  population  in¬ 
crease  has  been  normal.  There  has  been 
an  increase  of  births  over  fleaths.  so  we 
have  .4mericanized  our  own  blood.  Our 
normal  incieafe  in  babies  alone  during 
ten  years  Avould  be  400,000.  We  lost 
during  the  period  of  th;  war  more  than 
lOO.OiXt  foreigners,  wh  >  would  have  come 
here.  Thus  we  have  hern  able  to  Amer¬ 
icanize  and  assimilate  the  foreign-born 
in  our  city,  with  no  prospicts  of  taking 
care  of  foreign  additions  for  some  time. 

“When  iinnugration  to  this  country 
does  begin  we  will  get  here  only  the  be.st 
element.  Persons  worth  while  in  ‘he 
foreign  countrie.s  will  ha\e  become  so 
tired  of  radical  governments  they  wiil 
welcome  a  chance  to  come  here  and  be 
good  citizen.s. 

“The  housing  situation  will  solve  it¬ 
self.  Prices  of  houses  are  coming  down. 
Demand  for  them  i.s  created  by  adults 
moving  in.  Few  are  doing  so  now.  In¬ 
crease  in  the  birth  rate  .neani  nothing 
now ;  new  babies  don’t  demand  new 
houses,  but  adults  do. 

“The  best  skilled  labor  which  came 
here  to  work  has  stayed.  The  floaters 
after  big  wages  have  gone. 

“Philadelphia  has  enough  room  in 
which  to  expand  for  many  years,  and 
a  great  building  boom  is  likely  next 
spring.” 
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U.  S.  MUST  HAVE  ITS  OWN  MERCHANT  MARINE 


Newspaper  and  Advertising  Forces  Band  Together  to  Support  Plans  of  Shipping  Board — Benson  Pre¬ 
sents  Facts  to  A.  A.  A.  A.,  A.  B.  C.,  and  A.  A.  C.  Conventions 


(B.v  Telegraph  to  Editor  &  Publisher) 


^niCAGO,  Oct.  15. — American  news- 
'^paper  and  advertising  forces,  repre¬ 
senting  every  shade  of  politics  and  opin¬ 
ion,  banded  together  here  tonight  to  win 
back  for  the  United  States  its  former 
place  among  the  leading  merchant  ma¬ 
rine  powers  of  the  world.  The  members 
of  the  American  Association  of  Agencies, 
the  Audit  Bureau  of  Circulations  and  the 
Advertising  Agencies  Corporations  are 
the  power  behind  the  movement,  as  it 
has  been  started,  and  efforts  will  be 
made  at  once  to  enlist  the  support  of 
every  editorial  and  advertising  man  and 
woman  in  the  nation. 

The  immediate  project  to  be  taken  up 
will  be  to  sell  the  vessels  now  in  the 
hands  of  the  U.  S.  Shipping  Board  to 
American  owners  instead  of  allowing 
them  to  fall  into  the  hands  of  foreigners 
to  be  used  against  the  commercial  inter¬ 
ests  of  this  country. 

The  Advertising  Agencies  Corporation 
was  recently  granted  a  Government  ap¬ 
propriation  of  $50,000,  with  which  to 
make  a  national  survey  of  the  prospects 
of  selling  the  Shipping  Board’s  boats. 
This  is  expected  to  be  completed  next 
month  and.  although  of  an  absolutely 
confidential  nature  until  released  by  the 
Government,  it  has  become  known  the 
report  will  disclose  that  one  of  greatest 
commercial  opportunities  America  has 
ever  had  lies  in  controlling  its  own  ship¬ 
ping  facilities. 

Plan  Wide  U>e  of  Newspapers 

The  forthcoming  survey  will  propose  a 
selling  campaign,  the  basis  of  which  will 
be  the  education  of  the  American  people, 
by  means  of  advertising,  in  the  necessity 
of  building  a  permanent  American  mer¬ 
chant  marine.  The  plan  will  provide 
for  using  space  in  practically  every 
newspaper  in  the  land  to  hammer  home 
the  truth  about  American  shipping;  to 
prove  that  Americans  are,  and  always 
have  been,  a  “ship-minded”  people,  per¬ 
fectly  capable  of  successfully  sailing  and 
operating  ships  in  competition  with  any 
other  nation  in  the  world ;  and  to  im¬ 
press  the  fact  that  America’s  commercial 
salvation  of  the  future  lies  in  indepen¬ 
dence  in  the  means  of  transporting 
American-made  products  to  foreign 
markets. 

Admiral  \V.  S.  Benson,  chairman  of 
the  Shipping  Board,  sent  a  ringing  mes¬ 
sage  to  tonight’s  joint  banquet  and 
business  session  of  the  American  Asso¬ 
ciation  of  Advertising  Agencies,  the  Ad¬ 
vertising  Agencies  Corporation  and  the 
Audit  Bureau  of  Circulations,  the  grand 
finale  of  the  three  organizations’  conven¬ 
tion  days  at  the  Hotel  La  Salle,  during 
which  the  subject  of  an  American  mer¬ 
chant  marine  was  the  foremost  topic  of 
discussion.  The  publishii:g  and  adver¬ 
tising  hosts  came  together  tonight  in 


complete  understanding  and  pledged 
their  undivided  co-operation  in  the  work 
before  them. 

Admiral  Benson  was  unable  to  be 
present  but,  through  Chairman  O.  H. 
Blackman,  addressed  the  newspaper 
and  advertising  men  in  an  intimate 
way  on  the  shipping  situation,  with  the 
idea  of  giving  them  a  clear  understand¬ 
ing  of  the  factors  and  obstacles  they 
must  be  prepared  to  deal  with  in  the  line 
of  the  duty  for  which  they  have  volun¬ 
teered. 

The  Admiral  declared  first  of  all  that 
foreign  shipping  interests,  hiding  behind 
the  mask  of  corporate  names  and  organ¬ 
izations,  are  responsible  for  creating  an 
impression  that  an  .American  merchant 
marine  would  be  a  menace  to  America, 
itself,  and  other  nations. 

Vicious  Foreign  Propaganda 

“Now  and  then,”  the  Admiral  said, 
“their  efforts  to  muddy  the  waters  suc¬ 
ceed  to  the  extent  of  influencing  honest 
opinion  against  the  Shipping  Board’s 
policies,  which  aim  to  build  up  a  per¬ 
manent  merchant  marine.” 

It  is  just  such  propaganda  as  that,  the 
Admiral  pointed  out,  which  the  forces  of 
the  press  and  of  advertising  are  best 
fitted  to  help  the  Shipping  Board  com¬ 
bat.  In  reality,  .Admiral  Benson  said  he 
gladly  would  and  did  pledge  himself 
to  see  that  not  only  his  own,  but 
Other  governments  be  brought  to  a 
point  where  they  fully  agree  to  re¬ 
tire  absolutely  from  ocean  carriage, 
which  can  only  mean  uneven  competition 
with  tile  private  owner.  He  said  the 
Shipping  Board  is  endeavoring  to  be  in 


ADMIRAL  W.  S.  BENSON 

Chairman  of  the  U.  S.  Ship¬ 
ping  Board,  whose  address 
was  the  feature  of  the  joint 
banquet  of  the  American 
Association  of  Advertising 
Agencies,  the  Audit  Bureau  of 
Circulations  and  the  Adver¬ 
tising  Agencies  Corporation 
in  Chicago  last  night. 


that  condition  about  as  quickly  as  possi¬ 
ble  and  the  law  demands  it. 

The  Admiral’s  remarks,  which  were 
designed  especially  for  the  information 
of  editors  and  advertisers,  were  in  full 
as  follows: 

“Plain  speech  harms  only  those  who 
are  afraid  of  the  truth.  I  have  always 
maintained  that  whenever  you  let  in  the 
sunshine  truth  reigns  supreme.  This  is 
true  now — it  was  true  in  the  past. 

“What  American  worth  his  salt  will 
stand  up  in  public  and  say  our  merchant 
marine  is  a  menace  to  this  nation  or 
any  other?” 

“Yet  we  find  men  hidden  behind  cor¬ 
porate  names  and  organizations  who 
have  the  audacity  to  create  such  an  im¬ 
pression.  But  when  you  tear  off  the 
mask,  you  find  that  these  same  men  are 
basking  in  the  favor  of  foreign  shipping 
interests  or  have  hopes  in  that  direction. 

“Now  and  then  their  efforts  to  muddy 
the  waters  succeed  to  the  extent  of  in¬ 
fluencing  honest  opinion  against  the 
Shipping  Board’s  policies  which  aim  to 
upbuild  a  permanent  merchant  marine. 

“Our  shipbuilding  is  in  rivalry  with 
no  one.  We  are  content  to  see  our 
commerce  carried  in  the  bottoms  of 
other  nations.  It  was  not  until  urged 
by  our  allies  to  engage  in  shipbuilding 
on  a  stuiiendous  scale  that  we  attempted 
to  rehabilitafe  our  fast  diminishing  fleet. 
A  world  emergency — tlie  civilization  of 
the  world  was  at  stake — and  we  were 
told  that  ships  and  more  ships  were 
the  crying  need. 

“The  cry  that  went  ont  for  ships  we 
answered  and  the  noble  response  of  our 


Photo  by  Paul  Thompson. 


citizens  who  bought  Liberty  Bonds  to 
finance  the  building  of  these  ships 
aroused  the  admiration  of  the  world. 
The  records  of  our  shipbuilders  stirred 
the  imagination  of  all.  It  was  real  team¬ 
work  and  history  in  the  making.  Our 
workmen  broke  world  records  in  ship 
construction  and  riveting  rivalry  speeded 
up  shipbuilding.  America  applauded 
these  efforts.  Then  came  the  armistice. 
A  new  set  of  problems  were  before  us. 

“It  took  courage  to  spend  large  sums 
of  money  in  this  effort  and  I  want  to  re¬ 
peat  here  what  I  said  in  New  York  a  few 
months  ago  that  Edward  N.  Hurley 
showed  how  big  a  man  he  was  by  the 
courageous  way  in  which  he  met  the 
problems  before  him — first,  in  the  con¬ 
struction  of  ships  and  later  when  the 
sudden  cessation  of  hostilities  complete¬ 
ly  upset  the  huge  war  machinery  set  up 
under  his  direction. 

“Mr.  Hurley  was  equally  as  brave  and 
farsighted  when  he  cut  down  our  con¬ 
struction  program  to  a  point  that  saved 
more  than  $600,000,000  in  the  cancella¬ 
tions  he  effected.  It  was  no  easy  task 
and  you  men  of  large  affairs  know  what 
problems  must  have  confronted  the  Ship¬ 
ping  Board  when  it  saw  the  need  of 
shutting  off  many  shipbuilding  activities. 
Yon  can  readily  see  what  confronted  the 
Shipping  Board.  Problems  of  recon¬ 
struction,  the  need  of  employing  our  re¬ 
turning  soldiers,  the  fear  of  sudden  stop¬ 
page  of  work  precipitating  undue  in¬ 
jury  upon  patriotic  men  all  had  to  be 
considered. 

U.  S.  Ships  Carried  95^  of  Supplies 

“But  that  is  now  history.  It  is  what 
we  have  before  us  today  that  you  are 
most  interested  in  and  so  I  shall  deal 
with  that.  Of  course  most  of  you  under¬ 
stand  that  the  United  States  Shipping 
Board  came  into  existence  several 
months  before  we  entered  the  World 
War.  Its  real  purpose  was  to  be  a  regu¬ 
latory  body  of  shipping,  with  vast  powers 
that  could  be  utilized  to  build  up  our 
merchant  shipping. 

“The  Shipping  Board  had  hardly  as¬ 
sumed  an  organization  form  when  the 
Ignited  States  was  drawn  into  war.  Then 
we  plunged  into  a  record-breaking  ship 
construction  program,  which  is  now  near 
completion.  The  ships  which  we  built 
during  the  war  played  a  winning  part  in 
carrying  our  products  to  the  men  at  the 
fighting  front.  It  should  not  be  forgotten 
that  as  a  result  of  our  merchant  marine 
and  what  we  were  able  to  whip  into 
shape  between  the  declaration  of  war  and 
the  time  when  our  men  were  ready  for 
hostilities  95  per  cent  of  their  supplies, 
including  munitions,  were  carried  over¬ 
seas  in  .American  bottoms. 

“Approximately  45  per  cent  of  our 
fighting  men  went  over  in  American 
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lowing  table  shows  the  relation  of  Ship-  aging  caretakers  and  withdrawn  from 
ping  Board  and  other  American  carriers  operation. 

to  the  entire  foreign  commerce  of  the  “And  now  we  come  to  the  manning  of 
United  States  during  the  fiscal  year  our  ships.  At  the  time  we  entered  the 
ended  June  30,  1920:  World  War  there  was  not  only  a  short- 
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bottoms.  That  is,  about  a  million  men 
sailed  overseas  in  our  ships. 

“I  came  of  seafaring  stock,  was  born, 
bred  and  educated  a  sailor  in  the  Navy. 
It  is  my  study  of  the  Navy  which  makes 
my  appreciation  of  our  merchant  marine 
so  strong.  The  interest  which  it  is  arous¬ 
ing  is  not  new  to  me  for  in  my  boyhood 
days  we  were  ven'  powerful  as  sea 
traders. 

"It  required  the  terrible  world  war  to 
force  us  to  a  realization  of  the  great 
international  responsibilities  our  popula¬ 
tion  and  wealth  entail.  The  work  which 
I  did  during  the  war  brought  me  in  close 
touch  with  the  manifold  problems  of  the 
Shipping  Board  during  those  hours  when 
the  world's  fate  was  Iteing  decided. 

“Those  who  worry  most  about  our 
entrance  into  ocean  commerce  must  be 
our  cousins  overseas — the  British.  For 
many  centuries  the  mistress  of  the  seas. 
Great  Britain  has  carried  the  message 
of  cfimmercial  advancement,  but  it  is 
essential  that  the  world  should  under¬ 
stand  that  we,  who  fully  appreciate  the 
service  rendered  by  other  nations,  are 
now  ship-independent  in  the  develop¬ 
ment  of  our  ocean  carrying  trade.  We 
mean  to  play  our  part  in  manly  .Ameri¬ 
can  fashion,  and  have  done  so  frcim  the 
start. 

Government  Will  Retire 

“Gladly  I  wruld  and  do  pledge  myself 
to  help  see  that  not  only  my  own  but 
other  governments  be  brought  to  a  point 
where  they  fully  agree  to  retire  abso¬ 
lutely  from  ocean  carriage,  which  can 
only  mean  uneven  competition  with  the 
private  owner.  We  are  endeavoring  to 
do  this  as  quickly  as  possible  and  the 
law  demands  it. 

“The  magnitude  of  our  effort  in  world 
shipping  may  seem  to  spell  disaster  to 
other  natifins.  But  it  should  not.  We 
are  only  making  up  for  the  world  slack 
in  shipping  brought  on  by  the  deadly 
work  of  the  submarine.  By  force  of 
world  emergencies  we  have  had  to  re¬ 
place  the  enemy  whose  proud  position  in 
maritime  fields  was  wrested  from  her 
by  the  splendid  work  of  our  .Allies  with 
whom  we  fought  during  the  most  deadly 
part  of  the  war. 

“Figures  are  uninteresting  as  a  rule. 
I  must  submit  them  in  order  to  give  a 
fair  analytical  presentation  of  conditions. 
.An  analysis  of  Shipping  Board  activi¬ 
ties  in  export  and  import  trade  for  the 
fiscal  \ear  ending  June  30,  1920  will  be 
helpful. 

“.A  resume  of  the  activities  of  Ship¬ 
ping  Board  vessels  show  that  during  the 
fiscal  year  these  vessels  carried  exports 
of  13  379,234  tons  and  imports  of  7,236,- 
16R  tons,  a  total  of  20,61  .S,402  tons, 
through  forty-nine  United  States  ports. 
In  this  connection  it  is  noted  that  24 
per  cent  (1,720,733  tons),  of  the  imports 
consisted  of  crude  petroleum. 

“Exports  were  forwarded  from  forty- 
four  ports  and  imports  were  received 
'at  thirty-one  ports. 

Figures  Tell  the  Story 

“Twenty-six  of  these  ports  handled 
over  98  percent — 20.079,574  tons  (Ex¬ 
ports  12,9.59.802  tons.  Imports,  7,119,772 
tons) — of  the  entire  tonnage  moved. 
The  accompanying  Table  “A”  shows 
these  26  ports  arranged  in  order  ac¬ 
cording  to  total  tonnage  handled  by 
each.  Relative  rank  by  volume  of 
exports  and  imports  as  well  as  the 
percentage,  of  the  total  tonnage, 
handled  through  each  port  are  also 
indicated. 

“.As  of  particular  interest  it  is  noted 
that  of  our  total  foreign  trade  during  the 
year,  71,586,250  tons — 57  per  cent  (40,- 
463.397  tons)  was  carried  by  American 
vessels — 29  per  cent  by  Shipping  Board 
and  28  per  cent  Independents.  The  fol- 


“The  total  documented  sea-going  mer- 
ch.ant  marine  of  the  I'nited  States  (500 
gross  tons  and  over)  at  October  1,  1920. 
consisted  of  3,482  vessels  of  11,708.342 
gross  tons  or  approximately  17,562,513 
deadweight  tons. 

Where  The  Ship*  Are 

“Of  this  total  the  Shipping  Board  now 
owns  1,627  vessels  of  6.862,548  gross  tons 
equivalent  to  10.293  308  deadwei.ght  tons. 
Of  this  total  owned  by  the  Shipping 
Board  693  vessels  of  3.036,065  dead¬ 
weight  tons  are  vessels  of  less  than 
5,000  deadweight  tons  each. 

“Vessels  between  5.000  and  6.000  dead¬ 
weight  tons  number  147  or  771,734  dead¬ 
weight  tons. 

“The  tonnage  of  active  vessels  at  pres¬ 
ent  controlled  by  the  Shipping  Board,  ex¬ 
clusive  of  the  vessels  operated  by  the 
.Army  and  Navy  and  under  Bareboat 
and  Time  Charter,  are  distributed  in  the 
various  trades  as  follows : 

.1R%  in  Northern  European. 

9^  .Southern  European. 

4%  .African. 

\1'%  Trans-Pacific. 

KSej  South  .America. 

9'^r  VVe=t  Indies  and  Caribbean. 

6%  Pomestic  service. 

2^r  Operating  between  foreign  ports. 

“Of  the  steel  vessels  owned  by  the 
Shipiting  Board  enpaperl  in  these  services 
589  are  operating  from  North  .Atlantic 
Ports,  89  from  South  .Atlantic  Ports,  229 
from  Gulf  Ports,  132  from  Pacific  Ports. 
89  are  employed  in  Coastwise  service.  53 
are  operating  between  foreign  Ports.  113 
are  at  present  unallocated  to  any  des¬ 
ignated  berth  liner  service.  These  latter 
virtually  constitute*  the  tramp  service  of 
the  fleet. 

“Of  the  total  fiperating  on  the  North 
.Atlantic  District  ,274  vessels  are  operat¬ 
ing  from  the  port  of  New  A’ork,  102 
from  Norfolk.  90  from  Baltimore.  70 
from  Philadelphia.  23  from  Briston  and 
1  from  Portland.  Maine. 

“The  total  deadweight  operating  from 
North  .Atlantic  Ports  is  3,991.504.  Of 
the  total  tonnage  operating  in  berth  liner 
service  54  per  cent  of  the  deadweight 
tonnage  is  operating  from  the  .Atlantic 
Ports. 

“The  total  tonnage  operated  by  the 
U.  S.  Shipping  Board  excluding  vessels 
operated  by  the  .Army  and  Navv-  at  Oc¬ 
tober  1,  1920  numbered  1,611  vessels,  the 
deadweight  tonnage  of  10,150,759.  (16 

vessels  operated  by  the  .Army  and 
Navy.) 

“Of  the  1.627  vessels  owned  and  con¬ 
trolled  by  the  Shipping  Board  on  Oc¬ 
tober  1,  1920,  1504  were  cargo  vessels,  27 
were  cargo  and  passenger  vessels,  76 
were  tankers,  15  refrigerators  and  5 
transports.  The  cargo  and  passenger 
vessels  include  2  vessels  chartered  from 
Peru  on  which  the  Shipping  Board  has 
an  optional  agreement  of  purchase. 

“Included  in  the  total  number  of 
vessels  ftwned  and  controlled  at  October 
1,  1920  are  284  wood  and  composite 
vessels  and  5  concrete  vessels. 

“At  the  close  of  September  1920,  60 
of  these  wood  vessels  were  in  active 
service  and  224  were  in  charge  of  man¬ 


age  of  .American  ocean  tonnage  but  of 
men  to  man  the  bottoms  embraced  in 
the  ship  construction  program.  To  meet 
this  condition  to  date  the  board  has 
trained  throu,gh  its  recruiting  service 
f>ver  14.000  officers  and  33,000  men  be¬ 
low  the  .grade  of  officer  for  the  Mer¬ 
chant  Marine. 

“During  the  fiscal  year  ending  June  30, 
1920.  the  Sea  Service  Bureau  placed  on 
■American  vessels  a  total  of  160,861  of¬ 
ficers  and  men  of  which  number  65  7/10 
per  cent  were  .Americans.  When  the 
Shipping  Board  throu.gh  its  a.gencies  first 
began  placing  men  on  ships  in  1917,  at 
the  Port  of  New  A’ork,  which  is  used  as 
an  example  because  it  is  the  most  repre¬ 
sented.  90  per  cent  of  the  crews  placed 
on  .American  vessels  were  aliens. 

“For  the  past  twelve  months  37,271  of¬ 
ficers  and  men  were  placed  on  .American 
ships  by  the  New  A'ork  office  of  the  Sea 
Service  Bureau.  Of  that  number  60  per 
cent  were  .Americans,  the  percentage  of 
-Americans  in  the  Deck  and  Steward’s 
Department  is  lowered  by  the  percentage 
of  aliens  in  the  fireroom,  there  being 
more  aliens  serving  in  that  department 
than  any  other  on  board  ship.  Of  this 
number  9.318  were  able  seamen;  4,937 


about  53  per  cent  of  that  total  were 
.Americans,  while  4,881  were  foreigners, 
.A  total  of  2,968  ordinary  seamen  were 
placed  in  sea  service,  of  this  total  2,641 
or  nearly  90  per  cent  were  Americans. 
The  ordinary  seamen  of  today  are  the 
able  seamen  and  officers  of  tomorrow. 

“In  addition  to  its  other  activities,  the 
Recruiting  Service  of  the  Shipping  Board 
has  trained  several  hundred  skilled 
licensed  engineers  in  the  operation  and 
up-keep  of  marine  turbines  ;  twenty-three 
especially  qualified  men  have  been 
trained  on  the  electric  drives.  We  are 
going  forward  with  the  work  of  de¬ 
veloping  and  raising  the  standard  of  the 
personnel  of  our  ships. 

“The  value  of  a  Merchant  Marine  as 
an  asset  to  this  Nation  is  enhanced  by 
the  fullest  employment  of  Americans  in 
that  service.  During  the  war  it  was 
necessary  to  give  employment  in  the 
Merchant  .Marine  to  nationals  of  the 
countries  allied  with  the  United  States.' 
Most  valuable  service  was  rendered  by 
these  nationals  and  theirs  was  a  great 
contribution  toward  winning  the  war. 

“The  time  has  now  come  when  our 
.American  Merchant  Marine  should  be 
put  upon  a  peace  footing  and  every  ef¬ 
fort  is  being  made  to  increase  the  pro¬ 
portion  of  .American  citizens  in  its  em¬ 
ployment.” 

O.  H.  Blackman,  president  of  the  Ad¬ 
vertising  .Agencies  Corporation,  made 
rousing  appeal  as  toastmaster  for  an 
.American  merchant  marine.  The  other 
speaker  was  L.  B.  Jones,  of  the  Eastman 
Kodak  Company,  president  of  Audit  Bu¬ 
reau  of  Circulations.  The  attendance 
was  five  hundred. 


Schneider  Financial  Editor 

The  New  York  Evening  Post  has  ap¬ 
pointed  Franz  Schneider  financial  editor 
to  succeed  .Alexander  Dana  Noyes,  who 
recently  went  with  the  New  York  Times. 


TABLE  A. — Showing  the  26  ports  that  handled  over  98  per  cent  of  the 
entire  export  and  import  tonnage  of  the  United  State*  during  the  fiscal  year 
ending  June  30.  1920:  al*o  the  nation’s  total  shipping  business  month  by  month. 


tot.m.  exports  imports 


Rela¬ 

tive 

Rank 

Tonnage 

Percent 
age  of 
Total 

Rela¬ 

tive 

Rank 

Percent¬ 
age  of 
Tonnapc  "rotal 

Rela¬ 

tive 

Rank 

Percent¬ 
age  of 
Tonnage  Total 

New  York  . 

1 

5,750,702 

27.9 

1 

1 

3,999.8151 

'’  .J  P 

1 

2.650.887 

! 

36.6 

Baltimore  . 

2 

2.065.465 

10.0 

2 

1,608.1 79  • 

12.0 

4 

457.286!  6.3 

Philadelrhia  . 

3 

2.061.268 

10.0 

4 

1,30-1,886' 

9.8 

2 

756,382 

10.5 

New  Orleans . 

^  4 

1.560,729 

7.6 

•  6 

867.9341 

6.5 

3 

692,795 

9.6 

Norfolk  . 

5 

1,470.349 

7.1 

3 

1,371.607' 

10.3 

13 

98.472 

1.4 

San  Franeisco  . . . 

6 

1,042,811 

5.1 

7 

606,3001 

4.5 

5 

436,511 

6.0 

Xewjxirt  News  . . 

7 

972,479 

4.7 

5 

953,839 

7.1 

22 

18,910 

.3 

Savannah  . 

8 

732,807 

3.6 

10 

400,6551 

3.0 

8 

332,152 

4.6 

Seattle  . 

0 

679,558 

3.3 

9 

536.345! 

4.0 

10 

143.213 

2.0 

Boston  . 

10 

677.839 

3.3 

12 

286.0111 

2.1 

7 

391,828 

5.4 

<  lalveston  . 

11 

659,655 

3.2 

8 

555.287^ 

4.2 

11 

104,368 

1.4 

Port  .\rthur  . 

12 

558,612 

2.7 

14 

148.466! 

1.1 

6 

410,146 

5.7 

Mobile  . 

13 

409,768 

2.0 

11 

341,3531 

2.6 

15 

68.415 

.9 

Cbarlcstfin  . 

14 

344,501 

1.7 

15 

148.296! 

1.1 

9 

1 96)205 

2.7 

Portland.  Ore.  ... 

15 

262,243 

1.3 

13 

248,6761 

1.9 

25 

13,567 

.2 

Jacksonville  . 

16 

149,209 

.72 

16 

131,509' 

1.0 

24 

1 7,700 

.2 

Portland,  Me.  . . . 

17 

145.900 

.71 

18 

97.481  ’ 

.7 

17 

48,419 

.7 

Perth  Ambov  .... 

18 

123,381 

.60 

30 

•  19,363! 

.1 

12 

104,018 

1.4 

Wilmington,  N.  C. 

19 

116.460 

.57 

29 

23.4951 

.2 

14 

92,965 

1.3 

I.os  Angeles . 

20 

115,106 

.56 

19 

96,677) 

.7 

23 

18,429 

.3 

Pensacola  . 

21 

80,678 

.40 

20 

5.2,9231 

.4 

18 

27,755 

.4 

Tacema  . 

22 

30,207 

.15 

36 

7,6271 

.06 

21 

22,580 

.3 

Tampa  . 

23 

29,403 

.14 

28 

25.909! 

.2 

28 

3,494 

.05 

San  Pedro  . 

24 

16,071 

.08 

32 

13,2961 

.1 

29 

2,775 

.04 

HoitStfTl  . 

25 

15,248 

.07 

33 

13.1681 

.1 

30 

2,080 

.03 

Kev  West . 

26 

8,855 

.04 

44 

7051 

.01 

26 

8,150 

.1 

T  otal  . 

.. 

20,079,574 

97 -b 

12,959,8021 

97-b 

..  1  7,119,772 

1 

98-1- 

EXPORTS  IMPORTS  AND  IMPORTS 

- ■■--  <—  ■  *  \  / - *■ - > 

PercentaRC  Percentage  Percentage 

Tonnage  of  Total  Tonnage  of  Total  Tonnage  ofTotal 


roTo 

1 

Tulv  . 

741,943  1 

5.55 

448,848  1 

6.20 

1,190,791 

5.78 

.\i?giist  . 

1,621,867  1 

12.12 

437,294  1 

6.04 

2,059,161 

9.99 

September  . 

1,448.528  ! 

10.83 

476,146 

6.58 

1,924,674 

9.34 

October  . 

1,080,135  1 

8.07 

714,118 

9.87 

1,794.253 

8.70 

N<  vernier  . 

1,078.404  1 

8.06 

4vJ5.079  * 

6.01 

1,513,483 

7.34 

December  . 

1,000,099  ! 

7.47 

503.881  ' 

6.96 

1,503,980 

7.30 

1920 

1 

1 

Tamiarv  . 

951,986  ! 

7.11 

403,045  1 

5.57 

1,355,031 

6.57 

iFehniarv  . 

883,925  1 

6.61 

677,667  ! 

9.37 

1,561,592 

7.57 

March  . 

984.514  : 

7.36 

695,769  1 

9.62 

1,680,283 

8.15 

.April  . 

1.311,241  ! 

9.80 

881,825  ! 

12.19 

2,193,066 

10.64 

Mav  . 

1,162,551  ! 

8.69 

707,889  1 

9.78 

1,870,440 

9.07 

.Tune  . 

1,114.041  ! 

8.33 

854.607  ! 

11.81 

1,968,648 

9.55 

Total  . 

13,379,234  ! 

100 

7,236,168  1 

_ 

100 

20,615,402 

^  100 
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AUDIT  BUREAU  OF  CIRCULATIONS  HAS 
MOST  SUCCESSFUL  YEAR 

Memberships  and  Finances  at  New  High  Record — Investment 
of  Money  in  Advertising  Advised  by 
President  Jones. 


(B\-  Telesrafh  to  Editor  &  PfBLisHER) 


(''HiCAGO,  Oct.  15. — Divisional  meetings 
of  the  Audit  Bureau  of  Circulations 
consumed  the  first  day  of  its  convention 
yesterday.  Candidates  for  directorships 
were  nominated  by  the  various  di¬ 
visions,  as  follows: 

Newspapers — H.  E.  Lincoln,  St.  Louis 
Post-Dispatch. 

Magazine.s — Thomas  H.  Beck.  Crowell 
Publishing  Company,  New  York. 

Farm  Papers — Marco  Morrow,  Capper 
Publications,  Topeka;  Neff  T.  Laing, 
Pennsylvania  I'armer,  Philadelphia. 

Business  Magazine — Mason  Britten, 
McGraw-Hill,  New  York. 

Advertisers — O.  C.  Harn,  National 
Lead  Company.  New  York ;  George  W’. 
Cushing,  Hudson  Motor  Car  Company, 
Detroit;  L.  L.  King,  Goodyear  Tire  & 
Rubber  Company,  Akron;  Henry  W. 
Schott,  Montgomery  Ward  &  Co.,  Chi¬ 
cago;  W.  W.  Wheeler,  Pompeian  Manu¬ 
facturing  Company,  Cleveland ;  H.  Strong 
Smith,  Bauer  &  Black,  Chicago. 

Agencies — Ernest  1.  Mitchell,  Mitchell- 
Faust,  Chicago. 

Election  Outlook 

The  opening  session  of  the  annual 
meeting  of  mcmliers  is  being  held  this 
morning.  It  is  probable  that  L.  B. 
Jones  of  the  Eastman  Kodak  Company, 
Rochester,  N.  Y.,  will  be  re-elected 
president  when  the  balloting  for  officers 
takes  place  this  afternoon. 

Prosperity  during  the  past  year  is  re¬ 
flected  in  every  paragraph  of  the  A.  B. 
C.  directors’  report  to  the  members  of 
the  bureau.  It  is  especially  evident  in 
the  section  devoted  to  finance,  where  a 
balance  of  receipts  over  expenditures  of 
$87,580.27  is  shown  available  for  service 
to  members  as  of  .'\ugust  31,  1920.  That 
more  than  a  little  thought  was  given  to 
this  condition  by  the  directors  at  board 
meetings  and  in  the  preparation  of  the 
report  is  made  certain  by  the  advance¬ 
ment  of  an  idea  that  is  new  to  many 
Audit  Bureau  members :  that  of  provid¬ 
ing  for  less  prosperous  times  and  the 
possible  curtailment  of  the  bureau’s 
work  by  setting  a  value  of  $159,759.51  on 
the  bureau’s  audit  liability.  The  sinking 
fund,  as  the  directors  call  the  balance  of 
$87,580.27,  is  intended  to  apply  on  this 
liability. 


for  the  ,ipproval  of  the  membership  what  was 
in  effect  a  revised  constitution  in  the  form  of 
liy-Iaws  and  rules  and  reRulations.  With 
appropriate  revisions  and  after  very  careful 
consideration,  this  fundamental  document  was 
accejited  and  unanimously  adopted. 

No  Chansfes  in  By-Laws 

"The  l.y  laws  adopted  in  June,  1919,  have 
governed  the  standard  practice  of  the  bureau 
and  formed  the  unyielding  part  of  your  con¬ 
stitution  which  cannot  he  revised  without 
action  on  your  part  in  annual  or  special  con¬ 
vention. 

"The  rules  and  regulations  which  provide 
the  flexible  part  of  the  constitution  and  give 
to  your  hoard  the  opportunity  for  improve¬ 
ment  in  procedure  which-  shall  advance  the 
welfare  of  the  entire  memhership,  have  been 
jealously  guarded.  Only  such  changes  have 
been  adojited  as  we  felt  confident  would  meet 
with  your  hearty  approval.  The  bo.ard.  there¬ 
fore.  has  no  recommendation  to  make  for  the 
revision  of  the  by-laws.  Later  in  this  report, 
however,  several  suggestions  will  be  presented 
for  your  consideration  and  decision. 

A.  N.  A.  Has  Co-operated 

"No  feature  of  the  work  of  the  Bureau  has 
been  more  gratifying  than  the  increasing  spirit 
of  co-operation  between  the  A.  N.  A.  and  the 
.\.  B.  C.  The  e.xecutive  officers  cf  the  two 
organizations  have  worked  in  closest  harmonv 
during  the  past  year,  and  the  hoard  takes  this 
o|iportunity  to  e.rtend  its  thanks  to  the  presi¬ 
dent  of  the  A,  X.  .A.,  J.  C.  McOuiston,  to 
John  Sullivan,  secretary,  and  to  E,  \V.  Simons, 
chairman  of  the  circulation  committee  of  the 
A.  N.  A.,  who  have  in  many  conferences  dis¬ 
cussed  problems  affecting  the  welfare  of  adver¬ 
tisers  and  publishers. 

“In  every  conference  the  officers  of  the  A.  B. 
C.  and  the  A.  X.  A.  have  been  in  entire  accord, 
and  your  hoard  expresses  the  hope  that  this 
affiliation  will  not  only  be  continued  but 
strengthened  during  the  coming  year. 

“The  same  spirit  of  co-operation  exists  be¬ 
tween  the  .A.  A.  A.  A.  and  the  A.  B.  C. 
Through  the  influence  of  vice-president  of  the 
A.  B.  C.,  A.  W.  Erickson,  the  advertising 
agents  have  so  impressed  the  clients  of  the 
leading  agencies  of  the  country  with  the  im¬ 
portance  of  relying  upon  A.  B.  C.  reports  in 
placing  business,  that  over  1,400  national  ad¬ 
vertisers.  both  members  and  non-memhers  rf 
the  A.  B.  C.,  have  authorized  the  Bureau  to 
state  that  their  appropriations  are  based  wholly 
or  are  largely  ii»fluenced  by  A.  B.  C.  state¬ 
ments. 

“The  co-operation  of  the  executive  officers 
and  members  of  the  A.  A.  A.  A.  through 
which  the  Bureau  has  been  enabled  to  in¬ 
crease  its  agency  membership  list  SO  per  cent 
in  the  last  60  days,  deserves  the  thanks  of 
this  ctnvention  and  it  is  the  hope  of  the  di¬ 
rectors  that  a  message  of  appreciation  and 
fraternal  greetings  be  sent  to  the  officers  and 
members  of  the  A.  A.  A.  A.  who  ai¥  holding 
their  annual  convention  at  this  time  and  in 
this  building. 

New  Rules  and  Their  Results 

“During  the  year  the  board  of  directors  has 
adopted  several  new  rules  worthy  of  notice 
in  this  reprrt.  In  making  these  new  rules 
the  board  kept  constantly  in  mind  not  only 
the  interests  of  the  advertiser  but  also  the 
interests  of  the  publisher.  No  rule  was  put 
into  effect  without  long  and  careful  considera¬ 
tion  and  ample  time  given  for  preparation  be¬ 
fore  it  became  effective. 

"Occupational  Statistics  in  Business  Publi¬ 
cations.— For  several  years  there  has  been 
insistent  demand  that  the  answer  to  paragraph 


14  in  the  business  publicatiin  form,  showing 
occitpational  statistics,  be  made  mandatory.  It 
was  pointed  out  that  this  change  would  not 
only  be  of  service  to  the  advertiser  but  event¬ 
ually  to  the  publisher  who  is  endeavoring  to 
make  his  publication  really  representative  of 
the  field  it  was  designed  to  serve.  -At  the 
March  meeting  of  the  board,  therefore,  it  was 
decided  that  all  statements  for  the  period  end- 
inug  December  31,  19^0,  should  contain  spe¬ 
cific  answers  to  this  question.  The  publishers 
immediately  began  preparation  to  collate  figures 
which  would  serve  this  purpose.  In  spite  of 
the  expense  involved  there  was  a  ready  will¬ 
ingness  to  comply  with  the  rule  and  alth(ueh 
the  provision  was  made  for  pre-enting  reasons 
why  exceptions  shouhl  be  made,  only  a  few 
requests  have  been  maile  for  exception,  only 
one-  of  which  was  granted. 

"Population  Statistics  in  Magazine  and 
Farm  Paper  Forms. — The  same  conditions  ob- 
tainetl  in  regard  to  this  information  The 
Bureau’s  rules  had  left  it  i  ptii  nal  with  pub¬ 
lishers  to  sup  ly  -tatistics  as  to  the  territory 
in  which  publications  were  distributed.  Some- 
complied  with  the  request  and  others,  because 
of  the  trouble  it  involved,  used  the  phrase 
".\e'!ual  figures  not  available,"  and  the  ad¬ 
vertiser  was  obliged  to  guess  as  to  the  locali¬ 
ties  in  which  publications  were  distributed. 

“.At  the  March  meeting  of  the  b.  ard  it  was 
deciiled  by  unanimous  vote  that  this  informa¬ 
tion  shotiid  become  obligatory  with  the  pub¬ 
lishers'  statemi-nts  for  the  period  ending  De- 
cemlier  31.  1930,  and  I'ublishers  were  notified 
to  begin  preparation  for  securing  this  infor¬ 
mation. 

“X(  t  a  single  serious  objection  was  entered 
by  a  iiublisher,  and  beginning  with  the  present 
half-yearly  period  this  information  will  be 
available  to  ailvertisers  in  all  cases. 

“Subscriptions  in  Arrears.  —  Perhaps  the 
most  radical  reform  ever  inaugurated  by  the 
Bureau  was  the  decision  at  the  March  meeting 
of  the  board  to  recognize  as  paid  only  such 
subscriptions  as  are  not  more  than  six  month- 
in  arrears.  This  ruling  was  to  be  effective  as 
tf  July  1,  1920. 

“The  rule  of  the  Bureau  at  that  time  was  as 
follows:  ‘.A  paid  subscriber  is  one  who  has 
paid  not  less  than  ,s0  per  cent  of  the  regular 
advertised  subscription  price  and  who  is  not 
more  than  one  year  in  arrears.’  The  ruling 
of  the  Post  Office  Department  was  in  effect 
practic.ally  the  same, 

“There  has  been  a  growing  tendency  in  tbe 
advertising  and  publishing  world  to  discourage 
deliverv  of  publications  to  so  called  ‘subscrib¬ 
ers'  who.  after  subscriptions  had  expired  many 
months,  had  evidenced  no  desire  to  renew. 
The  practice  was  regarded  as  wasteful,  both 
from  the  publishing  and  advertising  viewpoint, 
but  it  had  been  in  existence  so  long  that  the 
board  gave  very  careful  c(  nsideration  and  hesi¬ 
tated  some  time  before  putting  any  new  ruling 
into  effect. 

“.At  the  March  meeting  of  the  board  ti  was 
decided  to  chance  the  rule  so  that  arrearages 
should  be  cut  down  to  six  months.  There 
were  many  publishers  and  many  advertisers 
and  advertising  agents  who  felt  that  the  board 
should  have  gone  further  at  that  time,  but 
the  direettrs  were  unanimous  in  their  opinion 
that  this  was  a  very  healthy  beginning  and  in 
spite  of  pressure,  sometimes  unjust  and  un¬ 
wise.  have  persistently  maintained  their  atti¬ 
tude  that  this  rule  should  have  a  chance  to  be 
thoroughly  worked  out  before  any  further  ad¬ 
vances  are  made.  They  felt  that  they  had 
gone  far  enough  for  the  time  being  and  that 
only  through  direct  mandate  frorn  this  cin- 
vcntioii  would  they  assent  to  immediate  further 
revision. 

“Property  rights  are  involved  in  this  matter 
and  in  view  of  the  long  continuance  of  the 
practice  of  allowing  a  subscriber  very  liberal 
time  in  whicji  to  make  his  renewal,  and  in 
view  of  other  conditions  which  surround  the 
publishing  business  at  the  present  time,  they 
felt  that  caution  shoudl  be  exercised. 

“The  board  also  had  in  mind  that  A.  B.  C. 
publishers,  who  voluntarily  have  accepted  this 
new  rule  in  regard  to  barring  subscribers  who 
are  more  than  six  months  in  arrears,  were 
idacing  them-elves  in  the  pi  sition  of  unfair 
competition  with  publication^  outside  the  mem¬ 
bership  of  the  Bureau,  who  would  be  allowed 
by  the  Post  Office  I  >eiiar‘tment  to  carry  sub- 
scriiitions  up  to  one  year;  so  that,  even  as  the 


rule  now  stands,  certain  publications  will  be 
in  competition  with  others  whose  circulation* 
would  not  only  not  withstand  the  searching 
scrutiny  of  A.  B.  C.  investigation,  but  would 
also  be  enabled  to  carry  these  non-paying  sub¬ 
scribers  for  the  additional  si.x  months. 

“The  Bureau,  through  its  managing  director, 
has  appealed  to  the  Postmaster  General  and 
the  officials  under  him — also  to  the  Post  Office 
t'ouimittec  in  the  House  and  Senate,  as  well 
as  to  prominent  Senators  and  Representative* 

in  an  endeavor  to  got  the  Post  Office  to 
change  its  rule  in  order  that  .A.  B.  C.  member* 
would  not  be  subject  to  this  unfair  competi- 
tii  11.  but  so  far  these  efforts  have  failed,  and 
there  is  very  little  hope  for  action  by  the 
(iiivernment  m  the  immediate  future. 

"It  is  to  the  credit  of  the  publisher  mem¬ 
bers  of  the  -A.  B.  C.  that  they  willingly  accept 
this  handicap,  and  particularly  is  it  to  the 
credit  of  the  Canadian  publishers  who,  with 
very  few  exceptions,  not  only  eagerly  accepted 
the  rule  as  being  in  their  interests,  but  urged 
the  Bu'eau  t  go  further  in  this  direction,  in 
spite  of  their  Governmental  regulations,  which 
arc  more  lax  than  those  of  the  United  States. 

“It  is  this  ftatu«i  of  the  new  restriction  on 
arrears  that  the  hoard  of  directors,  desires  to 
emphasize  with  advertisers  and  advertising 
agents  and  it  urges  them  to  take  this  into 
consideration  when  considering  A.  B.  C.  pub¬ 
lications  as  against  non  A.  i;.  C,  publications. 

Representation  on  :he  Board 

“Perhaps  the  most  er.-ouraging  trend  of 
ciiinion  regarding  the  wo  K  of  the  Bureau  on 
■  lie  part  of  publisher  m- mbers  has  been  the 
expre.ssion  of  desire  froi  i  various  classes  of 
iiieml.ers  and  from  various  sectional  bodies  of 
ineiiibers  to  secure  direc  representation  on 
the  board  of  directors. 

“A  aiious  groups  of  publ.-hers  have  felt  that 
they  individually  should  have  representation 
on  the  board,  and  the  board  views  with  pride 
this  desire  on  the  part  of  these  sectional  or¬ 
ganizations  for  individual  re|  resentation,  be- 
caiisi  it  evidences  the  growing  recognition  of 
the  work  of  the  Bureau  and  the  responsibility 
ot  its  government. 

“Nevertheless,  the  board  piksses  this  matter 
along  to  the  convention  at  this  time  for  ita 
consideration,  if  it  so  desires;  but  the  board 
desires  to  call  particular  attention,  in  the  con¬ 
sideration  of  this  subject,  to  the  foundation^ 
principle  on  which  the  Bureau  is  based,  in 
regzu-d  to  representation  on  the  board  of 
directors. 

"It  was  regruxled  by  the  founders  of  the 
Bureau  as  being  a  rule  which  should  be  in¬ 
violate,  that  the  board  should  have  in  it* 
personnel  a  majority  of  advertisers. 

“But,  a.s  a  matter  of  fact,  in  a  meeting  of 
the  board  of  directors,  a  stranger  woulcl  find 
it  impossible  to  determine  to  which  class  an 
individual  director  belonged.  Every  member 
of  the  board  uses  his  responsibilities  and  du¬ 
ties  in  the  broadest  possible  manner,  and  the 
discussions  and  the  rules  made  are  in  the  in¬ 
terests  of  all  and  not  in  the  interests  of  any 
individual  section  or  class.  The  windrrful 
spirit  characterising  the  meetings  of  the  board 
has  demonstrated  the  wisdom  of  the  founder* 
of  the  Bureau  and  any  changes  that  are  made 
should  be  made  with  extreme  caution. 

“.As  a  matter  of  fact,  tbe  otily  way  in  which 
additions  can  he  made  to  the  hoard  would  be 
by  tin  portional  additions  to  the  advertiser 
membership  on  the  board.  .At  the  present  time 
there  are  two  agency  members,  two  newspaper 
publisher  members,  two  magazine  publisher 
members,  two  farm  paper  publisher  members 
and  two  business  publication  members,  making 
10  in  all.  It  is  necessary,  therefore,  to  have  11 
advertiser  members.  In  the  various  publica¬ 
tion  divisions  there  is  no  sectional  considera¬ 
tion.  A  member  may  be  electeil  fr<  m  the 
.'south,  or  the  West,  or  from  I'anada,  at  the 
choice  and  discretion  of  the  individual  publi¬ 
cation  division,  whose  wishes  are  regarded 
almost  as  law  in  the  convention  when  the 
election  of  directors  cccurs. 

“It  is  hoiied  that  this  broad,  intersectional, 
international  character  of  the  Bureau’s  work 
will  be  perpetuated  and  that  no  sectional  di¬ 
visions  occur  in  making  U|>  the  membership 
of  the  boaril  of  directors.  The  matter,  how¬ 
ever.  is  left  to  the  convention  for  full  con¬ 
sideration  and  decision. 


Now  Ha*  1,518  Member* 

Membership  is  another  indication  of 
healthy  growth  during  the  past  year,  the 
chief  increase  being  among  the  advertis¬ 
ing  agencies.  The  net  gain  in  total  mem¬ 
bership  in  the  sixteen  months  since  the 
last  meeting  is  215,  bringing  the  bureau’s 
roster  to  1,518.  ,\mong  the  applicants 
for  membership  is  the  New  York  World. 

Representation  of  various  classes  on 
the  board  of  directors  in  proportion  to 
their  numbers  in  the  bureau,  is  taken  up 
in  the  report  and  the  membership  is 
cautioned  that  the  fundamental  principle 
of  the  bureau  always  has  lieen  to  keep 
the  board  of  directors  with  a  majority 
of  advertising  rather  than  publishing  in¬ 
terests.  With  this  caution  the  question 
is  referred  to  the  convention. 

The  report  in  full  follows: 

“In  presenting  the  sixth  annual  report,  cov¬ 
ering  the  activities  of  the  Bureau  for  the  fiscal 
year  ending  April  30th,  1920,  and  the  subse- 
9uent  four  months,  the  board  feels  gratified 
m  reporting  that  during  the  intervening  time 
since  the  membership  last  asvembled  in  con¬ 
vention  substantial  advances  have  been  made 
•9^  every  branch  of  the  Bureau’s  activities. 

“At  the  last  convention  the  board  presented 


Membership 

"It  has  been  the  hope  for  several  month* 
that  at  this  convention  we  would  be  sble  to 
announce  that  the  membership  list  had  reached 
the  1,500  mark.  At  the  time  of  writing  this 
report  this  number  has  been  exceeded,  the  total 
membership  now  being  1,518. 

“1-or  tbe  year  ending  June  17,  1919,  the 
membership  numbered  1,303.  as  against  1.270 
for  the  previous  year.  The  gain  in  member¬ 
ship  from  June,  1918,  to  June.  1919,  was  33. 
The  net  gain  for  the  16  months’  peril  d  since 
June.  1919,  is  215.  This  splendid  net  gain 
was  made  in  spite  of  the  fact  that  there  have 
been  12  members  dropped  from  membership: 
17  consolidations:  3  publications  discontinued; 
7  resignations;  1  application  withdrawn;  IS 
applications  rejected — a  total  of  55. 

“The  net  gain  of  215  members  in  the  past 
16  months  therefore  is  particularly  gratifying. 

“It  is  fitting  to  note  here  the  substantial 
increase  in  Canadian  membership. 

“The  work  of  the  Bureau  has  been  particu¬ 
larly  gratifying  in  tbe  Dominion,  and  it  i* 
hoped  that  during  the  coming  year  even  more 
substantial  progress  will  be  made. 

“In  the  Canadian  newspaner  division,  over 
90  per  cent  of  all  papers  with  circulations  of 
over  3,000  arc  members  i  f  the  Bureau.  An 
almost  equally  favorable  showing  is  made  in 
the  Canadian  magazine  and  farm  paper  divi¬ 
sions.  Sub.stantial  progress  is  being  made  in 
the  Canadian  trade  paper  division. 

“In  September  the  board  of  directors,  in 
compliment  to  the  Canadian  membership,  held 
its  regular  monthly  meeting  in  Toronto  and 
met  with  tbe  Canadian  advisory  committee  to 

(Continued  on  page  10) 
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INLANDERS  WILL  MEET 
OCTOBER  19-20 


Secretary  Tufford  Predicts  a  History' 
Making  Event — Cost  Finding  and 
News  Print  Discussions  Will 
Be  Features 


Chicago. — The  October  meeting  of 
the  Inland  Daily  Press  Association  to 
be  held  in  this  city,  October  19  and  20 
will  be  a  history-making  event,  accord¬ 
ing  to  Secretary  Wil  V.  Tufford,  whose 
announcement  follows : 

“It  will  follow  the  week  of  the  A.B.C. 
convention  in  the  same  hotel,  which  will 
convince  those  in  attendance,  or  who  get 
early  reports,  that  there  is  yet  great  room 
for  revising  the  financial  management 
of  daily  newspapers,  and  in  this  revising, 
improve  them. 

“The  Inland  at  this  October  meeting, 
as  one  feature  of  the  program,  will  have 
a  report  of  its  cost  finding  committee, 
with  a  tabulated  statement  at  least  of  the 
reports  called  for  recently  for  the  first 
six  months  of  1930,  of  each  member  of 
the  Inland,  a  sufficient  number  having 
been  received  to  make  it  possible  to 
make  this  one  of  the  leading  features  of 
the  meeting. 

“There  will  be  53  applications  for 
membership  to  act  upon.  This  session 
of  the  Inland  will  probably  be  the  largest 
in  attendance  of  any  ever  held.  The 
president  is  going  to  have  something 
leading  to  say  about  a  Linotype  School 
and  the  organization  of  one. 

“There  are  some  other  very  taking 
subjects  and  matters  not  yet  fully  decided 
upon  that  will  come  before  the  meeting 
for  consideration. 

“The  first  day  of  the  meeting,  Tues¬ 
day,  October  19,  at  10  a.  m.,  will  be 
given  to  the  opening,  acting  upon  appli¬ 
cations  for  membership  and  reading  min¬ 
utes,  and  other  like  matters. 

“Then  the  print  committee  members 
will  have  the  floor  until  they  get  through. 
Willard  E.  Carpenter,  chairman  of  the 
committee ;  Roscoe  S.  Chapman,  member 
of  the  committee,  who  was  secretary  of 
the  committee,  E.  P.  Adler,  member  of 
the  committee,  and  now  chairman  of  the 
A.X.P.A.  print  committee;  W.  Peter¬ 
son  and  George  Lindsay,  other  members 
of  the  committee,  and  the  secretary  of 
the  association,  who  of  late  has  been 
secretary  of  the  print  committee,  will 
each  report  and  Mr.  Carpenter  will  give 
a  report  of  w'hat  he  has  done  on  the 
*  committee  and  what  he  has  in  plans  part 
perfected  to  do. 

“As  the  Inland  has  158  members  not 
protected  for  next  year  with  print  con- 
t-''~ts,  this  will  be  the  time  and  place  to 
get  the  latest  information  possible. 

“The  main  topic  for  consideration  the 
second  day,  Wednesday,  October  20. 
will  be  the  report  of  the  cost  finding 
committee,  composed  of  C.  C.  Johnston, 
chairman ;  C.  R.  Butler.  A.  L.  Miller, 
E.  F.  Rowe  and  Jason  Rogers. 

“This  committee  will  present  a  report 
as  far  as  possible  of  the  reports  of 
papers  of  the  Inland  on  the  business  of 
each  for  the  first  six  months  of  1920, 
some  fifty  of  which  have  been  received 
at  this  writing.  J.  W.  Martin,  of  the 
Wisconsin  Daily  League,  the  manager, 
who  has  offices  in  Milwaukee,  will  be 
present  and  address  the  meeting,  and  the 
entire  membership  of  the  Wisconsin 
League  has  been  invited,  as  they  hold 
their  meeting  the  day  before  at  Kenosha. 

round  table  talk  on  kraft,  and 
the  advisability  of  using  it  for  wrappers ; 
and  something  about  dry  mats.  Past 
President  Milo  W.  Whittaker,  of  Al¬ 
toona.  Pa.,  will  address  the  convention, 
probably  on  his  ‘Union  Labor’  page,  and 
his  junior  publication  for  carriers.  L.  B. 
Palmer,  manager  of  the  A.N.P.A.,  will  be 


present  and  address  the  Inland  meeting. 

“J.  H.  Allison,  ex-president  of  the 
Southern  association,  and  Walter  C. 
Johnson,  secretary-treasurer  of  the  same, 
are  expected  to  be  present,  and  make  ad¬ 
dresses.  William  A.  Thomson,  director, 
and  Thomas  A.  Moore,  associate  direc¬ 
tor  of  the  Bureau  of  Advertising,  A.  N. 
P.  A.,  will  both  be  at  the  meeting  and 
talk ;  and  F.  Guy  Davis,  western  man¬ 
ager  of  the  bureau,  will  also  be  present. 

“Then  there  are  two  big  surprises. 

“The  East  Room,  Hotel  LaSalle,  has 
been  arranged  for.” 

“COSTS”  CENTRAL  N.  Y.  TOPIC 


Semi-Annual  Meeting  in  Syracuse  Hears 
Talks  on  Accounting  and  Paper 

(.Special  to  Editor  &  Pubusher) 

Syracuse,  N.  Y. — “Country  publishers 
must  have  a  more  accurate  idea  of  the 
cost  of  production  and  a  good  deal  more 
backbone  if  they  are  to  have  anything 
in  the  bank  when  old  age  forces  them  to 
retire,”  were  the  concluding  remarks  of 
T.  H.  Alvord,  publisher  of  the  Livonia 
Gazette,  in  an  address  on  country  news¬ 
paper  advertising  before  the  semi-annual 
meeting  of  the  Central  New  York  Press 
Association  here  on  October  9. 

Mr.  Alvord,  using  as  an  example  his 
father’s  newspaper  and  having  had  his 
figures  studied  by  expert  newspaper  ac¬ 
countants,  showed  how  far  country 
newspapers  usually  go  behind  every 
year.  He  pointed  out  that  the  average 
country  publisher  fails  to  take  into  ac¬ 
count  the  interest  on  investment,  which 
accountants  place  at  7  per  cent,  and  de¬ 
preciation,  figured  at  2  per  cent. 

“The  country  publisher,”  he  said, 
“continues  to  publish  his  paper,  believing 
that  he  is  realizing  a  profit  until  his 
equipment  wears  out,  when  he  wakes  up 
to  the  fact  that  he  has  been  considering 
only  part  of  the  actual  cost  of  produc¬ 
tion.” 

Charles  H.  Skelton,  publisher  of  the 
Canastota  Current  and  president  of  the 
association,  opened  the  meeting  with  tlie 
suggestion  for  discussion  of  “the  news¬ 
print  problem.  M.  V.  Atwood  of  Groton, 
secretary  of  the  association,  urged  a 
closer  organization. 

At  a  luncheon  preceding  the  meeting, 
Mrs.  Florence  Howard  Wolcott,  adver¬ 
tising  manager  of  a  Syracuse  department 
store,  was  the  principal  speaker. 

Thirty  members  attended  and  decided 
to  hold  the  next  meeting  here  in  Jan¬ 
uary,  details  to  be  worked  out  later. 


PRAISES  BUYING  CORPORATION 


Hotaling  Tell*  N.  E.  A.  It  Has  Reduced 
Paper  Prices  Considerably 

(Special  to  Editor  &  Publisher) 

St.  Paul,  Minn. — In  the  Minnesota 
Bulletin  for  October,  H.  C.  Hotaling, 
executive  and  field  secretary  of  the  Na¬ 
tional  Editorial  .Association,  says  of  the 
Publishers’  Buying  Corporation : 

“This  organization  is  growing  by  leaps 
and  bounds  and  has  already  made  itself 
felt  on  the  spot  market,  which  has  de¬ 
clined  several  cents  the  past  month. 
.  .  .  If  this  move  Should  fail  to  secure 
relief  for  the  publishers  a  large  nOmber 
of  State  organizations  are  ready  to  go 
to  Congress  and  see  if  some  plan  cannot 
be  developed  whereby  the  smaller  papers 
can  secure  supplies  without  paying  three 
prices.” 


Transcript  5  Cents  a  Copy 

Boston. — The  Transcript  will  charge  5 
cents  a  copy  for  its  Saturday  edition,  ef¬ 
fective  today.  Other  issues  of  the  week 
remain  at  3  cents.  This  is  the  first 
change  that  has  been  made  in  the  price 
of  the  paper  since  1885. 


“SOUGHT  SCOOP”  PLEA 
ON  BRIBERY  CHARGE 


Harris  Quits  as  Managing  Editor  of 
Peoria  Journal-Transcript  After 
Arrest  for  Offer  to  Corrupt 
U.  S.  Officer 


(Special  to  Editor  &  Publisher) 

Springfield,  Ill. — Victor  Harris,  man¬ 
aging  editor  of  the  Peoria  Transcript 
and  Peoria  Journal,  the  Pindell  publi¬ 
cations,  is  under  bond  of  $2,000  follow¬ 
ing  his  arrest  this  week  on  a  charge  of 
attempting  to  bribe  a  Federal  officer, 
which  Harris  declares  was  only  an  at¬ 
tempt  to  put  over  a  “big  scoop.”  Fed¬ 
eral  officers  from  Springfield  made  the 
arrest.  Harris,  immediately  after  his 
arrest  and  publication  of  the  story  in  the 
Peoria  Evening  Star,  resigned  his  posi¬ 
tion.  In  a  signed  story  printed  in  the 
Peoria  Transcript  he  denies  any  inten¬ 
tion  of  violating  the  law. 

The  Federal  officers  claimed  Harris, 
in  company  with  the  proprietor  of  a 
Peoria  drinking  establishment,  offered  L. 
A.  Kidder,  prohibition  officer,  a  bribe  of 
$100  for  protection  for  the  “soft  drink” 
proprietor.  Both  men  were  bound  over 
to  the  Federal  grand  jury  of  Oct,  18 
after  being  given  a  hearing  before  the 
U.  S.  commissioner. 

Harris,  in  his  story  of  the  incident, 
claims  he  “went  wrong  becouse  I  tried 
to  put  it  over  alone  instead  of  taking 
my  employers  into  my  confidence.” 

“Reports  that  all  was  not  as  it  should 
be  in  Federal  law  enforcement  circles 
prompted  the  attempt  to  get  a  story 
that  would  expose  true  conditions”  is 
Harris’  statement.  He  explained  that  in 
carr\'ing  out  his  plan  he  obtained  the  co¬ 
operation  of  the  “soft  drink”  man  ar¬ 
rested  with  him. 

When  Harris  and  his  companion  met 
the  Federal  officer  whose  honesty  they 
were  testing  they  thought  themselves 
alone  with  him,  but  after  the  conversa¬ 
tion  had  progressed  a  short  time  the  of¬ 
ficial  called  in  a  deputy  United  States 
marshal  secreted  in  the  next  room  who 
arrested  the  two  men  on  the  charge 
stated. 


RUEBEL  HEADS  AD  CLUB 


St.  Louis  Ad  Agent  Chosen  at  Annual 
Dinner  This  Week 

(By  Telegraph  to  Editor  &  Publisher) 

St.  Louis,  Oct.  13. — Daniel  A.  Ruebel, 
vice-president  of  the  Chappelow  Adver¬ 
tising  Company,  was  elected  president  of 
the  Advertising  Club  of  St.  Louis  at  the 
annual  election  last  night.  Other  officers 
follow:  First  vice-president,  C.  E.  Stor- 
er,  Baldwin  Piano  Company;  second 
vice-president,  Bert  Barnett,  Interna¬ 
tional  Shoe  Company;  third  vice-presi¬ 
dent,  W.  J.  Hencke,  Rothschild  Brothers 
Hat  Company;  secretary',  A.  E.  Schan- 
uel,  Schanuel  &  Boeder;  treasurer,  A.  J. 
Gaines,  manager  St.  Louis  Symphony 
Orchestra.  Herbert  C.  Hoover  was  the 
principal  speaker  at  the  dinner  at  the 
City  Club. 


AGENT  SUES  PARTNER 


Asks  Receiver  for  Weilern  Newspaper 
Association  in  Portland 

(Special  to  Editor  &  Publisher) 
Portland,  Ore. — J.  R.  Dunphy  has 
brought  suit  here  against  R.  G.  Paullin, 
his  partner  in  the  Western  Newspaper 
Association,  charging  “mismanagement, 
gross  incompetence  and  culpable  neg¬ 
lect.”  He  demands  that  the  partnership 
be  dissolved,  calls  for  an  accounting  and 
asks  the  appointment  of  a  receiver. 

The  Western  Newspaper  Association 


was  formed  to  get  advertising  for  a 
group  of  newspapers.  It  held  a  five-year 
contract  for  that  purpose  with  the 
American  Type  Founders  Company, 
owners  of  the  Portland  Newspaper 
Union.  Dunphy,  who  held  this  contract, 
was  to  devote  no  time  to  the  business 
but  was  to  share  in  the  profits,  while 
Paullin,  as  manager,  received  a  salary 
of  $30  a  week  and  a  share  of  the  profits. 

Dunphy  makes  general  charges  of  ex¬ 
travagance  and  neglect  against  Paullin, 
who,  he  contends,  was  trying  to  froce 
him  to  sell  his  interest  in  the  business 
for  a  nominal  consideration. 


WILKINSON  JOINS  IMRIE 


Succeed*  Cal  Davis  as  Managing  Editor 
of  Hamilton  Times 

Hamilton,  Ont. — W.  Nelson  Wilkin¬ 
son  has  been  appointed  managing  editor 
of  the  Hamilton  Times,  now  published 
by  the  Ontario  Newspapers  Corporation, 
Ltd.,  of  which  John  M.  Imrie  is  presi¬ 
dent  and  general  manager.  Cal  Davis, 
who  has  been  managing  editor  of  the 
Times  for  20  years,  remains  with  the 
paper  as  special  municipal  reporter,  and 
writer.  He  is  a  member  of  the  board 
of  control  of  Hamilton. 

Mr.  Wilkinson  was  born  in  the  St. 
Thomas  Times  office,  which  his  grand¬ 
father  owned  and  his  father  edited.  His 
father  is  now  managing  editor  of  the 
Toronto  Mail  &  Empire,  with  which  the 
younger  Wilkinson  served  for  several 
years.  He  has  also  been  connected  with 
the  Vancouver  World  and  other  Western 
papers,  Halifax  Echo  and  Morning 
Chronicle,  also  the  Halifax  Herald  and 
Evening  Mail,  and  in  1912  was  managing 
editor  of  the  Toronto  World.  He  was  in 
charge  of  publicity  for  the  1919  Cana¬ 
dian  Victory  Loan  and  in  January,  1920, 
organized  the  Canadian  Newspaper  Serv¬ 
ice,  Ltd.,  of  which  he  is  president  and 
general  manager. 

The  Times  will  become  an  eight- 
column  paper  about  November  1,  fol¬ 
lowing  the  installation  of  new  equipment. 

Canadian  Newspaper  Service,  Ltd., 
which  M’as  organized  early  this  year  by 
W.  Nelson  Wilkinson  in  order  to  supply 
all-Canadian  syndicate  matter  and  a 
ready-print  service  to  the  Canadian  press, 
has  absorbed  one  of  its  competitors,  the 
Canada  Readyprint  Company  of  Hamil¬ 
ton.  The  head  office  of  the  Canadian 
Newspaper  Service  will  be  moved  to 
Hamilton,  where  the  organization  will 
be  closely  associated  with  the  Ontario 
Newspapers  Corporation,  publishers  of 
the  Hamilton  Times. 


THIRD  MILL  FOR  THREE  RIVERS 


Hollinger  Plant  to  Turn  Out  100  Tons 
Daily — British  Interested 

(Special  to  Editor  &  Publisher) 

Montreal. — Still  another  pulp  and  pa¬ 
per  mill  will  soon  be  in  operation  at 
Three  Rivers,  Que.,  the  third  to  manu¬ 
facture  there.  The  latest  is  brought  to 
public  attention  by  the  offer  made  to  the 
shareholders  of  Hollinger  Consolidated 
Gold  Mines,  Ltd.,  by  the  president  of 
that  company,  who  is  also  president  of 
the  new  paper  company,  Noah  A.  Tim¬ 
mins.  The  offer  is  of  $4,000,000  pre¬ 
ferred  8  per  cent  shares. 

The  company  proposes  to  turn  out  100 
tons  of  paper  per  day  to  start  and  ex¬ 
pects  to  later  raise  this  amount  to  200 
tons  per  day.  In  addition  to  the  Hol¬ 
linger  group  who  are  financing  this  en¬ 
terprise,  certain  British  interests  have 
associated  themselves  with  it  to  the  finan¬ 
cial  extent  of  about  $400,000  and  have 
agreed  to  take  40  tons  of  paper  per  day. 
The  company  has  secured  timber  limits 
amounting  to  787  square  miles. 
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WASTED  FORESTS  AND  NEWSPRINT  SHORTAGE 

Whether  Or  Not  the  National  Or  State  Governments  Shall  Have  Control  Over  the  Forest  Reserves  of  the 

Nation  Will  Be  a  Problem  for  the  Next  Congress 


By  BEN  MELLON 


Editorial  Note. — This  is  the  fourth  of  a  series  of  articles  on  the  relation 
of  the  present  newsprint  shortage  to  forest  depletion.  The  ne.vt  will  appear 
in  an  early  number.  It  wrill  deal  with  the  neivspapers’  part  in  stimulating 
interest  in  this  vital  subject  and  will  include  suggestions  for  newspaper 
stories  on  forestry  that  possess  a  local  appeal. 


The  direct  effect  of  timber  shortage 
on  economic  conditions  promises  to 
drive  forestry  to  the  fore  as  a  national 
problem  demanding  immediate  solution 
by  government  action  of  a  positive  na¬ 
ture  within  the  next  two  years. 

The  upward  trend  of  newsprint  prices, 
as  has  been  pointed  out  before,  is  only 
added  evidence  that  the  time  for  a  de¬ 
cision  on  a  national  forestry  policy  has 
arrived. 

For  that  reason  it  is  all  the  more 
startling  that  vve  are  now  nearing  the 
close  of  a  great  national  political  cam¬ 
paign  that  will  place  one  party  or  the 
other  in  power  for  a  term  that  will 
probably  cover  the  period  of  readjust¬ 
ment  without  either  having  given  an  in¬ 
dication  of  what  it  believes  would  be  the 
best  policy  for  America  in  the  solution 
of  a  problem  that  is  striking  at  the  heart 
of  our  welfare. 

Except  in  particular  incidents,  such  as 
the  local  campaigns  in  Michigan,  where 
the  Detroit  News  has  attempted  to  force 
the  issue,  forestry  has  received  no  con¬ 
sideration. 

National  Welfare 

However,  every  newspaper  publisher 
in  America  knows  by  his  ever-increasing 
bills  for  newsprint  that  the  present  and 
future  condition  of  American  forests  is 
a  vital  problem  in  his  own  business; 
every  one  of  the  owners  of  the  52,000 
industrial  and  manufacturing  plants  that 
are  in  whole  or  in  part  dependent  upon 
timber  to  continue  operation  knows  that 
in  some  manner  forestry  is  a  vital  prob¬ 
lem  with  him ;  likewise,  every  home¬ 
builder  should  know  that  forest  condi¬ 
tions  are  vital  to  his  welfare. 

While  forestry  does  not  have  the  part 
that  it  should  in  the  present  political 
campaign,  not  as  a  party  issue,  but  as 
an  American  welfare  issue,  there  is  no 
doubt  that  it  will  c(;me  to  the  fore  as 
a  big  issue  in  Congress  when  that  body 
again  convenes. 

At  least  three  important  bills  on  the 
subject  of  forestry  are  in  preparation  and 
we  can  rest  assured  that  reclamation  will 
be  as  important  a  subject  of  discussion 
during  the  next  few  years  as  it  was  when 
Theodore  Roosevelt  took  the  first  steps 
to  save  the  remaining  American  forests 
for  the  American  people. 

Roosevelt’s  Work 

It  is  generally  agreed  in  all  groups 
interested  in  the  subject  that  the  forests 
that  were  saved  during  the  Roosevelt 
administration  are  what  will  now  save 
America  from  dependency  on  foreign 
markets  during  the  period  of  reclamation 
of  other  forest  lands  that  are  idle  or 
only  producing  a  part  of  a  crop.  The 
agitation  of  the  Roosevelt  administration, 
and  particularly  of  Gifford  Pinchot,  then 
chief  forester,  and  his  associates  and  co¬ 
workers,  was  responsible  for  saving  from 
depletion  thousands  of  acres  of  forest 
lands  that  were  not  then  and  are  not 
now  under  national  government  control. 

It  is  only  natural,  since  we  have  suf¬ 
ficient  timber  locked  up  in  American  for¬ 
ests  to  meet  the  present  emergency,  that 
one  of  the  first  legislative  decisions  that 
Congress  will  have  to  make  is  how  those 
locked-up  forests  are  to  be  harvested  in 
the  best  interest  of  the  entire  country. 
There  need  be  no  doubt  but  that  those 
forests  will  be  harvested  and  not  cut  as 
was  the  practice  in  the  past. 

On  one  thing  all  groups  in  the  country 
interested  in  forestry  agree,  namely,  that 


we  must  have  an  established  forestry 
policy  that  will  assure  .America  an  an¬ 
nual  timber  crop  sufficient  to  meet  all 
her  needs. 

The  extent  to  which  control  of  forest 
lands  and  practices  of  harvesting  shall 
be  vested  in  the  national  government 
promises  to  continue  to  be  one  of  the 
principal  points  of  contention  between 
the  various  groups  interested  in  the  sub¬ 
ject. 

The  Committee  of  the  .Application  of 
Forestry  of  the  Society  of  .American 
Foresters,  in  its  report  on  the  subject, 
says  that  inasmuch  as  the  lumber  in¬ 
dustry  is  nation-wide,  uniform  and  ad¬ 
equate,  control  over  it  must  be  national. 
Gifford  Pinchot  is  chairman  of  this  com¬ 
mittee  and  the  other  members  are  Don¬ 
ald  Rrucc,  R.  C.  Bryant,  R.  P.  Kirkland, 
P.  S.  Lovejoy,  F.  A.  Silcox,  J.  W.  Tou¬ 
rney,  G.  \V.  Woodruff  and  F.  E.  .Alm- 
sted. 

For  Co-operation 

The  Committee  on  Forest  Conserva¬ 
tion  of  the  American  Paper  and  Pulp 
Association,  in  its  report  on  the  subject, 
recommends  co-operation  between  the 
national  and  state  governments  and 
would  place  the  enforcement  in  the 
hands  of  the  state  governments.  Frank 
L.  Moore  is  chairman  of  this  committee 
and  the  other  members  are  D.  .A.  Crock¬ 
er,  W.  E.  Haskell,  R.  S.  Kellogg  and 
C.  II.  Worcester. 

In  support  of  the  policy  they  advocate, 
the  .American  Foresters’  committee  says : 

“The  scpar,ite  states  cannot  effectively  sub¬ 
divide  and  deal  with  cither  the^  IcRislatiye 
or  the  executive  control  of  this  distinctly  in¬ 
terstate  question. 

“The  administrative  charge  and  direction 
of  the  effort  to  replace  the  temporary  and 
destructive  methods  of  lumbering  now  in  use 
by  a  system  of  continuing  production  should 
be  entrusted  to  the  national  government. 

“Although  their  co^operatjon  is  _  highly 
essential,  it  would  be  impossible  or  imprac¬ 
ticable  to  obtain  through  the  state  uniform 
and  simultaneous  legislation,  nor  are  the 
economic  and  technical  problems  involved 
limited  or  separated  by  state  lines.  The 
problem  is  national  and  can  be  handled  only 
as  such. 

“National  legislation  to  prevent  forest  de¬ 
vastation  should  have  three  objects: 

“Such  public  control  over  private  forest 
lands  and  only  such  as  may  be  necessary  to 
prevent  the  continued  devastation  of  forests 
and  insure  the  continuous  production  of  forest 
crops  on  lands  which  would  otherwise  be  idle. 

“Such  public  control  and  only  such  as  may 
be  necessary  to  iilace  forest  industries  on  a 
stable  basis  in  harmony  with  public  interests. 

“The  transfer  of  control  back  to  the  forest 


industries  as  soon  as  they  become  able  and 
willing  to  assume  responsibility  for  respecting 
the  public  interests,  the  Government  retaining 
a  supervisory  function  with  full  authority  to 
renew  its  control  at  any  time  if  the  public 
interest  so  demands.” 

In  their  advocacy  of  a  national  forestry 
policy  the  committee  of  the  American 
Paper  and  Pulp  .Association  set  forth 
the  following  general  principles  in  the 
form  of  demands  to  meet  the  present 
emergency : 

“A  forest  survey  and  land  classification  to 
determine  what  we  have  in  the  way  of  present 
supplies  and  the  areas  which  may  properly 
be  designated  as  necessary  for  watershed 
protection  and  as  affording  opportunity  for 
future  timber  supply. 

great  enlargement  and  extension  to  all 
appropriate  parts  of  the  country  of  the  public 
purchase  of  cutover  lands  for  which  ample 
precedent  has  heen  established  in  the  East, 
by  both  the  Federal  Government  and  by 
some  of  the  states. 

“A  much  more  vigorous  and  general  ex¬ 
tension  of  Federal  co-operation  with  the  states 
in  fire  prevention  along  the  line  of  the  Week’s 
law  coupled  with  such  additional  measures  in 
the  different  states  as  will  most  reduce  the 
fire  hazard  and  afford  opportunity  for  natural 
reproduction. 

“The  states  through  the  adoption  of  uni¬ 
formly  fair  forest  taxation  laws,  the  establish¬ 
ment  of  forest  nurseries  and  the  preparation 
of  forest  working  plans  should  offer  every 
possible  encouragement  to  the  owner  who 
wishes  to  grow  timber  on  his  land.  If  the 
owner  of  land,  which  after  competent  examina¬ 
tion  is  classified  as  valuable  only  for  timber 
growing,  still  refuses  to  take  advantage  of  the 
opportunities  provided  for  such  undertakings, 
the  land  should  then  be  acquired  by  the  public 
at  a  fair  valuation  and  made  a  part  of  the 
system  of  public  forests. 

“With  a  few  notable  exceptions  forest  plant¬ 
ing  has  not  yet  been  seriously  undertaken  in 
the  United  States.  Very  properly  the  most 
immediate  concern  is  the  protection  of  the 
timber  we  already  have  but  with  this,  because 
of  the  time  element  involved,  there  should 
be  carried  out,  wherever  sufficient  fire  pro¬ 
tection  can  be  secured,  a  very  large  program 
of  forest  planting  upon  the  lands  which  have 
been  so  far  denuded  that  there  is  no  hope  of 
securing  another  crop  through  natural  repro¬ 
duction.” 

The  Forest  Service  of  the  United 
States  Department  of  .Agriculture,  in  a 
recent  report,  summarizes  the  Federal 
legislation  needed  immediately  as  fol¬ 
lows  : 

“Legislation  is  needed,  as  an  extension  of 
section  2  of  the  act  of  March  1.  1911  (Weeks 
law),  which  will  enable  the  Forest  Service 
to  assist  the  respective  states  in  fire  protection, 
methods  of  cutting  forests,  reforestation,  and 
the  classification  of  lands  as  between  timber 
production  and  agriculture.  It  should  carry 
an  initial  annual  appropriation  of  not  less  than 
$1,000,000,  expendable  in  co-operation  with 
the  states,  with  a  proviso  that  the  amount 
expended  in  any  state  during  anv  year  shall 
not  exceed  the  expenditures  of  the  state  for 
the  same  punioses.  The  Secretary  of  Agricul¬ 
ture  should  be  authorized,  in  making  such 
expenditures,  to  require  reasonable  standards 
in  the  disposal  of  slashings,  the  protection  of 


timbered  and  cut-over  lands  front  fire,  and 
the  enforcement  of  equitable  requirements  _  in 
cutting  or  extracting  forest  products  which 
he  deems  necessary  to  prevent  forest  devasta¬ 
tion  in  the  region  concerned,  and  to  withhold 
co-operation,  in  whole  or  in  part,  from  states 
which  do  not  comply  with  these  standards  in 
their  legislative  or  administrative  measures. 
Federal  activities  under  this  law  should  not 
be  restricted  to  the  watersheds  of  navigable 
streams  but  should  embrace  any  class  of  forest 
lands  in  the  co-operating  states. 

“This  law  greatly  extending  the  very  limited 
Federal  aid  now  given  to  the  states  in  fire 
protection,  will  enable  the  Forest  Service  to 
organize  and  carry  forward  a  nation-wide 
drive  against  the  chief  cause  of  devastation — 
forest  fires — and  to  follow  fire  protection  with 
such  other  measures  as  may  be  needed  in 
particular  forest  regions  to  stop  denudation. 
It  will  also  aid  states  and  private  owners  in 
restocking  lands  already  denuded,  where  tree 
growth  will  not  come  back  of  itself. 

“Legislation  is  needed,  in  part  as  an  ex¬ 
tension  of  Section  1  of  the  act  of  March  1, 
1911  (Weeks  law),  which  will  permit  the  rapid 
enlargement  of  the  National  Forests  and  the 
consolidation  of  existing  forest  units  for  more 
effective  administration.  This  legislation 
should : 

“(1)  Continue  the  purchase  of  forest  or 
cut-over  lands,  as  initiated  under  the  Weeks 
Act,  with  annual  appropriations  of  at  least 
$2,(100,000. 

“(2)  -Authorize  the  Secretary  of  Agriculture 
to  exchange  National  F'orest  land,  timber,  or 
transferable  timber  certificates  for  private 
timbered  or  cut-over  land  within  or  adjeaning 
existing  National  Forests. 

“(3)  Withhold  from  any  form  of  alienation, 
except  under  the  mineral  laws,  all  lands  now  in 
Government  ownership  or  control  but  not  em¬ 
braced  in  National  Forests  or  National  Parks, 
including  canceled  patents  or  grants,  unre¬ 
served  public  lands,  and  Indian  and  military 
reservations,  which  are  valuable  chielly  for  the 
production  of  timber  or  protection  of  water¬ 
sheds,  and  all  lands  of  similar  character  here¬ 
after  revested  in  or  acquired  by  the  United 
States,  and  authorize  the  President,  upon 
recommendation  of  the  National  Forest  Reser¬ 
vation  Commission  or  otherwise,  to  incorporate 
such  lands  in  National  F'orests.” 

The  advocates  of  national  control  of 
forest  lands  and  the  standardization  of 
practices  hy  hederal  legislation  contend 
that  the  policy  they  advance  is  the  logi¬ 
cal  one  inasiniich  as  the  country  will  be 
hirgely  dependent  upon  three  western 
states  for  its  timber  supplies  for  years 
to  come.  I'or  this  reason,  they  say,  it 
is  reasonable  to  suppose  that  the  bal¬ 
ance  of  the  country  will  not  wish  to 
place  itself  at  the  mercy  of  the  whims 
of  the  legislatures  of  those  states  for  its 
timber  supply.  They  take  the  broader 
view  that  state  welfare  should  be  made 
secondary  to  national  welfare  as  the  in¬ 
dustrial  and  business  life  of  every  part 
of  the  United  States  will  be  directly  af¬ 
fected  by  the  final  action  taken,  and  to 
a  greater  extent  than  is  even  now  appar- 

The  Other  Side 

The  advocates  of  a  policy  of  national 
and  state  co-operation,  however,  con¬ 
tend  that  exactly  the  same  object  wiU 
be  accomplished  by  their  method  and 
will  meet  with  more  general  approval 
and  less  opposition  from  interests  di¬ 
rectly  affected.  They  say  that  the  final 
results  will  be  the  same.  It  is  their 
belief  that  any  effort  to  place  national 
control  legislation  on  the  statute  books 
at  the  pre.sent  time  would  meet  with 
such  a  storm  of  protest  from  affected 
interests  that  immediate  help  in  the  pres¬ 
ent  emergency  would  be  thwarted.  It 
is  their  contention  that  an  effort  to  put 
into  affect  the  national  policy  on  stand¬ 
ardized  practices  would  re-open  the 
fight  on  reforestation  and  reclamation 
along  the  lines  that  it  was  waged 
through  the  Roosevelt  and  Taft  admin¬ 
istrations. 

The  plan  finally  followed  in  dealing 
with  this  problem  will  no  doubt  depend 
upon  the  stand  taken  by  the  press  of 
the  country  and  the  part  it  decides  to 
play  in  moulding  public  opinion  for  or 
against  one  policy  or  the  other.  The 
(Continued  on  page  18) 


A  DOLLAR  WILL  BUY  A  DOLLAR’S  WORTH 


It  is  not  even  a  question  for  argument.  A  dollar  bill  invested  in  an 
EDITOR  &  PUBLISHER  classified  advertisement  will  carry  a  message  from 
you  to  every  live-wire  newspaper  man — editorial,  business,  advertising  and 
circulation — in  America  and  Canada,  and  overseas  to  many  in  other  countries. 

EDITOR  &  PUBLISHER  classified  advertising  is  a  gold  bond  investment 
for  the  firm  or  individual  with  a  message  for  newspaper  makers. 

There  is  no  lost  motion;  no  wasted  energy.  Every  reader  is  a  prospect 
and  every  worthwhile  prospect  in  the  newspaper  and  advertising  field  is  a 
reader. 

EDITOR  &  PUBLISHER  CLASSIFIED  ADVERTISEMENTS 
STILL  GIVE  A  DOLLAR  VALUE  FOR  A  DOLLAR 
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Audit  Bureau’s  Most  Successful  Year 

(Continued  from  page  7) 


discuss  tile  problems  which  more  intimately 
affect  our  Canadian  membershiii. 

•‘It  is  proiMised  that  other  ineetinRS  of  the 
board  will  he  held  at  some  central  point  in 
Canada  in  the  future. 

Surplus  of  $S7,5M.27 

“The  report  of  Arthur  Young  &  Co.,  sub¬ 
mitted  herewith,  shows  a  balance  of  $87,580.27 
available  for  service  to  members  as  of  August 
31.  1920.  ,  ,  ^ 

“While  this  favorable  balance  places  the  bu¬ 
reau  in  a  very  satisfactory  position  to  carry 
on  its  work  efficiently,  your  board  desires  to 
call  attention  to  the  fact  that  heretofore  in 
the  finanucial  rejiorts  of  the  Bureau  the  audit 
liability  of  the  Bureau  in  ca.se  of  dissolution 
was  never  taken  into  account. 

“The  directors  of  the  Bureau,  in  the  first 
pears  of  iU  existence,  felt  that  this  was 
Justifiable,  in  that  if  the  Bureau  terminated 
its  existence  the  reports  would  be  considered 
valueless  and  the  obligation,  therefore,  ceased. 

“Good  business  judgment,  however,  would 
indicate  that  at  this  time  this  liability  be 
taken  into  consideration.  It  will  be  seen  from 
the  report  of  Arthur  Young  A  Co.  that  this 
liability  amounts  to  $15t,7St.Sl.  The  sinking 
fund,  or  balance  available  for  service,  would 
apply  on  this  liability.  Your  board  arrived 
at  this  decision  after  very  careful  considera¬ 
tion,  and  at  a  recent  meeting  passed  the 
following  resolution: 

“UPON  MOTION,  DULY  SECONDED, 
IT  WAS  UNANIMOUSLY  RESOLVED 
that  in  view  of  the  liability  involved  in 
unearned  dues;  and  the  necessity  for 
affording  the  Bureau  protection  against 
the  possibility  of  less  prosperous  condi¬ 
tions  arising;  and  to  insure  the  extension 
and  continuance  of  the  Bureau’s  work  of 
constructive  investigation;  a  reserve  shall 
be  accumulated  to  an  amount  sufficient 
for  the  above  purposes. 

“In  addition  to  the  accumulation  of  this 
balance,  the  Bureau  has  substantially  increased 
its  eiiuipmcnt,  to  add  to  the  efficiency  of  its 
work.  A  printing  bureau  has  been  established, 
in  which  practically  all  the  Bureau's  printing 
is  done  on  its  own  presses.  We  have  five 
presses,  three  with  Miller  feeders,  with  which 
we  are  able  to  do  not  only  better  work  in 
printing  publishers’  statements,  reducing  the 
time  of  production,  but  have  also  effected  a 
very  substantial  saving  as  against  the  high 
cost  heretofore  existing. 

Audits 

“We  have  released  during  the  16  months 
which  this  report  covers.  1,441  audits,  1,071 
for  the  12  months  ending  April  30,  1920,  and 
370  for  the  four  months  ending  August  31, 
1920. 

“We  have  made  audits  of  all  divisions  of 
puhli.sher  members  at  an  average  cost  within 
the  dues  applicable. 

‘  The  audits,  as  well  as  the  publishers’  state¬ 
ments,  are  now  being  released  on  an  average 
basis  of  less  than  15  days,  with  but  few  ex¬ 
ceptions,  which  were  held  up  because  of  cir¬ 
cumstances  beyond  the  control  of  the  Bureau. 

“The  auditing  force  now  numbers  38  field 
auditors  and  five  house  auditors,  one  special 
investigator,  in  addition  to  ('hief  Auditor  E. 
W.  C  handler  and  .Assistant  Chief  Auditor  A.  R. 
I’etterson,  and  W.  K.  Hoffmann,  manager  of 
the  New  York  office. 

“.\t  the  present  time  there  are  practically 
no  publishers  due  audits,  the  only  exceptions 
being  a  few  cases  where  audits  have  been  de¬ 
layed  for  exceptional  reasi  ns. 

Election  of  New  Directors 
“The  present  members  of  the  board  of  di¬ 
rectors  whose  terms  expire  at  this  meeting, 
and  who  will  be  reappointed  or  whose  success¬ 
ors  will  be  named,  are ; 

‘’Advertisers  —  O.  C.  Ham,  National  Lead 
Company,  New  York;  (icorge  W.  Cushing, 
Hudson  Mftor  Car  Company,  Detroit;  I..  L. 
King,  Goodyear  Tire  Rubber  Company, 
Akron,  Ohio;  Henry  W.  Schott,  Montgomery 
Ward  &  Co.,  Chicago;  (ieorge  S.  l•'owler^  Col¬ 
gate  &  t'o..  New  York;  11.  Strong  Smith, 
Bauer  &  Black,  Chicago. 

“Advartising  Agents  —  P.  V.  Troup,  Lord 
&  Thomas,  Chicago. 

“Publishers  —  A.  G.  Lincoln,  St.  Louis  Post- 
Dispatch;  Thomas  II.  Beck,  Crowell  I’ublish- 
ing  (  ompany.  New  York;  Marco  Morrow,  Cap¬ 
per  Publications.  Topeka;  William  A.  Whitney 
(resigned),  l’heli«s  Publishing  Company, 
Springfield.  Ma-s.;  Mason  Britton,  .McGraw- 
Iiill  Company.  Inc.,  New  York” 

Investment  of  money  in  advertising  by 
the  Audit  Bureau  of  Circulations  to  tell 
the  buyers  and  sellers  of  space  what  its 
objects  arc  was  recommended  by  L.  B. 
Jones,  advertising  manager  of  the  East¬ 
man  Kodak  Company,  in  his  address  as 
retiring  president  of  the  A.R.C.  He 
said  in  part ; 

“There  is  a  growing  group  of  users  ef  space 
from  Missouri  who  have  to  be  shown.  The 
bigger  that  gri  up  is,  the  better  for  the  users 
of  siiace,  and  the  better  for  the  A.  B.  C. 
publications.  The  A.  B.  C.  has  something  to 
xcll  to  buyers  of  space — that  something  is 
service.  It  has  become  such  an  important  .serv¬ 
ice  3--d  such  an  efficient  service  that  it  should 
be  a  ised.  The  A.  B.  C.  is  in  a  comfort¬ 

able,  a'  t-ough  T  dare  not  yet  say,  in  an  im- 
egnable  financial  position.  It  has  money  in 
nk  and  has  investments  in  bonus.  I  lielicve 
it  should  also  invest  some  of  that  money  in 
advertising  that  will  reach  the  buyers  of  space. 
Even  as  an  advertiser  talking  to  publishers.  I 


ask  you  to  note,  gentlemen,  that  I  do  not 
.say,  spend  money  in  advertising.  I  say  invest 
money  in  advertising. 

“But  this  advertising  to  advertisers  must  be 
honestly  conducted.  It  must  show  what  the 
A.  B.  C.  is  and  what  it  stands  for.  It  can 
and  should  show  that  the  publisher-members 
of  the  A.  B.  C.  so  conduct  their  circulation 
dejiartments  that  they  are  not  fearful  of  the 
close  scrutiny  of  the  A.  B.  C.  auditors — that 
they  are  glad  to  let  prospective  customers  for 
sp.sce  have  all  the  facts.  But  there  it  should 
stop. 

“The  A.  B.  C.  cannot  and  should  not  put 
its  seal  of  approval  upon  any  publication.  It 
can  and  should  give  the  facts  regarding  circu¬ 
lation — beyond  that  it  ceases  to  function.  You 
can  audit  only  those  things  that  are  tangible — 
things  that  can  be  counted.  The  .\.  B.  C. 
emblem  should  be  used  by  the  publisher  only 
so  far  as  it  indicates  his  willingness  to  have 
the  facts  known.  It  is  not  necessarily  an 
emblem  of  quality. 

“I  saw  a  letter  from  a  publisher  the  other 
day,  complaining  bitterly  against  your  presi¬ 
dent.  He  had  tried  to  get  the  Kodak  business, 
but  had  been  told  that  he  could  not  get  it  with¬ 
out  an  A.  B.  C.  audit.  Finally  he  joined  the 
B.  C.,  but  he  still  failed  to  get  the  business, 
although  other  publications  in  the  same  field 
did  get  it.  He  imagines,  or  claims  to  think 
that  this  was  accounted  for  by  personal  reasons 

enmity  to  him,  friendship  to  other  publishers, 
and  all  that  sort  of  thing.  The  real  facts  are 
that  his  circulation  department  needs — or  at 
any  rate  needed — a  genuine  housecleaning. 
The  A.  B.  r.  did  just  what  it  was  supposed 
to  do.  It  gave  the  facts,  and  on  these  facts 
it  was  decided  that  his  medium  was  hardly 
desirable  for  our  business,  though  it  might  be 
perfectly  O.  K.  for  some  other. 

A.  B.  C.  Doctrine 

“To  the  advertiser  I  say: 

“  ‘You  are  supposed  to  know  the  goods 
you  sell;  you  are  supposed  to  know  what 
clas.ses  and  kinds  of  people  buy  your  goods. 
You  are  supposed  to  be  an  advertising  man, 
and,  being  an  advertising  man,  you  are  sup- 
IKi.sed  to  know  something  of  people's  habits 
of  mind  and  habits  of  reading.  By  taking 
up  a  certain  publication — or  three  or  four 
copies  of  said  certain  publication  and  read¬ 
ing  some  of  the  articles,  by  noting  the  qual¬ 
ity  of  the  literature  and  press  work,  you 
should  be  able  to  pretty  fully  decide  whether 
or  no  it  apjieals  to  the  people  to  whom  your 
goods  will  also  appeal.  If  you  don’t  know 
this  much  about  your  goods  and  about  human 
nature,  you  just  are  not  an  advertising  man. 

“  ‘But  you  do  know  the.se  things,  and  the 
publication  does  apiical  to  vour  clientele.  Good. 
The  rate  is  so  and  so.  Ves.  Now  comes  the 
A.  B.  C.  It  answers  for  you  the  questions 
which  your  knowledge  of  your  goods  and  of 
human  nature  cannot  answer.  It  tells  you 
what  the  total  circulation  is;  it  tells  you  what 
the  net  paid  circulation  is;  it  tells  you  where 
the  circulation  is;  it  tells  you  how  much  of 
the  circulation  is  news-stand  and  how  much 
is  subscription  and  how  much  is  in  arrears, 
and  indicates  pretty  clearly  the  subscription 
methods  followeil.  It  counts  for  you  the  things 
you  have  not  time  to  count — nor  the  money 
to,  pay  separately  and  individually  for  having 
counted.  You  sharpen  your  pencil  and  figure 
out  the  rate  per  line  per  thousand.  Perhaps 
there  are  some  of  the  circulation  methods  you 
don’t  like — but  then  the  rate  per  thoti»nd  is 
low,  very  low;  you  throw  out  the  certain  per¬ 
centage  of  circulation  you  don’t  like — and 
figure  again.  You  still  find  the  rate  reason¬ 
able-  and  buy — or  you  find  it  too  high  and  do 
not  buy. 

“  ‘tin  another  publication  you  whistle  in  as¬ 
tonishment  at  the  rate  per  line  per  thousand! 
Then  you  analyze  the  whole  business  and  you 
find  the  circulation  is  as  clean  as  a  hound’s 
tooth.  Every  copy  is  sold  on  its  own  merits. 
"I’lie  newsstand  records  are  correct,  everv 
siiliscription  is  cash  in  advance — no  install¬ 
ments,  no  premiums,  no  delinquents.  You  'buy. 


OCTOBER 

18 — Wisconsin  Daily  League  meeting,  Ken¬ 
osha,  Wis. 

18- 19 — California  Circulation  Managers  As¬ 

sociation  meeting,  Sacramento. 

19 —  Southern  Newspaper  Publishers’  .Associa¬ 
tion  advertisinjf  committee  and  Southern 
Council  American  Advertising  Agencies 
(Corporation  meeting.  New  Orleans. 
Scranton  Advertising  Club  dinner  to  Rowe 
Stewart. 

Texas  Circulation  Managers  Association 
meeting.  State  Fair,  Dallas. 

Three-I  (Illinois,  Indiana,  Iowa)  Circula¬ 
tors  Association  convention.  Hotel  La 
Salle,  Chicago. 

New  York  League  of  Advertising  Women 
opening  meeting  of  season.  Advertising 
Club,  New  York. 

19-20 — New  York  State  Circulation  Managers 
Association,  Rochester,  N.  Y. 

Carolina  Circulation  Managers  Association, 
Raleigh,  N.  C. 

Inland  Daily  Press  Association  meeting. 
Hotel  La  Salle,  Chicago. 

Better  Letters  Association  convention, 
Springfield.  Mass. 


“  'The  .A.  B.  C.  counts  for  you  the  things 
you  cannot  count,  and  gives  you  physical  facts 
you  can  get,  for  sure,  in  no  other  way.  Mr. 
Advertiser,  the  day  of  hunches  has  gone  by 
in  our  line." 

“Now  to  you,  Mr.  Publisher: 

“  ‘There  isn’t  a  man  in  front  of  me  who 
cannot  prove  that  what  I  am  about  to  say  is 
wrong — simetimes — yes,  I  admit  it,  too  many 
times.  But.  honestly,  we  advertisers  are  not 
always  as  thick  as  yim  think  we  are.  We  are 
not  as  slack  as  you  think  we  are.  For  one 
of  your  publication  in  your  presence.  Perhaps 
some  of  us  are  unreasonably  afraid  that  you 
will  put  a  heavy  finger  on  the  scales  when  we 
arc  not  looking — I  don’t  mean  an  unfair  finger, 
but  many  of  you  have  winning  and  forceful 
personalities. 

“  ‘For  the  most  part  we  collect  our  data, 
A.  B.  C.  and  other  data;  we  consult  with  our 
agents.  We  decide  on  a  list.  Sometimes  this 
list'  is  flexible,  sometimes  it  is  not  Your  pub¬ 
lication  is  not  on  the  list  even  though  its 

A.  B.  C.  showing  is  truly  excellent.  You  con¬ 
clude  that  we  have  failed  to  .study  our  A. 

B.  C.  report.  Our  own  babies,  you  know,  are 
always  the  brightest,  our  own  publications  al¬ 
ways  “wield  the  most  influence.”  The  adver¬ 
tiser  has,  indeed,  weighed  your  circulation,  but 
he  has  also  studied  the  publication  with  a 
view  to  getting  at  the  quality  of  your  readers. 
And  whether  he  wants  quality  de;)ends  on 
■A'hat  he  is  selling.  The  A.  B.  C.  gives  him 
the  statistics — 'oecause  he  decides  against  you 
is  by  no  means  proof  that  he  hasn’t  studied 
the  audit.’ 

“.Some  publications  of  high  literary  and 
artistic  merit  are  deplorably  bad  in  their  cir¬ 
culation  methods.  Other  publications  that  are 
typographically  impf«sible,  that  are  without  real 
literary  merit,  and  can  appeal  only  to  minds 
of  the  most  ordinary  calibre,  have  circulation 
methods  that  are  absolutely  above  reproach. 

“The  advertiser  has  to  measure  all  of  these 
things,  and  for  thousands  of  advertisers  the 

A.  B.  C.  is  the  circulation  yard  stick. 

“There  has  been  much  talk  about  advertisers 

being  circulation  mad.  That  talk  has  been 
overdone.  Of  course,  they  want  all  the  real 
circulation  they  can  get,  and  at  as  lowr  a  rate 
as  they  can  get  it,  but  everything  alse  being 
even  they  will  give  the  preference  to  the  pub¬ 
lication  that  has  clean  circulation  methods. 
Some  of  you  publishers  don’t  know  the  lengths 
'o  which  your  solicitors  will  go.  I  well  re¬ 
member  being  solicited  by  a  young  enthusiast 
who  assured  me  that  while  we  really  had  a 
wonderful  business,  that  we  could  never  have 
anv  real  growth,  could  not  ‘achieve  the  possi¬ 
ble  potentialities  in  our  business  until  we  con¬ 
sistently  used  his  publication.’ 

“I  took  him  to  a  window  and  pointed  across 
the  alley:  ‘Young  man,’  said  I,  ‘you  undoubt¬ 
edly  haye  a  good  medium,  but  we  make  more 
cameras  in  that  factory,  eyery  week,  than 
there  are  total  purchasers  of  your  magazine  in 
a  month — and  we  sell  them,  too.  Such  being 
the  case,  how  can  you  do  for  us  what  you 
say  you  can  do?’  He  faded  and  I  have  not 
seen  him  since. 

“And  I  imagine  that  this  young  man  went 
back  to  his  publisher  and  demanded  circulation, 
circulation,  circulation,  and  indicated  that  that 
was  all  he  needed  to  get  the  Eastman  business. 

“Do  not  he  deceived  by  the  excuses  given 
you  by  young  men  who  fail  to  bring  home  the 
bacon.  It  isn’t  really  circulation  that  we  want 
— it’s  sixteen  ounces  to  the  pound. 

“.As  an  advertiser  I  do  not  want  the  A. 

B.  C.  tf'  try  to  tell  any  publisher  how  to  run 
his  business.  As  an  advertiser  I  do  want  the 
A.  B.  ('.  to  tell  me  just  how  every  publisher 
gets  his  circulation  and  how  much  he  has  of  it. 

“.As  an  advertiser  I  want  other  advertisers 
to  know  more  and  more  of  A.  B.  C.  methods 
and  of  .A.  B.  C.  efficiency.  I  want  them  to 
know  that  A.  B.  C.  publishers  welcome  the 
fullest  investigation  of  their  circulations  and 
circulation  methods.  I  want  them  to  know 
th.at  while  in  the  .A.  B.  C.  there  are  all  kinds 
of  publications  appealing  to  all  hinds  and 
classes  of  people,  that  in  one  thinp  all  A.  B. 
r.  publishers  are  alike— they  always  welcome 
a  circulation  auditor. 

“The  A.  B.  r.  now  has  the  goods.  As  an 
advertiser,  1  want  to  see  it  advertise  those 
goods.  As  your  retiring  president,  I  recom¬ 
mend  that  we.  as  advertising  men,  take  our 
own  prescriiition  and  advertise.” 


20 — New  England  Circulation  Managers  As¬ 
sociation  meeting,  Hartford,  Conn. 

20-21 — Association  of  Canadian  Advertisers 
convention.  Prince  George  Hotel,  Toronto. 

20- 22 — .Associated  Business  Papers  and  annual 

convention.  New  York  City. 

21 —  Canadian  Press,  Limited,  directors  meet¬ 
ing,  Toronto. 

21- 22 — New  England  .Association  of  .Advertis¬ 

ing  Clubs  convention,  Boston. 

22—  Canadian  Daily  Newspaper  .Association 
annual  convention,  Toronto. 

26 —  Scranton  Advertising  Club  meeting. 

27- 29 — Direct  Mail  .Advertising  Association 

convention,  Detroit. 

NOVEMBER 

7 — .American  Pulp  &  Paper  Mill  Superintend¬ 
ents’  Association  meeting,  Chicago. 

9 — Sphinx  Club  banquet,  Waldorf-Astoria, 
N ew  York. 

11 — American  Pulp  &  Paper  Association  fall 
conference,  Chicago. 

19-21 — California  Press  Association  conven¬ 
tion,  San  Francisco. 

29 — Christian  Science  Monitor  suit  hearings 
open,  Boston. 


Calendar  of  Coming  Events 


Obituary 


Shcroku  Kuroiwa,  editor  and  owner 
of  Yorodzu  Choho,  Tokio,  died  October 
7,  aged  58  years. 

John  J.  Kelly,  for  40  years  with  the 
Boston  Globe,  died  in  \Vest  Roxbury, 
Mass.,  last  week,  aged  78  years. 

J.  W.  Hiligoss,  editor  of  the  Mansfield 
(Ill.)  Express,  is  dead  in  Mansfield  fol¬ 
lowing  an  extended  illness.  He  was  bom 
in  Kentucky  in  1841  and  served  in  the 
Confederate  army,  losing  a  leg  and  sus¬ 
taining  other  injuries. 

Ludwig  Kribbs  Cameron,  formerly 
King’s  Printer  for  the  Province  of  On¬ 
tario,  died  in  Santa  Monica,  Cal.,  Octo- 
lier  8,  aged  67  years.  He  had  been  a 
newspaper  man  from  his  youth,  found¬ 
ing  the  Nor’West  Farmer  at  Winnipeg 
in  1882.  He  later  was  associated  with 
his  brother  in  the  management  of  the 
London  .\dvertiser.  He  retired  as 
King's  Printer  six  years  ago  because  of 
ill  health. 

Thomas  M.  Long,  from  1884  to  1896 
a  member  of  the  Empire  Syndicate,  pub¬ 
lisher  of  the  Toronto  Empire,  afterward 
amalgamated  with  the  Toronto  Mail, 
died  in  Toronto  October  9,  aged  85 
years. 

1.  McNabb,  counsel  for  the  New 
York  Journal  of  Commerce  and  for¬ 
merly  on  the  editorial  staffs  of  the  New 
York  Herald  and  the  New  York  Sun, 
died  October  12  as  the  result  of  a  scald¬ 
ing  he  received  while  taking  a  bath  at 
his  home. 

Mrs.  Elizabeth  Barnes  Lower,  wid¬ 
ow  of  George  W.  Lower,  former  busi¬ 
ness  manager  of  the  Omaha  World- 
Herald,  died  in  Germantown,  Pa.,  last 
week,  aged  76  years. 

Miss  .Alma  Buhre,  an  employee  of 
the  New  York  Times  editorial  depart¬ 
ment  for  seven  years,  died  in  New  'Vorl 
this  week  after  a  long  illness. 


Pulp  wood  $1S  a  Cord 

Ottawa,  Ont. — Publishers  who  are 
hoping  for  a  near-future  reduction  in  the 
prices  of  newsprint  will  obtain  little 
encouragement  from  the  following  news 
from  Cobalt  (northern  Ontario): 
“Prices  of  pulpwood  are  soaring  to  an 
extent  not  dreamed  of  heretofore,  and 
settlers  in  the  northland  who  reside 
within  a  reasonable  distance  of  the  rail¬ 
roads  are  reaping  a  harvest.  The  pre¬ 
vailing  price  of  pulpwood  at  present  is 
$15  per  cord,  as  compared  with  about 
$4  a  cord  four  or  five  years  ago.  As 
high  as  $17.50  is  being  offered  by  repre¬ 
sentatives  of  the  mill  interests  for  de¬ 
livery  at  the  track. 


More  Mills  for  Three  Rivers 

Montreal. — Robert  Ryan,  represent¬ 
ing  a  syndicate,  is  negotiating  with  the 
city  of  Three  Rivers,  Que.,  relative  to 
the  construction  of  pulp  and  paper  mills 
in  that  city.  The  city  proposes  to  allow 
exemption  from  taxation  on  buildings 
and  exemption  on  50  per  cent  of  value 
of  other  properties  for  20  years,  provid¬ 
ing  the  company  has  a  paid  up  capital 
of  $3,000,000  and  makes  an  initial  ex¬ 
penditure  of  not  less  than  $1,500,000. 


Prescott  Courier  a  Daily 

Prescott,  Ariz.— The  Prescott  Eve¬ 
ning  Courier  was  started  here  a  few 
days  ago,  with  W.  P.  Stuart  as  general 
manager.  The  Courier  was  a  daily  from 
1882  to  1910  and  was  then  published  as 
a  weekly  until  September  20.  An  eight- 
page  Duplex  press,  printing  8  12^^  em 
columns  to  the  page,  has  been  ordered 
for  delivery  by  December  1. 
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JESSE  F.  MATTESON  IS  NEW  PRESIDENT 
OF  AGENCIES  ASSOCIATION 

Collin  Armstrong  Tells  Newspaper  Representatives  That  Rate 
Cutting  and  Direct  Commissions  Should  Be  Elimi¬ 
nated  by  United  Efforts. 


(Bv  Telegraph  to  Editor  &  Publisher) 


Chicago,  Oct.  is. — One  hundred  and 
six  agencies  are  represented  at  the 
annual  convention  of  the  American  As¬ 
sociation  of  Advertising  Agencies.  Ses¬ 
sions,  which  opened  Wednesday,  are 
being  attended  by  an  average  of  175 
members  and  their  representatives.  This 
is  the  biggest  week  in  the  history  of  the 
"4  -As,”  it  is  unanimously  agreed.  Sub¬ 
jects  considered  were  topped  in  the 
matter  of  interest  by  the  advertising 
campaign  and  ship  sales  survey,  which 
is  now  being  made  by  the  Advertising 
Agencies  Corporation  for  the  U.  S.  Ship¬ 
ping  Board,  and  the  establishment  of 
local  councils  in  Cleveland,  Detroit,  San 
Francisco,  Milwaukee,  St.  Louis  and 
Cincinnati. 

Jesse  F.  Matteson  of  Chicago  was 
elected  president  of  the  “4  As,”  yester¬ 
day,  succeeding  Harry  Dwight  Smith  of 
Geveland.  Walter  R.  Hines  of  Frank 
Seaman,  Inc.,  New  York,  was  elected 
vice-president  and  James  O'Shaughnessy 
of  New  York  executive  secretary  and 
general  manager.  The  sessions  are  of  an 
absolutely  executive  nature.  The  con¬ 
vention  will  close  this  afternoon. 

Standardization  of  newspaper  adver¬ 
tising  methods  and  practices  and  the 
elimination  from  the  ranks  of  advertis¬ 
ing  agencies  entitled  to  commissions 
from  publishers  those  which  do  not 
honestly  perform  “missionary”  service  in 
creating  new  advertisers  and  developing 
old  accounts  was  the  theme  of  Collin 
Armstrong,  national  chairman  of  the 
A.  A.  A.  A.  newspaper  committee,  at  a 
luncheon  tendered  him  by  the  News¬ 
paper  Representatives  Association  of 
Chicago  at  the  Hotel  La  Salle  Thursday 
noon,  .^bout  400  advertising  and  'news¬ 
paper  men  were  present.  E.  S.  Wells 
of  the  Chicago  Daily  News  presided. 

After  setting  forth  an  instance  of  re¬ 
fusal  by  influential  New  York  City  pub¬ 
lishers  and  the  Six  Point  League  of 
New  York,  comprising  the  Astern 
special  representatives,  of  a  contract  of¬ 
fered  by  a  “direct”  Southern  advertiser 
at  agency  net  rates  and  of  the  A.A.A.A. 
newspaper  committee’s  efforts  during  the 
past  year  to  get  similar  one-price  prin¬ 
ciples  established  among  publishers  on  a 
nation-wide  scale,  Mr.  Armstrong  con¬ 
tinued  : 

“The  aHvertisinR  ancncy  worthy  of  the  name, 
devotes  its  entire  energies,  the  best  that  is  in 
it,  to  creating  and  developing  advertising.  Docs 
the  direct  advertiser?  He  is  an  economist 
whose  horizon  is  limited  to  the  dimension  of 
his  till.  The  best  answer  to  a  direct  adver¬ 
tiser  seeking  agency  net  rates  that  I  know  of 
was  written  by  an  Iowa  publisher  who  said: 

“  ‘VVe  can't  give  vou  an  agency  commis¬ 
sion  until  you  organize  a  force  of  men  who 
will  go  out  and  do  missionary  work  for  us 
and  other  papers,  making  advertisers  out 
of  people  who  have  never  advertised  be¬ 
fore,  and  making  bigger  ailvertisers  out  of 
those  who  have  only  advertised  ( n  a  small 
scale.’ 

“These  are  the  functions  of  an  advertising 
agency  and  they  cannot  be  successfully  ful¬ 
filled  unless  tbe  advertising  is  made  profitable 
to  the  advertiser,  the  fount  from  which  all 
our  blessings  flow.  The  differential  was  cre¬ 
ated  to  secure  and  stimulate  just  that  kind  of 
advertising  sales  service  for  newspapers  and 
other  publicatii  ns;  not  to  help  advertisers  to 
defray  the  expense  of  an  advertising  depart¬ 
ment,  for  that  is  the  reason  upon  which  most 
direct  advertisers  base  their  claim  for  agency 
net  rates.  If  the  data  could  be  compiled,  I 
believe  it  would  he  found  that  national  adver¬ 
tisers  who  employ  agencies  spent  more  money 
per  drllar  of  their  sales  on  their  advertising 
departments  than  direct  advertisers. 

“What  the  genuine  aeency  wants  to  see 
brought  about  is  a  dignifying  of  his  compen¬ 
sation  by  limiting  it  solely  to  avencies  that  are 
qualified  and  equipped  to  actual'y  earn  it  and 
are  honest  enough  to  keen  it.  and  not  used 
by  publishers  as  a  factor  in  trading  with  ad¬ 
vertisers  or  dangled  as  a  bait  before  the  unfit. 


inexperienced  and  unscrupulous  self-elected 
agency. 

“.\n  important  step  toward  the  attainment 
of  this  condition  is  the  establishment  of  the 
one^rice  principle. 

“This  is  one  reason  why  we  are  in  favor  of 
it.  .-\nother  is  justice  to  our  clients.  They 
naturally  want  to  buy  the  space  they  use  at 
as  low  a  figure  as  any  one  else.  We  want 
to  be  able  to  assure  them  that  they  are  getting 
the  lowest  price  any  one  can  get.  To  that 
end  we  are  giving  to  our  members,  as  rapidly 
as  we  ean  secure  the  information,  the  names 
of  newspapers  that  have  adopted  the  one- 
price  policy,  some  of  them  without  qualifica- 
tic  n,  others  to  the  extent  that  they  will  not 
give  concessions  to  any  advertiser  not  now  on 
their  books,  and  that  they  will  withdraw  con¬ 
cessions  from  those  as  speedily  as  they  can. 

“It  is  the  prevailing  practice  with  agencies 
nowadays,  in  discussing  newspapers  with  a 
client  to  call  attention  to  the  fact  that  the 
circulaticn  of  a  paper  and  the  character  of  it 
has  been  audited  by  the  .^udit  Bureau  of  Cir¬ 
culations,  and  that  similar  information  is  not 
obtainable  regarding  a  competing  paper. 

“Hence  the  odds  are  in  favor  of  the  one 
that  lays  all  the  cards  on  the  table.  Some 
agencies  make  the  rate  cards  of  the  A.  B.  C. 
audited  papers  easily  discernible  by  stamp¬ 
ing  them  conspicuously  before  filing  them,  so 
that  the  clerical  force  can  distinguish  them 
readily. 

“As  the  information  that  publishers  are  giv¬ 
ing  to  agencies  through  this  committee  is  con¬ 
sidered  fully  as  important  as  verified  facts 
regarding  circulation,  it  has  been  suggested 
that  the  price  policy  of  each  [laper  also  be 
strikingly  indicated  on  rate  cards. 

“You  will  be  interested  to  know  that  there 
are  now  approximately  3S0  newspapers  on  the 
lists  that  publishers  have  enabled  us  to  com- 
lile,  and  now  that  the  purposes  and  practical 
lenefits  of  the  movement  are  constantly  be¬ 
coming  better  understood,  we  are  confident 
that  the  number  will  be  doubled  in  the  near 
future. 

“We  believe  the  time  is  not  far  distant 
when  it  will  be  decidedly  unfashionable  for 
a  newspaper  to  allow  agency  net  rates  or 
other  concessions  to  direct  advertisers,  and 
you  know  that  no  one  wants  to  be  out  of 
fashitn.  Moreover,  I  am  hopeful  that  the 
advantages  that  will  accrue  to  newspapers  that 
adopt  the  one-price  to  all  principle  will  be 
so  patent  that  no  publisher  can  afford  to  pur¬ 
sue  a  different  policy. 

“.\s  many  of  you  know,  we  have  had  some 
experience  during  the  last  year  with  new 
direct  advertisers,  in  addition  to  the  one  that 
I  have  already  mentirned,  and  in  the  most 
conspicuous  case,  puhlishers  an<l  representa¬ 
tives  agree  that  we  were  helpful  in  limiting 
the  aggressions  of  the  advertiser.  In  fact,  our 
joint  efforts  were  so  prompt  and  thorough 
that  we  do  not  know  of  a  single  newspaper 
that  is  executing  the  contracts  of  this  adver¬ 
tiser  on  his  own  terms.  If  there  are  any,  they 
are  exceedingly  unimoortant  ones. 

“We  met  with  nearly  equal  success  with 
what  may  be  described  as  an  uiicamouflaged 
“house"  agency,  which,  like  the  advertiser  just 
spoken  of,  was  located  here  in  the  Middle 
West.  The  last  advices  we  received  regarding 
that  concern  were  that  it  will  give  up  the  job 
of  trying  to  he  an  advertiser’s  agency,  admit¬ 
ting  that  it  was  organized  solely  to  handle  the 
one  account,  and  that  it  never  expected  to 
apiily  for  .\.  N.  P.  A.  recognition.  I  speak 
of  these  cases  because  they  prove  that  when 
publishers,  specials  and  agencies  work  to¬ 
gether  on  a  proposition  that  they  believe  to  be 
for  the  best  and  most  profitable  interests  of 
the  business,  we  can  succeed. 

“However,  now  that  the  one-price  campaign 
is  steadily  i)rogressing  towards  success,  we  rnay 
agree  with  our  fellow-workers  to  give  attention 
to  the  class  of  agencies  described  at  the  same 
time  we  endeavor  to  minimize,  if  not  entirely 
eradicate,  the  free  publicity  evil. 

“The  .\mcrican  .\s.sociation  of  .\dvertising 
Agtncies  does  not  desire  to  impeile  in  the 
slightest  degree  the  organization  and  devel- 
(  pment  of  real  ailvertising  agencies.  H  Ve  or 
any  one  of  us  cannot  withstand  legitimate 
competition,  the  fault  is  with  the  agency.  But 
what  we  do  deprecate,  is  being  placed  in  com¬ 
petition  with  agencies  that  are  a  subterfuge  for 
rate  cuttting,  and  which,  by  their  lack  of  ability 
and  equipment,  destroy  rather  than  create  and 
foster  newspaper  advertising.  That  is  the  rea¬ 
son  we  welcomed  the  decision  of  the  Recigni- 
tion  Committee  of  the  New  York  Publishers 
.Association  to  devise  a  methoil  of  curtailing 
the  activities  of  rate-cutting  agencies,  a  system 
that  we  arc  told  will  shortly  lie  put  into  opera¬ 
tion. 

“.Any  one  f.amiliar  with  agency  operations 
knows  that  an  agency  organized  and  equipned 
to  give  complete  and  helpful  service  to  adver¬ 
tisers  and  publishers,  cannot,  on  the  present 
basis  of  costs,  secure  a  profit  for  itself  of 
much  over  3  per  cent  on  its  volume  of  busi¬ 
ness.  Now  how  can  an  agency  that  rebates 
a  third,  to  say  nothing  of  a  half,  of  its  com¬ 
missions  to  its  clients,  render  a  service  that 
will  be  beneficial  to  the  advertiser  or  to  publi¬ 
cations?  We  believe,  and  some  of  us  possi¬ 
bly  know,  that  there  are' many  agencies  that  do 
a  purely  brrkerage  business,  which  means  that 
they  are  cutting  the  rates  of  publishers.  They 
are  an  element  in  the  agency  field  that  should, 
in  the  interests  of  better  and  more  profitable 
advertising,  he  plowed  under.” 


AD  BUREAU  HOLDS  SESSIONS 


E*tabli»hment  of  a  San  Francisco  Office 
Again  Considered 

(B.v  Telegraph  to  Editor  &  Publisher) 

Chicago,  Oct.  15.— The  committee  in 
charge  of  the  Bureau  of  .Advertising  of 
the  -A.  N.  P.  -A.  held  two  executive  con¬ 
ferences  here  this  week,  in  connection 
with  the  conventions  of  the  “4  As,”  the 
“.A.  -A.  C.,”  and  the  “.A.  B.  C.”  The  es¬ 
tablishment  of  a  San  Francisco  office 
was  considered,  along  with  routine  busi¬ 
ness. 


CONFER  ON  CO-OPERATION 


“4As”  and  A.  A.  C.  W.  Newspaper 
Department  Meet  in  Chicago 

(By  Telegraph  to  Editor  &  Publisher) 
Chicago,  Oct.  15. — .A  conference  was 
held  last  evening  by  the  newspaper  com¬ 
mittee  of  the  “4  -As”  and  Marcellus  E. 
Foster's  committee  of  the  A.  A.  C.  W. 
Newspaper  Department  to  consider  a 
standard  of  practices  for  newspaper  co¬ 
operation  with  advertisers.  The  meeting 
was  in  a  splendid  spirit  and  bespeaks  an 
early  solution  of  this  important  problem. 


Ottawa  River  Mills  Down 

Ott.awa,  Ont. — There  has  been  a  seri¬ 
ous  curtailment  in  production  by  local 
pulp  and  paper  mills  during  the  past  two 
weeks.  The  cause  has  been  low  water 
in  the  Ottawa  and  Rideau  Rivers,  which 
are  down  to  such  a  level  that  they  are 
not  providing  sufficient  power  for  some 
of  the  mills,  and  not  bringing  down 
much-needed  logs  for  others.  As  a  re¬ 
sult,  over  300  employees  of  the  various 
mills  are  out  of  work,  and  unless  heavy 
rains  fall  in  the  district  shortly  produc¬ 
tion  will  be  still  further  restricted. 


Libel  Trial  PoBtponed 

Scranton,  Pa. — The  libel  suit  in 
which  Mrs.  Hermina  Heil,  cashier  in  the 
office  of  City  Treasurer  Mark  Edgar  is 
asking  for  $50,000  damages  from  the 
Scrantonian  Publishing  Company,  pub¬ 
lishers  of  the  Scrantonian,  a  local  Sunday 
newspaper,  has  been  continued  until  the 
next  term  of  court  because  the  chief 
attorney  for  the  defense  is  in  Europe. 
Mrs.  Heil  says  a  stor>'  published  in  the 
Scrantonian  relating  to  her  appointment 
as  cashier  held  her  up  to  ridicule  and 
ruined  her  character. 


Nebra«ka  Editor  Regain*  Sight 

O.MAHA,  Neb. — Henry  .Allen  Brainard, 
until  recently  editor  of  the  Hebron 
(Neb.)  Champion,  had  his  sight  restored 
by  an  operation  in  an  Omaha  hospital 
last  week  after  being  totally  blind  for 
two  years.  Mr.  Brainard  was  president 
of  the  Nebraska  Press  Association  in 
1914,  and  lost  his  s'ght  while  reading 
proofs  at  the  Nebraska  State  Legislature. 


North  Minnetotans  Meet  in  January 

St.  Pait..  Minn. — .A.  G.  Rutledge, 
secretary  of  the  Northern  Minnesota 
Editorial  .Association,  announces  that  a 
business  meeting  of  the  association  will 
lie  held  at  Crookston  the  third  week  of 
January,  1921. 


John  Franklin  Dead  in  Pari* 

Parks. — John  Franklin,  editorial  direc¬ 
tor  of  the  Havas  .Agency,  die<l  October 
14.  Mr.  Franklin,  who  was  a  direct  de¬ 
scendant  of  Benjamin  Franklin,  recently 
underwent  an  operation  which,  although 
successful,  proved  too  severe  a  strain 
upon  his  constitution.  He  was  53  years 
old. 
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EUROPE  MUCH  UNBALANCED 


Intertype  Corporation’*  Pre*ident  Say* 
Exchange  Mu*t  Be  Stabilized 

H.  R.  Swartz,  president  of  the  Inter¬ 
type  Corporation,  Brooklyn,  N.  Y.,  is 
just  home  from  a  three  months’  business 
trip  to  Europe,  where  he  made  a  survey 
of  present  business  conditions  and  the 
outlook  for  future  business.  In  an  in¬ 
terview  with  Editor  &  Publisher  he 
said : 

“Conditions  in  Europe  are  still  very  much 
unbalanced.  The  settlement  of  international 
balances,  thereby  putting  money  exchange  on 
a  sound  and  steady  basis,  is  the  outstanding 
need.  The  thought  has  been  expressed  that 
the  word  financial  system  is  obsolete  and  in¬ 
adequate  on  account  of'  its  ‘artificiality.’  There 
must  be  some  new  system  introduced  which 
will  stabilize  exchange.  Shortage  of  raw  ma¬ 
terials  is  a  serious  handicap,  shortage  of  fuel 
a  real  menace. 

“England’s  political  difficulties  are  giving  her 
great  concern.  England  is  also  faced  by  labor 
troubles.  The  tenacity  of  the  English  is  well 
known,  however,  and  they,  will  be  able  to 
handle  the  situation  to  the  satisfaction  of  all 
interests,  as  they  have  in  the  past,  and  the 
settlement  of  the  various  problems  will  have 
a  wholesome  effect  on  the  other  European  coun¬ 
tries.  Very  few  peoples  realize,  except  in  a 
vague  way,  just  how  well  England  has  laid 
her  plans  for  international  trade.  It  would 
be  well  for  some  of  our  organizations  to  make 
a  comprehensive  survey  of  the  network  of 
associ.ations,  banks  and  governmental  depart¬ 
ments  constructed,  with  a  view  to  securing 
trade  in  everv  part  of  the  world. 

“Holland,  Benmark,  Sweden  and  Norway 
accumulated  considerable  wealth  during  the 
war,  and  were  spending  money  quite  freely  up 
to  the  middle  of  this  year.  The  banking  in¬ 
terests.  however,  are  checking  expansion 
through  curtailing  loans,  and  that  financial 
policy  is  at  present  being  felt  in  industrial 
circles,  but  this  is  only  temporary. 

“.An  atmosphere  of  uncertainty  prevails 
throughout  Hermany,  and  it  is  very  difficult 
to  forecast  the  immediate  future.  The  c<  un¬ 
try  is  losing  a  number  of  its  younger  business 
men  who  are  leaving  to  escape  the  burden  of 
heavy  taxation.  Those  remaining,  however, 
are  making  a  desperate  effort  to  overcome  the 
handicap  which  the  war  has  put  upon  the 
country.  The  greatest  problems  are  currency 
inflation,  shortage  of  raw  materials  and  food¬ 
stuffs. 

“France  is  recovering,  although  the  French 
Government  so  far  has  only  advanced  owners 
of  plants  in  the  northern  part  of  France  which 
were  destroyed  by  Germans,  25  per  cent  of 
the  amount  necessary  to  replace  them.  This 
will  gain  a  new  impetus,  however,  on  the  first 
payment  of  indemnity  by  Germany. 

“Belgians  are  more  fortunate,  as  the  Ger¬ 
mans  had  hoped  to  annex  that  country,  and 
did  not  destroy  any  of  the  industrial  plants. 
I’nder  the  circumstances,  the  country  is  geP 
ting  back  to  normal  conditions  very  rapidly.” 


Manchester  “Dean”  Retire* 

Manchester,  N.  H. — Edgar  J.  Knowl- 
toii,  “dean”  of  Manchester  newspaper 
men,  leaves  journalism  in  a  few  days  to 
become  local  manager  for  G.^W.  Morse 
&  Co.,  New  York  brokers.  He  resigns  as 
financial  editor  of  the  Mirror,  after  con¬ 
tinuous  service  in  that  position  and  as 
city  editor  and  editorial  writer  snee  1899, 
but  will  continue  as  Manchester  cor¬ 
respondent  of  the  Boston  Globe.  He  has 
been  with  that  paper  for  43  years  and  is 
its  oldest  correspondent.  He  is  succeed¬ 
ed  as  editorial  writer  of  the  Mirror  by 
Owen  R.  Washburn. 


Buy  Au*tin  Semi-Weekly 

North  FIELD,  Minn. — Herman  Roe, 
managing  editor  of  the  Northfield  News, 
and  Joseph  L.  Gannon,  foreman  and  as¬ 
sistant  manager  of  that  paper,  have 
bought  of  Rasmussen  &  Daane  the  pub¬ 
lishing  and  printing  plant  of  the  Mower 
County  Transcript- Republican,  semi- 
weekly,  published  at  .Austin.  The  name 
of  the  paper  has  been  changed  to  the 
Mower  County  News.  Mr.  Roe,  who 
was  for  many  years  secretary  of  the 
Minnesota  Editorial  .Association,  will  re¬ 
main  at  Northfield,  while  Mr.  Gannon 
goes  to  .Austin  as  business  manager. 


Hutchin*on  Gazette  Price  Up 

Ih'TCHiNSON,  Kan. — The  Morning 
(jazette  has  increased  subscription  rates 
effective  October  1.  The  new  rates  will 
be  $5.20  per  year,  by  mail.  .A  special 
two-and  three-year  rate  of  $8,  the  old 
two-year  rate,  and  $12,  the  three-year 
rate,  was  offered  up  to  the  first  of  the 
month. 
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STANDARD  ORDER  BLANK  IS  READY 
FOR  ISSUANCE 


Represents  Two  Years*  Painstaking  Efforts  by  Publishers  and 
Agency  Associations — A  Noteworthy  Advance  in 
Mechanics  of  Advertising 


'T’HE  long  contemplated  “Standard 
Order  Blank”  for  advertising  has 
finally  been  completed,  through  the  ef¬ 
forts  of  the  American  Newspaper  Pub¬ 
lishers’  Association,  the  Periodical  Pub¬ 
lishers’  Association  of  America,  the  As¬ 
sociated  Business  Papers,  and  the  Agri¬ 
cultural  Publishers’  Association,  m  co¬ 
operation  with  the  American  Association 
of  Advertising  Agencies,  and  is  about  to 
be  issued. 

The  front  of  the  blank  is  reproduced 
on  this  page. 

The  “Standard  Conditions”  are  given 
as  follows  in  the  rever.se  side  of  the 
blank : 

STANDARD  CONDITIONS 

Governing  Advertising  Contracts  and 
Orders 

Adopted  1920  by 

American  Newspaf'cr  Publishers  Association 
Periodical  Publishers’  Association  of  America 

Agricultural  Publishers  Association,  and 
The  Associated  Business  Papers,  Inc. 

In  cooperation  with 

American  Association  of  Advertising  Agencies 

(1)  The  subject  matter,  form,  wording,  il¬ 
lustration  and  typography  of  the  advertising 
shall  be  subject  to  the  -approval  r.f  the  pub¬ 
lisher,  but  unless  otherwise  authoriaed  in  ad¬ 
vance,  no  change  shall  be  made  without  the 
consent  of  the  agency. 

(2)  If  the  publisher  is  unable  to  set  any 
advertisement  in  the  type  or  style  requested, 
he  may  set  such  advertisement  in  such  other 
type  or  style  as  in  his  opinion  most  nearly  cor¬ 
responds  thereto,  and  the  advertisement  may 
be  inserted  without  the  submission  of  proof 
unless  proof  is  requested  on  the  face  of  the 
order. 

(3)  In  daily  newspapers,  the  advertising 
must  appear  in  all  regular  editions  i.ssued  on 
the  date  for  which  the  advertising  is  ordered 
if  received  in  time  for  early  editions.  Failure 
to  insert  in  any  particular  issue  or  issues  shall 
not  constitute  a  Dreach  of  the  contract. 

(4)  Unless  otherwise  stipulated,  the  pub¬ 
lisher  shall  have  the  right  to  omit  any  adver¬ 
tisement  when  the  space  allotted  to  advertising 
in  the  issue  for  which  such  advertisement  is 
ordered  has  all  been  taken,  and  also  to  limit 
the  amount  cf  space  an  advertiser  may  use 
in  any  one  issue,  but  he  is  not  authi  rized  to 
reduce  or  change  the  size  of  any  particula» 
advertisement  without  the  consent  of  the 
agency. 

(5)  Fir  advertising  in  daily  new.spapers 
the  agency  personally  agrees  to  pay  at  the 
office  of  the  publisher  (or  of  his  representative 
duly  designated  for  that  purpose)  not  later 
than  the  last  day  of  the  month  following  that 
in  which  the  advertising  is  done  if  there  is 
no  cash  discount  deducted,  or  if  cash  discount, 
if  any,  is  deducted,  on  or  before  cash  discount 
date  specified  on  publisher’s  rate  card,  or,  when 
not  so  specified,  on  or  before  the  20th  of  the 
month  following,  and  for  advertising  in  other 
publications  in  accordance  with  publisher’s  rate 
card.  Rills  mav  be  rendered  quarterlv  instead 
of  monthly  at  the  option  of  the  publisher. 

(6)  In  all  cases  where  date  of  payment  is 
material,  it  shall  be  considered  as  the  date  on 
which  remittance  properly  addressed  to  the  pub¬ 
lisher  or  to  his  representative  duly  designated 
for  that  puriiose  shall  he  deposited  in  the 
mail,  if  received  by  the  publisher  in  due 
course. 

(7)  The  agency  agrees  to  pay  in  the  man¬ 
ner  herein  specified  for  all  drawings,  cuts  or 
mats  furnished  by  the  publisher  at  the  request 
of  the  agency  for  which  a  charge  is  made,  and 
for  composition  if  advertising  is  not  ordered 
published,  provided  it  is  the  practice  of  the 
publisher  to  charge  for  such  service. 

(8)  Cuts  and  mats  shall  be  sent  to  the 
publisher  prepaid.  If  they  are  not,  the  pub¬ 
lisher  may  accept  them,  pay  the  carriage  charges 
and  bill  the  agency  promptly. 

(9)  A  copy  of  each  issue  in  which  the  ad¬ 
vertising  appears,  or,  at  the  option  of  the 
agency,  the  page  therefrom  containing  such 
advertising,  shall  be  mailed  or  otherwise  su))- 

lied  to  the  4gency,  which  shall  be  deemed  to 
ave  received  such  copy  or  page  unless  the 
publisher  is  notified  in  writing  of  the  non¬ 
receipt  thereof  within  thirty^  days  after  the  date 
of  publication.  The  publisher  may^  mail  or 
otherwise  supply  an  affidavit  of  publication  in 
lieu  of  a  second  copy  or  page  containing  the 
advertisement.  Failure  to  forward  or  furnish 
such  copy,  P^ge  or  affidavit  shall  not  constitute 
a  breach  of  the  contract. 

(10)  If  at  the  end  of  the  advertising  period 
named  in  the  order  or  upon  the  prior  termina¬ 
tion  of  the  contract  for  any  cause,  the  agency 
has  not  used  the  full  amount  of  advertising 
ordered,  the  agency  shall  pay  to  the  publisher 
such  additional  sum  on  all  advertising  so 
done  as  shall  be  equal  to  the  difference,  if  any, 
between  the  price  applicable  to  the  amount  of 
advertising  ordered  and  the  price  applicable 


to  the  amount  of  advertising  actually  so  done 
according  to  the  schedule  cf  advertising  rates 
of  the  publisher  governing  such  advertising, 
and  upon  such  expiration  or  termination  said 
additional  sum  shall  become  immediately  due 
and  payable.  Short  rate  bills  must  be  ren¬ 
dered  within  sixty  days  after  the  expiration  of 
the  contract  period,  or  cf  the  mailing  of  special 
written  request  by  the  agency  for  a  final  ac¬ 
counting,  otherwise  the  publisher  agrees  to  a 
settlement  at  the  rate  named  in  the  original 
order.  The  order  may  be  cancelled  by  the 
agency,  or  less  spaee  used,  in  accordance  with 
the  provisions  of  this  paragraph. 

(11)  Advertising  in  newsfiapers  shall  begin 
within  thirty  days  from  the  date  the  order  is 
issued,  and  a  reasonable  proportion  of  the 
.i-pace  contracted  for  shall  be  used  from  time 
to  time  consideration  being  given  to  seasonable 
advertising. 

(12)  If  additional  space  is  used  within  the 
period  covered  by  the  contract,  where  the  pub¬ 
lisher  has  a  schedule  of  graduated  rates,  the 
agency  shall  be  entitled  to  the  benefit  of  any 
lower  rate  earned,  provided  the  agency  shall 
have  used  in  the  period  that  has  elapsed  a 
pro  rata  amount  of  the  total  space  to  be  con¬ 
tracted  for. 

(13)  .Any  bill  rendered  to  the  agency  by 
the  publisher  shall  be  conclusive  as  to  the  cor¬ 
rectness  of  the  items  therein  set  forth  and  shall 
constitute  an  account  stated,  unless  written  ob¬ 
jection  is  made  thereto  by  the  publisher  or  the 
agency  within  thirty  days  from  the  rendering 
thereof. 

(14)  The  publisher  reserves  the  right  to 
cancel  the  contract  at  any  time  upon  default 
by  the  agency  in  the  payment  of  bills,  or  other 
breach,  or  in  the  event  of  any  violation  on 
the  part  of  the  agency  of  any  of  the  conditions 
herein  named;  and  upon  such  cancellation  all 
advertising  done  hereunder  and  unpaid  shall 
become  immediately  due  and  payable,  or  in 
case  of  deliquency  in  payments  the  i)ublisher 
shall  have  the  right  to  change  the  requirements 
as  to  terms  of  payment  for  further  advertising 
as  he  may  see  fit. 

(15)  “Publisher’s  rate  card”  shall  be  under¬ 
stood  to  mean  the  rate  card  issued  and  in 
effect  on  the  date  the  order  is  issued. 

(16)  The  rate  stated  in  the  order  is  the 
minimum  rate  at  which  an  equal  or  less  amount 
of  space,  for  the  same  class  of  advertisisng, 
to  be  published  in  a  like  position,  under  the 
same  conditions,  within  the  same  period  of 
time,  can  be  secured. 

fl7)  .'Ml  rates  shall  be  published.  There 
shall  be  no  secret  rates  or  agreements  affecting 


rates.  All  rates  shall  be  furnished  agencies  if 
requested. 

(18)  In  dealing  with  agencies,  the  publisher 
shall  follow  a  uniform  policy  to  avoid  dis¬ 
crimination. 

(19)  Unless  the  publisher  is  a  member  of 
the  Audit  Bureau  of  Circulations,  the  agency 
shall  be  entitled,  upon  request,  to  a  statement 
of  net  paid  circulation  verified  by  a  certified 
public  accountant,  or  in  lieu  thereof  to  the 
right  to  examine  the  publisher’s  circulation 
books. 

(20)  The  publisher,  before  transferring  an 
account  from  one  advertising  agency  to  an¬ 
other  during  a  contract  period,  may  require  an 
agreement  by  the  agency  which  is  to  take  over 
the  order,  or  by  the  advertiser,  to  assume  re¬ 
sponsibility  for  short  rate,  if  any,  on  the 
whole  contract  from  the  beginning. 

(21)  If  the  words  “guaranteed  circulation,” 
followed  by  an  amountt,  appear  under  “rate,” 
or  elsewhere  on  face  of  order,  circulation  shall 
be  considered  guaranteed  to  the  extent  that  if 
it  falls  short  of  the  amounted  stated  the  rate 
shall  be  proportionately  less.  For  the  pur¬ 
pose  of  any  adjustment  under  this  provision, 
“circulation’’  shall  be  average  net  paid  cir¬ 
culation  for  the  period  covered  by  the  order, 
according  to  the  standards  of  the  Audit  Bureau 
cf  Circulations  in  effect  at  the  date  of  the 
order. 

(22)  Where  cuts  or  electrotypes  furnished 
by  the  agency  occupy  more  space  than  specified 
in  the  contract  or  insertion  order,  or  when 
cuts  do  not  arrive  in  time  for  scheduled  inser¬ 
tions,  the  advertising  shall  be  omitted. 

(23)  Advertisements  ordered  set  in  “space 
as  required,”  shall  be  measured  from  office  ad. 
rule  to  office  ad.  rule. 

(24)  A  waiver  by  the  publisher  of  any  de¬ 
fault  or  breach  by  the  agency  shall  not  be 
considered  as  a  waiver  of  any  subsequent  de¬ 
fault  or  breach  of  the  same  or  any  other  pro¬ 
visions  hereof. 

(25)  Any  changes  made  in  the  above 
“Standard  Conditions”  shall  apply  only  if 
mutually  agreed  upon. 

The  preparation  of  the  blank  proved 
to  be  quite  an  undertaking.  The  begin¬ 
ning  of  this  effort  to  produce  a  stand¬ 
ard  form  was  in  the  summer  of  1918 
when  a  committee  of  the  American  As¬ 
sociation  of  Advertising  Agencies  took 
up  the  problem. 

Contract  blanks,  order  forms  and  vari¬ 
ous  data  from  80  members  of  the  asso¬ 
ciation  were  obtained.  The  blanks  were 
examined  and  their  characteristics  tabu¬ 
lated.  An  attempt  was  made  to  get  one 
form  that  would  be  reasonably  practica¬ 
ble  for  all  those  different  agencies,  and 
that  at  the  same  time  would  meet  the 
requirements  of  publishers.  So  far  as 


the  face  of  the  blank  was  concerned,  the 
work  was  done  and  the  form  was  ready 
to  be  issued  in  October,  1919.  However, 
this  did  not  include  revision  of  the  “con¬ 
ditions”  on  the  back. 

At  the  suggestion  of  publishers  the 
additional  work  was  undertaken  of  a 
formulation  of  “standard  conditions" 
that  should  govern  all  advertising  con¬ 
tracts  and  orders.  This  meant  the 
writing  of  a  code  of  practice.  It  re¬ 
quired  serious  attention  and  a  large 
amount  of  time. 

The  committee  of  the  American  News¬ 
paper  Publishers’  Association  included 
Hopewell  L.  Rogers,  chairman;  Charles 
H.  Taylor,  Jr.,  Thomas  R.  Williams  and 
Lincoln  B.  Palmer. 

The  committee  of  the  Agencies’  Asso¬ 
ciation,  whch  conferred  with  the  A.  N.  P. 
A.  committee  in  New  York,  consisted  of 
Newcomb  Cleveland,  chairman;  Collin 
Armstrong,  John  P.  Hallman,  H.  A.  Le- 
bair  and  James  O’Shaughnessy. 

There  were  conferences  and  corre¬ 
spondence  also  with  committees  and  of¬ 
ficers  of  the  Periodical  Publishers’  As¬ 
sociation,  John  Adams  Thayer,  executive 
secretary;  the  Agricultural  Publishers’ 
Association,  Frank  B.  White,  managing 
director,  and  the  Associated  Business 
Papers,  Inc.,  Jesse  H.  Neal,  executive 
secretary. 

In  a  spirit  of  accommodation  and  by 
the  exercise  of  patience,  a  result  was 
finally  reached  and  a  set  of  25  “standard 
conditions”  was  mutually  agreed  upon. 
These  conditions  are  believed  to  be 
equitable  to  all  parties  concerned,  pub¬ 
lishers,  advertisers  and  agencies.  How¬ 
ever,  they  are  not  claimed  to  be  perfect 
and  they  are  not  final.  They  constitute 
a  starting  point. 

The  idea  is  to  have  them  in  use  for 
a  year  or  two,  after  which  time,  or 
whenever  it  seems  desirable,  further 
joint  conferences  can  be  held  with  a 
view  to  revision  of  the  wording,  and 
(Continued  on  page  36) 


St.vndard  Order  Blank.  Form  “A.” 
(Standard  Conditions  1920.  See  Over) 


STANDARD  ADVERTISING  AGENCY 
NEW  YORK 


TO  PUBLISHER  OF 


CITY  AND  ST.^TE 


ORDER  NO. 


PLEASE  PUBLISH  ADVERTISING  OF  [advertiser] 
FOR  [pn  duct] 

- - SPACE - X 


-DATES  OF  INSERTION- 


ADDITIONAL  INSTRUCTIONS 


LESS  AGENCY  COMMISSION 


PER  CENT  ON  GROSS 


LESS  CASH  DISCOUNT 


PER  CENT  ON  NET 


Subject  to  standard  conditions  on  back  hereof. 


STANDARD  ADVERTISING  AGENCY,  PER. 


{OVER) 


FRONT  OF  NEW  FORM  OF  STANDARD  ADVERTISING  ORDER  BLANK  ADOPTED  BY  PUBLISHERS 

ASSOCIATIONS  AND  THE  A.  A.  A.  A. 
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“BUSINESS  ONLY”  SLOGAN  FOR  MEETING 
OF  CANADIAN  DAILIES 

Committee  Reports  Will  Present  Year’s  Accomplishments  and 
Suggestions  for  Future  at  Toronto — To  Name 
Imrie’s  Successor 


{Special  to  Editok  4  Publisher) 
ORONTO. — Preparations  are  fairly 
well  advanced  for  the  first  annual 
meeting  of  the  Canadian  Daily  News¬ 
papers’  Association  here  October  22.  It 
is  now  nearly  a  year  since  this  or¬ 
ganization  was  formed  and  in  the  inter¬ 
val  good  progress  has  been  made  in 
building  up  a  strong  association.  The 
convention  will  be  exclusively  a  business 
one  and  the  work  will  be  condensed  into 
one  day.  There  will  be  no  frills  of  any 
sort  and  no  imported  speakers,  the  man¬ 
agement  feeling  that  there  are  enough 
important  matters  on  the  agenda  to  ab¬ 
sorb  all  the  attention  of  the  members. 

Sessions  commencing  at  10  a.  m.,  2  p. 
m.  and  8  p.  m.,  will  be  held  at  the  King 
Edward  Hotel.  No  definite  program  has 
yet  been  drafted  but  the  reports  of  the 
executive  committee  and  the  seven 
standing  committees  will  form  the  basis 
for  most  of  the  discussions.  The  former 
will  report  on  the  work  of  the  year  with 
special  relation  to  the  membership,  staff, 
finances  and  general  organization.  It 
will  have  some  recommendation  to  lay 
before  the  meeting  with  reference  to  the 
appointment  of  a  successor  to  John  M. 
Imrie,  the  retiring  manager. 

Cost*  Premier  Topic 

There  will  be  much  food  for  thought 
in  the  report  of  the  paper  committee,  of 
which  P.  D.  Ross,  Ottawa  Journal,  has 
been  the  energetic  head.  This  will  form 
an  important  contribution  to  the  gen¬ 
eral  question,  which  is  bound  to  bulk 
largely  at  this  meeting,  of  the  mounting 
costs  of  newspaper  production  and  how 
they  can  be  met  or  offset. 

On  this  subject  the  costs  and  records 
committee,  with  F.  J.  Burd,  Vancouver 
Province,  as  chairman,  will  also  have 
much  to  say.  There  will  be  a  report  on 
the  postal  situation  as  affecting  daily 
papers  from  the  postal  and  parliamentary 
committee,  W.  J.  Taylor,  Woodstock, 
Sentinel-Review,  chairman,  and  the  labor 
committee  is  expected  to  be  in  a  position 
to  report  progress  on  negotiations  with 
regard  to  agreements  with  the  Typo¬ 
graphical  Union.  T.  H.  Preston,  Brant¬ 
ford  Expositor,  is  chairman  of  this 
committee. 

The  advertising  policy  committee, 
which  has  been  carrying  on  discussions 
with  the  Advertising  Agents’  Associa¬ 
tion,  will  probably  be  ready  to  report  on 
the  new  form  of  contract  which  has  been 
arranged  between  the  agencies  and  the 
individual  members  of  the  association 
covering  all  matters  arising  in  connec¬ 
tion  with  the  placing  of  business  and 
members  of  the  Association  of  Adver¬ 
tising  Agents  will  likely  be  present  to 
discuss  any  matters  that  may  arise  in 
this  connection.  G.  E.  Scroggie,  To¬ 
ronto  Mail  and  Empire,  heads  this  com¬ 
mittee. 

May  Meet  in  Spring 

The  advertising  promotion  committee, 
with  W.  B.  Preston,  Brantford  Exposi¬ 
tor,  chairman,  will  have  a  good  report 
outlining  what  has  been  accomplished  in 
developing  new  business  during  the  year. 

Meetings  of  the  board  of  directors  and 
the  standing  committees  will  be  held  the 
day  before  the  general  meeting  of  the 
association  in  order  to  pass  upon  the  re¬ 
ports  and  prepare  other  business  for  sub¬ 
mission  to  the  membership.  The  work 
of  arranging  for  the  meetings  is  in  the 
hands  of  John  M.  Imrie,  w'ho  is  contin¬ 


uing  to  act  as  manager  of  the  associa¬ 
tion  pending  the  appointment  of  his  suc¬ 
cessor. 

No  important  amendments  to  the  con¬ 
stitution  will  be  sought.  Possibly  the 
most  interesting  one  concerns  the  date 
of  the  annual  meeting.  It  is  proposed 
by  an  amendment  to  hold  the  convention 
each  year  either  just  before  or  just  af¬ 
ter  the  meeting  of  the  A.  N.  P.  A.  This 
would  not  only  give  Canadian  members 
of  the  latter  association  living  at  a  dis¬ 
tance  an  opportunity  to  attend  both  meet¬ 
ings,  but  would  enable  the  Canadian 
association  to  take  prompt  action  in  any 
matters  that  might  arise  of  mutual  in¬ 
terest  to  the  two  associations. 


REUTER  PLAN  BEFORE  C.  P.  L. 


Directors  Will  Consider  Details  at 
Meeting,  October  21 

(Special  to  Editor  &  Publisher) 
Toronto. — A  meeting  of  the  board  of 
directors  of  the  Canadian  Press  Limited 
is  to  be  held  here  Tliursday,  October  21, 
this  date  having  been  selected  to  meet 
the  convenience  of  publishers  who  will 
be  attending  the  annual  meeting  of  the 
Canadian  Daily  Newspapers’  Associa¬ 
tion. 

A  number  of  important  matters  have 
now  reached  a  stage  when  they  can  be 
submitted  to  the  board  for  final  disposal. 
Not  least  interesting  of  these  is  the 
proposition  made  on  behalf  of  Reuters 
Limited  by  Sir  Roderick  Jones,  noted 
last  week  in  Editor  &  Publisher,  where¬ 
by  the  editors  of  Canadian  Press  Limited 
shall  have  full  access  in  Reuters  head 
office  in  London  to  the  service  of  British 


Toronto,  Ont. — “There  is  every  indica¬ 
tion  that  Canadian  daily  newspapers  will 
publish  a  greater  volume  of  national  ad¬ 
vertising  this  fall  and  winter  than  for 
the  corresponding  period  of  last  year. 
And  it  will  be  because  of  a  greater  re¬ 
liance  than  ever  before  that  advertising 
will  do  a  great  part  in  stabilizing  busi¬ 
ness  and  stimulating  sales  of  legitimately 
priced  products,’’  declared  J.  W.  Fer¬ 
guson,  manager  of  the  advertising  pro¬ 
motion  department  of  the  Canadian  Daily 
Newspaper  Association  in  an  interview 
with  Editor  &  Publisher. 

“There  is  unquestionably  an  apprecia¬ 
ble  shake-up  in  sales  practice.  Some 
manufacturers  report  that  their  road  men 
are  experiencing  difficulty  in  securing 
large  orders  because  of  the  news  reports 
of  falling  priees  but,  as  one  keen  sales 
manager  stated,  this  will  only  mean  that 
manufacturers  will  be  more  interested 
in  a  consumers’  demand  than  in  a  con¬ 
signees’  dump. 

“Canadian  advertising  agents  report 
generally  that  campaigns  now  in  opera¬ 
tion  and  planned  will  assure  a  larger 
volume  this  year  than  last  year.  It  de¬ 
veloped  that  one  agent  who  stated  that 
some  of  his  clients  would  discontinue 
advertising  because  of  claimed  exagger¬ 
ated  news  reports  of  falling  prices  was 
particularly  interested  in  propaganda  to 
influence  publishers  to  use  such  news 
more  conservatively. 

“Department  stores  state  that  they 


and  foreign  news  Reuters  there  lays 
down,  the  idea  being  to  carry  to  Canada 
a  cable  service  of  British  news  which 
shall  be  sppplementary  and  complemen¬ 
tary  to  that  of  the  Associated  Press,  to 
which  the  Canadian  Press  secures  access 
through  its  own  editors  in  New  York. 

It  has  long  been  recognized  by  Cana¬ 
dian  daily  publishers  that  though  this 
cable  service  of  the  Associated  Press, 
much  of  which  originates  in  Reuters  of¬ 
fice  in  London,  is  impartial  and  of  wide 
scope,  it  is  necessarily  prepared  for  the 
consumption  of  the  American  public 
rather  than  for  the  Canadian  public. 
There  has  developed  in  Canada  a  dis¬ 
tinct  feeling  that  the  Canadian  Press 
Limited  should  carry  more  matter  per¬ 
taining  directly  to  the  British  Empire 
and  its  overseas  Dominions. 


CANADIAN  AD  FOLKS  IN 
SEVENTH  MEETING 


A.  C.  A.  at  Toronto  Next  Week  Will 
Hear  Four-Minute  Talks  on  Suc¬ 
cessful  Campaigns  of  1920 — 
Program  Largely  Technical. 

(Special  to  Editor  &  Publisher) 
Toronto. — The  seventh  annual  meeting 
of  the  Association  of  Canadian  Adver¬ 
tisers  will  be  held  October  20  and  21,  in 
the  Prince  George  Hotel  here.  The 
program  for  the  forthcoming  meeting 
had  not  been  completed  at  the  time  of 
writing.  Plans  for  Wednesday’s  session, 
however,  include  addresses  by  F.  T.  Stan¬ 
ford,  of  the  Canada  Life  Assurance 
Company,  Toronto,  on  “Co-operative  In¬ 
stitutional  Advertising’’;  by  A.  S.  Black, 
of  Martin-Senour  Company,  Montreal, 
on  the  “Save  the  Surface  Campaign,”  and 
by  C.  A.  Crabtree,  of  Ottawa,  on  en¬ 
graving  and  electrotypes.  The  Pathe- 
scope  Company  will  have  Mr.  Redpath 
talk  on  Canadian  conditions  pertaining 
to  commercial  films,  as  to  their  distribu¬ 
tion,  etc.  A  series  of  industrial  motion 
(Continued  on  page  22) 


do  not  antioipate  any  startling  reduction 
in  prices.  It  is  generally  agreed  that 
the  peak  of  high  prices  has  been  reached 
and  have  already  shown,  and  will  con¬ 
tinue  to  show,  a  gradual  reduction. 
Heads  of  departments^  state  they  are 
conservatively  stocked  and  this  is  also 
the  report  received  from  the  smaller  re¬ 
tail  stores. 

“Buyers  in  department  stores  and 
other  large  retail  establishments  claim 
that  common  sense  has  prompted  buying 
only  for  conservatively  estimated  re¬ 
quirements,  but  that  this  has  not  meant 
an  anticipated  reduction  in  sales  volume. 

“Advertising  policies  have  had  more 
intensive  thought  this  year  than  ever  be¬ 
fore  and  there  has  been  a  marked  de¬ 
pendency  upon  daily  newspaper  advertis¬ 
ing  to  cope  with  rapidly  changing  condi¬ 
tions.  This  will  undoubtedly  contribute 
toward  increa.sed  volume  in  Canadian 
daily  newspapers.  The  volume  of  ad¬ 
vertising  being  done  by  co-operative 
manufacturing  organizations  to  stabilize 
their  markets  and  properly  inform  the 
public  as  to  conditions  in  their  particular 
business  has  been  considerable. 

“The  most  comforting  sign  is  that  ad¬ 
vertising  volume  in  daily  newspapers 
will  not  increase  because  of  a  general 
anticipation  that  business  will  be  either 
good  or  bad,  but  because  the  daily  news¬ 
paper  will  be  relied  upon  to  meet  the 
over-night  problems  of  an  abnormal  and 
much  harassed  business  world.” 


Outlook  Is  Bright  in  Canada 


EXCHANGE  OF  EDITORS 
RECOMMENDED 

Canadian  Women’s  Press  Club  Sup¬ 
ports  Plan  for  Empire  Unity  Dis¬ 
cussed  at  Recent  Imperial 
Press  Conference. 


(Special  to  Editor  &  Publisher,' 

Montreal. — The  idea  of  an  inter¬ 
change  of  journalists  between  Great 
Britain  and  Canada  was  discussed  and 
recommended  for  the  support  of  the 
Woman’s  Press  Club  in  its  session  in 
Montreal.  The  report  referred  to  the 
discussion  by  the  Imperial  Press  Con¬ 
ference  recently  on  the  same  subject. 

At  the  final  session  of  this,  triennial 
conference  Miss  Doyle,  who  has  been  on 
the  staff  of  the  Toronto  Telegram  for 
fourteen  years  in  various  capacities,  was 
elected  president. 

Miss  Doyle  w'as  one  of  the  party  which 
accompanied  the  Prince  of  Wales  on  the 
visit  to  the  United  States  last  autumn 
and  was  the  only  woman  correspondent 
to  be  taken  to  White  Sulphur  Springs 
with  the  royal  party. 

Judge  Murphy,  the  retiring  president, 
was  elected  honorary  president  by  ac¬ 
clamation. 

A  spirited  discussion  on  trade  union¬ 
ism  applied  to  woman  journalists,  led 
by  Mrs.  Clarke  Bowker,  brought  out  con¬ 
flicting  opinions,  the  meeting  being  about 
equally  divided  on  the  feasibility  and 
advisability  of  newspaper  writers’  unions. 
It  was  decided  to  appoint  a  committee 
to  inquire  into  the  subject  and  report 
through  correspondence,  and  at  the  next 
triennial  meeting  as  to  the  effect  of  such 
unions  in  cities  where  such  now  existed. 

Mrs.  J.  W.  Garvin,  better  known  as 
“Katherine  Hole,”  made  an  excellent 
summing  up  of  what  constitutes  good 
reviewing  of  literature,  art  and  music. 

The  art  of  interviewing  was  dealt  with 
by  Mrs.  Miriam  Green  Ellis  of  Ed¬ 
monton. 

The  delegates  attended  a  dinner  at  the 
Windsor  street  station  of  the  C.  P.  R. 
and  left  for  Quebec  Thursday  night.  Af¬ 
ter  breakfast  at  the  Chateau  the  dele¬ 
gates  were  conducted  about  Quebec  and 
a  trip  was  made  to  St.  Anne  de.  Beau- 
pre,  returning  for  dinner  at  the  Chateau 
presided  over  by  Col.  George  Ham  of 
the  C.  P.  R.  publicity  department. 

The  party  returned  to  Montreal  on 
Saturday  morning  and  immediately  left 
for  Ottawa,  where  they  became  the 
guests  of  the  Department  of  Agriculture 
of  the  Dominion  Government. 

The  party,  consisting  of  about  seventy 
delegates,  were  taken  in  charge  at 
Montreal  by  ’the  Canadian  National- 
Grand  Trunk  Railway  and  taken  to  Ot¬ 
tawa  on  two  special  coaches.  Luncheon 
was  served  at  the  experimental  farm  and 
the  delegates  were  then  conducted  over 
the  property  by  Dr.  Grisdale,  deputy  min¬ 
ister  of  agriculture. 

The  Press  women  then  visited  the 
Parliament  buildings  as  guests  of  the 
government. 

The  final  official  function  took  place 
Saturday  evening  at  the  Chateau  Laurier 
where  the  party  were  the  guests  at  din¬ 
ner  of  the  Canadian  National  Grand 
Trunk  Railway,  represented  by  Walter 
Thompson. 


J.  C.  Beamish  Dead 

Scranton,  Pa. — James  C.  Beamish, 
son  of  the  late  Frank  Beamish,  for  a 
number  of  years  mayor  of  this  city,  and 
publisher  of  the  Scranton  Sunday  Free 
Press,  is  dead  in  Carbondale.  He  was  a 
brother  of  Richard  j'.  Beamish,  former 
managing  editor  of  the  Philadelphia 
Press,  now  a  feature  writer  for  the  Phil¬ 
adelphia  Inquirer. 
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Editor  &  Publisher  for  October  16,  1920 


McCONE  OFFERS  $10,000  FOR  DISPROOF 
OF  I.  T.  U.  CENSORSHIP  CHARGES 


Tells  Illinois  Manufacturers*  Association  That  Newspapers  Are 
Afraid  to  Tell  Truth  About  “Closed”  and 
“Open”  Shop  Conditions 


EDITORIAL  NOTE. — The  Buffalo  Coiuivercial,  of  which  Mr.  McCone  is  general 
manager,  maintains  an  "open  plant  an-i  has  been  in  open  disagreement  tfiih  the 

I.  T.  U.  for  a  long  time.  Editor  Sr  Pit-t'sher  has  printed  the  substance  of  addresses 
made  by  Mr.  McCone  and  testimony  gis'en  before  the  Reed  newsprint  committee’s 
Ctotgressional  hearings  in  IVashington,  of  which  his  Chicago  speech  is  a  practical  reitera¬ 
tion.  the  composition  and  printing  being  handled  by  union  printers  without  any  attempt 
at  cen.sorship.  His  remarks  before  the  Reed  committee  were  al.so  printed  by  practically 
et’cry  daily  newspaper  in  the  country  ser-.  cd  by  a  news  association.  Any  further  infor¬ 
mation  on  the  subject  soill  be  gladly  scelcim-ed. 


(Special  to  Editor  &  Pi-blisher) 


Cme.AGO. — .\nothcr  of  a  series  of 
addresses  he  is  making  before  Rotary 
Clubs  and  employers’  organizations 
throughout  the  countrj’  in  behalf  of  the 
“open  shop,”  E.  J.  McCone,  general  man¬ 
ager  of  the  Buffalo  (X.  Y.)  Commercial, 
reiterated  before  the  Illinois  Manufac¬ 
turers’  Association  luncheon,  October  8, 
the  charges  of  domination  and  censorship 
of  newspapers  by  the  International  Typo¬ 
graphical  Union,  which  he  made  recently 
in  New  York,  Newark  and  other  Eastern 
cities  and  before  the  Reed  Newsprint 
Investigation  Committee  at  its  hearings 
in  Washington.  Mr.  McCone  said: 

“I  claim  that  the  daily  press  of 
America,  as  represented  by  approxi¬ 
mately  2,000  daily  newspapers,  have  sold 
out  the  political  structure  and  the  social 
institutions  of  this  country  for  less  than 
a  mess  of  pottage.  They  have  endan¬ 
gered  the  very  foundations  of  this  re¬ 
public.  -And  if  you  do  not  believe  it, 
bring  to  John  M.  Glenn,  or  any  other  of¬ 
ficer  of  this  association,  a  copy  of  a 
newspaper  printed  since  July  1,  1917, 
with  the  exception  of  four,  in  which 
there  is  any  endorsement  of  the  open 
shop  policy  as  such  or  any  man  stand¬ 
ing  for  it  or  any  criticism  of  the  closed 
shop,  and  collect  at  my  expense  $10,000. 

Labor  So  Much  Wi»er! 

“You  cannot  do  it.  -\nd  why  cannot 
you  do  it?  Because  the  American  Fed¬ 
eration  of  loafers  is  so  much  wiser  than 
you  fellows  that  there  is  not  any  use  in 
comparing  them.  The  American  Fede¬ 
ration  of  Labor  realized  some  time  ago 
that  if  organized  labor  was  ever  going  to 
get  in  the  position  to  do  what  they  are 
doing  in  Italy  and  what  they  propose  to 
do  in  England,  they  would  have  to  have 
conscription,  the  closed  shop,  where  a 
man  has  no  choice. 

“That  could  not  live  in  America,  the 
land  that  was  dedicated  to  give  every 
man  an  opportunity.  That  could  not  ex¬ 
ist  here,  provided  the  press  was  here  to. 
tell  about  it,  and  so  the  first  thing  they 
did  was  to  muzzle  the  press,  and  if  you 
don’t  think  it  is  muzzled,  read  the  Chi¬ 
cago  daily  papers  this  afternoon  or  to¬ 
morrow  morning  and  see  how  judici¬ 
ously  they  misquote  me.  1  have  been 
misquoted  so  long  that  I  will  lick  the 
first  editor  who  quotes  me  right. 

GettinK  Into  the  I.  T.  U. 

“Here  you  have  on  one  hand  the  pub¬ 
lishers  of  the  United  States,  and  here 
you  have  73,000  printers  on  the  other. 
The  business  agent  makes  a  contract 
with  the  publishers,  absolutely — with  the 
exception  of  four — in  which  they  agree 
that  they  will  employ  only  such  men  as 
he  permits  to  go  into  the  plants.  There 
are  the  73,000  printers  on  the  other  hand, 
married  and  children  to  look  after.  What 
are  they  going  to  do?  If  they  want  to 
eat  they  have  got  to  get  into  the  typo¬ 
graphical  union. 


“Now,  getting  into  the  typographical 
union  is  an  operation  just  a  little  bit 
different  than  associating  with  any  other 
trade  labor  organization.  The  Inter¬ 
national  Typographical  Union  is  the  key 
log  in  the  whole  structure.  It  is  charged 
with  that  great  duty  of  censoring  the 
press,  and  any  ordinary  obligation  such 
as  exists  in  the  building  trades  or  other¬ 
wise  would  never  do. 

Alleges  an  Oath 

“As  a  consequence,  the  International 
Typographical  Union  has  a  form  of  oath 
that  every  man  that  goes  into  that  or¬ 
ganization  has  to  sign,  and  he  has  to  go 
in  if  he  works  in  a  newspaper  office  in 
-America.  I  will  read  you  that  oath  and 
let  you  decide  for  yourself,  as  I  think 
you  are  quite  competent  to  do  so.  as  to 
whether  or  not  this  is  a  document  that  is 
American  in  its  intent  and  purpose.  This 
is  the  oath  that  every  man  signs  when  he 
joins  the  typographical  union  or  takes 
the  position  of  an  apprentice : 

“  ‘That  my  fidelity  to  the  union  and  my 
duty  to  the  members  thereof  shalt  in  no 
sense  he  interfered  with  hy  any  allegiance 
that  I  may  now  or  hereafter  owe  to  any 
other  organization,  social,  political,  religious, 
secret  or  otherwise.’ 

“He  puts  the  organization  above  his 
friends,  above  bis  family,  above  his  em¬ 
ployer,  above  his  goxernment,  and  above 
his  Creator,  and  he  keeps  it  there  or 
he  does  not  work. 

“I  do  not  charge  the  printers  of  this 
countrj-  with  being  a  band  of  disloyal 
citizens,  bolshevik  in  tendency  or  prac¬ 
tice.  I  simply  say  they  are  the  victims 
of  a  system,  in  which  they  are  helpless, 
and  as  a  consequence  they  have  to  do 
some  of  the  most  damnable  things  that 
any  human  being  ever  had  to  stoop  to. 
But  do  not  get  it  into  your  heads  that 
I  am  railing  against  the  printers.  I  a^a 
railing  against  the  system. 

“The  printer  takes  that  oath.  Before 
he  goes  onto  a  newspaper  he  goes  to 
union  headquarters.  There  is  not  a 
newspaper  office  in  .America,  with  the 
exception  of  four,  free  to  ever  select  or 
engage  a  single  one  of  its  mechanical 


St.  Lons. — The  Star  on  October  9 
printed  the  following  editorial  reply  to 
Mr.  McCone’s  assertions  made  in  an  ad¬ 
dress  in  that  city ; 

“.'\  Mr.  McCone,  of  Ruffalo.  says  the  Inter¬ 
national  Typographical  Union  is  censoring  the 
newspapers  of  America,  and  won’t  let  them 
print  either  news  or  comment  friendly  to  the 
‘open  shoi>,’  of  which  he  says  he  is  an  advo¬ 
cate.  One  trouble  with  Mr.  McCone’s  state¬ 
ment  is  if  isn’t  true.  Another  is  that  it  isn’t 
an  ‘open  shop’  he  himself  is  preaching,  but  a 
shop  closed  against  the  influences  of  organized 
labor — and  without  the  influence  of  effective 
organization  the  Star,  for  one.  hasn’t  much 
doubt  of  what  the  present  status  of  labor  in 
the  ITnited  States  would  be. 

“There  are  a  lot  of  things  organized  labor 
does  which  the  Star  doesn’t  like — almost  as 
many  as  organized  and  associated  capital  does 
— -but  taking  it  by  and  large  and  off  and  on 


■employes.  They  are  all  supplied  from 
union  headquarters,  who  decide  who  they 
will  be,  how  many  they  will  be,  and  how 
long  they  will  stay. 

“The  printer  goes  to  union  headquart¬ 
ers  and  is  sent  to  the  nenwspaper  office, 
and  he  works  under  Certain  conditions 
there  that  are  revolting  to  the  soul  of  any 
honest  man.  In  the  first  place,  he  is 
limited  to  approximately  40  per  cent  of 
his  normal,  productive  capacity.  In  ad¬ 
dition  to  that,  every  printer  knows  that 
in  that  particular  office,  with  more  au¬ 
thority  than  the  foreman  of  the  plant, 
the  superintendent  of  the  plant,  the  edi¬ 
tor  of  the  paper,  or  the  owner  and  pro¬ 
prietor  of  the  paper,  there  is  an  ordinary 
workman,  never  the  foreman  of  the  plant, 
a  man  who  is  known  in  newspaper  lan¬ 
guage  as  the  daddy  of  the  chapel,  the 
chairman  of  the  chapel,  the  steward,  or 
as  I  call  him  and  designate  him,  the 
foreman  of  the  chapel.  Every  newspaper 
crew  is  called  a  chapel. 

Power  of  Chapels 

“In  Chicago  you  have  a  Typographi¬ 
cal  Union  No.  16,  I  think  it  is.  That 
local  is  divided  into  a  number  of  chapels, 
as  many  as  you  have  daily  newspapers, 
morning  and  evening.  We  will  take  the 
Chicago  Tribune  as  an  example,  because 
it  is  a  horrible  one. 

“.A  man  is  sent  over  there  by  the  busi¬ 
ness  agent  of  the  union.  He  takes  a  po¬ 
sition.  He  pays  to  the  chapel  foreman 
a  tithe,  running  in  the  various  offices 
from  10,  25,  50  cents  to  in  some  places 
$1  a  week.  The  foreman  gets  that  in 
addition  to  his  wages.  Ostensibly  he  is 
there  to  adjust  the  differences  that  may 
arise  between  the  International  Typo¬ 
graphical  I’nion  and  the  publishers.  That 
is  ostensibly  what  he  is  there  for.  In 
reality  he  is  thert  to  carry  out  the  con¬ 
tract  between  the  .American  Federation 
of  Labor  and  the  International  Typo¬ 
graphical  Union,  by  which  the  Interna¬ 
tional  Typographical  Union  receives  cer¬ 
tain  compensation  for  preventing  any 
newspaper  in  .’Xmerica  going  to  press 
that  carries  an  endorsement  of  the  open 
shop  policy  or  any  man  who  stands  for 
it,  or  going  to  press  carrying  any  criti¬ 
cism  of  the  closed  shop  policy. 

“Now.  do  not  get  that  confused  with 
criticism  of  unionism.  Do  not  get  that 
confused  with  criticism  of  individual 
men,  leaders,  if' you  choose.  Certainly 
the  press  of  this  country,  with  some  few 
exceptions,  has  been  privileged  to  criti¬ 
cize  unionism  in  general,  certain  of  its 
aims,  certain  of  its  methods  and  prac¬ 
tically  all  of  its  leaders,  but  you  have 
never  read  a  criticism  of  the  closed 
shop.  .And,  gentlemen,  I  don’t  want  to 
hold  out  any  false  hopes  to  -you,  but  I 
am  afraid  it  is  going  to  be  some  time  be¬ 
fore  you  do. 

“The  closed  shop  is  recognized  to  be 
the  keystone  on  which  unionism  is  built. 


.ind  I’p  and  down,  we  are  for  it  because  it 
b.as  raised  the  standard  of  livinR  for  millions 
of  men.  women  and  children  which  otherwise, 
and  if  deoemlent  on  the  charities  and  (zratuities 
of  the  averace  rich  employer,  would,  we  fear, 
have  reniaii  ed  pretty  low. 

“If  it  will  be  of  any  comfort  to  Mr.  McCone 
and  his  St.  I.ouis  audience  to  know  it,  we 
are  perfectly  willim;  to  tell  them  that  if  any 
member  of  the  International  Typographical 
Union  evir  tries  by  duress  to  keep  us  from 
printine  the  news  of  or  our  opinions  on  the 
‘open  shop’  question  (or  on  any  other  ques¬ 
tion)  there  will  be  a  member  of  its  St.  Louis 
‘1  cal’  looking  for  another  job.  And  our 
opinion  is  that  the  responsible  officers  of  the 
St.  I.ouis  local  and  of  the  International  would 
break  their  necks,  if  necessary,  to  furnish  us 
one  of  their  own  men  to  fill  the  vacancy. 

“This  is  the  reply  of  the  Star  to  Mr. 
McCone,  and  it  probably  is  the  reply  95  per 
cent  of  all  the  other  newspapers  in  the  country 
would  make  if  they  thought  it  worth  while  to 
reply  at  all.’’ 


Without  it  the  only  thing  that  unionism 
could  accomplish  would  be  a  fair  ad¬ 
justment  of  wages  and  hours,  and  a  fair 
adjustment  of  wages  and  hours  would 
never  satisfy  any  band  such  as  make  up 
the  American  Federation  of  Labor  to¬ 
day.  They  are  secondary  questions,  ab¬ 
solutely. 

“With  your  closed  shop  organized,  as 
the  keystone,  the  .American  Federation 
of  Labor  has  gone  to  all  of  this  trouble 
to  prevent  any  discussion  of  the  open  or 
closed  shop.  If  I  had  the  time  I  would 
cite  you  one  hundred  specific  instances. 

“2,000  Varieties  of  Censorship” 

Remember  this:  Conditions  in  various 
parts  of  the  country  vary.  You  have 
approximately  2,000  metropolitan  daily 
newspapers,  in  each  of  which  there  is  a 
chapel  foreman,  the  official  censor  for  the 
-American  Federation  of  Labor.  Nat¬ 
urally,  in  2.000  offices,  with  2,000  cen¬ 
sors.  you  will  have  2,000  varieties  of  cen¬ 
sorship.  In  some  places  they  are  ex¬ 
tremely  officious.  If  there  is  any  gentle¬ 
man  present  from  Minneapolis,  he  will 
help  me  out  in  the  statement  that  in  the 
city  of  Minneapolis  today  you  cannot 
publish  an  advertisement  with  the  words 
‘open  shop’  in  it.  That  order  went  into 
effect  on  the  4th  day  of  September  past. 
In  Minneapolis  you  cannot  publish  an 
adverti.sement  with  the  words  ‘open 
shop’  in  it.  If  any  gentleman  wants  to 
challenge  that  statement,  he  is  not  from 
Minneapolis. 

“As  I  say,  you  have  2,000  varieties  of 
censorship.  What  will  go  in  one  town 
will  not  go  in  another.  What  can  go  in 
one  paper  in  a  town  cannot  go  in  another. 
It  depends  on  whether  or  not  the  chapel 
is  what  we  call  vicious  or  not.  But 
there  is  absolute  uniformity,  in  fact, 
the  only  uniformity  there  is  is  in  these 
direct  orders  from  Minneapolis.  That  is, 
that  no  paper  shall  go  to  press  carrying 
any  endorsement  of  the  open  shop,  be¬ 
cause  the  newspaper  is  the  recognized 
leader  of  thought  in  every  community 
and  that  would  never  do. 

“Now,  here  is  the  difference.  Criti¬ 
cism  of  Mr.  Gompers,  Mr.  Foster,  Mr. 
Fitzpatrick  and  other  men  of  that  stripe 
is  permitted  in  certain  offices. 

How  Things  Work 

“I  happen  to  have  a  letter  here  from 
a  gentleman  who  is  an  ex-member  of  the 
Department  of  Justice  in  Washington. 
He  was  a  dollar  a  year  man  during  the 
war.  He  found  out  a  little  bit  too  much 
about  the  interrelations  of  certain  pub¬ 
lic  officials  with  the  dynamite  gang,  and 
does  not  belong  to  that  office  any  more. 
But  he  sent  me  this  just  as  a  little  ex¬ 
ample  of  how  the  situation  works.  This 
is  largely  local,  I  will  admit,  but  it  ex¬ 
plains  how  the  thing  works  elsewhere: 

’’  ‘The  Hon.  Walter  R.  Brown  (no  rela¬ 
tion  of  Joseph  M.)  is  running  for  governor 
of  Georgi.a  and  is  being  supported  by  ex- 
Oovernor  Joseph  M.  Brown.  Hon.  Walter 
R.  Brown  sends  me  the  enclosed  proposed 
advertisement  and  tells  me  it  was  offered 
to  17  newspapers  operated  by  union  labor, 
and  that  they  refused  to  publish  it  because 
their  union  employes  threatened  to  strike 
if  they  did  so,  and  that  the  papers  there¬ 
upon  obeyed  the  orders  of  their  employes.’ 

“That  is  dated  September  2nd. 

“In  the  city  of  Buffalo  we  have  six 
daily  papers.  Five  of  them  are  closed 
shops.  I  have  labored  continuously  and 
expect  to  continue,  with  the  other  pub¬ 
lishers,  with  the  view  of  getting  a  little 
Americanism  under  their  skins.  It  be¬ 
came  known  to  the  typographical  union 
that  I  was  flirting  with  the  other  pub¬ 
lishers.  As  a  consequence  the  Buffalo 
Labor  Journal,  which  is  the  official  or¬ 
gan  of  the  American  Federation  of  La- 
l)or,  decided  to  serve  notice  on  the  other 
publishers  in  an  indirect  way  as  to  what 
would  be  the  consequence  if  they  con¬ 
tinued  to  negotiate  with  me,  and  I  will 
(Continued  on  Page  29) 
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THE  AMERICAN  JOURNALISTS’  FORUM 

A  FEATURE  CONDUCTED  UNDER  THE  AUSPICES  OF  THE  AMERICAN  JOURNALISTS’  ASSOCIATION 

Editorial  Board — Richard  L.  Stokes,  507  Commercial  Building*,  St.  Louis,  Mo.,  representing  the  American  Journalists' 
Association;  Paul  Y.  Anderson,  editorial  department,  the  Post-Dnpatch.  St.  Louis,  Mo.,  representing  the  St.  I^uis 
Association  of  Journalists;  Arthur  R.  Friedman,  editorial  department,  the  Sun,  Pittsburgh,  Pa.,  representing  the  Pitts* 
burgh  Newswriters*  Association;  and  Walter  Williatna,  dean  of  the  School  of  Journalism,  University  of  Missouri, 

Columbia,  Mo.,  representing  the  schools  of  journalism. 


Brotherhood  of  American  Journalists  Meeting 
Hearty  Endorsement 


tlie  St.  Louis  Association  of 
^  Journalists  decided  to  expand  itself 
into  a  national  organization  of  news¬ 
paper  men  to  be  known  as  the  American 
Journalists’  Association,  one  of  the  dif¬ 
ficulties  was  to  obtain  the  names  of  men 
in  other  cities  of  proper  caliber  and  en¬ 
ergy  to  undertake  the  work  of  organiza¬ 
tion  in  their  respective  communities.  As 
readers  of  this  forum  will  remember, 
the  first  plan  hit  upon  was  to  write  to 
secretaries  of  the  typographical  unions 
in  the  various  cities  asking  them  to  sup¬ 
ply  us  with  the  names  of  newspaper  men 
in  the  localities  who  would  probably  be 
interested  in  such  a  movement.  This 
plan  succeeded  beyond  our  hopes  and  re¬ 
sulted,  first,  in  a  picked  list  of  the  best 
newspaper  men  in  hundreds  of  communi¬ 
ties  all  over  the  country,  and  second, 
through  these  in  the  enrollment  of  thou¬ 
sands  of  newspaper  men  and  women  in 
the  member.ship. 

It  was  discovered,  however,  that  the 
list  of  typographical  officers  by  no  means 
covered  all  the  communities  in  the  coun¬ 
try  where  newspapers  are  published. 
Using  the  newspaper  directory  we  made 
out  a  list  of  all  the  newspapers  published 
in  the  United  States,  and  checked  off  on 
them  the  newspapers  on  which  we  al¬ 
ready  had  representation.  There  re¬ 
mained  a  list  of  some  two  thousand 


“Your  plan  for  a  national  journalists’ 
brotherhood  is  a  mighty  good  thing,” 
writes  a  city  editor  from  Ues  Moines, 
and  appends  a  complete  list  of  actives 
in  the  editorial  department  of  his  news¬ 
paper.  “Good  luck  to  you,”  he  con¬ 
cludes. 

“.Am  in  accord  with  your  opinion  that 
there  should  be  some  cementing  proc¬ 
ess,”  writes  a  city  editor  from  Duluth. 
“.Am  complying  with  your  request  as 
follows.” 

From  a  Montana  city  editor  comes  the 
following  encouragement :  “Complying 
with  your  request,  which  has  the  ring  of 
an  association  I  had  in  mind,  I  submit 
the  following  names  of  news-writers. 
The  writer  contemplates  a  trip  soon 


T  AM  loath  to  force  upon  you  a  read- 
^  ing  of  my  own  secret  sentimental 
pieces,  for  I  hold  that  no  “colyumist,” 
nor  one  who  regularly  delivers  an  Easy 
Talk,  may,  with  proper  modesty,  show 
himself  off  by  reciting  his  own  fugitive 
pieces,  except  it  be  that  the  thing  he 

"LOTTIE 


through  the  Southwest.  If  you  will  sup¬ 
ply  me  with  the  necessary  data,  I  will 
be  pleased  to  perform  any  duty  within 
my  power.  I  trust  you  will  have  suc¬ 
cess  in  your  venture.” 

From  the  city  editor  of  a  big  Toledo 
newspaper  are  taken  the  following  ex¬ 
tracts  :  “I  have  been  reading  your  page 
in  Editor  &  Publisher  with  considerable 
interest,  during  the  last  few  weeks. 
Would  you  mind  letting  me  know  some¬ 
thing  of  the  aims  and  meaning  of  your 
organization?  I  understand  it  is  to  ad¬ 
vance  the  profession  of  journalism,  but 
have  been  wondering  just  how  it  is  to  be 
accomplished  and  what  it  will  result  in. 
I  would  like  to  know  more  of  the  work 
you  arc  doing  and  if  it  looks  good  there 
will  probably  be  some  memberships 
here.” 

The  city  editor  of  a  Los  .Angeles  pa¬ 
per  sends  this :  “I  have  learned  of  your 


wants  to  read  to  you  is  pointedly  ap- 
propos.  The  following  piece,  in  the 
form  of  lines  (I  have  little  liking  for 
so-called  free  verse,  except  Whitman), 
was  written  in  the  war  time  of  April, 
1918,  and  i)ut  away  in  my  secret  drawer 
until  now. 

GORDON  •’ 


EASY  TALK— By  Philip  R.  Dillon 


newspapers  with  the  staffs  of  which  we 
had  not  been  in  communication.  .As  the 
purpose  was  to  give  every  newspaper 
staff  in  the  country  an  opportunrty  to 
learn  of  the  aims  and  purposes  of  the 
American  Journalists’  .Association  and 
to  join  its  membership  it  was  necessary 
to  decide  upon  one  person  representing 
each  staff  with  whom  we  might  corre¬ 
spond.  There  was  some  difference  of 
opinion  among  the  directors  as  to  who 
this  person  should  be.  It  was  finally 
decided  to  address  our  communications 
to  the  city  editor  of  each  newspaper. 
This  was  the  plan  adopted  and  carried 
out.  It  has  succeeded  beyond  our  an¬ 
ticipations. 

From  all  parts  of  the  country  have 
come  replies  from  city  editors  express¬ 
ing  sympathy  in  the  proposed  brother¬ 
hood  of  .American  journalists,  with  of¬ 
fers  of  assistance  and  with  lists  of  the 
editorial  staffs  of  their  newspapers.  .An 
effort  will  be  made  by  this  article  to 
give  representative  quotations  from  the 
correspondence  received  from  this 
source.  It  will  be  seen  that  all  parts  of 
the  country  are  represented. 

“I  most  heartily  endorse  your  tenta¬ 
tive  plans  for  perfecting  such  an  organ¬ 
ization  and  commend  you  and  your 
associates  in  St.  Louis  for  having  taken 
the  initiative  in  the  matter.”  writes  the 
editor  of  a  newspaper  in  Van  Buren, 
Arkansas. 

From  California  comes  this  paragraph 
from  the  city  editor  of  an  influential 
newspaper:  “'Finding  myself  in  hearty 
accord  with  the  objects  of  the  St.  Louis 
Association  of  Journalists  and  of  the 
American  Journalists’  Association  as  set 
forth  in  your  letter  which  was  received 
today,  I  am  herewith  complying  with 
your  request  for  names  and  addresses  of 
niemljers  of  our  staff.” 


I  scanned  today  the  great  metropolitan  journal, 
,\nd  sudden  thrilled;  one  short  article  seemed 
limned 

Thus,  in  part: 

“.Miss  Charlotte  Cordon  read  Longfellow’s ‘Paul 
Revere’s  Ride.’  ’’ 

I'rom  Middle-West  came  the  news  by  wire 
To  the  Metropolis. 

e.reat  events  are  in  all  the  world; 

War,  and  tremendous  emotion; 

The  newspaper  tells  of  Cyclopean  happenings. 
The  news  pages  overwhelm  with  titanic 
things — 

Yet  there,  nestling  among  the  paragraphs. 
Among  the  cabled  items  from  England,  and 
France, 

.\nd  telegraphic  reports  from  the  West 
Of  momentous  causes,  thoughts,  deeds,  aspira¬ 
tions 

Hearing  upon  American  destiny — 

There,  among  all  these,  is  one  illumined 
name — 

“I  ottie  Cordon” — for  so  the  spelling  comes  to 
my  inner  sense, 

.\f  when  the  photographic  film  of  today 
Is  superimposed  upon  a  page  of  long  ago, 

.And  we  dimly,  tremulously  see  and  feel  the 
mystic. 

“Lottie  Gordon”!  once  I  printed  the  name, 

I,  a  country  editor,  and  young, 

.A  hoy,  not  more,  and  shy. 

Swinging  between  the  haughtiness  of  self 
esteem 

.And  painful  desire  of  appreciation  by  others, 
.And  so  maskeil  by  crudeness. 

Thiit  was  bng  ago,  even  as  year.s — twenty-six, 
perhaps — are  ctunted 
In  swift  going  lives. 

“Lottie  Gordon” — I  heard  the  name  first  in 
that  time, 

.And  1  never  forgot. 

In  soft  content  I  rest  ray  belief 
That  phonic  expression,  vibrations 
Out  of  a  name  and  clinging  round  it. 

From  ages  gone  and  still  existing, 

.Are  tuned  t(.  rare  harmony 
With  sf.iils — some  souls — 

Here  yet  abiding,  lifting,  going. 

It  was  a  day  in  June  of  that  long  ago. 

Late  .Tune,  when  summer  presses  first  on  coun¬ 
try  roads 
Her  heat. 

And  harefooteil  boys  and  girls 
Tug  at  the  heart  strings  of  old  men  and  women. 
Reside  the  Lake,  under  the  sun  topped 
branches 

Of  eim.s — a  grove. 

There  was  a  summer  “camp,” 

.A  little  c<  lony,  expedition,  party,  of  young 
people. 

A'oung  men.  and  girls  in  their  teens. 

They  had  come  from  the  big  City  nearby. 

.All  were  of  the  soil  of  Western  Reserve. 


All  were  of  the  racial  type  that  dominates  our 
Land  today — 

That  will  dominate  the  coming  race. 

Well,  then;  I.  the  country  editor. 

Hard  put  to  find  “copy.” 

Did  go  among  them,  to  interview  them 
And  learn  their  names 

That  I  might  print  in  my  weekly  newspaper 
Such  gossip  as  would  please  them 
.And  others,  my  regular  subscribers 
Who  were  curious  in  the  normal  country 
manner;  , 

For  it  was  my  legitimate  occupation, 

•And  my  paper  was  frankly  the  Town  Gossip, 
■And  not  different  fri.m  the  newspapers  of  the 
Great  Metropolis 
Which  are  also  Town  Gossips^ 

And  I  have  written,  these  m.any  years. 

The  gossip  of  the  Metropolis, 

In  a  style  little  changed  from  ^he  style  of  my 
country  weekly  gossip. 


But  to  return; 

One  girl  among  the  group 

That  day  upon  the  shore  of  the  Lake, 

Smiled  just  a  little  more  kimlly  than  the  others. 
And  seemed  to  sense  my  shyness, 

.And  fx-rhans  she  was  amused 
And  of  a  lightsome  temperament, 

A’et  surely  deep  hearted  even  then,  though  few 
her  years. 

She  answered  me.  speaking  for  the  others. 
And  told  me  of  their  purpose  in  coming  to  the 
Lake, 

.And  seemed  curious  at»fut  mv  occupation. 

She  told  me  her  name — -“Lottie  Gordon.” 


I  went  and  stood  at  my  printer’s  case. 

.And  set  the  type  to  print  the  names  of  all  the 
party. 

In  my  paper  was  printed  th.at  list. 

Rut  one  name  was  printed  in  my  Life. 


'o  I  remember  her.  her  voice,  her  eyes  and 
hair? 

do  see  her.  siddimcd  beyond  the  picture  of 
Today !  ^  , 

ate.  or  Chance,  or  Luck,  or  Rrovidcnce,  or 
Uc'l  .  .  , 

itervened,  set  u'e  aside,  pointed  my  way, 
nd  so  I  never  saw  her  in  the  fiesh,  after  that 
a,...  ton.. 


Ov'er  five  seas  have  I  sailed. 

And  1  ha\e  voyaged  the  Congo,  Amazon,  La 
I’latte, 

The  Tagus  .and  Rhine,  ....  j 

.And  wanderecl  in  Europe,  and  Africa,  and 
throughout  the  States. 

Many  women  have  1  seen,  and  spoken  inti- 
inatclv.  and  forgotten. 

Rut  “Lottie  Gordim”  remains  always. 

And  I  sec  her  in  soft  radiance 
Reside  the  Lake, 

On  a  lune  day. 


association.  1  am  interested  in  such  an 
organization  and  would  appreciate  it  if 
you  would  send  me  facts.” 

The  managing  editor  of  a  large  Wash¬ 
ington  newspaper  sends  a  letter  from 
which  the  following  e.xccrpts  are  quoted : 
“I  am  enclosing  herewith  application  for 
memltership  in  the  A.  J.  A.  If  organized 
it  will  serve  the  purpose  for  which  some 
such  body  or  association  has  long  been 
needed.  In  my  judgment  the  time  has 
come  when  by  some  means  there  must 
be  a  revival  of  the  best  traditions  and 
ethics  of  the  profession  or  independent, 
self-respecting  newspapermen  will  be 
forced  to  get  out  of  the  game.  If  the 
standards  are  to  be  raised  they  must 
of  cour.se  be  raised  from  the  inside,  or 
in  other  words  by  some  such  organiza¬ 
tion  as  this,  and  it  will  therefore  be 
necessary  that  its  membership  be  con¬ 
fined  to  legitimate  newspaper  people, 
those  who  rely  upon  it  as  a  means  of 
livelihood.  I  am  with  you  and  will  be 
glad  to  aid  in  any  way.  Feel  free  to 
call  on  me  any  time  I  can  serve  the 
cause.” 

“Yours  for  the  success  of  the  associa¬ 
tion,”  writes  a  city  editor  of  Dubuque. 

A  city  editor  of  Los  .Angeles  writes: 
“In  reply  to  your  letter  I  am  enclosing 
a  list  of  the  personnel  of  this  paper  com¬ 
piled  by  our  librarian.  .Ml  power  to 
your  proposal  for  a  national  organization 
of  newspaper  men.” 

A  city  editor  from  Keokuk.  Iowa, 
writes :  “In  the  years  of  my  newspaper 
work  I  have  realized  the  desirability  of 
a  newspapermen’s  organization  without 
outside  affiliations  and  devoted  to  the 
economic  and  professional  betterment  of 
its  members.” 

.An  associate  chapter  of  the  associa¬ 
tion  has  just  been  formed  at  Stanford 
I’niversity  with  52  members. 

I'rom  the  city  editor  of  a  newspaper 
in  Michigan  comes  this  encouragement: 
“I  am  enclosing  one  of  our  office  direc¬ 
tories.  Rest  of  luck  to  y<iu.” 

.After  enclosing  a  list  of  his  co- 
workers  the  city  editor  of  a  paper  in 
the  State  of  New'  A’ork  makes  the  fol¬ 
lowing  comments :  “I  think  you  will 
find  they  all  favor  an  organization,  but 
this  letter  is  not  to  be  taken  as  appli¬ 
cation  for  membership,  as  attempts  to 
form  associations  of  newspaper  people 
before  have  been  sadly  messed  up  and 
we  desire  to  feel  assured  that  there  is  a 
full  measure  of  good  faith  and  a  fair 
measure  of  success.” 

A  managing  editor  of  a  large  Denver 
newspaper  sends  us  a  list  of  his  editorial 
staff. 

“Would  be  pleased  to  learn  something 
of  the  character  and  methods  of  the 
organization  and  its  originators.”  writes 
a  city  editor  from  Massachusetts. 

The  managing  editor  of  a  newspaper 
in  New  York  State  appends  this  com¬ 
ment  to  the  list  of  his  editorial  em¬ 
ployees:  “Trusting  that  your  efforts 
will  result  in  a  national  organization  of 
newspapermen,  so  badly  needed.” 

•A  city  editor  in  Buffalo  writes: 

“Here’s  looking  at  you  and  wishing 
you  the  best  of  luck,  but  you’ll  have  to 
do  something  to  wake  ’em  up  in  this 
burg,  not  because  an  organization  is  ’ 
needed  here,  as  this  is  probably  the  c  'y 
where  the  newspaper  profession  is  in 
the  deepest  rut  and  getting  the  least.” 
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CLEVELAND  SWARMED 
WITH  BALL  WRITERS 


Almost  500  Attended  World’s  Series 
Games  There  and  in  Brooklyn — 
Ed.  F.  Band  and  Nate  Cook 
Made  City  Like  Home. 


By  J.  H.  Webb 

Cleveland. — Nearly  half  a  thousand 
professional  baseball  writers  for  daily 
new  spapers,  syndicates,  press  associations 
and  periodicals 
made  reservations 
for  accommoda¬ 
tions  during  the 
World’s  Series 
games  at  League 
Park. 

The  number  of 
active  newspaper 
writers  was  by  far 
the  largest  ever 
seen  in  Cleveland 
at  one  time  and  no 
facility  for  aiding 
them  in  their  work 
was  neglected  by  a 
local  committee  of  arrangements  headed 
by  Ed  F.  Bang,  sporting  writer  for  the 
news,  as  chairman,  and  Nate  Cook,  who 
was  secretary  to  former  Mayor  Henry 
L.  Davis,  now  the  Republican  candidate 
for  governor,  as  secretary. 

Press  headquarters  were  at  the  Hol- 
lenden  Hotel,  where  most  of  the  writers 
were  guests,  and  typewriters,  telegraphic 
facilities,  copy  paper  and  other  conveni¬ 
ences  were  provided.  Admission  was 
barred  to  all  ex¬ 
cept  those  having 
proper  credentials, 
and  a  police  officer 
enforced  the  regu¬ 
lations  laid  down 
by  the  committee. 

Luncheons  and  re¬ 
freshments,  includ¬ 
ing  an  unlimited 
quantity  of  fine  ci¬ 
gars  and  cigarettes, 
were  served  con¬ 
tinuously. 

Out  at  League 
Park  similar  ar¬ 
rangements  were  made  for  taking  care 
of  the  “gang.”  Elaborate  press  head¬ 
quarters  were  arranged,  with  telephone 
and  telegraph  facilities  for  afternoon  and 
evening  newspaper  correspondents.  A 
big  luncheon  was  served  every  morning 
at  11  o’clock  in  order  that  the  boys 
might  not  have  to  hunt  “their  eats”  be¬ 
fore  the  games  started.  One  of  these 
11  o’clock  luncheons  consisted  of  six 
roasted  suckling  pigs,  a  half  a  dozen 
large  “hunks”  of  roast  beef,  pork  and 
beans,  coffee,  cigars,  cigarettes,  pics  and 
other  appetizing  things  to  eat.  A  free 
auto  service  was  maintained  between  the 
ball  park  and  the  city  headquarters. 

A  leaflet  called  “Base  Ball  Writers’ 
Dope  Book”  was  circulated,  telling  all 
about  the  press  arrangements.  Each 
writer’s  ticket  of  admission  had  five 
coupons,  one  for  each  game  in  Cleve¬ 
land. 

A  coat  lapel  button  was  given  each 
writer  as  a  souvenir  of  the  series,  these 
being  presented  by  James  C.  Dunn,  presi¬ 
dent  of  the  Cleveland  ball  team.  A  cel¬ 
luloid  badge  was  also  provided,  the  num¬ 
ber  of  this  badge  corresponding  to  the 
numl)er  of  the  holder’s  press  scat  box. 
This  badge  admitte<l  the  wearer  to  the 
Hollenden  Hotel  press  headquarters. 

Immediately  after  every  game  busses 
with  accommodations  for  250  were  ready 
to  leave  the  ball  park  in  order  that  the 
writers  might  be  rushed  back  to  their 
hotel.  This  bus  arrangement  was  made 


Nate  Cook. 


through  the  kindness  of  Mayor  W.  S. 
Fitzgerald,  who  is  an  enthusiastic  base¬ 
ball  fan. 

The  press  badges  entitled  wearers  to 
free  admission  to  the  city’s  theaters. 
Monday  night  a  special  performance  was 
given  for  the  writers  at  the  Prospect 
Theater,  starting  at  11  o’clock  and  run¬ 
ning  until  after  one. 

“The  sky  was  the  limit”  of  freedom 
extended  to  the  visiting  w’riters.  The 
Plain  Dealer,  the  Press  and  the  News- 
Leader  extended  their  offices  to  the 
visitors  and  co-operated  wdth  them  in 
serving  their  newspapers. 

Among  the  celebrities  were  Damon 
Runyon,  Bill  McGeehan,  Sid  Mercer, 
Hugh  F.  Fullerton,  Grantland  Rice, 
Ring  Lardner  and  scores  of  less  known 
special  writers. 

V’ic  Munoz  came  from  Havana,  Cuba, 
to  report  the  series. 

There  were  few  women  writers.  One 
of  them  was  Miss  Margaret  Wilson  of 
the  Cleveland  News. 

R.  W.  (“Tiny”)  Maxwell  probably 
outweighed  any  other  writer,  physically 
considered. 

Most  of  the  listed  writers,  with  others 
from  small  Eastern  papers  who  did  not 
make  the  trip  to  Cleveland,  were  present 
in»the  press  box  at  the  first  three  games 
in  Brooklyn.  Arrangements  were  in  the 
hands  of  the  Brooklyn  Baseball  Club  of¬ 
ficials  and  were  satisfactory,  though  not 
up  to  the  standard  set  by  Cleveland. 


NORFOLK  TRIBUNE  HAS 
GOOD  START 


First  Issue,  Oct.  8,  Carried  441  Inches 
of  Advertising — J.  P.  Hollsmd  Is 
Publisher;  N.  T.  Green,  Editor* 
and  C.  P.  Cooke. 


(Sfierial  to  Editor  &  Publisher) 

Norfolk,  Va. — The  Evening  Tribune 
made  its  initial  appearance  October  8. 
The  paper  enters  a  field  which  has  been 
covered  exclusively  by  two  papers  for 
twelve  years.  The  moving  spirit  in  the 
organization  of  the  new  paper  is  J.  Peter 
Holland,  for  many  years  interested  in 
real  estate  and  politics  of  tidewater  Vir¬ 
ginia.  When  the  Richmond  Virginian 
suspended  more  than  ’a  year  ago,  Mr. 
Holland  purchased  the  equipment.  The 
initial  issue  of  the  Tribune  was  sixteen 
pages  in  size  and  carries  a  total  of  441 
inches  of  business,  eighty  of  which  are 
classified. 

Mr.  Holland  is  publisher,  while  the 
editorial  page  is  being  directed  by  Nat 
T.  Green,  an  attorney,  of  Norfolk. 
Harry  Tucker,  formerly  of  the  suspended 
Richmond  Virginian,  is  managing  editor, 
while  j'.  H.  Morrison,  of  Greenville, 
S.  C.,  is  at  the  head  of  the  copy  desk. 

Sports  are  handled  by  Thomas 
Brooks,  formerly  assistant  sporting  edi¬ 
tor  of  the  Atlanta  Journal.  Reporters 
include  John  Cook,  formerly  of  the 
Richmond  Journal,  Frank  Wing,  form¬ 


erly  of  the  Atlantic  Journal,  James 
Allen,  Newport  News  Record  and 
Henry  Allen,  of  Norfolk.  Charles  P. 
Cooke,  former  business  manager  of  the 
Richmond  Journal,  occupies  the  same 
position  with  the  Tribune. 

The  paper  is  seven  columns,  of 
twenty-one  inch  length.  The  mechani¬ 
cal  equipment  consists  of  a  Hoe  octuple 
press  and  a  battery  of  five  linotj'pes, 
formerly  used  by  the  Richmond  Virgin¬ 
ian,  which  suspended  two  years  ago. 

United  Press  wires  serve  the  news  de¬ 
partment,  while  features  of  the  New 
York  Tribune  syndicate  and  the  Chicago 
Tribune  are  used. 


CAPPER  PLANS  K.  C.  DAILY 


Afk*  Guarantee  of  Circulation  and  Ad- 
verti«ing  from  Trant-Kaw  Citizent 

(Sf’ecM  to  Editor  &  Publisher) 
Kansas  Citv,  Kan. — Contingent  upon 
a  subscription  list  of  at  least  15,000,  and 
an  advertising  guarantee  amounting  to 
about  $200,0(X),  Senator  Arthur  Capper, 
head  of  the  Capper  publications,  Topeka, 
will  begin  publication  of  a  daily  and 
Sunday  newspaper  here,  shortly  after  the 
fall  elections.  The  proposition  to  begin 
publication  of  a  metropolitan  newspaper 
on  this  side  of  the  Kaw  river  was  made 
last  summer  to  Mr.  Capper,  who  sent 
his  managing  editor,  C.  H.  Sessions,  here 
to  investigate  the  situation. 

There  are  two  small  dailies,  without  a 
telegraph  service,  and  two  weeklies,  but 
no  large  daily. 


Register  of  Sport  News  Experts  Who  Reported  the  World^s  Series  Baseball 

Gaines 


Boston  fllobe — J.  C.  0'I..eary. 

Elias  Baseball  Bureau — .\1  Munro  Elias,  Lester 
R.  Goodman. 

Universal  Service — George  T.  Hargreaves.  C. 
R.  Hope. 

Toledo  News-Bee — P.  A  Revelt. 

Pintfsburgh  Dispatch — William  Peet,  Raymond 
Cole,  Jr. 

Pittsburgh  Chronicle-Telegraph  —  John  Casey, 
Harvey  J.  Boyle. 

Pittsburgh  Post — Ed  Ballinger. 

Kansas  City  Post — Otto  Floto. 

New  York  Herald — Willi.am  B.  Hanna,  Dan 
Morgowitz. 

Pittsburgh  Gazette-Times — Harry  Keck,  C.  J. 
Doyle. 

Philadelphia  North  American — James  Isamin- 
ger,  Ross  E.  Kaufman.  James  W.  Gartz. 
Philadelphia  Inquirer — M.  Neagle  Rawlins,  E. 

J.  Wolfe,  H.  C.  Turner. 

Baseball  Magazine.  New  V'ork — F.  C.  Lane. 
Varietj^,  New  York — George  Perry. 

Philadelphia  Press  Bureau — Joseph  McCready. 
Brooklyn  Standard-Union — John  1.  Holmes. 
Brooklyn  Daily  Times — L.  1.  Wooster. 
Brooklyn  Citizen — Clinton  H.  Hoard. 

Boston  Globe — W.  S.  Barnes,  Jr. 

Kansas  City  Star-Times — C.  E.  McBride,  Frank 
Alexander. 

Jennings  News  Bureau,  Pittsburgh — Edward  C. 
Jennings. 

Washingtin  Herald — C.  E.  Richards. 

Toronto  Globe — Frank  Wilson. 

Baltimore  News — Emanuel  Daniel. 

Grand  Rapids  (Mich.)  Herald — E.  W.  Dicker- 
son. 

Hackensack  (N.  J.)  Daily  News — George  F. 
Foley. 

Buffalo  Courier — W.  S.  Coughlin. 

.Jamestown  (N.  Y.)  Journal — H.  M.  Hall. 
Syracuse  (N.  Y.)  Jcurnal — R.  G.  Kenefuk. 
Fargo  (N.  D.)  Forum — Norman  B.  Black. 
Paducah  (Ky.)  Evening  Sun — William  E.  Fel¬ 
lers. 

Akron  (Ohio)  Times — Roy  Adams. 

Alliance  (Ohio)  Review — S.  Ruth. 

Canton  (Ohio)  Daily  News — W.  B.  Strong. 
Chilliccthe  (Ohio)  Sciota  Gazette — R.  Dean. 
Columbus  (Ohio)  Citizen — L.  W.  Bryer. 
Conneaut  (Ohio)  News-Herald — C.  E.  Mac- 
Manus. 

Dayton  (Ohio)  Daily  News — Glen  Whitsell. 
Mansfield  (Ohio)  News — H.  E.  Dilsoiler. 
Dayton  fOhio)  Journal — Dwight  Young,  Bob 
Husted. 

Springfield  (Ohio)  Sun — Harry  Busey. 

New  Philadelphia  (Ohio)  Advocate — R.  N. 
Wilkin. 

Dover  (Ohio)  Reporter — A.  A.  Hoopingarncr. 
Elyria  (Ohio)  Chronicle-Telegram — C.  C.  Lord. 
Sandusky  Register — E.  F.  Walworth. 


Wairen  (Ohio)  Tribune — Donald  McCurdy. 

D.ailas  (Tex.)  News — O.  K.  King. 

Huntington  (W.  Va.)  Herald-Dispatch — Duke 
Ridgeley. 

Wheeling  (W.  Va.)  News — Zona  Scott. 

Sioux  City  (la.)  Tribune— P.  Wheeler. 

Sioux  City  Journal — George  Wheeler. 

Des  Moines  Register — George  Taylor. 

Terre  Haute  Tribune — R.  H.  White. 

Atlanta  Journal — O.  B.  Kuler. 

Tampa  (Fla.)  Tribune — L.  D.  Reagin. 

Hartford  (Conn.)  Courant — John  M.  Green. 

San  Francisco  Call — Warren  W.  Brown. 

Boston  Christian  Science  Monitor — Ernest 
Lynn. 

Louisville  Times — H.  E.  Dundon. 

Des  Moines  Tribune — Jack  North. 

Cleveland  Western  Unitn — B.  .J.  Ross,  A.  C. 
Cronkhite,  J.  J.  Welsch. 

Buffalo  Evening  News — Bob  Stedler. 

St.  John  (N.  B.)  Standard — J.  Page. 

Buffalo  Enquirer — A.  L.  Swartz. 

Union  (Pa.)  Herald — J.  S.  Albright. 

Central  Press  Association — Norman  E.  Brown. 

Cleveland,  Ohio — Billy  Evans,  umpire,  Ameri¬ 
can  League. 

United  Press — Henry  Farrell,  E.  J.  Muller, 
H.  D.  Jacobs,  W.  F.  Lynch,  L.  R.  Blanch- 
ard,  L.  C.  Earnest. 

International  News  Service — J.  R.  Veiock,  H. 
R.  McMahon,  Barry  Faris,  J.  Brons. 

.Associated  Press — Edward  Mess,  Carl  Brand¬ 
enburg.  William  Hayes.  A.  A.  Silverman, 
W.  C.  Doody.  J.  W.  McOiire,  Charles  Dunk- 
ley,  Edward  I.  Cutter,  J.  C.  Hamilton,  H.  L. 
Dunn,  M.  E.  Coleman,  Thomas  Gard. 

Brooklyn  Eagle — Thomas  S.  Rice,  James  1. 
Murphy. 

Cleveland  News — Ed.  F.  Bang. 

Cleveland  Press — Ross  Tenny. 

Cleveland  Plain  Dealer — James  H.  Lanyon, 
H.  P.  Edwards. 

Baseball  Writers’  Association,  Washington— 
Henry  Rodier. 

Chicago  Tribune — J.  E.  Sanborn. 

Chicago  Evening  Post — Malcomb  MacLean. 

Chicago  American — Henry  Neily. 

Detroit  Free  Press — G.  A.  MacConachie,  Harry 
Bullion.  Ralston  Goss. 

Detroit  News — S.  H.  Fairbanks.  H.  G.  Sal- 
senger. 

New  York  Evening  Mail — James  P.  Sinnott, 
Ed  Van  Avery. 


Boston  Post — Paul  Shannon. 


Philadelphia  Public  Ledger— Robert  Maxwell, 
Edwin  J  Pollock,  D.  L.  Reeves. 

New  York  Times — Harry  Cross,  W.  J.  Slocum, 
J.  P.  Dawson.  C.  Drucker. 


N 


ewspaoer  Feature  Service,  New  York — Ed 
Williams,  Frank  J.  Menke,  W.  E.  Kenny. 


Chicago  Daily  News— Oscar  Reichon,  Forest 
Myers.  _ 

Bell  Syndicate — John  Wheeler,  Ring  W  lard¬ 
ner. 


e-vening  worio — w.  i-i. 
Charles  Somerville,  Hugh  Fullerton. 


XS’"’'  Evening  Journal— T.  A.  Dorgan, 
Sam  Crane,  Sid  Mercer. 

Washington  Star— Denman  Thompson. 

New  York  Tribune— W.  J.  MacBeth,  Grantland 
Rice.  W.  O.  McGeehan. 

New  Yorif  Evening  Post — Robert  F.  Kelly, 
W.  J.  Chipman. 

New  York  Globe — Harry  Schumacher,  Herbert 
Corey,  Walter  St.  Denis. 

Boston  Traveler— W.  C.  Spargo,  A.  J.  Rooney, 
Fred  J.  Hoey. 

Havana,  Cuba — Victor  Munoz. 

St.  Louis  Times — Sid  Keener,  R.  V.  Williams. 

St.  Louis  Star — ^James  Gould. 

St.  Louis  Post-Dispatch — James  F.  Wray. 

St.  Louis  Globe-Democrat — Martin  J.  Staley. 

Cincinnati  Times-Star— J.  M.  Allison,  W.  A 
Phelon,  W.  F.  Nihart,  W.  H.  Howe. 

Boston  American — Nick  Flatley,  J.  B.  Ql- 
hooley. 


York  Wold — William  Hennigan,  Davis  J. 
Walsh,  George  H.  Daley. 

New  York  Evening  Telegram — Hyatt  Daab, 
Fred  Geib,  J.  F.  FitzGerald. 

Philadelphia  Evening  Bulletin — J.  J.  Dugan, 
W.  E.  Brandt. 

New  York  News — M.  A.  Heint,  Henry  Olen, 
John  B.  Factor. 


Detroit  Times — James  Schermerhorn,  H.  C. 

Walker,  J.  If.  Gallahan,  Frank  Ryberg. 
Detroit  Journal — Howard  Pearson.  Harry  Day- 
ton. 


Detroit  Saturday  Night — Ed  Batchelor. 

Newspaper  Enterprise  Association,  New  York 
— Dean  Snyder,  John  Watson. 

Cincinnati  Post — Tom  Swope,  John  Schmidt. 

Cincinnati  Enquirer — Jack  Ryder. 

Boston  Herald — Bert  Whitman. 

Toledo  Blade — G.  R.  Pulford. 

New  York  Sun — Frank  Graham,  Edward  Mur¬ 
phy,  Joe  Vila. 

New  York  American — W.  A.  Farnsworth.  Da¬ 
mon  Runyon,  .Arthur  “Bugs”  Baer,  VValtcf 
Hoban. 


New  York  Morning  Telegraph — Weed  Dickin¬ 
son. 


The  list  of  registered  writers  above 
does  not  include  all  who  were  in  Cleve¬ 
land,  as  syndicates  and  big  city  papers 
and  news  associations  each  had  several 
representatives  not  registered. 
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Select  those  Cities 

of 

Assured  Stability 

There  are  so  many  different  lines  of  manu¬ 
facture  in  Erie,  Pa.,  general  business  is  cer¬ 
tain  to  be  steady. 

There  can  be  no  abnormal  unemployment, 
no  alarming  labor  shortage. 

It  is  logical,  especially  under  present  com¬ 
mercial  readjustment,  to  select  good-sized 
markets  of  assured  stability. 

Erie  Daily  Times 

(A.  B.  C.  Member) 

Paid  Circulation  29,532 

Average  for,  September,  1920.  Evenings  except  Sunday 

Line  rate  8c  flat,  October  15th,  1920 

And  the  value  of  the  Erie  market  of  154,000 
is  further  emphasized  by  the  complete  cov¬ 
erage  of  one  home  newspaper.  Often  the 
Times’  city  circulation  exceeds  the  number 
of  families. 

The  Times  has  about  50%  more  than  the 
combined  paid  circulation  of  its  Uvo  daily 
competitors,  and  about  treble  the  circulation 
of  either. 

The  steady  Erie*market  and  firmly  estab¬ 
lished  Times  are  unusual  combinations  * 
which  help  to  increase  your  advertising  re¬ 
turn. 

The  Erie  Daily  Times  for  EVERY  National  Advertiser 

Representatives 

E.  Katz  Special  Advertising  Agency 

Established  1888 


Chicago 
Kansas  City 


New  York 


Atlanta 
San  Francisco 
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MAKING  CLASSIFIED  PAGES  PAY 


A  weekly  feature  of  Editor  &  Publisher  conducted  by  C.  L.  Perkins,  executive 
secretary  of  the  Association  of  Newspaper  Qassified  Advertising  Managers.  You 
are  invited  to  bring  your  classified ,  problems  to  this  department  for  discussion. 


ENCLOSURES  FOR  BILLS 

HE  Indianapolis  Star  is  enclosing  with 
all  its  bills  this  month  an  enclosure 
on  the  subject  of  classified.  It  is  en¬ 
titled:  “The  Clearing  House  of  Wants,” 
and  has  four  pages.  In  part  it  says: 

“When  an  individual  with  a  desire 
to  satisfy  wishes  to  get  in  touch 
with  some  other  individual  who  may 
be  able  to  satisfy  his  want,  he  turns 
to  the  want-ads. 

“Why? 

“Because  he  knows  he  can  get  a 
better  bargain  if  he  buys  from  an 
individual  who  through  some  force 
of  circumstances,  wishes  to  sell. 

“This  power  that  attracts  the 
readers,  with  wants  to  be  satisfied, 
is  the  individual  advertiser  with 
corresponding  wants.” 

Then  it  quotes  from  a  recent  number 
of  Editor  &  Publisher  facts  and  figures 
showing  the  amount  of  classified  adver¬ 
tising  printed  by  the  leading  newspapers 
of  the  country  and  the  importance  of 
this  kind  of  advertising  to  a  community. 

The  next  page  gives  the  following 
testimonial  and  it  is  printed  here  merely 
to  show  that  want-ads  work  night  and 
day. 

“Mr.  Lozenby  had  a  two  line  au¬ 
tomobile  advertisement  in  the  Star. 

It  first  appeared  in  the  bulldog  edi¬ 
tion.  Shortly  after  this  edition  ap¬ 
peared  on  the  streets  a  couple  go¬ 
ing  home  from  the  theater  bought 
a  paper  and  read  the  ads  on  the 
car  going  home.  They  saw  the 
ad  telling  of  the  roadster.  They 
got  off  the  car  and  went  to  the 
Ixizenby  home  and  awakened  Mr. 
Lozenby  and  asked  to  see  the  car. 
Mr.  Lozenby  got  out  the  car  and 
drove  the  couple  home.  When 
they  reached  home  .Mr.  Lozenby 
got  a  check  for  the  car.  The  sale 
was  completed  in  less  than  two  hours 
after  the  paper  appeared.” 

On  the  last  page  are  given  the  rates 
and  other  information  about  the  Star. 


SEEK  CLASSIFIED  ADVERTISER 

HATTANOOG.\,  Tenn.— Officials  of 
the  Chattanooga  post  office  division 
have  called  to  the  attention  of  W.  C. 
Johnson,  secretary  o  fthe  Southcni  News¬ 
paper  Publishers’  .Association  an  adver¬ 
tisement  which  recently  appeared  in  a 
Meridian  (Miss.)  daily,  asking  for  the 
arrest  of  anyone  placing  similar  copy 
in  any  newspaper.  The  advertisement 
read : 

“Talent  wanted:  Vocalists,  instrumentalists, 
readers,  versatile  jieople  of  all  kinds  for 
Lyceum,  Chatauqua  ana  concert  w'ork.  Write 
United  Talent  Bureau,  Dept.  3,  \feridian. 
Miss.” 


.According  to  Post  Office  Inspector 
J.  W.  Cole,  the  persons  answering  this 
advertisement  would  receive  a  circular 
letter  signed  “United  Talent  Bureau,  per 
Geo.  Kennedy,”  stating  that  the  com¬ 
pany  supplied  talent  to  a  number  of 
lyceum  and  Chautauqua  circuits,  enclos¬ 
ing  an  application  blank  and  requesting 
that  applicant  forward  a  picture  and  a 
deposit  of  $2.50  to  cover  incidental  ex- 
Iienses.  Further  correspondence  would 
follow,  leading  applicants  to  believe  that 
they  were  to  be  placed  in  well-paying 
positions,  but  claiming  that  it  was  essen¬ 
tial  to  have  ready  programs,  folders, 
advertising  matter,  etc.,  and  requesting 
further  deposits  ranging  from  $8  to 
$175,  to  defray  expenses.  The  deposit 
forwarded,  nothing  further  was  heard 
from  Kennedy. 

Inspector  Cole  is  authority  for  the 
statement  that  Kennedy  has  been  in¬ 
dicted  by  the  Federal  Court  of  the 
Southern  District  of  Mississippi  for  use 
of  the  mails  to  defraud  and  that  he  is 
now  a  fugitive  from  justice.  He  is  de¬ 
scribed  as  about  35-40  years  old,  5  feet 
10  inches  tall,  weight  about  2,50  pounds, 
smooth  face  and  fair  complexion ;  black 
hair  and  black  eyes,  wears  glasses, 
dresses  well  but  modestly,  slight  in¬ 
dentation  in  chin  reaching  a  little  below 
the  lips,  pleasing  disposition  and  free 
talker.  He  is  said  to  have  used  the 
names  of  C.  H.  Wilson  and  Uttley. 

Newspapers  offered  such  copy  by  a 
stranger  arc  advised  by  Inspector  Cole 
to  accejit  the  advertisement  and  tele¬ 
graph  him  immediately  at  Chattanooga. 


CLASSIFIED  MISCELLANY 

Gilbert  n.  gunder.son,  classi¬ 
fied  advertising  manager  of  the  St. 
Paul  Dispatch  and  Pioneer  Press,  is  in¬ 
structor  in  a  fifteen  weeks’  course  in  ad¬ 
vertising  being  given  by  the  Y.  M.  C.  -A. 
of  St.  Paul. 

The  New  Orleans  Item,  P.  K.  Ewing, 
classified  manager,  is  running  a  co¬ 
operative  real  estate  campaign.  It  con¬ 
sists  of  a  column  advertisement  daily 
telling  the  public  why  real  estate  is  a 
good  investment,  why  it  is  better  to  own 
a  home  than  pay  rent,  etc.,  etc.  The 
cost  of  the  campaign,  which  will  run  for 
seventy-five  consecutive  days,  is  being 
paid  for  by  the  real  estate  men  of  New 
Orleans.  Mr.  Ewing  reports  that  the 
campaign  which  will  produce  22,000  lines 
of  extra  copy  was  very  easy  to  sell. 

The  following  classified  managers  have 
joined  the  .Association  of  Newspaper 
Classified  .Advertising  Managers  during 
the  past  ten  days :  Elmer  E.  Strain,  Lin¬ 
coln  State  Journal ;  C.  O.  Johnson,  New 
York  Herald;  D.  E.  Knepper,  Akron 
Evening  Times;  C.  Sherwood,  Boston 


Herald  and  Traveler;  .A.  C.  Bailey,  Dal¬ 
las  Times-Herald ;  Fred  W.  Spooner, 
Beloit  Daily  News;  and  J.  P.  Klouda, 
Davenport  Daily  Times. 


WASTED  FORESTS  AND  NEWS¬ 
PRINT  SHORTAGE 


(Continued  from  page  9) 


press  as  a  whole  will  undoubtedly  take 
a  deeper  interest  in  this  matter  when  it 
is  again  pushed  to  the  fore  during  the 
coming  winter  than  ever  before  because 
a  newsprint  shortage  has  made  forestry 
vital  to  it. 

Other  things  enter  into  this  question 
such  as  reforestation;  Forestry  Loans, 
along  the  same  lines  as  farm  loans  are 
now  made;  insurance;  classification  of 
forest  lands :  fire  prevention,  and  general 
research  work  but  first  the  bigger  prob¬ 
lem  of  whether  there  is  to  be  national 
control  or  state  control  and  national 
co-operation  must  be  settled.  It  is  one 
that  warrants  serious  study  of  editors 
now,  before  forestry  again  becomes  spot 
news  out  of  Washington. 


Opens  N.  Y.  News  Bureau 

Buff.xi.o. — The  Buffalo  Evening  News 
has  organized  its  own  news  bureau  in 
New  York  City  and  will  be  represented 
there  by  its  own  correspondents. 


SIFTON  WANTS  WESTERN  PAPERS 

Winnipeg  Publisher  Negotiating  for 
Saskatoon  and  Calgary  Dailies 

(By  1  clegrafh  to  Editor  &  Publisher) 

1 OROXTO,  Oct.  14. — Sir  Clifford  Sifton, 
principal  owner  of  the  Winnipeg  Free 
Press,  admits  negotiations  are  on  for 
the  purchase  of  the  Saskatoon  Phoenix, 
Saskatoon  Star  and  Calgary  Albertan. 
The  two  Saskatoon  papers  are  owned  by 
W.  E.  Herman.  The  Calgary  paper,  by 
W.  M.  Davidson.  Mr.  Herman,  who 
owns  the  Windsor  Star  and  recently 
started  the  Windsor  Morning  Sun,  is 
said  to  intend  to  extend  his  operations 
in  the  cast,  while  Sir  Clifford  Sifton 
acquires  more  properties  in  the  west. 


Confer  on  Scranton  Wages 

ScRANTOX,  Pa. — Conferences  are  being 
held  between  the  local  newspaper  pub¬ 
lishers  and  typographical  union  commit¬ 
tee  regarding  the  request  of  the  type 
setters  that  the  present  wage  scale  be  re¬ 
opened  and  another  advance  granted  the 
men.  .At  the  last  meeting  it  is  under¬ 
stood  the  publishers  declined  to  comply 
with  the  printers’  request.  The  present 
scale  of  the  printers  here  calls  for  $42 
a  week  nights  and  $40  a  week  days.  The 
printers  asked  for  an  advance  of  $8  a 
a  week,  day  and  night. 


ilJliirpstiiUe  Bemcirrat 


YOU 

MAY 

FORGET 


where  Marysville  is  located.  It  is  In 
Northern  California,  IS*  miles  north  of 
San  Francisco.  Gold,  grain,  rice,  barley, 
peaches,  pears,  grapes,  almonds,  cherries 
are  among  the  principal  products. 


,11;  CALIFORNIA 


FLAT  RATE 
25^  PER  INCH 
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Fort  Worth  Star-Telegram 

NET  PAID  CIRCULATION 

average  six  months  ending  Sept.  30,  1920, 

78,475 

as  per  statement  to  Postoffice  Department. 

A  GAIN  OF 

6,219  OVER  STATEMENT  APRIL  1,  1920 
12,961  OVER  STATEMENT  OCTOBER  1,  1919 

notwithstanding  greatly  increased  subscription  rates. 

Largest  Circulation  in  Texas 

Nearly  three  times  as  much  as  the  next  Fort  Worth  paper. 

CIRCULATION  NOW 

Over  75,000  Daily  Over  90,000  Sunday 

NATIONAL  ADVERTISERS 

will  find  it  profitable  to  use  the  Fort  Worth  Star -Telegram 
if  they  wish  to  reach  the  richest  section  of  the  Southwest. 

NO  OTHER  PAPER  SO  COMPLETELY 
COVERS  THIS  BILLION  DOLLAR  TERRITORY 

Write  us  for  Merchandising  Survey 

Fort  Worth  Star-Telegram 

FIRST  PAPER  IN  TEXAS 

Amon  G.  Carter  charter  member  a.  b.  c.  SHUMAN 

Vice  Pres.  &  Gen.  Mffr.  Advertising:  Manager 
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DIXIE  PUBLISHERS  WARN 
OF  FAKERS 


TntTeling  Representatiye  Got  Cash  and 
Mileage  Book  From  Jackson  News 
— Bad  Checks  Passed  on 
Paducah  Paper. 


(.Special  to  Editos  &  Publishes) 
Jackson,  Miss. — Paul  A.  Clark  is  the 
latest  addition  to  the  ranks  of  newspaper 
“dead-beats,”  his  nominator  being  W.  G. 
Johnson,  manager  of  the  Jackson  Daily 
News.  Qark,  according  to  Mr.  Johnson, 
was  employed  by  the  News  on  Septem¬ 
ber  22  as  a  traveling  representative.  lie 
was  advanced  $20  expense  money  and  a 
1,000-mile  interchangeable  mileage  book, 
was  booked  by  the  News  through  to 
Meridian,  Miss.,  and  has  not  been  heard 
of  since.  He  represented  himself  as 
coming  from  New  York  State  and  had 
worked  on  the  Jackson  Qarion-Ledger 
before  going  with  the  News.  He  is  de¬ 
scribed  as  about  S  feet  eight  inches  tall, 
weighing  about  150  pounds,  of  dark  com¬ 
plexion  and  clean  shaven,  and  is  said 
to  possess  a  good  rtlucation  and  atract- 
ive  personality. 


Another  gentleman  for  publishers  to 
beware  of  is  named  by  Noel  A.  Berry, 
of  the  Paducah  (Ky.)  News-Democrat, 
as  S.  S.  Wile,  supposed  to  be  from 
Dallas  or  Fort  Worth,  Tex.  He  told 
Mr.  Barry  that  he  belonged  to  the  Elks’ 
Lodge  at  Fort  Worth  and  that  he  was 
selling  a  S2-week  advertising  proposition 
for  “Ye  Planry,”  P.  O.  Box  1417,  Dallas. 
In  a  letter  to  Secretary-Treasurer  W.  C. 
Johnston  of  the  Southern  Newspaper 
Publishers’  Association,  Mr.  Berry  de¬ 
scribed  the  wily  workings  of  Wile  as 
follows : 

“His  proposition  is  to  come  into  a 
newspaper  office  and  offer  to  sell  52 
pages  of  advertising  to  run  once  a  week 
for  one  year,  in  consideration  of  which 
the  publisher  is  to  pay  him  cash  repre¬ 
senting  15  per  cent  of  the  proceeds.  This 
15  per  cent  is  to  be  added  to  the  cost 
to  the  advertiser,  so  that  publisher’s 
business  is  net.  We  thought  he  was 
working  hard,  but  he  failed  to  get  the 
business  up.  While  he  was  out  for  us, 
he  ran  short  of  money  and,  having  got 
into  the  good  graces  of  the  business  of¬ 
fice,  he  asked  to  have  one  of  his  personal 
checks  cashed.  In  a  few  days  he  ran 
short  again,  and  as  his  bank  was  at  Fort 
Worth,  it  took  time  for  the  checks  to 
get  back  and  before  they  did,  he  decided 
that  he  could  not  get  the  business  up 
and  went  to  some  other  town. 

“When  he  left  us,  he  stated  that  he 
was  going  to  Mr.  Woodson’s  paper  at 
Owensboro  and  would  go  on  into  Louis¬ 
ville,  leaving  us  as  his  address  the  Seel- 
bach  Hotel  in  Louisville.  A  letter  and 
a  wire  to  that  hotel  and  a  phone  call  to 
Mr.  Woodson  reveals  the  fact  that  he 
has  not  been  to  either  place.  Wile  also 
gave  checks  to  the  Palmer  Hotel  here 
as  well  as  to  one  or  possibly  two  busi¬ 
ness  houses  for  clothing  and  all  checks 
have  been  returned  as  no  good. 

“Please  advise  all  members  of  the  as¬ 
sociation  to  be  on  watch  for  him  and  to 
advise  us  by  wire  at  our  expense  upon 
his  arrival.  He  is  a  young  man  about 
5  feet  6  inches  tall,  weighing  about 
135-140  pounds,  dark  wavy  hair,  reached 
back,  wears  glasses  and  a  small  closely 
cut  mustache.” 


QUIZ  FIGHTING  JOURNALISTS 

Several  members  of  “The  Fighting 
Journalists,  A.  E.  F.,”  an  organization 
of  newspapermen  who  participated  in 
the  world  war,  recently  iscovered  that 
G.  E.  Morrison,  national  secretary-treas¬ 
urer  of  the  organization,  was  soliciting 


funds  from  prominent  business  men  in 
the  form  of  subscriptions  for  reserve 
memberships.  The  letters  signed  by 
Morrison  stated  that  the  funds  collected 
were  to  be  used  to  finance  a  trip  of  the 
members  to  Havana  for  a  reunion  and 
to  build  on  the  Isle  of  Pines  a  “home 
for  our  sick,  wounded  or  otherwise  in¬ 
capacitated  members.” 

The  Morrison  letters  were  written  on 
the  official  letter  head  of  the  organiza¬ 
tion  and  contained  the  names  of  many 
members  including  Cornelius  Vander¬ 
bilt,  Jr.,  of  the  New  York  Times;  Capt. 
John  N.  Wheeler  of  the  Bell  News¬ 
paper  Syndicate,  and  Capt.  Lindsay 
Denison  of  the  New  York  World.  After 
consulting  with  other  members  of  the 
organization  Capt.  Denison  requested 
Assistant  District  Attorney  Edwin  P. 
Kilroe  of  New  York  County  to  make  an 
investigation.  He  stated  to  Mr.  Kilroe 
that  he  and  other  members  whom  he 
had  consulted  had  supposed  the  organ¬ 
ization  to  be  for  social  purposes  and 
had  not  authorized  the  use  of  their 
names  for  soliciting  funds.  Mr.  Kilroe 
sent  for  Morrison,  who  said  that  “The 
Fighting  Journalists  of  the  A.  E.  F.” 
have  their  headquarters  at  101  West  42d 
street.  New  York,  and  a  main  office  at 
Havana,  Cuba,  they  have  never  been  in¬ 
corporated  and  are  just  a  voluntary  or¬ 
ganization  of  about  116  members,  who 
pay  dues  of  $6  per  year.  The  officers 
are:  Commander  in  chief,  George  D. 
Wilcox,  formerly  of  the  Detroit  Times ; 
vice  commander  in  chief.  Col.  Frank  D. 
Bolles,  of  the  International  Trade  Press, 
Chicago,  and  Morrison,  who  is  the  only 
paid  officer,  being  secretary-treasurer,  at 
a  salary  supposed  to  be  $150  a  week,  by 
virtue  of  election  for  a  10-year  term 
at  the  Fort  Worth  annual  convention. 

“My  salary  is  only  a  joke  and  I  don’t 
get  paid  unless  I  make  the  money.  They 
now  owe  me  about  $2,500.  Since  Janu¬ 
ary,  this  year,  I  reoeived  $2,732  as  sal¬ 
ary,  exclusive  of  expenses,  which  I  can¬ 
not  figure  out  just  now,”  Morrison  told 
Mr.  Kilroe  when  examined. 

“The  money  comes  from  reserve  mem¬ 
berships,”  he  continued,  “the  fee  being 
$250  for  life  membership  and  $100  for 
an  associate  membership.  The  reserve 
memberships  are  largely  among  people 
interested  in  the  oil  industry  and  they 
would  profit  by  the  publicity  the  conven¬ 
tion  would  bring  about.” 

Morrison  said  he  had  collected  $800 
from  six  concerns  in  New  York  City, 
but  could  not  tell  how  many  reserve 
members  the  “Fighting  Journalists” 
have,  “because  the  records  are  down  in 
Cuba.”  A.  E.  Willis,  editor  of  the  Isle 
of  Pines  Appeal,  had  given  SO  acres  of 
ground  to  the  organization,  he  said. 

“This  enterprise  should  have  amount¬ 
ed  to  something”  said  Morrison,  “but  it 
now  seems  as  though  it  isn’t  going  to 
amount  to  much.  If  you  think  the  thing 
is  no  good  I  will  resign  and  give  up 
my  work  in  connection  with  it.” 

Mr.  Kilroe  told  Morrison  to  stop  col¬ 
lecting.  He  said  no  punishable  crime 
had  been  committed  but  that  a  com¬ 
mercial  proposition  had  been  made  as¬ 
sume  a  guise  of  patriotism.  Morrison 
promised  to  heed  the  advice  and  was 
released. 


Forestry  Committee  for  A.  N.  P.  A. 

The  American  Newspaper  Publishers’ 
Association  is  forming  a  committee  on 
national  forest  resources.  Elbert  H. 
Baker,  of  the  Cleveland  Plain  Dealer, 
has  accepted  the  chairmanship.  For 
several  years,  until  recently,  Mr.  Baker 
was  chairman  of  the  A.  N.  P.  A.  news¬ 
print  committee.  The  new  committee 
will  take  up  and  work  actively  on  the 
forest  problems  of  the  nation. 


FIRST 

in  St  Louis 

for  the  first  3  months  of  1920 
for  the  first  6  months  of  1920 
for  the  first  9  months  of  1920 

Measurements  of  all  St.  Louis  Daily 

Newspapers  for  the  first  three  months,  the  first  six 
months  and  the  first  nine  months  of  1920  show  over¬ 
whelming  leads  for  The  St.  Louis  Star  in  the  follow¬ 
ing: 

THE  ST.  LOUIS  STAR 
I - FIRST - 1 

in  Volume  of  Local  Display 
- Advertising - 

THE  ST.  LOUIS  STAR 
- FIRST - 

in  Gains  in  Local  Display 
- Advertising - 

THE  ST.  LOUIS  STAR 
- FIRST - 

in  Gains  in  Total  Display 
- Advertising - 

THE  ST.  LOUIS  STAR 
- FIRST - 

in  Gains  of  Total  of  All 
- Advertising - 

Advertisers  who  make  their  investment  in  news¬ 
paper  space  pay  Big  Returns,  KNOW  they 
CANNOT  cover  St.  Louis  unless  they 
use  The  Star. 

THE  ST.  LOUIS  STAR 

Foreign  Advertising  Representatives 

STORY,  BROOKS  &  FINLEY 

Chicago  Philaddphia  New  York 

Don’t  Say  “Paper”— Say  “STAR” 

Trade  Mark  Registered 


What  We  Mean 
by  Service  to  Advertisers 


ONE  of  the  largest  advertising  agencies  frequently 
draws  from  its  files  a  letter  that  the  Business 
Manager  of  The  Minneapolis  Journal  wrote 
about  a  proposed  campaign  of  advertising  for  a  grocery 
specialty. 


The  letter  acknowledged  the  undoubted  quality  of  the 
product  for  which  advertising  was  planned.  It  admitted 
that  The  Journal  would  like  to  have  the  revenue  in 
prospect. 

“Nevertheless,”  wrote  the  Business  Manager,  “we 
prefer  to  advise  you  not  to  undertake  the  expenditure. 
Frankly,  it  does  not  promise  to  bring  you  adequate  re¬ 
turns.  Coupled  with  the  general  problem  of  advertising 
the  particular  commodity  under  discussion,  there  are 
local  conditions,  very  well  known  and  understood  by  us, 
that  urge  us  to  sacrifice  any  immediate  return  from 
this  contract  in  favor  of  your  best  interests  as  we  see 
them.” 


IN  this  letter  was  disclosed  the  real  policy  of  The 
Journal — in  all  its  value  as  a  helpful  agency  in  the 
selling  of  goods  and  services — its  sterling  character 
and  its  intimate  knowledge  of  Northwest  business.  This 
character  and  this  knowledge  are  the  foundation  stones 
of  The  Journal’s  service  to  its  advertisers. 

To  begin  with,  this  newspaper  lives  with  the  people 
of  its  field,  knows  them,  knows  their  tastes,  knows  how 
they  like  to  do  business.  It  has  helped  create  the  trade 
practices  that  have  given  Minneapolis  wholesalers  and 
Northwest  retailers  the  stability,  range  and  prosperity 
that  characterize  their  business.  It  is  in  touch  with  them 
every  day,  and  is  as  quickly  and  thoroughly  informed  of 
trade  conditions  among  them  as  they  are  themselves. 


The  Journal’s  service  to  all  who  want  to  do  business 
with  these  people  through  its  advertising  columns 
includes  a  carefully  considered  report  on  condi¬ 
tions  as  they  are  in  a  given  line  at  a  given  time.  This 
is  supplemented,  when  requested,  with  suggestions  as  to 
methods  that  are  likely  to  prove  valuable  in  developing 
trade  possibilities  in  that  line. 


Every  such  report  is  specialized.  The  Journal  has  no 
ready-made  surveys  to  offer,  as  vague  as  they  are  bright 
with  generalities.  Every  such  report  tells  the  exact 
truth  about  conditions  and  prospects.  If  the  truth  some¬ 
times  is  disappointing  to  enthusiastic  hopes,  it  usually 
proves  less  expensive. 

Through  its  long  and  serviceable  association  with  the 
business  men  of  this  section,  this  newspaper  also  under¬ 
takes,  on  request,  to  put  manufacturers  new  to  this 
territory  in  contact  with  responsible  merchandising 
houses  and  brokers. 


The  Journal  docs  not  send  out  salesmen  to  intro¬ 
duce  a  product  or  to  work  up  demand  for  one  already 
known.  It  is  glad  to  be  of  assistance  to  energetic  sales 
managers  in  outlining  territory  and  suggesting  methods 
of  operation.  But  it  has  never  recognized  the  force  of  an 
argument  that  retailers  and  consumers  should  buy  or 
use  a  pfoduct  simply  because  The  Journal  holds  a  sheaf 
of  contracts  for  space. 

The  greater  service  of  The  Minneapolis  Journal 
to  its  advertisers  is  its  downright  value  as  a 
clean  newspaper,  with  a  single  standard  of  ed¬ 
itorial,  advertising  and  circulation  honesty.  It  carries 
no  advertising  of  doubtful  moral  nature.  The  lines  it 
draws  in  this  respect  are  sharp  and  plain,  and  there  is 
no  breaking  them,  though  to  maintain  them  involves  a 
sacrifice  of  $50,000  to  $75,000  a  year  in  revenue  that  other 
newspapers  accept.  It  advises  no  advertising  expenditure 
that  has  not  a  fair  chance  of  achieving  what  these  adver¬ 
tising  columns  are  intended  to  do — aid  in  the  distribution 
of  valuable  goods  and  services  in  the  market  of  The 
American  Northwest. 


Because  it  has  preferred  to  maintain  standards  of 
cleanliness  and  efficiency  in  its  advertising  service  as  in 
its  news  and  editorial  columns  and  in  its  circulation 
methods.  The  Minneapolis  Journal  places  at  the  com¬ 
mand  of  its  advertisers  the  interest,  and  the  confidence, 
of  the  reading  public  among  whom  it  has  established 
itself  as  the  representative  newspaper. 


THE  MINNEAPOLIS  JOURNAL 

Since  1878 — An  America?!  Newspaper 


Co^rricht  19X1^  hr  The  Minncapolif  Journal 
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ROWELL  SELLS  FRESNO  PAPER  traveling  in  Europe,  is  arranging  for  Robson,  art  director  of  Rous  &  Mann,  larger  membership  than  ever  before  in 


Publishers  of  Herald  Take  Over  Re- 
Republican  Plant 

(Hy  Telegrath  to  Editor  &  Publisher) 

Fresno,  Cal.,  Oct.  14. — The  Fresno 
Republican  has  been  purchased  by 
George  A.  Osborn  and  Charles  E.  S. 
Osborn,  Jr.,  publishers  of  the  Fresno 
Herald.  Chester  H.  Rowell  was  editor 
and  principal  owner  of  the  Republican. 
Both  papers  will  be  published  from  the 
Republican  plant,  giving  all  day  and 
Sunday  service.  The  date  of  the  trans¬ 
fer  is  October  15. 

The  Herald’s  plant  was  recently  dam¬ 
aged  by  fire  and  for  the  past  few  weeks 
the  Herald  has  been  issued  from  the 
Republican  office.  No  details  as  to  Mr. 
Rowell’s  future  plans  or  the  considera¬ 
tion  involved  could  be  learned. 

De  Young  Denie*  Chronicle  Sale 

San  Francisco,  Oct.  14. — Reports  that 
Chester  H.  Rowell,  who  sold  the  Fresno 
Republican  to  the  Fresno  Herald  pub¬ 
lishers  this  week,  had  purchased  the  San 
Francisco  Chronicle  from  M.  H.  De 
Young  were  vigorously  denied  by  the 
latter.  He  said:  “The  report  of  the 
sale  of  the  San  Francisco  Chronicle  is 
absolutely  false.  There  never  were  any 
negotiations,  nor  is  the  paper  for  sale 
to  anybody.  I  never  have  seen  Mr. 
Rowell  or  talked  with  him  on  the  sub¬ 
ject.” 


cable  bureaus  at  various  points.  W.  N. 
Ewer,  foreign  editor  of  the  London 
Daily  Herald,  has  just  been  appointed 
head  of  the  Federated’s  London  bureau, 
and  Major  Sanford  Griffith  and  M. 
Phillips  Price  will  conduct  the  Berlin 
bureau. 


CANADIAN  ADVERTISERS  IN 
SEVENTH  MEETING 

(Continued  from  page  13) 

pictures  will  be  shown.  Several  other 
addresses  will  also  be  given  by  members 
and  a  sales  managers’  conference  will  be 
held  under  the  chairmanship  of  L.  R. 
Greene,  Tucketts,  Ltd.,  Hamilton. 

On  Wednesday  evening,  the  members 
will  entertain  as  guests  visiting  publish¬ 
ers  and  advertising  agents  at  a  smoker. 
A  special  musical  program  is  being  ar¬ 
ranged  by  F.  A.  Trestrail,  of  the  Musical 
Merchandise  Sales  Company,  Ltd., 
Toronto. 

The  session  on  Thursday  morning  will 
be  devoted  to  a  discussion  and  addresses 
on  the  subject  of  direct-by-mail  adver¬ 
tising  under  the  chairmanship  of  Clif¬ 
ford  Elvins,  of  the  Imperial  Life  Insur¬ 
ance  Company,  Ltd.,  Toronto.  An  ex¬ 
hibition  of  advertising  and  selling  litera¬ 
ture,  including  house  organs,  store  cards, 
window  displays,  dealer  literature,  post¬ 
ers,  both  from  members  and  a  selected 


Toronto,  will  also  speak  on  “The  Dress 
of  the  Package.” 

Particularly  interesting  w'ill  be  the  ad¬ 
dress  by  Arthur  S.  Allen,  of  Philip  Rux- 
ton,  Inc.,  New  York,  “Color  in  Its  Re¬ 
lation  to  Advertising.”  This  address 
was  delivered  by  Mr.  Allen  before  the 
Association  of  National  Advertisers,  at 
Lakewood,  last  year  and  at  the  St.  Louis 
Advertising  Club  recently. 

A  number  of  “Four-Minute  Men”  have 
been  chosen  to  talk  on  the  most  impor¬ 
tant  piece  of  advertising  carried  through 
by  them  during  the  past  year. 

Election  of  officers,  etc.,  will  also  take 
place  at  this  meeting.  The  present  of¬ 
ficers  are :  President,  D.  George  Clark, 
McClary  Manufacturing  Company,  Lon¬ 
don  ;  vice-president,  W.  G.  Steward, 
Goodyear  Tire  &  Rubber  Company; 
treasurer,  J.  R.  Kirkpatrick,  E.  W.  Gil¬ 
lette  Company,  Ltd. ;  secretary,  Florence 
E.  Clotworthy.  Directors,  H.  S.  Van 
Scoyoc,  Canada  Cement  Company;  F.  W. 
Stewart,  Cluett  Peabody,  Inc.;  W.  M. 
MacKay,  Lever  Brothers;  L.  R.  Greene, 
Tucketts,  Ltd. ;  A.  D.  Cridland,  Canadian 
Kodak  Company;  F.  W.  Hunt,  Massey- 
Harris  Company;  H.  E.  Mihell,  Imperial 
Varnish  &  Color  Company,  Ltd. 

A  suggestion  of  the  stability  and  im¬ 
portance  which  this  organization  has  at¬ 
tained  is  conveyed  in  the  fact  that  this 
is  its  seventh  annual  meeting — with  a 


its  history.  For  this  praiseworthy  result 
much  credit  is  due  the  secretary.  Miss 
Florence  E.  Clotworthy,  whose  work  in 
behalf  of  the  association,  since  she  took 
office  two  years  ago,  has  been  con¬ 
structive  and  unremitting.  It  is  ex¬ 
pected  that  the  membership  will  soon  in¬ 
clude  practically  every  general  advertiser 
of  importance  in  Canada. 


MUST  LOOK  LIKE  “BIG-TIME” 

Metropolitan  Air  Will  Help  Small 
Dailies’  Advertising,  Says  Mitchell 

(Sfrecial  to  Editor  &  Publisher) 
Bemidji,  Minn. — Boosting  for  higher 
standards  in  the  small  city  press,  Henry 
Z.  Mitchell,  editor  and  half-owner  of 
the  Bemidji  Sentinel,  declares: 

“As  soon  as  the  editors  realize  the 
importance  of  making  their  papers,  no 
matter  how  small,  assume  the  appear¬ 
ance  of  metropolitan  papers,  that  much 
sooner  will  we  be  able  to  command  and 
secure  the  advertising  rates  to  which  we 
are  entitled.” 


Marshfield  Chronicle  Sold 

Marshfield,  Mo.— W.  L.  Smith  has 
sold  the  Marshfield  Chronicle  to  Carl 
Gardner  of  Seymour,  former  publisher 
of  the  Seymour  Citizen. 


Federated  Press  Enters  Germany 

The  Federated  Press  has  organized  a 
co-operating  news  federation  in  Ger¬ 
many  comprising  over  100  working-class 
dailies.  Edward  J.  Costello,  managing 
editor  of  the  Federated  Press,  now 


list  of  printers  and  lithographers,  will 
furnish  illustrative  examples.  An  ad¬ 
dress  will  be  given  by  H.  S.  Beecher,  of 
the  Gillette  Safety  Razor  Company, 
Montreal,  on  “The  Merchandising  of 
Gillettes  in  Canada.”  J.  E.  Sampson,  of 
Color-Craft,  Ltd.,  Toronto,  and  A.  H. 


W  HAT  MAKES  A  GREAT  N  E  S  H  A  1’  E  R  t 


He  may,  and  he  may  not 
he  elected  president,  yet 


Cross-Atlantic  Newspaper 
Service,  Inc. 

134  WEST  36TH  STREET,  NEW  YORK 

Announces  the  Appointment  of 

Mr.  Frank  Parker  Stockbridge 

as  Managing  Director 
and 

Mr.  Virgil  V.  McNitt 

as  Sales  Manager 

of  the  American  organization  of  Cross-Atlantic  Service, 
Inc.  They  have  taken  charge  of  the  splendid  news  and 
feature  services,  including: 

Daily  cable  reports  and  special  articles  by  Cross-At¬ 
lantic  Staff  Correspondents ; 

Weekly  articles  by 

Gilbert  K.  Chesterton 

the  Noted  British  Master  of  Paradox 

and  exclusive  and  important  daily  news  dispatches  from 

THE  LONDON  DAILY  MAIL 

The  following  newspapers  are  among  the  new  clients 
of  Cross-Atlantic : 

BALTIMORE  SUN  BUFFALO  TIMES 

SYRACUSE  POST-STANDARD 
RICHMOND  TIMES-DISPATCH 
SPRINGFIELD  (MASS.)  DAILY  NEWS 
NORFOLK  VIRGINIAN-PILOT 


Cox  Can 
Pick  a  Great 
Newspaper 


‘The  Indianapolis  News  is  a  mar¬ 
velous  newspaper,  founded  on 
the  principle  of  giving  the  people 
the  news,  no  matter  what  the 
expense. 

“I  send  men  over  to  Indian¬ 
apolis  twice  a  year  to  study  the 
system.” 


Statement  made  by  Governor  Cox  since  nominated  for  President 
on  the  Democratic  Ticket.  Particularly  significant  since  the  News 
is  an  independent  paper 


The  Indianapolis  News 

First  in  (^National  a/fdvertising  in  Six  ■‘Hay  Evening  Field 


New  York  Office 

DAN  A.  CARROLL 
Trib  me  Building 


Chicago  Office 
J.  E.  LUTZ 
First  National  Bank  Bldg. 


USE  NEWSPAPERS  ON  A  THREE-YEAR 
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FROM  GOVERNOR  JOHN  M.  PARKER: 

Not  a  single  factor  is  more  responsible  for  my  election  than  the  splendid  whole-soul  sup¬ 
port  given  by  The  Item  and  its  staff.  You  have  clearly  shown  the  evils  of  Ringism,  and  a 
record  of  the  votes  shows  that  not  only  the  city  Ring  but  the  country  Rings  have  been 
overwhelmingly  defeated  by  the  people  themselves.  This  marks  a  new  era  in  Louisiana 
politics. 

The  fight  is  over  and  won,  and  the  next  is  for  a  Constitutional  Convention  and  a  new  con¬ 
stitution  for  the  state  of  Louisiana,  where  your  help  and  your  assistance  will  be  as  much 
needed  and  appreciated  as  it  is  in  this  campaign. 

With  hearty  good  wishes,  I  am. 

Very  sincerely  yours, 

{Signed)  JOHN  M.  PARKER 


THE  NEW  ORLEANS  ITEM 

Announces 

The  Occupancy  of  Its  New  Home 

Facing  in  Union  Street  and  running  through  to  Perdido  Street;  between  St.  Charles 

and  Carondelet 

October  First,  Nineteen  Hundred  and  Twenty 


TX7ITH  modern  equipment,  abundantly  adequate  for  all  require- 
^  ^  ments;  with  ample  floor-space  for  future  development;  THE 
NEW  ORLEANS  ITEM  believes  it  will  now  enjoy  the  great  growth 
which  consistent  service  to  its  community  entitles  it. 


FROM  MAYOR-ELECT  ANDREJF  J.  McSHANE: 

The  complete  confirmation  of  Victory  has  just  reached  me.  Naturally  my  thoughts  turn 
immediately  to  those  who  have  so  faithfully  stood  by  my  side  during  this  great  fight  for 
freedom  from  bossism.  At  the  forefront  of  this  long  list  of  staunch  friends  and  supporters 
I  must  place  THE  NEW  ORLEANS  ITEM. 

You  folks  have  been  in  this  fight  for  years,  and  have  never  failed  to  put  all  your  weight 
for  free  politics  against  the  Ring  whenever  the  issue  has  arisen.  You  were  with  me  in  1912 
as  strong  as  you  were  this  summer.  This  fight  began  last  summer,  and  it  will  go  on  until 
our  city  is  fully  redeemed  from  Ring  misgovernment  with  all  its  evil  consequences. 

In  accepting  congratulations  from  my  friends,  I,  therefore,  want  to  pass  a  goodly  share 
along  to  you.  On  behalf  of  myself,  and  a  freed  community,  I  say  a  hearty  Thank  You — 
and  wish  you  even  greater  success  and  strength. 

{Signed)  ANDREW  J.  McSHANE 
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LORD  RECALLS  THE  OLD 
DAYS  IN  ADVERTISING 


Fifty  Years  Ago  Schools  Would  Not 
Allow  Scholars  to  Draw  for  Ad* 
▼ertising,  Considering  It  Was 
Degrading 


The  New  York  Advertising  Club  en¬ 
tertained  two  advertising  notables  of 
world-wide  fame  this  week — Daniel  M. 
Lord  and  Paul  E.  Derrick. 

At  the  noon  luncheon  on  Wednesday 
Mr.  Lord,  who  has  been  called  the  dean 
of  the  advertising  profession,  who  is  the 
earliest  pioneer  in  the  advertising  agency 
business  in  America,  gave  a  graphic 
contrast  between  conditions  as  they  were 
when  he  started  fifty  years  or  more  ago 
and  those  prevailing  now. 

Mr.  Lord  was  introduced  by  Frank 
Presbrey,  his  former  associate.  Mr. 
Presbrey  referred  to  his  old-time 
friend  as  the  “Uncle  Dan”  whom  he 
used  to  look  upon  as  the  greatest  single 
factor  in  the  advertising  world.  “I  re¬ 
member”,  said  Mr.  Presbrey,  “with  what 
awe  I  used  to  approach  his  august 
presence  when  I  was  in  business  in  Chi¬ 
cago  years  ago.  I  remember  quite  well, 
too,  the  bland  way  in  which  he  would 
turn  one  down  if  he  had  to.”  Mr.  Lord 
spoke  in  part  as  follows : 

“Gentlemen,  when  I  stand  before  an 
audience  like  this  I  realize  that  it  is  a 
very,  very  far  cry  from  the  advertising 
business  that  I  entered  fifty  years  ago. 
For  then  such  a  company  as  this  was 
absolutely  impossible.  I  was  in  the  ship¬ 
ping  business  down  on  South  street  at 
the  close  of  the  Civil  War  and  I  doubt 
if  any  of  you  can  remember  as  dar 
back  as  that. 

“Well,  with  the  close  of  the  war  the 
bottom  dropped  out  of  the  shipping  bus¬ 
iness  and  so  I  was  forced  to  look  about 
for  another  form  of  work.  I  com¬ 
menced  my  advertising  career  in  a  pe¬ 
culiar  way,  with  a  new  paper  that  was 
being  started  in  the  interest  of  a  Pres¬ 
byterian  Church.  I  was  sent  out  to  get 
advertising.  I  may  say  that  I  knew  ab¬ 
solutely  nothing  about  advertising,  but 
I  assumed  I  did. 

“I  was  told  that  if  I  had  the  faculty 
for  getting  advertising  I  could  not  be 
in  a  better  business.  So  I  went  to  work. 
The  people  who  ran  the  paper  had  men 
going  around  to  solicit  subscription  for 
stock.  Some  of  the  wealthy  people  said 
they  did  not  want  their  names  in  the 
paper,  but  that  they  would  advertise  in 
it.  So  they  sent  me  around  to  interview 
these  people  for  advertisements. 

“The  first  man  I  met  I  knew  very 
well.  So  I  asked  to  see  Mr.  Rollo,  who 
was  a  very  obsequious  man.  ‘What  can 
I  do  for  you?’  he  said.  ‘You  can 
give  me  a  column  of  advertising  for 
the  Interior,’  I  replied.  ‘All  right,  you 
can  have  it,’  he  replied.  So  I  was 
launched  in  the  business  that  day.” 

At  this  point  in  his  remarks  Mr.  Lord 
told  his  hearer  of  his  burning  desire  in 
those  pioneer  days  to  raise  the  ethical 
standards  of  the  profession,  which  he 
had  made  his  own.  Mr.  Lord  said  he 
began  to  ask  himself  what  was  the  pur¬ 
pose  of  advertising  and  concluded  that 
advertising  was  a  medium  to  educate  the 
people  to  buy  something  that  someone 
had  to  sell.  “It  takes  a  higher  order  of 
talent  to  sell  advertising  than  it  does  to 
sell  anything  else,  for  it  is  intangible,” 
he  said. 

“I  determined  to  find  out  why  it  was 
that  the  advertising  business  was  looked 
upon  with  distrust.  I  went  to  work  and 
investigated  and  found  that  a  large  per¬ 
centage  of  the  money  spent  in  adver¬ 
tising  was  spent  in  gambling.  Every¬ 
body  seemed  to  look  upon  advertising  as 


a  regular  game :  they  called  it  a  ‘flyer’  in 
those  days  long  ago.  We  advertising 
men  talked  matters  over  and  concluded 
there  must  be  some  way  of  elevating  the 
business.  So  we  just  got  together  with 
our  competitors,  whom  we  discovered 
were  not  thieves,  but  upright,  honest 
fellows  who  were  as  anxious  as  we  were 
to  put  advertising  upon  a  higher  plane.” 

Mr.  Lord  related  the  facts  about  the 
first  meetings  for  the  purpose  of  organ¬ 
izing  an  advertising  association.  J. 
Walter  Thompson,  Mr.  Thomas  and  Mr. 
Lord  himself  got  together  with  a  view 
of  talking  things  over  and  putting  ad¬ 
vertising  on  a  fair  and  square  business 
basis.  Later  John  Lee  Mahin  was  asked 
to  come  in.  Mr.  Lord  declared  that 
Mr.  Mahin  had  said  that  it  was  the 
greatest  event  in  his  life  when  he  was 
asked  to  join  this  group  of  men. 

Speaking  later  in  his  address  of  the 
marvelous  advance  made  since  the  early 
days  in  printing  and  in  advertising  ait, 
Mr.  Lord  recounted  some  of  the  diffi¬ 
culties  which  they  experienced  in  getting 
artists  of  any  rank  to  draw  for  adver¬ 
tising  people.  He  told  of  one  instance 
where  he  had  sought  in  vain  for  some¬ 
one  to  make  a  drawing  for  him  and  that 
he  was  finally  obliged  to  call  upon  the 
director  of  the  art  museum  in  Chicago 
and  ask  him  to  have  one  of  his  scholars 
make  the  drawing.  He  was  told  that  it 
would  be  degrading  art  to  allow  any¬ 
thing  of  the  sort.  A’-t  in  advertising 
finally  came  into  its  own.  declared  Mr. 
Lord,  and  today  the  art  institute  at 
Chicago  has  a  big  class  in  art  advertis¬ 
ing  alone. 

“Strange  as  it  may  seem.”  said  Mr. 
Lord  in  closing,  “four  or  five  years  ago 


the  President  of  the  United  States  left 
Washington  and  came  to  Philadelphia 
to  speak  before  the  advertising  men  as¬ 
sembled  there  in  convention.  When  I 
heard  of  this  I  thought  of  the  words  of 
Simeon  when  he  beheld  the  Christ :  ‘Now 
let  us  depart  in  peace’.” 

Paul  E.  Derrick,  managing  director 
of  the  American  Chamber  of  Commerce 
in  London,  was  the  guest  of  the  Club  at 
the  noon  luncheon  on  Monday,  October 
11.  It  is  ten  years  since  Mr.  Derrick 
was  last  in  America  and  he  declared  lie 
was  astounded  by  the  marvelous  growth 
of  the  advertising  business  here  during 
that  time.  Mr.  Derrick  was  introduced 
by  P.  B.  Bromfield,  who  said  he  re¬ 
membered  the  time  when  Mr.  Derrick 
had  an  office  in  the  Tribune  Building 
downtown.  .^mong  those  at  the 
speakers’  table  were  President  George 
W.  Hopkins,  George  French  and  George 
Gallup. 

"It  is  a  great  pleasure  which  I  have 
experienced  in  coming  home,”  said  Mr. 
Derrick.  “Ten  years  seem  like  a  long 
time,  and  the  past  ten  years  have  been 
the  longest  ten  years  in  history  when 
measured  by  accomplishment  and  ad¬ 
vancement. 

Mr.  Derrick  remarked  at  this  point 
that  he  would  better  preface  his  address 
with  a  few  remarks  about  the  British 
character.  “The  greatest  thing  I  have 
found  in  Great  Britain,’  declared  Mr. 
Derrick,  “is  a  type  of  friendship  that  is 
not  excelled  anywhere  in  the  world.  I 
may  say  that  this  fact  has  a  certain  bear¬ 
ing  upon  advertising.  I  think  I  am 
right  when  I  say  that  I  think  that  the 
British  character  is  not  excelled  any¬ 
where  in  the  world.” 


Selling 

Automobiles 

Where  the  people  have  the 
money  and  Automobiles  are 
used  the  year  ’round — no 
closed  season. 

The  Dallas  Territory  is  The 
Richest  Part  of  the  Southwest 

In  Dallas  County  an  aver¬ 
age  of  one  in  seven  persons 
owns  an  automobile. 

Dallas  County  leads  all 
other  counties  in  the  State 
of  Texas  in  automobile  reg¬ 
istrations. 

The  above  reasons  are 
why  The  Dallas  Times  Her¬ 
ald  is  the  fastest  growing 
automobile  medium  in  the 
Southwest. 

The  Dallas  Times  Herald 
is  first  in  CONCEN- 
TR.\TED  CIRCULATION 
in  Dallas  and  the  Dallas 
Trade  Territory — and  first 
in  Automobile  News. 

Last  year  the  wholesale 
and  retail  Automotive  busi¬ 
ness  done  by  Dallas  firms 
amounted  to  the  huge  sum 
of  $200,000,000. 

Times  Herald  Lineage 
Automobiles  &  Accessories 
first  8  months  1920; 

January  . 31,588 

February  . 42,516 

March  . 66,060 

April  . 55,895 

May  . 80,886 

June  . 66,669 

July  . 85,067 

August  . 97,039 

Any  trade  information  re¬ 
garding  the  Dallas  Territory 
gladly  furnished  by  our  Au¬ 
tomobile  Department. 


AFTERNOON  &  SUNDAY 


Dallas  Times  Herald 

TheSonlh’s  Fastest  Growing  Newspaper 
S.  C.  BECKWITH  SPECIAL  AGENCY 

Foreign  Representative* 

NEW  YORK 
CHICAGO 
DETROIT 
ST.  LOUIS 
KANSAS  CITY 
ATLANTA 


lahomaT 
oil  output 
loonLT  d1^ 
to  you,peiliapLr: 


MUS-KO-GEE 

PHOENIX 

(13,741) 


Member  Oklahoma 
Daily  League 


John  M.  Branham  Company 
Special  Representatives 


Tell  •em  i 


Oil  is  merely  the  salt  in 
Oklahoma’s  porridge! 

Though  the  petroleum 
product  here  beat  all  other 
States  last  yfear  —  $125,000,- 
000.00 — it  wasn’t  a  marker 
to  the  crop  yield — $522,000,- 
000.00,  counting  the  main 
crops  ONLY! 

& 

It’s  lil  ol’  Mr.  Farmer 
who’s  got  the  coin.  What 
have  you  to  trade  for  a  lot 
of  it? 

& 

The  Phoenix  gets  into  his 
RFD  box.  Its  readers  really 
READ  ads.  Fourteen  thou¬ 
sand  of  ’em  every  morning. 
& 

Those  the  Phoenix  doesn’t 
reach  read  one  of  the  other 
nine  in  the  Oklahoma  Daily 
League. 

& 


& 


Get  close  to  Oklahomal 
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A  FEW  SOOTHING  FACTS 
ON  NEWSPRINT 


We  take  it  that  it  is  part  of  our  job  to  allay  unnecessary  alarm  about  newsprint  among  newspaper  pub¬ 
lishers  particularly  as  the  paper  trade,  which  is  interested  in  making  sales,  is  not  always  careful  or  cor¬ 
rect  in  its  estimates  of  market  conditions. 

Such  statements  as  that  “there  is  a  world-wide  scarcity  of  newsprint  paper”  are  being  disproved  by  the 
fact  that  the  principal  paper-making  countries  outside  of  North  America  are  all  bringing  their  paper 
to  this  market  for  sale.  Norway,  Sweden,  Finland  and  Germany  are  all  offering  paper  in  New  York  for 
six  weeks’  delivery,  and  the  price  is  as  low  as  8J/2  cents.  Lower  prices  for  this  paper  are  promised  for 
1921  on  contract.  The  Publishers  Buying  Corporation  expects  to  announce  considerable  offerings  of 
European  paper  at  7J/2  to  8  cents  for  1921  delivery  shortly. 

Criticisms  of  the  quality  of  European  paper  generally  come  from  people  who  have  not  run  the  paper. 
Publishers  who  have  run  it  are  ordering  more.  Europe  may  make  some  poor  paper  but  she  also  pro¬ 
duces  some  of  the  best.  Try  it  out  on  a  Mullen  tester.  Some  European  paper  is  lighter  than  the  32-lb. 
basis  and  is  not  recommended  for  high  speed  presses  or  for  Cox  Duplex  and  similar  presses. 

There  is  also  the  statement  that  the  supply  of  newsprint  is  250,000  tons  a  year  behind  the  demand. 
Sometimes  it  is  500,000  tons  which  is  missing.  Here  are  the  facts  for  the  United  States  as  gathered  by 
the  cold  and  unemotional  Federal  Trade  Commission  in  its  August  newsprint  review  dated  September  25 : 

Visible  Newsprint  Supply  Sept.  1,  1920 


Standard  News 

At  Mills .  21,937  Tons 

At  Terminal  Points .  1,016 

In  Jobbers’  Hands .  7,877 

In  Stocks  of  711  Publishers  or  in  transit  to 

same . 219,090 

Total . .249,920 

At  Same  Points  on  July  1,  1920 . .  215,489 

Gain  in  Two  Months .  34,431 

September  1,  1920  .  249,920  Tons 

January  1,  1920  . 181,400  Tons 

Gain  in  Eight  Months .  68,520  Tons 


The  Federal  Trade  Commission  states  that  the  September  i  publishers^  stocks  were  equivalent  to  51  days’ 
consumption.  This  is  the  most  favorable  showing  since  April  i,  1919  when  contract  paper  was  $75  a 
ton  and  spot  paper  was  several  dollars  a  ton  lower. 

Conservation  and  the  removal  of  competitive  bidding  by  group  buying  were  responsible  for  this  gain 
and  for  the  reduction  of  the  spot  market  to  10  cents  on  domestic  and  8^  cents  on  foreign  newsprint. 

Wasteful  use  of  newsprint  and  competitive  buying  put  up  the  price  of  spot  print  to  15  cents  last  April. 
Continue  conservation  and  try  group  buying  for  all  excess  tonnage.  The  attention  of  International 
Paper  Co.  customers  is  particularly  directed  to  the  possibility  of  replacing  their  20  per  cent  cuts  by  im¬ 
porting  through  the  Publishers  Buying  Corporation  20  per  cent  of  their  requirements  from  abroad  at 
a  price  of  probably  to  8  cents  f.  o.  b.  dock  New  York. 


PUBLISHERS’  BUYING  CORPORATION 


W.  J.  PAPE 

President  Waterbury  Republican 

W.  W.  WEAVER 

Vice-President  Durham  (N.  C.)  Sun 


73  DEY  STREET 

NEW  YORK 


JASON  ROGERS 

Treasurer  New  York  Globe 

GEO.  W.  MARBLE 

Sec’y  Fort  Scott  (Kan.)  Tribune-Monitor 


/V.  B. — Tenders  of  tonnage,  domestic  or  foreign,  for  1920  and  1921  are  invited  and  may  be  sent  to  the 
above  address.  The  requirements  include  a  complete  variety  of  sizes,  and  we  can  give  any  manufacturer 
coverage  for  his  machines. 
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Foley  of  the  Richard  A, 


of  a  Circulation  Manager,”  in  which  a  Richard  A. 

number  of  valuable  suggestions  were  Foley  Advertising  Agency,  Inc.,  made 
made  and  which  won  considerable  ap-  an  address,  throwing  considerable  light 
plause.  He  said:  on  the  conditions  prevailing  in  the  news- 

„c  >1  t  Ki  1  c  ij  paper  held  today  and  which  he  declared 

has  not  been  considered  at  sufficient 
‘  A  newspaper  has  two  products  to  sell  length  as  yet  but  which  must  be  reckoned 
— ^^news  and  circulation.  \  ou  note  I  with  if  the  highest  notch  of  efficiency  is 
eliminate  that  much-abused  word  tg  be  reached  and  maintained. 

“space.”  A  newspaper  has.  therefore,  two  He  declared  that  in  times  past  quan- 
classes  of  customers— first,  those  who  lirevailing  consideration  in 

buy  the  news,  the  luiblic,  or  subscribers;  advertising  field,  both  by  the  news- 
second,  those  wlio  buy  circulation,  the  papers  and  the  advertising.  Now,  he 

advertisers.  There  are  no  space-buyers,  pointed  out,  a  new  factor  has  come  to 

The  newspaper  sells  to  the  advertiser  fore  and  while  quantity  is  still  hold- 
not  space,  but  the  jirivilege  of  using  its  jug  its  rightful  place  that  other  factor 

_  _  _  . .  .  circulation.  The  larger  the  quantity  and  ^  strong  one  of  itself,  “quality,”  is 

them  under  absolute  control  and  Ix-tter  the  quality  of  the  circulation,  demanding  its  dav  in  court. 

lim  at  all  time;  such  the  greater  value  to  the  advertiser.  The  Ch  t  r  1  Sought 

a  hustler  is  not  jiicked  up  every  day  of  tnore  the  advertising  dejiartment  can  im-  .**"** 

week  and  it  retpiires  a  great  amount  Pfess  upon  the  advertiser  the  value  of  .Advertisers,  he  said,  are  paying  more 

^  .1....  and  patience  on  the  part  of  the  circulatioti,  ‘he  more  they  get  per  attention  to  the  character  of  their  ad- 

N'orffi"  XmerFcan'’  read  circulation  manager  to  develop  one  from  '"c'l  or  line  for  advertising.  In  this  way  verti-ing  mediums.  The  people  who 

the  advertising  department  Ix-comes  read  the  papers,  he  showed,  are  the  ones 

merely  the  salesman  of  the  circulation.  who  sjx'iul  their  money  in  the  adver- 
hen  you  have  "The  circtilation  manager  of  today  tiser's  place  of  business  and  the  business 

stands  uixiii  firm  ground  and  assumes  the  men  are  seeing  to  it  that  these  mediums 

maintenance  of  a  normal  circulation,  but  are  the  ones  that  go  into  the  hands  of 

rriendtnip  smind  nromotion  methods,  which  is  a  the  narticular  neonle  thev  are  trvin?  to 


tULATION  MANAGERS’  PAGE 


This  department  is  a  regular  weekly  feature  of  Editor  &  Publisher.  Suggestions 
or  contributions  should  be  sent  to  Fenton  fowling.  Editor  &  Publisher,  1115  World 
Building,  New  York. 


Inter-State  Against  Price  Raises  Now 


(S  ter  ini  to  Editor  &  Publisher) 

1Jnii..\i)ELPiii.\. — Fifty  members  of  the  diplomatic  hi 
Inter-State  Circulation  Managers’  -As-  wl 
sociatioii  met  at  their  semi-annual  con-  an 
veiitioii.  W  ednesday,  in  a  morning  and  an  cu 
afternoon  session  in  the  Adelphia  Hotel  hi; 
here.  A’isiting  members  of  the  associa¬ 
tion  were  welcomed  to  the  city  by  City  ready  to  fight  for  hi 
Statistician  Edward  J.  Cattell  and  after 
the  transaction  of  routine  business  the 
James  L.  Farley,  circulation  manager  of  c  f  time 

the  Philadelphia  I . . .  . 

a  paper  on  “W'hat  is  the  Outlook  for  the  raw  material  he  has  at  hand  but  the 
the  Future  in  Circulation  Building?”  He  result  secured  from  the  finished  product 
said :  is  well  worth  the  effort  w 

“If  the  elimination  of  competitive  at  last  found  the  right  subject, 
papers,  which  we  read  about  and  see,  Boy»' 

continues  to  the  point  that  a  community 

may  be  satisfied  with  one  morning  and  should  be  a  f 

one  evening  newspaper,  then,  ixrhaps,  paper,  swears 

those  publishers  who  remain  may  be  Iiiif<"'s  tnat  the  public  wants  it.  He 
satisfied  to  depend  entirely  upon  the  in-  should  know  his  boys  by  name,  nick-« 
trinsic  merit  of  their  papers  to  promote  ’’^irie,  or  otherwise,  it  doesn  t  matter,  so 
sales,  thus  doing  away  with  some  of  the  gives  them  personal  recog- 

promotion  work,  much  of  which  is  very  'I'^ion,  pats  them  on  the  back  and  eri- 
expensive,  that  is  fostered  and  encour-  courages  them  when  business  is  bad, 
aged  by  the  present  circulation  depart-  'S  quick  to  show'  appreciation  for 

ment.  However,  in  the  absence  of  the  '^crit  and  special  efforts,  be  liberal  with 
foregoing  it  is  safe  to  assume  that  the  Pi'i'^t'S-  contests,  theatre  parties,  and  in 
circulation  departments  of  the  future  possible  ha\e  your  boy  cap- 

will  be  found  emploving  many  of  the  ioipress  upon  the  boys  that  your 

methods  that  are  in  vogue  today.  ‘^e  news^ys’  triend  and  your 

problems  along  this  line  are  reduced  to 
Good  Paper  Be»t  Argument  a  minimum.” 

“Of  course  it  is  within  the  bounds  of  ^  oungsters  of  another  class  were 
possibility  that  some  day  in  the  future  lironght  into  consideration  with  the  pre- 
a  genius  may  be  discovered  with  a  brand  i^cntation  by  R.  H.  Klein  <ii  the  Lan- 
new  panacea  that  will  in  some  mysteri-  Intelligencer  and  News-Journal, 

ous  manner  produce  circulation  as  fast  o'  a  paper  on  The  Value  of  Junior^  Pub- 

or  faster  than  the  methods  we  are  now  hration  and  How  to  Start  One.  He 

using,  but  fven  though  such  a  cure-all  •  u 

should  be  discovered  it  will  still  remain  your  publication  snould 

for  the  publisher  to  give  his  newly  ac-  distinctive  and  have  a  slogan  or  cap- 
quired  clientele  a  new'spaper  that  will  titles  as  Reg  lar 

have  the  necessary  merit  and  the  adhe-  F'^llers  ,  ^  Pep  ,  Ginger  Jar  , 

siveness  to  hold  them.  I  believe  that  the  Boosters  .  Scoop  and  Think  are 
circulation  department  of  the  future  examples  that  grip  vour  attention.  The 
may  be  found  to  be  working  in  closer  four-;)age  leaflet  seems  to  be  the  favor- 
communion  with  the  other  departments  form  adopted  by  most  moderate- 
than  now  exists,  thus  gaining  by  contact  •'^'^ed  papers,  though  many  of  the  larger 

and  the  experience  of  others  that  I'ublications  run  from  12  to  16  pages, 

knowledge  which  is  likely  to  promote  a  junior  publications  are  issued 

greater  efficienev  to  everv  department  of  moulhly. 

a  newspaper  '  ‘^'*y  corner  new.s,  a  close 

“In  conclusion.  I  would  add.  lx  of  managers  and  district 

good  cheer,  shoulder  the  burdens  as  they  -managers  will  get  you  much  valuable 
present  themselves,  master  each  one  as  material.  Liberal  use  of  pictures,  car- 
they  materialize,  get  chock  full  of  pride  and  ad  service  cuts  help  make 

in  your  own  paper,  analyze  it  with  the  paper  attractive.  In  the  personal  col- 
same  care  that  is  given  to  anv  other  com-  umns,  a  little  praise  added  to  the  help- 
juoditv  hints  whereby  the  carriers’  faults  are 

“Be  prepared  to  transmit  that  energy  'mted,  often  bring  Ixst  results.  Turn  as 
and  ambition  to  those  in  your  depart-  much  work  over  to  the  boy.s  as  possible 
ment  who  must  necessarilv  perform  the  handle  only  the  editorial  columns, 

^.ork  .-Always  have  on  hand  more  material 

“Be  animated  with  a  desire  to  push  y^m  need,  since  certain  articles  may 

your  paper  forward  and  upward,  be  to  be  cut  because  they  rnay  .give 

ready  at  all  times  to  take  advantage  of  papers  too  much  advance  informa- 

opportunity  and  trust  in  a  divine  Om- 

nipotent  and  a  generous  publisher  for  the  Good  Editing  Essential 

future  in  circulation  building.”  “Through  his  touch  with  a  newspaper 

Following  Mr.  FarleVs  paper.  Fred  editorial  room,  the  circulation  manager 
I.  Cook  cf  the  Scranton  Republican  read  should  have  picked  up  at  least  the  es  - 
a  paper  on  “Gingering  I’p  a  Boy  Or-  senlials  of  make-up  and  good  arrange- 
ganization,”  and  cited  many  instances  in  ment.  Much  depends  on  this,  for  boys 
which  his  organization  had  prospered  arc  quick  to  pick  errors  and  clumsy  ar- 
immensely  by  a  closer  attention  to  the  rangement  of  articles.  If  necessary,  a 
youngster  who  handled  the  street  sales,  reporter  can  be  corralled  for  half  a  day 
Mr.  Cook,  who  is  a  director  and  past  to  help  you  with  this  work.” 
president  of  the  Inter-States,  also  a  Circulation  managers  themselves  were 
director  of  the  International  Circulation  considered  from  many  points  in  a  paper 
Managers’  Association,  said :  read  by  Royal  AV.  AA’eiler  of  the  .Allen- 

“You  need  and  must  have  some  live  town  Call  and  Item  on  “Opportunities 


lep 


Training  for  Service 


traffic  engineers,  galvanometer 
men,  cable  splicers,  facilities  en¬ 
gineers,  surveyors,  information 
operators,  switchboard  installers, 
accountants,  testmen,  supervisors, 
station  repairmen,  equipment  en¬ 
gineers,  directory  operators,  sta¬ 
tisticians,  appraisal  engineers, 
routing  operators  and  scores  of 
other  skilled  employees  are  spe¬ 
cially  trained  for  the  exacting 
work  of  providing  telephone 
service. 

Throughout  all  work  of  tele¬ 
phone  construction  and  operation 
there  is  a  ceaseless  endeavor  at 
mastery  of  service  that  makes  for 
improvements  beneficial  to  the 
public. 


What  science  and  engineering 
have  done  to  develop  the  me¬ 
chanical  efficiency  of  the  tele¬ 
phone,  specialized  training  has 
done  in  the  development  of 
workers. 

Plant  engineers,  linemen,  di¬ 
rectory  clerks,  toll  operators, 
equipment  installers,  electrolysis 
engineers,  trouble  hunters,  line  re¬ 
pairmen,  test  table  operators, 
chief  operators,  contract  agents, 
building  engineers,  line  installers, 
exchange  repairmen,  plant  in¬ 
spectors,  trouble  operators,  fun¬ 
damental  plan  engineers,  drafts¬ 
men,  estimate  clerks,  exchange 
operators,  cable  testmen,  equip¬ 
ment  inspectors,  wire  chiefs. 


AMERICAN  TELEPHONE  AND  TELEGRAPH 
COMPANY  AND  ASSOCIATED  COMPANIES 
One  Policy  One  System  Universal  Service 

And  all  directed  toward  Better  Service 
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NEW  YORK 

THE  EMPIRE  STATE 

'¥1 

Where  the  greatest  wealth  is,  the  greatest  opportunities  exist.  The 
creators  of  greatest  wealth  are  the  greatest  spenders. 

The  resources  of  the  New  York  State  Savings  Banks  according  to 
statement  of  July,  1920,  were 

$2,588,320,282.73 

Amount  deposited  during  year  ending  June  30,  1920,  was 

$892,924,032.09 

The  dividends  paid  by  these  institutions  during  the  past  year 

$83,040,734.46 

New  York  has  many  sources  of  wealth.  Savings  swell,  buying 
increases.  To  reap  his  share  of  this  wealth  the  shrewd  National  Adver¬ 
tiser  insists  that  his  business  invitations  be  kept  continuously  in  this  list 
of  New  York  State  newspapers. 


• 

Circu- 

2,500 

10,000 

. 

Circu- 

2,500 

10,000 

lation 

Lines 

Lines 

lation 

Lines 

Lines 

♦♦Albany  Knickerbocker  Press . . 

..(M) 

30,788 

.09 

.09 

♦The  New  York  Herald . 

....(M)  211,320 

.48 

.42 

♦♦Albany  Knickerbocker  Press.. 

...(S) 

44,163 

.11 

.11 

♦The  New  York  Herald . 

- (S)  233,966 

.48 

.42 

ttAuburn  Citizen  .  . 

..(E) 

6,950 

.04 

.035 

♦The  Sun,  New  York . 

....(E)  205,335 

.48 

.42 

♦♦Brooklyn  Daily  Eagle . 

..(E) 

50,882 

.20 

.20 

New  York  Morning  Telegraph. 

. . . .  (M)  55,605 

.30 

.27 

♦♦Brooklyn  Daily  Eagle . . 

...(S) 

68,623 

.20 

.20 

New  York  Morning  Telegraph. 

. (S)  55,605 

.35 

.315 

tfBrooklyn  Standard  Union...... 

..(E) 

61,555 

.20 

.20 

New  York  Times . 

....(M)  327,275 

.60 

.582 

ttBrooklyn  Standard  Union . 

...(S) 

43,184 

.20 

.20 

New  York  Times . 

.60 

.582 

♦♦Buffalo  Courier  and  Enquirer  (M&E) 

88,843 

.22 

.18 

♦♦New  York  Tribune . 

.  .  .(M)  125.919 

.40 

.36 

♦♦Buffalo  Courier  . 

...(S) 

107,994 

.27 

.22 

♦♦New  York  Tribune  . 

....(S)  127,836 

.40 

.36 

tfBuffalo  Evening  News . 

..(E) 

95,501 

.21 

.21 

ttNew  York  World... . 

.  ..(M)  337,085 

.60 

.58 

Buffalo  Evening  Times . 

...(E) 

70,263 

.15 

.15 

ttNew  York  World . 

....(S)  592,109 

.60 

.58 

Buffalo  Sunday  Times . 

...(S) 

75,008 

.15 

.15 

ttNew  York  World . 

....(E)  351,684 

.60 

.58 

♦♦Corning  Evening  Leader.. . . . . . 

..(E) 

7,620 

.04 

.04 

Niagara  Falls  Gazette . 

....(E)  13,222 

.04 

.04 

♦♦Elmira  Star-Gazette  . 

..(E) 

24,195 

.08 

.07 

♦Poughkeepsie  Star  and  Enterprise. (E)  10,373 

.05 

.05 

ttGlens  Falls  Post-Star  . . 

..(M) 

7,276 

.03 

.03 

tfRochester  Herald  . 

.  ..(M)  27,383 

.08 

.08 

Gloversville  Leader-Republican.. 

...(E) 

6,259 

.03 

.03 

ttRochester  Times-Union  . 

. . . .  (E)  62,894 

.20 

.18 

ttGloversville  Morning  Herald.. 

..(M) 

6,082 

.03 

.03 

Schenectady  Union-Star . 

....(E)  15,225 

.06 

.05 

tflthaca  Journal-News  .... 

..(E) 

7,226 

.04 

.04 

♦♦Staten  Island  Daily  Advance 

. . . .  (E)  5,968 

.04 

.03 

Jamestown  Morning  Post . 

..(M) 

9,194 

.05 

.03 

Syracuse  Journal . 

. . . .  (E)  45,875 

.(M 

.09 

•Lockport  Union  Sun  and  Journal.. (E) 

7,G86 

.04 

.035 

♦♦Troy  Record  . . 

(M&E)  22,312 

.05 

.05 

♦Middletown  Times-Press  . 

...(E) 

5,635 

04 

.03 

Utica  Daily  Press . . 

. . . .  (M)  20,678 

.05 

.045 

♦Mount  Vernon  Daily  Argus . 

...(E) 

7,068 

.03 

.03 

ttYonkers  Daily  News . 

. . . .  (E)  3,700 

.03 

.03 

ttNewburgh  News  and  Journal-. 

..(E) 

10,636 

.05 

.05 

New  York  American . 

..(M)  291,840 

.60 

.60 

Government  Statements,  April  1st,  1920. 

New  York  American . 

.,.(S)  949,450 

1.25 

1.25 

♦A.  B.  C.  Report,  April  1st,  1920. 

ttNew  York  Globe . . 

..(E) 

181,475 

.40 

.40 

tPublishers’  Statement. 

ttNew  York  Evening  Journal.... 

..(E)  622,892 

1.25 

1.25 

ttGovernment  Statement,  Oct.  1st,  1920. 

♦New  York  Post . . 

.(E) 

33,813 

.25 

.20 

♦♦A.  B.  C.  Report,  Oct.  1st,  1920. 
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YOU 

KNOW 

A  concentrated  campaign  in  Illinois  will  demon¬ 
strate  the  fundamental  soundness  of  putting  all 
your  eggs  in  one  basket  and  marketing  that 
basket. 

Illinois  has  over  250,000  farms,  and  the  annual 
output  of  these  farms  approximates  692,800,000 
bushels  of  wheat,  corn  and  oats  alone. 

Illinois  has  18,500  factories  and  the  value  of  its 
products  exceed  $2,000,000,000  annually. 

These  Illinois  daily  newspapers  can  and  will 

open  the  door  for  your  goods  if  you  will  give 

\ 

them  a  chance. 


Rate  for  Rate  for 


Circu- 

2,500 

10,000 

lation 

Lines 

Lines 

*Champaign  Daily  News-Gazette. (E) 

9,207 

.035 

.035 

ttChicago  Evening  American 

. (E) 

364,769 

.60 

.60 

tfChicago  Herald-Examiner.. 

. (M) 

344,538 

.55 

.55 

ttChicago  Herald-Examiner. 

. (S) 

626,637 

.75 

.75 

Chicago  Daily  Journal . 

. (E) 

117,588 

.26 

.24 

tChicago  Daily  News . 

. (E) 

398,405 

.55 

.55 

ttChicago  Evening  Post . 

. (E) 

52,981 

.25 

.12 

ttDanville  Press . 

. (M) 

11,007 

.035 

.0325 

Moline  Dispatch  . 

. (E) 

9,586 

.04 

.04 

Peoria  Journal-Transcript. . . . 

..(M&E) 

32,758 

.10 

.09 

Peoria  Star  . 

. (E) 

22,364 

.075 

.06 

*Rock  Island  Argus-Union. . 

. (E) 

8,651 

.03 

.03 

ttSterling  Gazette  . 

. (E) 

4,863 

.03 

.03 

Government  Statements, 

April  1st, 

1920. 

tPublishers’  Statement 

*A.  B.  C.  Report  April  1st,  1920. 

ttGovemment  Statements,  Oct.  1st,  1920. 


BONUS  PLAN  IS  WORKING  OUT  WELL 
ON  NEW  YORK  TRIBUNE 


Every  $100,000  Increase  in  Advertising  Income  Brings  5% 
of  Yearly  Salary  to  Every  Employe 
of  Department 


^HE  bonus  to  the  advertising  staff  is 
producing  good  results  to  the  New 
York  Tribune,  whose  system  has  been 
in  operation  since  January  1,  1919,  and 
whose  lineage  gains  in  the  21  months 
present  eloquent  argument.  Several 
other  causes  contributed  to  the  doubling 
of  the  Tribune  lineage  for  1919  over 
that  of  1918,  but  the  lion’s  share  of  the 
credit  is  accorded  by  Howard  Davis, 
business  manager,  to  the  bonus. 

“There  is  one  result  which  we  ap¬ 
preciate  as  even  more  valuable  than  the 
increase  of  advertising,”  Mr.  Davis  said, 
“and  that  is  the  improvement  in  the 
spirit  of  the  staff.  The  old  commission 
system  induced  individual  effort,  but  the 
bonus  as  we  work  it  cultivates  team 
work,  and  a  spirit  of  co-operation  and 
mutual  helpfulness  has  taken  possession 
of  our  fellows  which  immeasurably  in¬ 
creases  the  effectiveness  of  all  their  ef¬ 
forts.  This  spirit  is  a  better  asset  even 
than  the  marked  increase  in  lineage,  for 
it  is  a  steady  influence  for  better 
prestige.” 

Under  the  Tribune  plan  every  $100,- 
000  increase  in  advertising  income  means 
a  bonus  of  5  per  cent  of  the  yearly 
salary  of  every  employee  of  the  adver¬ 
tising  department,  including  clerks, 
stenographers  and  office  boy.  The  5  per 
cent  bonus  holds  good  on  every  $100,000 
increase  until  after  the  total  increase  has 
passed  the  half  million  mark,  when  the 
bonus  decreases  to  per  cent  for  each 
$100,000  for  the  rest  of  the  year.  With 
the  new  year  the  5  per  cent  becomes  ef¬ 
fective  again  as  before,  dropping  to  2j^ 
per  cent  after  the  half  million  total. 

That  this  means  no  small  matter  in 
money  to  the  members  of  the  advertis¬ 
ing  staff  is  shown  in  the  fact  that  the 
aggregate  paid  to  them  in  bonuses  dur¬ 
ing  1919  was  35  per  cent  of  their  salaries 
for  the  year. 

Each  bonus  is  distributed  immediately 
upon  attainment  of  each  $100,000  earn¬ 
ings  increase.  'Thus  the  joy  is  given  in 
frequent  installments  and  the  “pep”  of 
the  staff  is  advanced  by  continuous  leaps 
and  bounds. 

Largely  as  a  result  of  the  accelerated 
effort  and  co-operative  spirit  which  the 
bonus  has  stimulated,  the  Tribune  has 
gained  many  $100,000  increases  in  ad¬ 
vertising. 

The  lineage  for  1918,  before  the  bonus 
was  adopted,  was  4,170,812;  for  1919, 
with  the  bonus  in  operation,  it  sprang 
to  8,138,022 — approximately  doubled  in 
one  year. 

For  the  present  year  there  have  been 
continuous  gains  even  of  greater  volume 
than  were  those  of  1919.  Up  to  October 
1  the  volume  was  2,000,000  lines  ahead 
of  the  total  of  last  year. 

These  enormous  increases  in  lineage 
have  been  gained  in  spite  of  advanced 
rates.  They  have  been  carried  in  spite 
of  severe  limitations  of  space,  and  the 
increasing  load  can  be  managed  only 
through  a  remarkably  even  daily  distri¬ 
bution.  The  Tribune  has  set  a  limit  at 
24  pages  with  a  maximum  of  110 
columns  of  advertising. 

While  many  causes  have  entered  into 
this  increase  in  Tribune  lineage,  it  is  the 
conviction  of  the  whole  advertising  staff 
of  the  Tribune  that  the  bonus  has  been 
the  chief  stimulant  in  making  all  other 
causes  highly  effective. 


Numerous  letters  of  inquiry,  of  opinion 
and  of  experiences  concerning  the  bonus 
continue  to  come  to  Editor  &  Publisher. 
Some  of  these  contain  matter  of  general 
interest  to  publishers. 

W.  K.  Stewart,  business  manager  of 
the  Toledo  News-Bee,  writes:  “This 
is  a  matter  that  the  writer  has  had  in 
mind  for  a  number  of  years,  but  have 
never  seen  the  plan  in  operation;  there¬ 
fore,  do  not  feel  qualified  to  give  you 
an  interesting  report.  I  believe,  how¬ 
ever,  that  there  is  much  to  be  considered 
for  and  against  such  a  plan.  Experience, 
covering  several  years  on  the  straight 
salary  plan  has  always  shown  good  re¬ 
sults,  but  perhaps  we  have  overlooked 
an  opportunity  in  not  putting  into  effect 
a  bonus  plan  for  rewarding  advertising 
salesmen.” 

Tom  C.  Gooch,  general  manager  of 
the  Dallas  Times-Herald,  sees  no 
merit  in  the  bonus.  “No  bonuses  here,” 
he  writes.  “The  man  gets  what  he  is 
worth  to  us.  We  pay  the  highest  wages 
in  Dallas  for  the  best  man,  and  we  don’t 
hire  so-called  ‘high-power  salesmen,’  just 
honest,  well-educated,  well-dressed  men 
who  can  go  back  the  second  time.  We 
don’t  put  the  screws  to  our  men  to  get 
business.  We  are  careful  to  keep  them 
from  working  under  a  strain.  They  are 
getting  good  business  because  they  have 
confidence  in  their  medium  and  they  are 
contented  with  their  jobs.” 

J.  M.  McMurry,  advertising  manager 
of  the  Bloomington  Pantagraph, 
strongly  presents  a  view  that  also  come: 
from  many  other  sources.  “In  our  case 
we  are  unable  to  get  sufficient  print 
paper  to  publish  all  the  advertising  that 
comes  to  us  unsolicited,”  Mr.  McMurry 
writes.  “About  all  our  solicitors  have 
been  able  to  do  in  the  last  three  months 
is  to  see  the  advertiser  and  explain  why 
his  advertisement  did  not  appear  or  if  it 
did  appear  tell  him  why  it  was  run  in  a 
half  page  space  instead  of  a  page.  Since 
the  first  of  December  we  have  been  lim¬ 
iting  our  largest  advertisers,  and  for 
two  months  of  that  time  one-half  page 
in  any  one  issue  was  the  most  we  could 
sell  them.” 


NEW  I.  P.  MILL  FOR  CANADA 


Rumor  Put  It  At  Grand  Falls,  N.  B., 
Where  Company  Has  Power. 

(Stecial  to  Editor  &  Publisher) 

Montreal. — The  International  Paper 
Company  will  build  a  second  pulp  and 
paper  mill  in  Canada,  according  to  a 
statement  made  here  by  Philip  T.  Dodge, 
president  of  the  company,  on  his  return 
from  a  visit  to  the  Kipawa  plant  of  the 
Riordon  Company.  The  International 
company  is  now  building  a  mill  at  Three 
Rivers,  Que.,  which  is  expected  to  be 
turning  out  pulp  in  60  days.  The  paper 
mill  will  not  be  in  operation  for  some 
months  yet,  but  is  expected  to  turn  out 
200  tons  of  newsprint  per  day. 

While  Mr.  Dodge  declined  to  give 
any  definite  information  regarding  the 
locations  of  the  other  new  mill,  the  gen¬ 
eral  impression  seems  to  be  that  it  will 
be  in  New  Brunswick  where  the  com¬ 
pany  controls  a  valuable  water  power  at 
Grand  Falls,  near  which  the  company 
has  acquired  large  timber  interests,  as 
stated  in  these  columns  about  two 
months  ago. 


Editor  &  Publisher  for  October  16,  1920 
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McCONE  OFFERS  $10,000  FOR 
DISPROOF 

(Continued  from  page  14) 


read  you  verbatim  from  the  Buffalo  La¬ 
bor  Journal. 

“It  says  this :  ‘Had  the  stand  taken  by 
the  Commercial  during  the  past  few 
years  been  assumed  by  one  of  the  pub¬ 
lications  controlled  by  Mr.  Butler,  Mr. 
Conner,  Mr.  Mack  or  Mr.  Ramsdell,  we 
would  have  had  a  situation  in  Buffalo 
surpassing  in  intensity  of  disturbance 
that  of  Winnipeg.’ 

“I  thought  that  was  pretty  good, 
threatening  to  go  out  and  create  a  dis¬ 
turbance  surpassing  that  of  Winnipeg. 
The  Labor  Journal  does  not  reach  every¬ 
body  and  everybody  in  Buffalo  ought  to 
know  about  that  thing,  so  I  slapped  it  on 
the  front  page.  The  following  week  the 
fellow  showed  his  mettle.  He  came 
right  back  at  me.  He  did  not  flinch  a 
particle.  He  said  this,  among  other 
things :  ‘We  repeat,  had  this  been  Mr. 
Mack,  Mr.  Butler,  Mr.  Connor  or  Mr. 
Ramsdell,  we  would  have  had  a  veritable 
reign  of  hell  in  Buffalo.’ 

Quotes  Collier’s  Weekly 

“Well,  we  did  not  get  it,  because  the 
other  five  got  down  on  their  knees,  and 
said,  ‘Put  your  foot  anywhere  you  want 
to.’ 

“I  have  with  me  two  or  three  things 
I  want  to  read  to  you,  things  that  bring 
to  my  mind  points  that  would  not  be  lost 
on  any  fairminded  man.  I  want  to  read  to 
you  first  from  Collier’s  of  .^ugust  21st, 
just  a  short  editorial,  entitled,  ‘Enemy 
or  Friends?’  I  wish  you  would  notice, 
in  addition  to  using  this  as  a  forerunner 
of  something  I  am  going  to  say  later, 
that  the  editorial  itself  carries  some 
sentiments  and  some  thoughts  that  are 
worth  turning  over  in  your  own'  minds. 
It  follows : 

"  ‘When  we  begin  to  talk  about  taking 
the  worker  inside,  mighty  little  of  the  full 
meaning  of  that  word  has  to  do  with  dollars 
and  cents,  or  even  with  hours  of  labor. 
Any  human  being  who  has  a  spirit  that  has 
not  been  kilted  by  being  made  a  mere  ma¬ 
chine,  at  the  bottom  of  his  heart  wants  a 
job  to  which  he  can  look  forward  at  break- 
fnst. 

“  ‘If  the  job  is  just  a  dull,  stupid,  painful, 
machine-tike  making  of  moti(  ns,  it  is  a 
natural  enemy  of  a  man  or  woman.  The 
.Mmichty  never  intended  that  the  work  of 
a  human  being  should  mean  slow  and  hu¬ 
miliating  death  to  the  soul.  No  matter 
how  hard  the  labor  or  how  often  the 
worker  might  think  it  would  be  better  to 
snooze  in  the  sunlight,  the  great  game  of 
mankind  is  Making  Something  or  Serving 
Somebody.  Most  jobs  of  the  world  arc  that 
kind;  they  are  friendly  jobs,  or  can  be 
made  so, 

“  ‘Whether  they  deny  it  or  not,  man_  in 
the  long  run  will  care  more  whether  the  job 
is  an  enemy  or  a  friend  than  they  will  care 
for  dollars  and  time,  T.ife  is  worth  noth¬ 
ing  without  creating  something — and  want¬ 
ing  to  create  it. 

"  ‘If  a  corporation  said  to  you,  “We  will 
give  you  a  job  putting  pins  into  a  pin 
cushion,  taking  them  out  and  putting  them 
back  u.selessly,  you  promise  to  .stick  to  the 
job  for  a  lifetime,  and  for  everv  workday, 
and  we  promise  that  when  you  die  you  will 
be  worth  a  million  dollars” — and  what 
would  you  say?  If  you  didn’t  say  you 
would  see  the  corporation  in  Hades  first, 
vou  would  be  a  good  deal  less  than  a  whole 
man  of  a  woman,’ 

Says  He  Can  Show 

“How  can  we  connect  that  thought 
with  the  publi.shing  business?  I  will 
take  any  man  in  this  audience  to  any 
newspaper  office  in  Chicago  at  the 
present  time  and  I  will  show  you  an  as¬ 
tonishing  percentage  of  the  employes  in 
the  composing  room,  which  constitutes 
always  the  bulk  of  the  mechanical  men, 
wrorking  under  artificial  light,  probably 
wearing  out  their  lives,  setting  type  in 
advertisements  that  were  published  as 
niuch  as  three  months  ago.  And  they 
will  never  be  published  again. 

“That  is  what  is  known  as  duplication 
of  matrix  matter.  Any  advertisement 
that  appears  in  more  than  one  local  paper 


in  this  city  is,  nine  hundred  and  ninety- 
nine  times  out  of  a  thousand,  published 
from  what  is  known  as  a  matrix,  a 
mechanical  labor-saving  operation. 

“The  typographical  union  requires  that 
every  advertisement  published  from  a 
matrix  must  be  reproduced  within  three 
days  from  the  time  it  was  originally 
published  or  it  must  be  reproduced  on 
time  and  a  half  overtime.  Since  the  war 
the  latter  time  rule  has  been  suspended, 
I  am  told.  The  order  now  is  to  simply 
‘do  the  best  that  can  be  done  because  of 
the  shortage  of  labor.’  When  the  use¬ 
less  advertisement  is  completed  it  is 
dumped  into  the  hell  box. 

“There  is  a  school  of  journalism  at 
the  University  of  Missouri.  Walter 
Williams,  the  dean,  wrote  me  the  fol¬ 
lowing  letter : 

t 

“  ‘I  b.ivc  read  with  mtich  interest  the 
addresses  in  which  you  refer.  You  will  be 
interested  (lerhaps  to  learn  that  the  Mis¬ 
sourian.  the  daily  afternoon  newspaper 
issued  by  the  school  of  jeurnalism,  lias 
been  for  four  years,  after  considerable 
strife,  published  in  an  open  shop.’ 

Says  Williams  Bears  Him  Out 

“Professor  Williams  wrote  a  little  ar¬ 
ticle.  He  had  it  published  in  Editor  & 
Publish KR,  a  publication  that  circulates 
largely  among  the  editors  of  publications 
throughout  the  country  and  the  advertis¬ 
ing  agencies. 

“Editor  &  Publisher  is  looked  upon 
as  an  authority  in  the  publishing  busi¬ 
ness.  Professor  Williams  wrote  this  ar¬ 
ticle  and  whether  he  had  it  in  mind  or 
not,  I  claim  it  is  true  that  he  worded 
it  in  the  way  he  did  to  get  it  by  the 
censor.  This  is  what  his  article  said: 

“  ‘Freedom  of  speech  is  of  interest  not 
merely  to  the  press.  The  press  is  but  the 
outpost  which,  att.ncked  and  captured,  per¬ 
mits  the  citadel  of  the  new  order,  the  walls 
of  the  nation,  to  be  taken. 

“  ‘Preservation  of  the  ideal  of  western 
civilization  means  the  preservation  of  unpol¬ 
luted  news  sources,  of  the  freedom  of  the 
press,  of  the  right  of  eriticism,  of  indi¬ 
vidual  opinion,  of  deliberate  consideration 
of  public  questions,  of  government  by  dis¬ 
cussion  as  opposed  to  government  by  force.’ 

“This  situation  that  I  have  described 
is  going  to  be  met  by  organization,  coun¬ 
ter-organization.  As  I  understand  it, 
this  organization,  representative  of  the 
State  of  Illinois,  and  of  its  manufactur¬ 
ing  and  industrial  interests,  is  consider¬ 
ing  the  question  of  an  endorsement  of  the 
so-called  right  of  a  man  to  work.  I  also 
understand  it  is  your  thought  to  take  in 
every  decent  employer  of  labor  to  give 
your  employes  a  square  deal. 

“You  cannot  do  it  under  present  cir¬ 
cumstances.  No  use  trying  it.  It  is  only 
through  organization  that  you  can  meet 
the  menace  of  the  closed  shop.’’ 


“CROSS-ATLANTIC”  CHANGES 


V.  V.  McNitt  and  F.  P.  Stockbridge 
Join  Service  Organization 

Cross- Atlantic  Newspaper  Service, 
Inc.,  New  York,  has  appointed  Frank 
Parker  Stockbridge  managing  director 
and  Virgil  V.  McNitt  sales  manager  of 
its  American  organization.  Mr.  Stock- 
bridge  formerly  was  managing  editor 
of  the  New  York  Evening  Mail,  city  edi¬ 
tor  of  the  New  York  Globe  and  a  mem¬ 
bers  of  the  staffs  of  the  New  York  Her¬ 
ald  and  the  New  York  American  at 
various  times.  He  is  well  known  as  a 
contributor  to  leading  magazines  and  the 
author  of  several  books,  a  former  edi¬ 
tor  of  Popular  Mechanics  and  other  pub¬ 
lications.  Mr.  McNitt  is  president  and 
general  manager  of  the  Central  Press 
Association. 

Lieut.  Col.  A.  N.  S.  Strode  Jackson, 
of  the  London  staff  of  Cross-Atlantic, 
arrived  in  New  York  on  the  Aquitania 
on  October  9. 

Among  the  new  members  of  the  edi¬ 
torial  staff  of  the  New  York  office  is 
Hugh  M.  Durigan. 


Know 

Wisconsin 

2,631,839  People  (1920  Census) 

4.22  Population  per 

square  mile 

525,368  Families 
Annual  Productions: 

69,500,000  bushels  of  corn 
8,500,000  bushels  of  spring  wheat 
110,100,000  bushels  of  oats 
25,380,000  bushels  of  barley 
7,580,000  bushels  of  rye 
33,000,000  bushels  of  potatoes 

Try  your  goods  in  this  territory.  These  daily 
newspapers  can  and  do  reach  the  buying  power 
of  Wisconsin. 

They  tell  your  story  where  you  w’ant  it  told. 
Here  they  afe: 


Circula- 

Rate  for 

tion 

5,000  lines 

♦Appleton  Post-Crescent  . 

. (E) 

7,912 

.03 

Beloit  News  . 

. (E) 

7,630 

.045 

Eau  Claire  Leader-Telegram . 

(ME&S) 

8,083 

.035 

fFond  du  Lac  Reporter . 

. (E) 

5,262 

.03 

♦Green  Bay  Press-Gazette . 

. (E) 

10,005 

.035 

Kenosha  Herald . . 

. (E) 

2,498 

.025 

♦Kenosha  News  . 

. (E) 

5,548 

.025 

La  Crosse  Tribune  &  Leader-Press 

. .  (E&S) 

12,335 

.05 

♦Madison  (Wis.)  State  Journal.... 

..(E&S) 

13,719 

.05 

Milwaukee  J ournal . 

104,659 

29 

Milwaukee  Journal . 

. (S) 

95,375 

.20 

Milwaukee  Sentinel . 

.(M&E) 

79,303 

.14 

Milwaukee  Sentinel  . 

. (S) 

70,780 

.14 

Racine  Journal-News  . . 

. (E) 

7,839 

.045 

♦Superior  Telegram  . 

. (E) 

18,526 

.05 

Superior  (Wis.)  Sunday  Times - 

. (S) 

10,000 

.055 

Government  Statements,  April 

1st,  1920. 

•A.B.C.  Report,  April  1st,  1920. 
tPublishers’  Statement,  July  1st,  1920. 
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STANDARDIZING  ADVERTISING  METHODS 

The  chief  function  of  the  legitimate  advertising 
agency  is  the  creation  and  development  of  ad¬ 
vertising.  It  serves  publisher  and  advertiser 
alike,  to  the  advantage  of  both.  It  systematizes  and 
stabilizes  advertising,  increases  its  volume  and  rate 
to  publishers  and  at  the  same  time  effects  increased 
ratio  of  returns  upon  advertising  investments. 

To  the  legitimate  advertising  agencies  must  be 
heavily  credited  the  growth,  high  character  and  ef¬ 
fectiveness  of  national  advertising  in  the  newspapers 
of  the  United  States. 

Fully  95  per  cent  of  the  newspaper  and  periodical 
advertising  carried  in  this  country  today  is  secured 
by  publishers  through  the  cooperation  of  agencies 
that  are  members  of  the  American  Association  of 
Advertising  Agencies. 

These  agencies  are*far  more  than  mere  signers  of 
contracts:  they  are  the  defenders  of  just  rates  and 
the  creators  of  new  accounts. 

They  are  the  erectors  of  the  bridge,  ever  increasing 
in  carrying  capacity,  that  connects  the  producer  and 
the  market. 

They  are  making  advertising  more  and  more  suc¬ 
cessful  and  more  and  more  extensive  through  their 
honest  service  to  all  advertising  interests. 

On  the  other  hand,  there  are  the  “house”  agencies 
that  are  seeking  to  serve  the  self-interest  of  particu¬ 
lar  concerns  by  .securing  advertising  space  direct 
through  trades,  rebates  of  commission  and  other 
rate-cutting  methods. 

Such  agencies  are  not  trying  to  help  the  news¬ 
papers  to  sell  space  or  to  help  all  those  who  use  it  to 
do  so  more  effectively  and  profitably. 

These  are  not  maintaining  organizations  and  con¬ 
tributing  brains,  experience  and  energy  to  make  ad¬ 
vertising  universally  successful,  mutually  profitable 
and  consistently  honest.  They  add  nothing  to,  but 
detract  from,  the  advertising  integrity  which  makes 
advertising  forceful. 

Fitting  answer  to  the  importunities  of  such  agen¬ 
cies  was  that  made  by  an  Iowa  publisher  who  wrote 
to  one  of  them ;  “\\  e  can’t  give  you  an  agency 

commission  until  you  organize  a  force  of  men  who 
will  go  out  and  do  missionary  work  for  us  and  other 
papers,  making  advertisers  out  of  people  who  have 
never  advertised  before  and  making  bigger  advertis¬ 
ers  out  of  those  who  have  only  advertised  on  a  small 
scale.” 

The  strong  movement  of  the  .\merican  Association 
of  Advertising  Agencies  to  standardize  newspaper 
advertising  methods  and  practices,  that  they  may  be 
uniform  along  ethical  and  businesslike  lines  to  the 
end  that  newspaper  advertising  may  be  simplified  and 
made  more  profitable  to  all  concerned,  deserves  the 
careful  attention  of  every  up-to-date  publisher. 

Details  of  the  plan  and  progress  of  this  movement 
are  given  in  the  Chicago  speech  by  Collin  Armstrong, 
National  Chairman  of  the  A.  A.  A.  A.,  printed  in 
this  issue. 

It  is  to  the  best  interests  of  newspaper  publishers, 
rather  than  to  that  of  the  agencies  themselves,  that 
there  be  secured  the  establishment  and  maintenance 
of  one  price  by  publishers  by  discontinuing  conces¬ 
sions  to  advertisers  who  place  their  business  direct, 
the  elimination  of  camouflaged  “house”  agencies  and 
the  elimination  of  the  absolutely  unqualified  agencies, 
the  standards  of  service  of  which  are  negligible  and 
which  exist  to  the  great  detriment  of  advertising  by 
chasing  copy,  cutting  newspaper  rates,  stealing  free 
publicity  and  endeavoring  in  manifold  ways  to  beat 
publishers. 


\  N  American  merchant  marine,  built  by  Amcri- 
-^cans,  owned  by  Americans,  manned  by  Americans 
and  held  in  proud  esteem  by  every  loyal  one  in  our 
land,  is  the  worthy  ambition  of  Admiral  Benson,  as 
eloquently  declared  in  his  Chicago  speech  made  be¬ 
fore  members  of  the  American  Association  of  Ad¬ 
vertising  Agencies,  Audit  Bureau  of  Circulations. 
The  report  of  this  speech,  in  this  issue  of  Editor  & 
Publisher,  should,  for  the  important  facts  it  sets 
forth,  be  kept  on  file  in  every  editorial  room  in  the 
United  States.  For  the  patriotic  spirit  it  breathes,  it 
should  have  place  in  the  heart  of  every  man,  w'oman 
and  child  who  lielieves  in  “America  First.” 
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THE  PURSUIT  OF  TRESCA 

The  New  York  reporters  in  zealously  seeking  the 
W'all  Street  “bomb  plot”  trail  have  taken  up  and 
made  much  of  many  scents  that  proved  to  be 
fakes.  Some  of  these  are  unavoidable,  but  many 
more  are  ludicrously  inexcusable. 

A  shining  instance  is  that  of  Carlo  Tresca.  The 
Evening  Telegram  said  that  by  order  of  Chief  Flynn, 
Tresca  was  being  sought  in  Chicago.  “The  police 
and  government  men  are  anxious  to  find  Tresca,” 
said  the  Sun  and  Herald.  The  Times  shifted  the 
burden  of  proof  for  the  story  on  the  Chicago  Tribune 
by  reprinting  a  dispatch  from  that  city  saying  that 
Tresca  was  being  sought  by  the  officials  and  was 
known  as  a  “bad  egg.”  “From  other  sources  it  was 
learned  that  secret  service  operatives  are  looking  par¬ 
ticularly  for  Carlo  Tresca,”  chimed  in  the  New  York 
Tribune. 

In  the  midst  of  these  exciting  revelations  it  was 
exceedingly  unkind  of  Chief  William  Flynn,  who  is 
directing  the  Department  of  Justice  efforts  to  trace 
the  cause  of  the  explosion,  to  state  publicly  and  defi¬ 
nitely  that  his  department  never  had  announced  that 
it  was  seeking  any  Carlo  Tresca  and  that  no  Tresca 
was  wanted.  Detective  Gegan,  of  the  Bomb  Squad, 
asserted  that  no  Tresca  is  wanted  by  the  police. 

There  is,  of  course,  such  a  thing  as  good  detective 
work  in  journalism,  but  it  has  not  been  in  evidence 
in  New  ^’ork-of  late. 


THE  MAN  AND  HIS  CALUNG 

A  HANDSOME  marble  shaft,  raised  to  the  mem¬ 
ory  of  a  prominent  Englishman,  bears  the  in¬ 
scription,  “Here  Lies  a  Great  Editor.”  It  is  a 
good  deal  to  be  said  of  a  man.  But  it  is  not  enough. 
Anyone  should  be  greater  than  his  calling,  however 
fine  and  life-filling  his  calling  may  be. 

The  man  who  is  not  greater  than  his  calling,  who 
does  not  overtop  his  vocation  so  that  the  manhood 
runs  over  on  all  sides,  is  deficient.  In  editorship 
particularly  a  reserve  of  manhood  is  an  essential 
asset. 

One  must  be  greater  than  the  newspaper  or  any 
otii(.i  iT  »iness  he  builds  up,  greater  thitn  the  edi¬ 
torials  or  books  he  writes,  greater  than  any  speech 
he  makes,  than  any  railroad  he  builds  or  any  sermon 
he  preaches. 

It  is  fin?  to  have  it  recorded  that  one  has  been  a 
great  editor.  It  is  good  to  be  a  great  stenographer 
or  bookkeeper,  professor,  merchant,  farmer  or  doctor. 
But  it  is  far  better  to  be  great  in  public  spirit,  hon¬ 
esty  and  human  sympathy. 

No  man  can  lie  truly  of  use  to  his  community  until 
he  outgrows  the  vocation  that  gives  him  means  of 
expression.  No  man  is  really  rich  who  is  not  greater 
than  his  check-book.  No  man  is  really  great  in  edi¬ 
torship  who  is  not  greater  in  manhood. 
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A  GENEROUS  OFFER  OF  FREE  SPACE 

Members  of  the  Authors’  League  of  America 
are  receiving  a  circular  letter  from  the  Golden 
Syndicate,  publishing,  “Who’s  Who  Among 
North  American  Authors,”  in  which  circular  the 
authors  are  advised  that  they  may  see  their  portraits 
occupying  a  full  page  space  in  Who’s  Who  for  the 
modest  sum  of  $25  This,  however,  is  but  a  minor 
part  of  the  extraordinary  service  which  the  Golden 
Syndicate  claims  it  is  prepared  to  give  to  the  sub¬ 
scribing  authors. 

In  a  glorious  burst  of  generosity,  the  Golden  Syn¬ 
dicate  makes  the  following  grrtuitous  offer: 

“In  the  meantime,  will  you  not  send  us  copies 
of  the  books  you  have  written,  that  we  may  render 
you  a  special  and  complementary  service  by  calling 
renewed  attention  to  your  work  through  the  daily 
press?  We  have  on  our  staff  the  Book  Review  Ed¬ 
itor,  Alberta  Lawrence,  who  has  gained  prominence 
by  Iier  work  which  regularly  appears  in  the  Califor¬ 
nia  and  western  newspapers.  If  you  have  not  copies 
of  all  your  books  to  spare  at  hand,  and  wish  us  to 
request  them  from  your  publishers  for  this  purpose, 
we  will  be  glad  to  do  so  upon  advice  from  you  to 
this  effect.  The  publishers  will  hardly  charge  such 
books  up  to  you,  as  it  is  of  advantage  to  them  also 
to  have  this  additional  publicity.  Upon  receipt  of 
your  books  we  will  turn  them  over  to  Mrs.  Lawrence 
for  review  in  these  mediums  and  upon  publication 

clippings  of  the  reviews  will  be  sent  you . 

Trusting  that  we  may  have  your  response  by  return 
mail,  and  that  you  will  send  us  your  books  not  only 
for  review  purposes,  but  that  we  may  take  excerpts 
from  them  for  publication  in  ‘Who’s  Who  among 
North  American  Authors’  should  we  finally  deter¬ 
mine  thus  to  augment  the  value  of  the  volume,  we 
are  Very  Truly  Yours.” 

Editors  of  the  California  and  western  newspapers 
may  now  begin  to  figure  out  what  they  are  being 
contracted  for  in  matter  of  free  space  for  the  benefit 
of  the  Golden  Syndicate  and  the  glorification  of 
authors.  One  thousand  authors  who  might  be  con¬ 
sidered  W  ho — and  certainly  that  number,  fixed  by 
the  Author’s  League  Bulletin,  is  a  modest  one — have 
probably  averaged  two  books  apiece,  at  least  one  of 
which  is  not  a  new  book.  The  staff  reviewer  of  the 
Golden  Syndicate  faces  a  considerable  task  in  plan¬ 
ning  to  filch  newspaper  space  for  reviews  of  2,000 
books,  one-half  of  them  no  longer  news  to  the  literary 
editors. 

W'ill  the  Golden  Syndicate  be  able  to  deliver  the 
goods  on  its  generous  proposition  to  authors?  The 
matter  is  submitted  to  the  careful  consideration  of 
“California  and  western  newspapers.” 


FICTITIOUS  VALUES  IN  INVENTORY 

Manufacturers  of  paper,  particularly  of 
newsprint,  are  in  exceptionally  good  position  in 
regard  to  inventories,  according  to  the  Wall 
.Street  Journal.  “While  many  of  the  industrial  com¬ 
panies  are  now  confronted  with  large  inventories 
which  will  necessarily  have  to  be  marked  down  this 
year,”  says  this  industrial  authority,  “this  will  not  be 
necessary  among  the  paper  companies.” 

Wood  and  wood  pulp  have  enhanced  in  price  over 
la.st  year's  quotations  to  a  decided  degree  and  give 
every  indication  of  going  higher  still.  Wood  pulp  is 
now  selling  at  $140  a  ton,  which  is  the  highest  price 
in  the  history  of  the  industry. 

Wood  for  paper-making  purposes  is  now  selling  at 
approximately  $34  a  cord,  against  $21  a  little  more 
than  a  year  ago.  The  explanation  is  offered  that  last 
year’s  cutting  was  below  normal  and  now  such  labor 
is  hard  to  get.  Rut  a  more  direct  explanation  lies 
in  the  inflated  price  of  paper. 

International  Paper  Company  at  the  close  of  1919 
showed  inventories  of  $23,713,388,  against  $21,397,041 
in  1918,  and  $12,762,692  in  1917.  1  he  increase  is  ac¬ 
counted  for  in  large  measure  by  increased  wood 
prices,  and  it  is  insinuated  that  the  company  could  to¬ 
day'  dispose  of  its  raw  material  at  higher  profits  at 
$140  a  ton  than  it  is  making  in  putting  it  into  paper 
selling  at  $130  a  ton. 

In  other  words,  the  mental  jugglery  of  high  finance 
would  make  it  appear  that  necessarily  paper  is  high 
because  wood  is  high,  while  common  sense  dictates 
the  simple  fact  that  pulpwood  in  stock  can  be  in¬ 
ventoried  at  a  fictitious  price  corresponding  to  the  in¬ 
flated  price  of  paper. 

Plenty  of  engineering  authorities  attest  the  fact 
that  paper  priced  at  $130  a  ton  is  manufactured  in 
many  mills  at  total  cost  under  $50  a  ton.  This  one 
fact  is  answer  to  volumes  of  specious  sophistry. 
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PERSONAL 


■TTENRY  WATTERSON,  for  fifty 
years  editor  of  the  Louisville  Cour¬ 
ier-Journal,  has  consented  to  the  publi¬ 
cation  of  a  selected  compilation  of  his 
editorials.  There  will  probably  be  two 
volumes,  divided  into  subjects,  such  as 
‘‘The  War,”  “Prohibition,”  “Women 
Suffrage,”  “Politics,”  “Personalities,” 
“Miscellaneous,”  etc.  G.  E.  Johnson, 
for  'twenty-five  years  secretary  to  Mr. 
Watterson,  will  compile  the  matter  from 
personal  scrap-books  and  files.  Mr. 
Johnson  has  a  file  of  everything  Mr. 
Watterson  has  written  in  twenty-five 
years. 

Victor  Hanson,  publisher  of  the  Birm¬ 
ingham  (Ala.)  News,  was  a  visitor  to 
New  York  this  week.  He  reports  con¬ 
tinued  prosperity  for  the  South  in  gen¬ 
eral  and  for  the  News  in  particular. 

Victor  F.  Barnett,  managing  editor  of 
the  Tulsa  (Okla.)  Tribune,  and  Miss 
Frances  India  Large  of  Chicago,  were 
recently  married  in  Woodlawn,  a  sub¬ 
urb  of  Chicago.  Mr.  Barnett  was  for¬ 
merly  with  the  Chicago  Evening  .Ameri¬ 
can.  The  couple  will  live  in  Tulsa. 

Col.  Charles  C.  Cantrell,  editor  of  the 
Greenville  (Tex.)  Daily  Banner,  has 
been  awarded  first  prize  offered  by  the 
Houston  Chamber  of  Commerce  to 
Texas  editors  for  the  best  article  deal¬ 
ing  with  the  subject  “Houston  and  the 
Ship  Channel.” 

Henry  B.  Clepper  has  resigned  as 
president  of  the  Columbia  (Pa.)  Daily 
Spy  Publishing  Company  and  as  .man- 
againg  editor  of  the  Daily  Spy  and  will 
retire  from  newspaper  work.  He  is 
succeeded  as  managing  editor  by  Qar- 
ence  Lenig. 

Arthur  W.  Huckle,  editor  of  the 
Osceola  (Mich.)  Herald,  was  elected 
alumni  trustee  of  .Albion  (Mich.)  Col¬ 
lege  at  a  mail  election  last  week. 

Harry  T.  McGrath,  publisher  of  the 
Charlotte  (Mich.)  Republican,  has  been 
named  by  Governor  Sleeper  a  member 
of  the  board  of  control  of  Kalamazoo 
State  Hospital. 

Albert  Hummel  Stackpole,  associated 
with  his  father,  E.  J.  Stackpole,  in  the 
management  of  the  Harrisburg  (Pa.) 
Telegraph,  and  Miss  Mary  Creighton 
were  married  in  Harrisburg  on  October 
9.  Mr.  Stackpole  is  a  Yale  man  and 
served  two  years  in  the  .A.  E.  F.,  win¬ 
ning  a  lieutenant’s  commission.  The 
couple  will  live  in  Harrisburg  after  De¬ 
cember  1. 

Charles  V.  Furness,  owner  of  the 
Glens  Falls  (N.  Y.)  Daily  Times,  was 
married  October  13  to  Miss  Florence 
Mabee  of  Saratoga  Springs,  N.  Y. 


IN  THE  EDITORIAL  ROOM 

Thomas  D.  Richter,  formerly  city  edi¬ 
tor  of  the  Philadelphia  Press,  has  left 
newspaper  work  to  take  the  sales  man¬ 
agership  for  the  Manning  .Abrasive 
Company  of  Troy,  N.  Y.,  in  the  Phila¬ 
delphia  district. 

.Albert  W.  Keane,  several  years  edi¬ 
tor  of  the  New  Bedford  (Mass.) 
Times,  and  later  night  editor  of  the 
Waterbury  (Conn.)  Republican,  has 
just  completed  a  six  months’  tour,  ac¬ 
companied  by  his  family,  through  the 
West  and  along  the  Pacific  Coast.  This 
week  he  assumed  the  city  editorship  of 
the  Springfield  (Mass.)  Union. 

George  A.  Pritchard,  head  copy  read¬ 
er  of  the  Portland  Oregonian,  and  Miss 
Mary  Dw'yer,  daughter  of  A.  J.  Dwyer, 
Portland  logging  contractor,  were  mar¬ 
ried  recently. 

Frank  Ira  White,  financial  and  rail¬ 
road  editor  of  the  Portland  Oregonian, 
has  resigned  to  accept  a  position  as 
manager  of  the  foreign  trade  depart¬ 


ment  of  the  Portland  Chamber  of  Com¬ 
merce. 

Paul  Townsend,  former  secretary  of 
the  Buffalo  Real  Estate  Board,  has 
joined  the  city  staff  of  the  Buffalo  Eve¬ 
ning  Times. 

Val  Karnes  has  returned  to  the  city 
desk  of  the  Buffalo  Times  after  an  ill¬ 
ness  of  several  months. 

George  Obenauer  has  resigned  from 
the  sport  department  of  the  Buffalo 
Evening  News. 

.A1  Kirchoffer,  city  hall  and  assembly 
vman  of  the  Buffalo  Evening  News,  has 
been  granted  a  leave  of  absence  to  di¬ 
rect  newspaper  publicity  of  the  $5,0(X),- 
(KK)  endowment  campaign  of  the  Uni¬ 
versity  of  Buffalo. 

Dennis  F.  Howe  has  been  appointed 
secretary  of  the  Jamestowrt  (N.  Y.) 
Chamber  of  Commerce.  He  was  a  news¬ 
paper  man  in  Utica  and  other  cities  for 
fifteen  years  prior  to  the  w'orld  war,  in 
which  he  served  with  the  American 
forces. 

Harold  W.  Belcher,  formerly  of  the 
Detroit  Journal,  is  now'  on  the  local 
desk  of  the  New  York  Morning  World. 

J.  A.  Barker,  formerly  of  the  Winni¬ 
peg  (Man.)  Tribune,  has  joined  the  De¬ 
troit  Times. 

Harry  H.  Snider,  court  house  re¬ 
porter  for  the  .Springfield.  Illinois  State 
Register,  and  Miss  Ida  Baughman  of 
Taylorville,  Ill.,  were  married  October 
2  in  Taylorville.  Mr.  Snider  was  for¬ 
merly  city  editor  of  the  Taylorville 
Courier.  They  will  reside  in  Taylor¬ 
ville,  Mr.  Snider  leaving  the  State 
Register. 

Donald  R.  Heath,  of  the  United  Press 
Washington  office,  formerly  of  the  To¬ 
peka  Capital,  has  been  appointed  in  the 
consular  service  and  will  report  for 
duty  early  in  October.  Mr.  Heath  left 
the  Capital  after  his  army  service  to  join 
the  Washington  Herald. 

Miss  Irene  Kuntz,  of  Pratt,  has  joined 
the  Preston  (Kan.)  New's  as  city  ed¬ 
itor. 

Clarence  G.  Wellington,  city  editor  of 
the  Kansas  City  Star,  and  Miss  Galdsy 
Hazelett,  of  Kansas  City,  were  married 
recently. 

Calvin  Lambert,  managing  editor  of 
the  Emporia  (Kan.)  Gazette,  was  made 
secretary  of  the  Young  Republican 
Voter’s  League  of  Emporia,  Kans. 

Roscoe  Fawcett,  sporting  editor  of  the 
Portland  Oregonian,  has  received  and 
accepted  a  commission  as  captain  in  the 
air  service,  regular  army.  He  has  re¬ 
signed  from  his  newspaper  and  report¬ 
ed  for  duty  at  Vancouver  Barracks, 
Wash.  During  the  war  Captain  Faw¬ 
cett  commanded  the  42d  .Aero  Squad¬ 
ron.  stationed  most  of  the  time  at  home 
defense  aerodromes  near  London.  He 
was  seriously  injured  and  his  mechani¬ 
cian  was  killed  when  their  plane  fell  in 
a  fog  as  they  were  carrying  dispatches 
from  London  to  Paris  shortly  before 
the  end  of  the  war.  Lair  H.  Gregory 
has  been  appointed  to  succeed  Captain 
Fawcett  on  the  Oregonian  sporting 
desk.  For  several  years  Gregory  has 
been  automobile  editor. 

Harold  M.  Render,  formerly  photo¬ 
engraver  for  the  Manchester  (N.  H.) 
Union-Leader,  has  become  connected 
with  the  art  department  of  the  Worces¬ 
ter  (Mass.)  Telegram,  now  under  the 
management  of  Clifford  H.  Crocker, 
who  previous  to  his  departure  for 
Worcester  had  charge  of  the  Union- 
Leader  art  department.  His  successor 
on  the  Union-Leader  is  Leandre  Strandt 
of  Bridgeport.  Conn. 

Raymond  W.  Anderson  and  Henro 
Moe,  of  St.  Paul,  Minn.,  will  represent 
that  state  as  Rhodes  Scholars  at  Ox¬ 
ford  University,  England,  this  year. 
Both  formerly  served  on  the  staff  of  the 
Pioneer  Press  and  Dispatch. 

(Continued  on  page  35) 


FOLKS  WORTH  KNOWING 


H.\RRY  W.  ItROWN. 


TTARRY  WINFIELD  BROWN, 
■*"*-president  and  general  manager  of 
the  Cincinnati  Commercial-Tribune,  was 
born  in  New 
York  City,  Jan¬ 
uary'  23,  1876, 
and  was  edu¬ 
cated  at  Trin¬ 
ity  School  and 
New  York  Uni¬ 
versity.  H  i  s 
first  newspaper 
work  was  done 
for  the  New 
York  Evening 
Sun  in  1896. 

I  n  October, 
1898,  he  moved 
West  to  Cincin¬ 
nati  as  city  editor  of  the  Post.  In 
two  years  from  that  time  he  crossed  the 
Ohio  River  to  Covington  to  edit  the 

Kentucky  Post,  remaining  there  (with 

occasional  visits  to  the  Queen  City,  of 
course)  until  1906,  when  he  was  made 
editor  of  the  Cincinnati  Post  and  the 
newspaper  fraternity  began  to  sit  up  and 
notice  him.  Until  January  1,  1914,  he 
remained  in  that  extremely  strenuous 
position.  .An  offer  from  the  New  York 
Times  took  him  to  his  old  stamping 
ground,  but  the  wild  and  woolly  West 
seemed  to  be  unable  to  do  without  him, 
and  on  February  1,  1919,  he  assumed 
control  of  the  Cincinnati  Commercial- 
Tribune,  made  famous  by  Murat  Hal¬ 
stead,  Whitelaw  Reid  and  Richard 
Smith,  and  since  then  has  been  president 
and  general  manager  of  that  pi'operty. 

In  rebuilding  this  time-honored  news¬ 
paper  Harry  (he  has  never  been  called 
“Mr.”  in  his  life)  Brown  has  been 
greatly  assisted  by  (Taptain  Wade  Mount- 
fortt,  managing  editor,  and  Nain  Grute, 
news  editor,  both  of  whom  came  from 
the  staff  of  the  New  York  Times. 

Harry  Brown  has  risen  in  his  chosen 
profession  entirely  through  his  own  ef¬ 
forts.  .As  we  say  in.  the  classics  “He 
carried  the  hod  for  the  love  of  the 
work.” 


John  A.  Dunham,  formerly  well  known 
in  Los  .Angeles  advertising  circles,  has 
been  appointed  service  manager  of  the 
Honolulu  (H.  I.)  Star-Bulletin.  He 
sailed  October  6  from  San  Francisco  to 
assume  his  new  duties. 

Thomas  L.  Berres,  who  has  been  ad¬ 
vertising  manager  of  the  Wausau  (Wis.) 
Daily  Record-Herald  for  the  last  three 
years,  has  resigned  to  go  into  another 
line  of  business.  He  is  succeeded  by 
H.  .Alarik,  for  the, past  two  years  ad¬ 
vertising  manager  of  the  Cedar  Falls 
(la.)  Record. 

D.  M.  Solandt,  secretary  of  the  Joint 
Council  of  Industry,  Winnipeg,  has  gone 
to  Toronto  to  become  business  manager 
of  the  Presbyterian  Publications. 

Cecil  P.  Rich,  of  the  Pratt  (Kan.) 
Tribune,  and  Mrs.  Rich,  advertising 
manager  of  the  same  paper,  spent  a 
week  at  Wichita,  attending  the  Interna¬ 
tional  Wheat  Show  and  visiting  relatives. 

V.  S.  .Anderson,  who  has  lately  been 
associated  with  the  advertising  depart¬ 
ment  of  the  Ne  wYork  .American  and 
previously  was  with  the  Sun,  has  joined 
the  advertising  staff  of  the  New  York 
Evening  Post  as  representative  in  the 
“foreign”  field,  covering  the  territory 
ea.st  of  Pittsburgh  and  Buffalo. 

Raymond  Bissell,  business  manager  of 
the  Buffalo  Commercial,  and  members 
of  his  family  escaped  serious  injury 
when  their  automobile  was  struck  by  an 
electric  car  at  North  Tonowanda,  N.  Y. 
Their  machine  was  badly  damaged. 


IN  THE  BUSINESS  OFFICE 

William  Phillips  has  been  appointed  in 
charge  of  the  auditing  department  of 
the  Louisville  Courier-Journal  '  and 
Times. 


WITH  THE  AD  FOLKS 

Mrs.  Suzanna  Britt,  for  twelve  years 
on  the  Buffalo  Evening  News  staff,  has 
resigned  to  become  director  of  women’s 
advertising  for  the  Frederick  Looser 
Company,  Brooklyn  department  store. 
Before  going  to  Buffalo  Mrs.  Britt  was 
a  special  writer  for  the  Boston  Trans¬ 
cript. 

Charles  W.  Collier,  formerly  with  the 
Brascolite  Company,  St.  Louis,  has  been 
appointed  as.sistant  business  manager  of 
the  Commercial  Journal  Company,  pub¬ 
lishers  of  Lumber,  in  that  city. 

.Arthur  E.  Barker,  general  sales  man¬ 
ager  of  the  Maxwell  and  Chalmers  Mo¬ 
tor  Companies.  Detroit,  has  appointed 
W.  J.  Mattimore  as  advertising  manager 
of  the  two  concerns. 

Frank  Martin,  Detroit  ad  man,  suc¬ 
cessfully  defended  the  Detroit  Free  Press 
cup  at  the  Detroit  .Adcraft  Club  tour¬ 
nament  at  the  Esse.x  Golf  and  Country 
Club,  Sandwich,  Out.,  September  30. 


Millions  of  newspaper 
readers  are  well  informed 
because  they  read  the 
travel  letters  of 

Frederic  J.  Haskin 
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This  pa^  ia  •  regular 
WeeUy  Feature  of 
Editor  &  Publisher, 
devoted  exclusively 
to  the  interests  of 
the  newspaper  ad¬ 
vertising  manager. 

THE  ROUND  TABLE 

[Conducted  under  the  auspices  of  the  Newspaper  Department  of  the  A.  A  C.  of  W.] 

Criticism  of  any  ar¬ 
ticle  or  contributions 
should  be  sent  Fred 
Millis,  News  Build¬ 
ing,  Indianapolis. 

1 

Chairman  Foster  Makes  First  Draft  for  Standard 
of  Practice 


lyi’  E.  FOSTER  of  the  Houston  Chron- 
icle,  chairman  of  the  committee  of 
agency  relations  of  the  Newspaper  De¬ 
partment,  among  whose  functions  is  to 
set  a  standard  of  practice  for  newspaper 
co-operation,  has  made  five  definite  pro¬ 
posals  for  the  standard  of  practice  to  the 
other  members  of  his  eommittee,  who  are 
Arthur  Newmeyer,  U.  N.  Garstin, 
George  Burbach  and  Frank  D.  Webb. 
Those  recommendations  for  points  are  as 
follows ; 

“It  is  the  opinion  of  this  committee 
that  newspapers  conducting  service  and 
merchandising  departments  should  assist 
advertisers  in  every  legitimate  manner 
to  make  their  campaigns  successful. 
Legitimate  functions  of  a  merchandising 
and  service  department  are : 

“1st.  To  study  the  local  market  and 
trade  territory  and  be  able  to  report  in¬ 
telligently  thereon  for  both  local  and  na¬ 
tional  advertisers. 

“2nd.  To  furnish  such  information 
for  prospective  advertisers  and  to  make 
market  investigations  which  may  be  gen¬ 
eral  in  scope  and  applicable  to  many  ac¬ 
counts,  but  to  insist  that  the  identity  of 
the  proposed  advertiser  be  made  known 
before  reporting  information  compiled 
on  a  specific  line. 

“3rd.  To  educate  the  dealer  in  better 
merchandising  methods  and  to  insist  that 
advertised  goods  be  furnished  customers 
rather  than  the  ‘just  as  good’  substitute. 

“4th.  To  encourage  adequate  merchan¬ 
dising  by  supplying  data,  maps,  routes, 
lists  and  introduction  to  the  trade  for  the 
use  of  salesmen  of  the  manufacturer,  or 
advertiser  who  has  made  a  bona-fide 
contract  for  advertising  space. 

“Sth.  To  decline  requests  for  service 
that  are  clearly  not  within  the  province 
of  newspapers  such  as  selling  goods  or 
other  canvassing,  or  the  payment  of  bills 
for  printing  and  postage  of  letters, 
broadsides.” 

Mr.  Foster  writes  in  connection  with 
this  draft  of  the  Standard  of  Practices: 


OUR  PERSONAL  CORNER 


Recital  of  the  papers  that  have 
used  the  high  powered  services  of 
Richard  A.  Carrington,  Jr.,  at  different 
time  would  sound  like  reading  five 
or  six  pages  from 
the  Ayer  direc¬ 
tory.  He  even 

was  in  Salt  Lake 
for  awhile.  One 
thing  he  ought  to 
long  on  is  geog- 
rafrfiy.  But  at  that 
he  must  know 
considerable  about 
advert  i  s  i  n  g  be¬ 
cause  he  sits  on 
the  lid  of  the  Om¬ 
aha  Daily  Bee,  R.  A.  Cahincton 

and  he’s  been  there  ten  years.  Carring¬ 
ton  is  vice-president  for  Nebraska  for 
the  Newspaper  Department. 


“I  was  made  president  of  the  Southern 
Newspaper  Publishers’  Association  and 
that  work  requires  so  much  of  my  time, 
I  have  not  been  able  to  give  much  at¬ 
tention  to  the  preparation  of  some  form 
for  a  standard  of  practices.  I  have 
thought  of  it  considerably,  but  you  know 
it  is  going  to  be  an  awful  job  to  make 
the  newspapers  of  this  country  agree  on 
any  standard. 

“It  is  certainly  very  important  that  we 
should  get  together  in  some  way,  how¬ 
ever.  In  this  connection  I  had  a  very 
interesting  talk  with  Collin  Armstrong 
ami  committee  of  the  A.  A.  A.  A.,  while 
in  Asheville.  They  expressed  themselves 
as  entirely  willing  to  co-operate.  I  have 
prepared  the  enclosed  and  will  send  it  to 
each  member  of  my  committee,  asking 
that  they  give  some  suggestions  for  a 
change  or  improvement.” 

Any  member  of  the  Newspaper  De¬ 
partment  with  constructive  ideas  or  criti¬ 
cism  of  the  proposed  standard  should 
write  at  once  to  Mr.  Foster. 


MORE  IDEAS  ABOUT  THE  SELLING 
OF  POSITION 

N  officer  of  the  Newspaper  Depart¬ 
ment,  when  told  that  an  article  was 
going  to  appear  on  this  page  on  the  “po¬ 
sition”  question,  said :  “There’s  no  news 
in  that.  There’s  no  difference  of  opinion 
among  the  advertising  managers  on  that.” 

Yet  nothing  has  appeared  recently  on 
the  page  that  has  occasioned  so  many  let¬ 
ters  with  constructixe  ideas. 

For  instance  here  are  two  with 
diametrically  opposing  ideas.  The  first 
one  from  John  Woodward,  advertising 
manager  of  the  Chicago  Daily  News  is 
as  follows:  “The  Chicago  Daily  News 
is  one  of  the  very  few  newspapers  in 
America  that  has  never  sold  position. 

“We  have  never  believed  in  the  prin¬ 
ciple  of  selling  position. 

“It  has  been  the  policy  of  this  news¬ 
paper  since  its  earliest  days  to  accord 
no  special  privilege  to  any  advertiser,  the 
basis  of  this  policy  being  that  to  sell  or 
grant  position  to  one  advertiser  must  in¬ 
evitably  operate  to  the  disadvantage  of 
some  other  advertiser. 

“Our  contract  provides  specifically 
against  position  requirements  and  every 
piece  of  copy  that  is  accepted  by  the 
Daily  News  is  subject  to  this  provision. 

“We  disclaim  any  limitation  in  the 
reader  interest  of  the  Daily  News  and  we 
sell  space  solely  on  the  oft-proved  theory 
that  location  in  this  newspaper  is  as 
valuable  on  one  page  or  in  one  section 
as  another. 

“In  times  past  the  Daily  News  kept  a 
record  of  the  position  given  to  its  regular 
advertisers  and  by  that  means  sought  to 
alternate  them  between  front  and  back 
positions,  in  deference  to  the  then  com¬ 
monly  accepted  belief  that  position  meant 
a  great  deal  in  the  effectiveness  of  a 
piece  of  copy.  Of  recent  years  this  prac¬ 
tice  has  been  discontinued.” 

From  the  other  end  of  the  country 


Editor  Round  T.^ble:  Did  a 
certain  flivver  get  some  first  class 
position  advertising  on  the  front 
pages  of  a  good  many  dailies  on 
September  22,  1920? 

We’ll  say  it  did.  The  story  sent 
broadcast  by  one  of  the  big  news 
agencies  to  the  effect  that  a  re¬ 
duction  in  price  of  31%  was  to 
to  be  made,  and  naming  the  prices 
on  the  different  models,  was  gob¬ 
bled  up  by  the  news  hungry  pa¬ 
pers  as  pure  news  and  given  un¬ 
usually  prominent  position. 

One  Boston  paper  even  gave  it 
a  three  column  head  and  featured 
it  as  the  main  story  of  the  day, 
carrying  the  story  over  to  another 
page;  printing  Henry’s  picture 
and  listing  the  various  models  in 
a  box,  with  the  prices  opposite 
each.  Pretty  good  for  the  auto 
manufacturer,  eh?  But  how  is  this 
going  to  affect  the  merchants  in 
these  towns  whom  we  have  been 
educating  to  believe  that  we  only 
publish  advertising  at  space  rates? 

How  many  of  us  would  con¬ 
sider  announcing  in  advance  a 
coming  reduction  sale  in  one  of 
their  local  stores  and  carrying  it 
as  pure  reading?  Not  many.  We 
have  arrived  at  the  point  where 
we  are  able  to  distinguish  between 
news  and  free  advertising  when  it 
is  a  local  proposition,  but  we  all 
fell  hard  when  that  free  adver¬ 
tising  came  over  the  wire.  Is  it 
any  wonder  that  this  particular 
automobile  never  receives  any  paid 
newspaper  advertising  from  its 
maker? 

Yours  for  equal  rights  and  less 
free  advertising. 

O.  G.  Andrews, 
'New  London  Day. 


comes  this  thought  from  M.  E.  Foster, 
the  successful  publisher  of  the  successful 
Houston  Chronicle:  “I  think  a  news¬ 
paper  is  justified  in  selling  position  on 
advertising  provided  a  sufficient  extra 
amount  is  obtained  for  preferred  posi¬ 
tion. 

“For  example,  some  advertisers  want 
position  within  a  certain  number  of  the 
first  eight  or  ten  pages.  That  concession 
might  easily  be  given,  but  should  be  25 
per  cent  extra.  Then,  some  advertisers 
want  what  is  known  as  full  position,  and 
for  this  they  should  pay  anywhere  from 
25  to  50  per  cent  extra. 

“All  positions  should  be  sold  wholly 
on  the  ability  of  the  newspaper  to  give 
position,  and  there  should  be  a  clause  in 
every  contract  that  if  position  is  not 
possible  of  fulfillment,  the  ad  is  either 
to  be  omitted  or  to  be  inserted,  run  of 
paper,  without  extra  charge.” 

SUGGESTION  FOR  ATLANTA 

W.  BROWN,  advertising  manager 
•of  the  Fargo  (N.  Dak.)  Forum, 
presents  the  following  idea  for  the  At¬ 
lanta  Convention : 

“I  have  a  suggestion  to  make  for  the 
Department  Meeting  in  Atlanta  next 
May,  which  is  for  a  discussion  of  de¬ 


tail  systems  and  selling  organizations. 
The  subject  would  probably  be  best  di¬ 
vided  into  classifications  of  cities  of 
various  sizes  and  I  think  that  the  most 
interest  would  be  shown  by  those  in 
towns  under  100,000. 

“I  have  carefully  gone  over  the  report 
of  the  newspaper  session  of  the  conven¬ 
tion  held  in  Indianapolis.  The  report 
is  very  complete  and  much  valuable  in¬ 
formation  contained  in  it.” 


PRESS  CHURCH’S  BEST  AID 

OT.  Louis. — The  possibilities  for  the 
^  expression  of  the  Kingdom  of  God 
are  vested  in  the  Sunday  newspaper  to  a 
greater  degree  than  anywhere  else  short 
of  the  pulpit,  according  to  Mrs.  Louis 
J.  Brooks,  executive  secretary  of  the 
Board  of  Religious  Organizations.  She 
was  speaking  at  the  Union  Avenue 
Christian  Church  on  the  present  oppor¬ 
tunities  for  the  church  woman.  She 
continued,  in  part: 

“The  daily  press,  unlike  the  church, 
does  business  seven  days  in  the  week, 
while  the  church  employs  its  Sabbath 
intensively.  There  is  as  much  reason  for 
a  daily  church  as  there  is  for  a  daily 
press.  The  church  and  press  stand  for 
and  maintain  the  ethical  standards  of 
the  community,  and  are  the  chief  de¬ 
terrents  of  vice,  crime  and  lawlessness. 
Both  are  conservators  of  moral  and 
civic  righteousness,  and  they  are  a  unit 
in  supporting  fundamental  virtues  that 
underlie  society.  A  closer  relationship 
between  the  two  should  be  cultivated. 
The  conservative  churchman  should 
wake  up  to  the  opportunities  offered 
by  the  daily  press.  Use  it  freely  to 
carry  the  message  of  life  and  immortal¬ 
ity  into  every  home  in  St.  Louis  and  let 
our  Christianity  be  as  a  ‘city  set  upon 
a  hill.’” 


ADS  FOR  SHOE  SALE  BARRED 

ETROiT. — The  Better  Business  Bureau 
and  the  Detroit  newspapers,  co-op¬ 
erating,  last  week  barred  a  prospective 
advertiser  applying  for  double-page  dis¬ 
play  in  the  Sunday  papers  and  full  pages 
in  the  dailies.  The  concernt  failed  to  cor¬ 
rect  its  advertising  to  conform  to  re¬ 
strictions  sent  down  by  the  bureau  in  the 
interests  of  honest  advertising.  Its  copy 
referred  to  a  ‘million-dollar  shoe  sale” 
and  claimed  that  by  “our  method  of 
merchandising  you  can  get  shoes  at  a 
great  saving  from  regular  retail  prices.” 


ANOTHER  “YOUNGEST”  B.  M. 


tty  AN”  J.  A.  VAN  BUREN  of  the 
^  New  Orleans  Times-Picayune,  has 
hereby  lost  his  laurels  as  the  youngest 
business  manager  of  a  metropolitan 
newspaper. 

Meet  Mr.  Max  Levand,  age  28,  who 
until  we  are  “called”  again  will  be 
dubbed  the  youngest  business  manager. 
He  is  the  business  pilot  of  the  Kansas 
City  Post  with  a  circulation  of  150,000 
and  a  gross  income  of  nearly  three  mil¬ 
lion  dollars.  This  shows  that  the  hair 
doesn’t  have  to  be  long  and  the  hair 
gray  in  order  to  sit  on  top  of  the  busi¬ 
ness  lid. 
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NEW  LAWRENCE  DAILY 
APPEARS  IN  CHICAGO 

Journal  of  Commerce  and  Daily  Fi¬ 
nancial  Time*  Assert*  Creed  of 
Honest  Journalism  in  Initial 
Issue. 


(Bv  Telegraph  to  Editor  &  Publisher) 

Chicago,  Oct.  14. — “Good  Morning” 
was  the  greeting  of  Volume  One,  Num¬ 
ber  One  of  the  Chicago  Journal  of  Com¬ 
merce  and  Daily  Financial  Times  to  the 
business  world  of  Chicago  today.  The 
cheery  salutation  headed  a  four-column 
box  on  the  editorial  page  announcing 
the  initiation  of  Chicago’s  new  morning 
paper,  published  by  Andrew  M.  Law¬ 
rence. 

“There  are  many  newspapers  in  Amer¬ 
ica  but  not  too  many  of  the  right  kind,” 
read  the  editorial.  “As  heartless  greed 
found  that  big  profits  could  be  made  by 
lowering  the  standard  of  purity  in  goods, 
the  same  was  found  to  be  true  on  the 
press.  An  era  of  exploitation  set  in 
and  it  became  the  vogue  to  regard  pub¬ 
lishing  primarily  as  a  pursuit  to  gain 
money  or  power  for  selfish  purposes. 

“It  has  never  been  otherwise  than 
worthy  to  conduct  an  honest  business 
for  the  purpose  of  making  it  pay  a 
reasonable  profit  to  the  owner.  That  is 
the  economic  foundation  of  all  business 
and  no  venture  can  depart  from  it  with¬ 
out  inviting  evil  consequences.  In  Jour¬ 
nalism,  however,  there  is  an  element  of 
public  weal  which  lifts  it  appreciably 
above  the  level  of  commercialism.  Its 
mission  is  more  than  that  of  merely 
surveying  dependable  goods.  The  duty 
of  a  newspaper  does  not  stop  there  but 
should  lead  it  to  be  a  beacon  light  to 
guide  wandering  footsteps.  A  sentinel 
to  give  warning  of  the  approach  of  foes 
and  an  arbiter  to  hold  the  scales  of 
justice,  while  furnishing  information  that 
may  be  entertaining  or  profitable,  or 
both.” 

The  makeup  of  the  new  paper,  which 
sells  for  five  cents,  is  that  of  the  old 
school  of  conservatism  in  type  display. 
A  good  showing  of  display  advertising 
was  scattered  through  its  twelves  pages. 

Publication  of  the  first  issue  was  the 
signal  for  the  opening  of  a  battle  for  its 
life  by  the  new  paper  against  the  com¬ 
mercial  edition  of  the  Herald  and  Ex¬ 
aminer,  which  made  its  bow  to  the  puli- 
lic  a  few  weeks  ago.  Personal  antipathy 
for  publisher  Lawrence  is  declared  to 
have  inspired  William  R.  Hearst’s  effort 
to  kill  the  Journal  of  Commerce  in  its 
cradle.  Feeling  between  the  two  has 
been  bitter  since  Lawrence  severed  his 
connection  with  the  Hearst  organization 
as  publisher  of  the  Chicago  Examiner 
several  years  ago. 


NOTES  OF  THE  AD  AGENCIES 


Donald  G.  Wylie,  formerly  editor  of 
Newspaperdom  and  associate  editor  of 
the  American  Printer,  has  joined  the 
ropy  staff  of  the  Gardner  Advertising 
Company,  St.  Louis. 

D.  A.  Ruebel,  vice-president  of  the 
Chappelow  Advertising  Company,  is  in 
charge  of  a  new  course  in  advertising 
at  the  school  of  commerce  and  finance 
of  Washington  University,  St.  Louis. 
Mr.  Ruebel  will  continue  to  conduct  the 
course  in  advertising  in  the  extension 
<iepartment  of  the  University.  J.  A. 
Hubbard  of  the  copy  department  of  the 
same  company  will  conduct  the  course 
in  advertising  writing  at  the  same 
school. 

J.  Hixon  Kinsella,  who  was  editor- 
in-chief  of  Student  life  at  Washington 
University,  St.  Louis,  and  who  has  had 


newspaper  experience  in  St.  Louis  and 
Chicago,  has  Joined  the  copy  depart¬ 
ment  at  Nelson,  Chesman  &  Co.,  St. 
Louis.  Walter  C.  Brownson,  an  artist, 
formerly  with  the  Charles  Daniel  PTey 
organization,  Chicago,  is  another  addi¬ 
tion  to  the  Nelson  Chesman  staff. 

Coleman  R.  Gray  has  joined  the  staff 
of  the  Chambers  Agency,  Inc.,  New  Or¬ 
leans.  He  has  been  in  advertising  and 
sales  work  for  14  yeais  and  was  re¬ 
cently  an  account  executive  with  Mur¬ 
ray  Howe  &  Co.,  in  New  York. 

Rudolph  Mosse,  Berling  Advertising 
Agency,  which  had  offices  throughout 
North  America  before  the  war,  will  not 
re-open  its  United  States  connections, 
it  was  announced  this  week. 

The  advertising  agency  of  Botsford, 
Constantine  &  Tyler,  with  offices  in 
Portland,  Seattle  and  San  Francisco, 
has  been  elected  to  membership  in  the 
American  Association  of  Advertising 
Agencies. 

William  H.  j’ohns,  president  of  the 
George  Batten  Company,  is  named  as 
one  of  the  incorporators  of  the  Bayside 
Shipyard  Company,  Bayside,  N.  Y.  The 
company’s  purpose  is  to  provide  winter 
storage  and  repairs  for  motor  and  sail 
boats. 

Charles  W.  Byrne,  for  seventeen  years 
associated  with  Critchfield  &  Company, 
has  acquired  a  stock  interest  in  the 
Thielecke  Company,  Chicago,  and  takes 
the  office  of  vice-president.  Mr.  Byrne 
has  been  associated  with  the  advertising 
of  the  Firestone  Tire  &  Rubber  Com¬ 
pany,  Garford  Motor  Truck  Company, 
Rock  Island  Plow  Company,  American 
Radiator  Company,  Deere  &  Co.,  Stand¬ 
ard  Sanitary  Manufacturing  Company, 
and  others. 

H.  R.  Schaeffer  has  become  associated 
with  the  Hancock  Payne  Advertising 
Agency’s  New  York  office  as  an  account 
executive.  Mr.  Schaeffer  was  for  a 
number  of  years  connected  with  the 
Martin  V.  Kelly  Company,  and  now  re¬ 
signs  as  production  manager  of  Robert 
Hoyme,  Inc. 


HADLEY  LEAVES  SUN  FOR  GLOBE 

Now  Assistant  Managing  Editor — G.  B. 

Breitigam  New  Globe  City  Editor. 

Earl  Hadley  resigned  this  week  as 
city  editor  of  the  New  York  Sun  to 
become  assistant  managing  editor  of  the 
New  York  Globe.  Mr.  Hadley  is  a 
graduate  of  Leland  Stanford,  Jr.,  Uni¬ 
versity,  and  prior  to  joining  the  Sun 
was  for  two  years  assistant  editor  of 
Collier’s  Weekly.  During  his  long  serv¬ 
ice  on  the  Sun  he  has  done  all  kinds  of 
news  and  editorial  work. 

George  T.  Hughes,  city  editor  of  the 
Globe  for  many  years,  is  now  giving  his 
entire  time  to  the  financial  department. 
He  is  succeeded  as  city  editor  by  Gerald 
B.  Breitigam,  of  the  Globe’s  news  staff. 
Mr.  Breitigam  was  formerly  on  the  Kan¬ 
sas  City  Star  and  the  San  Francisco 
Chronicle  and  has  written  extensively  for 
magazines.  He  is  also  the  author  of 
“Manhattan  Vignettes”,  a  series  of  short 
sketches  of  metropolitan  life  appearing 
in  the  Globe. 

Edmond  Barnett  has  succeeded  Mr. 
Hadley  as  city  editor  of  the  Sun. 


New  Rockford  Transcript  Semi-Weekly 

New  Rockford,  N.  D. — Publication  of 
the  Daily  Transcript  has  been  discon¬ 
tinued  and  the  paper  will  now  be  issued 
twice  a  week. 


Texas  Editors  At  Fair 

Dallas,  Tex. — Texas  editors  and 
newspaper  men  in  general  will  come  to 
Dallas  October  16,  to  be  guests  of  the 
Texas  State  Fair. 


A  STATE  OF 

POSSIBILITIES 


Minerals,  lumber,  a  rich  soil,  water  power 
and  transportation  facilities  unequalled,  all  go 
to  make  the  population  of  about  1,500,000 
people  nearly  if  not  quite  the  best  buyers  per 
capita  for  whatever  they  want. 

West  Virginia  is  a  hustling  state  and  the  peo¬ 
ple  of  that  state  respond  readily  to  the  right 
merchandising  appeal. 

Why  not  make  a  trial  campaign  in  West 
Virginia  where  a  little  money  spent  in  these 
newspapers  will  carry  your  message  to  the  home 
people  of  the  state. 


Rate 

for 

Circu-  5,000 
lation  lines 

Bluefield 

tTelegraph  . (M)  4,800  .025 

Charleston 

—Gazette  . (M)  13,S«Z  .05 

-Gazette  . (S)  14^85  .05 

*Daily  Mail . (EAS)  9,234  M 

Clarksburg 

-Exponent  . (M)  7,500  .025 

nTelegram . (E)  7,280  .035 

nTelegram  . (S)  8407  .035 

Fairmont 

—West  Virginian... (E)  4,454  .03 

tTima*  . (M)  6410  43 

Huntington 

-HeraJd-Dispateh  .(M)  10,404  435 
-Herald-Dispatch  ..(S)  10,854  .035 


Rate 

for 

Circu-  5,000 
lation  lines 

Martinaburg 

-Journal  . (E)  3409  .02 

Parkersburg 

tNews  . (M)  5.525  .02 

tNews  . (S)  5,525  .02 

-Sentinel  . (E)  0,059  .024 

Wheeling 

ttintelligencer . (M)  10,338  .04 

»News  . (E)  14,160  .00 

»News  . (S)  14,160  .06 

tGovernment  Statements,  Apr.  1, 
1920. 

ItGovernment  Statements,  Oct.  1, 
1920. 

"A.  B.  C.  Reports,  Oct.  1,  1920. 
•A.  B.  C.  Reports,  Apr.  1,  1920. 
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WHAT  OUR  READERS  SAY 


F«vors  Guarantee  of  Rate  During  Life 
of  Advertising  Campaign 

New  York,  October  6,  1920. 

To  f.DiTOR  &  Publisher:  In  accordance  with 
suggestion  contained  in  ymr  issue  of  October 
2,  am  giving  below  my  opinions  of  the  60 
days’  revision  clause: 

I’ersonallj  I  do  not  believe  in  the  60-day 
revision  clause  att.ached  to  foreign  advertising 
contracts.  \\  bile  some  clients’  appropriation 
may  be  unlimited,  tbe  majority  usually  appro- 
piiate  a  certain  anicunt  of  money  to  cover  a 
specific  campaign. 

The  rtsttlt  is  that  it  is  necessary  to  revise 
the  c.  ntracts  from  time  to  time  during  the 
life  of  the  campaign,  and  before  long  the  ad¬ 
vertiser  finds  ins  advertising  is  costing  con- 
sideratdy  more  than  the  estimate  called  for 
and  unless  lie  is  receiving  very  gratifying  re¬ 
turns  he  will  issue  instructions  to  cut  down 
the  list.  This  i  educes  the  effect  of  the  cam- 
I>aign  and  at  the  same  time  loses  the  business 
for  some  g<  od  papers  that  are  probably  pro¬ 
ducing  results.  I’.esides  the  additional  cost, 
it  causes  considerable  confusion  where  several 
hundred  contracts  are  involved  as  it  is  neces¬ 
sary  to  make  revisions  and  notify  several  de¬ 
partments  of  the  agency. 

.Another  thing  to  cinsider  is  the  fact  that  a 
paper  may  be  put  on  the  list  on  account  of 
its  low  rate,  but  by  the  time  the  advertising 
has  been  running  a  few  months,  a  notice  is 
sent  emt  that  after  a  certain  date  the  rate  will 
be  advanced  so  much — the  only  redress  the 
poor  advertiser  has  is  to  pay  the  increased 
rate  or  cancel  the  advertising  and  lose  the 
effect  of  the  investment  he  has  made  in  that 
pape-r's  white  space. 

I  think  the  better  way  to  handle  the  situa- 
ti(*n  would  be  to  guarantee  the  advertiser  the 
same  rate  during  the  life  of  the  campaign 
with  the  understanding  that  should  the  ad¬ 
vertising  be  discontinued  after  a  period  of 
say  six  mi  nths — the  publisher  reserves  the 
right  to  change  the  rates  on  the  contract  to 
agree  with  those  in  effect  at  that  time. 

Trusting  that  \ou  will  consider  this  of  suf¬ 
ficient  interest  to  warrant  publication  in  your 
next  issue.  1  am. 

KOUERT  W.  ORR, 

Siiace-Ruyer  Dorland  Agency. 

When  and  Where  Wat  “Ohio  State 
Remitter’*  Published? 

I-.VKEWfioD.  O..  October  9th,  1920. 

To  Editor  &  Publisher:  I  am  very  desir¬ 
ous  of  finding  out  whether  a  newspaper  under 
the  title  of  “The  Ohio  Daily  Register”  was 
ever  published  in  the  State  of  Ohio,  and  the 
name  of  the  town  or  city  where  it  appeared. 
It  might  have  been  published  any  time  from 
the  early  eighties  down  to  the  present  time. 

It  dies  not  appear  in  the  late  numbers  of 
.Ayer's  Directory,  at  least  not  under  the  above 
title.  The  Cleveland  Plain  Dealer  was  unable 
to  give  me  the  desired  information,  but  re¬ 
ferred  me  to  you. 

C.  EDWARD  KYLE. 


Century  Old  Newspapers 

Hudson.  N.  Y.,  October  12,  1920. 

To  Editor  &  Publisher:  The  compiler  of 
the  centurv  old  newspai>er  statistics,  printed 
in  Editor  4c  Publisher.  October  9,  stated  he 
would  like  to  have  any  corrections  called  to 
his  attention.  We  would  resi>ectfully  refer  to 
the  listing  of  the  Hudson  Garette,  giving  the 
date  of  its  establishment  as  1785.  As  a  matter 
of  fact  there  was  a  Hudson  Gazette  estab¬ 
lished  in  1785,  but  it  was  discontinued  in 
1804.  Twenty  years  later,  in  1824,  the  Hudson 
Gazette  was  started  again,  and  that  is  the  one 
which  is  now  being  published,  so,  as  a  matter 
of  fact,  it  is  96  years  old.  instead  of  135. 

These  facts  are  well  authenticated,  and  it 
seems  to  us  in  the  interests  of  historical  ac¬ 
curacy,  the  Gazette  should  be  eliminated  from 
the  list  t  f  centenarians.  .  „  . 

E.  C.  VAN  LOAN, 
General  Manager  Hudson  Republican. 


What  Banka  laaue  House  Organs? 

Augusta,  Ga.,  September  IS,  1920. 

To  Editor  &  Publisher:  I  want  to  get  a 
list  of  banks  that  publish  house  organs.  Can 
you  give  me  such  a  list,  or  can  you  tell  me 
where  and  how  I  can  get  it? 

GREEXA’ILLE  TALBOTT, 

Post  Office  Box  373,  Augusta,  Ga. 


Add  the  Utica  Observer 

Ctica,  N.  Y.,  October  12,  1920. 

Tr  Editor  4c  Publisher:  The  current  issue 
of  Editor  &•  Publisher  contains  a  list  of 
newspapers  i  ver  100  years  old.  The  Observer 
is  not  included  in  that  list,  no  doubt  through 
an  oversight.  Yi  u  did,  however,  include  the 
Gazette.  Probably  less  than  SO  persons  in 
I’tica  would  know  what  pajier  was  meant  by 
the  Utica  Gazette.  It  has  been  merely  carried 
as  a  sub  title  on  the  old  Utica  Herald,  and 
of  recent  years  on  the  Herald-Dispatch. 

PRENTLSS  BAILEY, 

President  the  Utica  Observer. 


NEWS  OF  THE  CLUBS  AND 
ASSOCIATIONS 


Springfield,  Ill. — Democratic  editors 
of  the  20th  congressional  district  includ¬ 
ing  a  large  part  of  Central  Illinois  met 
at  Jacksonville  Monday,  September  27,  to 
outline  their  activities  during  the  rest 
of  the  campaign.  Following  a  business 
session  the  following  officers  were  elect¬ 
ed  ;  President,  James  McNabb,  Carroll¬ 
ton  ;  secretary,  C.  \V.  Coughlin,  Pitts¬ 
field.  Among  those  at  the  meeting  were  J. 
M.  Page,  Jersey  County  Democrat;  John 
M.  Onstott,  Petersburg  Democrat;  A.  B. 
Davis,  Mt.  Sterling  Democrat  Message; 
M.  Boland,  Havana  Democrat;  C.  W. 
Coughlin,  Pittsfield  Times;  James  Mc- 
Nabb,  Carrollton  Gazette;  E.  D.  Bierd, 
Bluffs  Times;  Hon  Henry  T.  Rainey, 
Senator  Walter  Manny,  and  John  W. 
Clary. 

The  first  meeting  this  season  of  the 
New  York  League  of  Advertising  Wom¬ 
en  will  be  held  at  the  Advertising  Club, 
on  Tuesday  evening,  October  19.  The 
speakers  will  be  Dr.  Holmes  W.  Mer¬ 
ton,  dean  of  the  Merton  Institute,  on 
“The  Personal  Equation  in  Advertis¬ 
ing”;  Mrs.  Christine  Frederick,  house¬ 
hold  efficiency  expert  and  director  of 
the  .^pplecroft  Experiment  Station,  who 
will  talk  on  “Woman  as  Bait  in  Adver¬ 
tising.”  Guests  of  honor  will  be  Rowe 
Stewart,  president  of  the  .Associated 
.Advertising  Clubs  of  the  World ; 
George  W.  Hopkins,  president  of  the 


BRUNSWICK,  GA. 

Within  the  past  three  years  has  doubled 
her  population  (1920  census  14.413),  more 
than  doubled  her  manufacturing  plants, 
payrolls  and  the  number  of  industrial 
workers. 

$20,000,000  invested  in  new  industries. 
Brunswick  is  the  second  principal  seaport 
of  Georgia. 

The  Banner,  published  every  evening,  has 
double  the  circulation  of  any  paper  in 
Brunswick  and  offers  National  Advertisers 
a  conscientious  co-operative  service. 

Represented  by 

FROST,  LANDIS  &  KOHN 

CHICAGO  NEW  YORK  ATLANTA 


NEWSPAPER  SERIALS 

By 

Zana  Grey  Sax  Rohmer 

Edgar  Wallace  Booth  Tarkington 

Holworthy  Hall  Cieo.  A.  Chamberlain 

Henry  Irving  Dodge  Rex  Beach 
Mary  Heaton  Vorae  Talbot  Mundy 
And  Other  Popular  Authors 
Stories  at  Love,  Adventtne,  Mystery,  Out* 
o(-Doors — Selected  specially  to  appaal  to 
Newspaper  Readers 

WRITE  US  FOR  PARTICULARS 

THE  McCLURE  NEWSPAPER 
SYNDICATE 
$n  FOURTH  AVE. 


New  York  Advertising  Club,  and  E.  P. 
Howard,  president  of  the  New  York 
Press  Club. 

Cleveland.  —  Much  “mental  globe¬ 
trotting”  will  be  done  this  year  by  mem¬ 
bers  of  the  Cleveland  Advertising  Club, 
according  to  Lincoln  G.  Dickey,  secre¬ 
tary-manager,  who  this  week  announced 
a  partial  list  of  speakers  that  will  enter¬ 
tain  the  club  during  Wednesday  noon 
luncheons  at  the  Hotel  Statler. 

Providence,  R.  I. — The  Town  Criers, 
numbering  over  500  members,  have 
started  club  quarters  in  the  Green  Lan¬ 
tern  tea  room.  For  many  years  the  club 
had  no  permanent  home,  meeting  once 
a  week  at  luncheon  at  the  Crown  Ho¬ 
tel.  It  is  now'  centrally  located,  with 
plenty  of  room  to  take  care  of  increas¬ 
ing  membership. 

Marshalltown,  la. — Publishers  of 
five  central  Iowa  counties,  comprising 
District  No.  16  of  the  Iowa  Publishers 
-Association,  will  meet  in  this  city  Octo¬ 
ber  16  for  their  annual  conference.  They 
will  be  the  guests  of  the  Times-Repub- 
lican. 

Boston. — Ruth  Mansfield,  correspond¬ 
ent  of  the  Boston  Post,  was  elected 
president  of  the  Boston  University 
Press  Club  for  the  coming  year.  Other 
officers  are :  Secretary-treasurer,  Annie 
MeWeeney,  Boston  Evening  Record; 
chairman  of  the  social  committee,  Olga 
Seydel,  Boston  American. 

Pittsburgh. — The  Woman’s  Press 
Club  opened  its  season  October  4  with 
Miss  May  Stranathan,  president,  in  the 
chair.  The  club  will  take  an  active  part 
in  activities  of  the  Steel  City  but  has  no 
set  program  for  the  winter.  Noted 
celebrities  as  they  pass  through  the  city 


The 

Pittsburg  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 

Member  A.  B.  C. 

Foreign  Adyartising  Repmentativaa 

Metropolitan  Tower,  Peoples’  Gas  Bldg. 
1.  A.  KLEIN,  JOHN  GLASS. 
New  York  Chicago 


This  Is  Because  Many 
News  Services  Depend 
on  The  Japan  Advertiser. 


The  Managing  Editor  of  the  Min¬ 
neapolis  Journal,  one  of  the  leading 
dailies  in  the  United  States,  writes; 

“The  Japan  Advertiser  is  one  of 
the  most  valuable  papers  we  receive 
here  at  the  Journal  and  furnishes 
us  with  many  important  Far  Eastern 
happenings  daya  ahead  of  the  news 
aeswicea.” 


s;c  R I  p  p  s 

NEWSPAPERS 

FOREIGN  ADVERTIS¬ 
ING  DEPARTMENT 

Union  National  Bank  Building, 
Cleveland,  Ohio 

New  York  Office: 

Marbridge  Bldg. 

(Chicago  Office: 

First  National  Bank  Bldg. 


Naw  Hama  of  tha  Hartford  ’Timea 

Hartford 

Mecca  of  National  Advertisers 
anxious  to  put  their  campaigns 
across  in  a  big  way,  and  the  ad¬ 
vertising  medium  that  answers 
their  requirements  in  every  pos¬ 
sible  manner  is 

Whs  Matifflr?) 


from  time  to  time  are  entertained  by 
the  Club.  Frank  Harper,  editorial  writer 
of  the  Pittsburgh  Press,  was  the 
speaker  at  Monday’s  meeting.  He  dis¬ 
cussed  the  present  political  situation. 


Mrs.  Cleland  Dead 

Mrs.  R.  R.  Cleland.  wife  of  the  former 
circulation  manager  of  the  New  York 
Post  and  now  connected  with  the 
Crowell  Publishing  Company,  died  Oc¬ 
tober  13  in  New  York. 


The  Value  of  any  newspaf^r  ia  best  re¬ 
flected  by  the  confidence  of  its  Advertisers. 

THE  HOUSTON  CHRONICLE 

LEAD  the  entire  State  in  total  Advertis¬ 
ing  during  1919.  Lead  the  entire  South 
in  National  Advertising.  Carries  more 
Classified  Ads  than  the  other  two  Hous¬ 
ton  papers  combined. 


IN  TEXAS 

THE  CHRONICLE 


New  York 
St.  Louis 


Representatives 
Kzutsas  Qty 


in 


Chicago 

Atlanta 


John  M.  Branham  Company 


NEW  HAVEN  REGISTER 

NEW  HAVEN,  CONN. 

28,334  Average 
Paid  Circulation  SUNDAY 

Nearly  twice  as  much  as 
its  nearest  competitor. 

IT  COVERS  THE  FIELD! 


Few  Papers — (if  any) — surpass  the 


TRENTON 
NEW  JERSEY 


TIMES 


AS 


A  Food  Medium 


Even  during  the  past  summer  four  food 
pages — and  more — was  the  size  of  our 
regular  weekly  Thursday  food  feature— 
a  winner  for  housewives,  retailers  and 
manufacturers. 

Wednesdays  and  Sundays  four  auto  pages. 
Tuesday,  Music  Page. 

Circulation  26,649.  Member  A.  B.  C 

KELX.Y-SMITH  CO. 

Marbridge  Bldg.  Lytton  Bldg., 

New  York  Chicago 


Lancaster,  Pa. 

with  $36,166,000.00  worth  of  Purchases 
in  April,  ranks  fourth  in  the  State. 


The  Intelligencer 

AND 

The  News  Journal 

REACH  THESE  PEOPLE. 


OF  THE  SHAFFER  GROUP 

The  Chicago  Evening  Post  has  led 
the  Chicago  evening  field  in  display 
Automobile  advertising  each  and 
every  year  for  the  past  five  years. 
The  answer  is  the  quality  of  its  cir¬ 
culation. 

THE  CHICAGO 
EVENING  POST 

Chicaftt**  Qass  NowspsqiMr 


‘Connecticut's  Grsntest  Newspaper" 


NEW  YORK 


OF  NEWSPAPERS 
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EDITORIAL  PERSONALS 


{Continued  from  page  31) 


Homer  Guck,  for  many  years  editor 
of  the  Houghton  (Mich.)  Mining  Ga¬ 
zette,  and  more  recently  on  the  editorial 
staff  of  the  Detroit  Saturday  Night, 
took  a  position  October  1  with  the  De¬ 
troit  Life  Insurance  Company. 

Seymour  Weymess  Smith  of  the 
Hartford  (Conn.)  Courant  staff,  is  suf¬ 
fering  from  a  sprained  wrist  sustained 
in  falling  from  a  street  car. 

Theodore  E.  Hedlund,  aviation  editor 
of  the  Boston  Post,  is  in  City  Hospital, 
Worcester,  Mass.,  with  a  possible  frac¬ 
ture  of  a  rib,  several  lacerations  on  his 
face  and  three  stitches  on  his  right  eye, 
as  the  result  of  an  airplane  mishap 
Saturday. 

Jose  Ortega  Nunilla,  a  prominent 
newspaper  man  of  Madrid,  an  Academi¬ 
cian,  and  former  director  of  El  Impar- 
cial,  has  been  awarded  the  title  of  Na¬ 
tional  Chronicler  and  honorary  office 
akin  to  that  of  literary  laureate. 

Frank  Gopeland  Page,  a  newspaper 
man  of  Winston-Salem,  N.  C.,  and  Miss 
Annie  Howard  Harbison  will  be  mar¬ 
ried  today  in  Lexington,  Ky.  Mr.  Page 
is  a  son  of  the  late  Walter  Hines  Page, 
formerly  Ambassador  from  the  United 
States  to  Great  Britain. 

Frederick  W.  Pangborn,  former  man¬ 
aging  editor  of  the  Jersey  City  Evening 
Journal,  has  recently  finished  a  libretto 
for  a  comedy  opera  entitled  “Hinotito; 
A  Romance  of  Love  and  Politics.” 

Watton  Holmes  has  been  appointed 
sporting  editor  of  the  Topeka  (Kan.) 
State  Journal. 

J.  A.  Maxey,  editor  of  the  Kremlin 
(Okla.)  Journal,  celebrated  his  eightieth 
birthday  recently.  Mr.  Maxey  holds  the 
record  of  being  the  oldest  practical 
printer  in  Oklahoma.  Despite  his  eighty 
years,  he  sets  by  hand  every  line  of  local 
reading  matter,  news  and  ads,  of  his 
four  column  eight  page  weekly  at  Krem¬ 
lin. 

Herbert  Thompson,  formerly  of  the 
Detroit  Journal,  has  been  appointed  finan¬ 
cial  editor  of  the  Detroit  Times,  to 
succeed  R.  V.  Hart,  resigned. 

William  Jewett,  formerly  of  the  De¬ 
troit  Journal,  has  joined  the  Toledo 
Blade  staff. 

Mrs.  Edith  Brown  Kirkwood,  wife  of 
W.  P.  Kirkwood,  head  of  the  depart¬ 
ment  of  journalism  of  the  University  of 
Minnesota,  is  writing  features  for  the 
St.  Paul  Sunday  Pioneer  Press.  Mrs. 
Kirkwood  was  formerly  prominent  in 
Chicago  newspaper  circles. 

Arthur  Wilhelm,  late  of  the  Duluth 
News  Tribune,  is  reading  copy  for  the 
St.  Paul  Pioneer  Press. 

J.  S.  Gillespie,  formerly  with  the  Chi¬ 
cago  City  News  Bureau,  has  gone  with 
the  St.  Paul  Pioneer  Press. 

George  B.  Amstead,  well  known  New 
England  newspaperman,  has  been  ap¬ 
pointed  Sunday  editor  of  the  Hartford 
Courant.  He  was  formerly  editor  of 
the  Lynn  News,  now  the  Telegram. 


lERie^N 


LEADS 


all  other  Boston  evening 
newspapers  in 


Department  Store 

ADVERTISING 


d  sufficient  recommendation  to 
ANY  space  buyer. 


Frank  Lovell  has  left  the  Minneapolis 
Journal  to  read  copy  for  the  St.  Paul 
Sunday  Pioneer  Press. 

Donald  Hough  is  the  latest  addition 
to  the  staff  of  the  St.  Paul  Pioneer 
Press. 

George  Brunk,  former  city  editor  of 
the  Springfield  (Illinois)  State  Register, 
and  recently  city  editor  of  the  St.  Louis 
Globe-Democrat,  has  given  up  his  posi¬ 
tion  in  St.  Louis  to  go  with  the  Uni¬ 
versal  Film  Company. 

J.  Oscar  Simmons,  formerly  on  the 
staff  of  the  Providence  Journal,  has 
joined  the  faculty  at  Syracuse  Univer¬ 
sity  as  assistant  professor  of  journalism 
in  the  school  of  business  administration. 
Prof.  Simmons  has  had  eight  years  of 
newspaper  work,  after  being  graduated 
from  New  York  University  Department 
of  Journalism.  Fie  was  formerly  on  the 
editorial  staff  of  the  Springfield  Repub¬ 
lican;  Utica  Observer,  Binghamton 
Press  and  the  Standard  News  Associa¬ 
tion  of  New  York. 

Percy  C.  Powell,  for  the  past  five 
years  on  the  staff  of  the  Topeka  State 
Journal,  and  Miss  Marie  Ferrell,  of  To¬ 
peka,  were  married  just  before  he  left 
for  Omaha  to  join  the  staff  of  the 
Omaha  Bee. 

R.  B.  West,  of  New  York,  labor  edi¬ 
tor  of  the  New  York  Daily  News-Rec¬ 
ord  and  other  Fairchild  publications, 
spent  several  days  in  Manchester  re¬ 
cently  in  the  interest  of  his  papers. 

Frederick  P.  Perkins,  formerly  of  the 
Manchester  (N.  H.)  Union-Leader  edi¬ 
torial  staff,  has  joined  the  staff  of  the 
Boston  Post. 

John  J.  Egan,  formerly  of  the  Phila¬ 
delphia  Inquirer  staff,  is  editing  Com¬ 
merce  and  Industry,  a  monthly  maga¬ 
zine  devoted  to  the  domestic  and  foreign 
trade  in  Philadelphia. 

Miss  Sarah  Lockwood  has  returned 
to  the  staff  of  the  Philadelphia  Evening 
Public  Ledger,  resigning  her  position  as 
publicity  director  of  the  Philadelphia 
Health  Council  and  Tuberculosis  Com¬ 
mittee.  Miss  Margaret  Lukes,  formerly 
a  women’s  page  editor  of  the  Evening 
Ledger,  will  join  the  local  staff  next 
week. 

Marshall  Bainbridge,  Jr.,  has  resigned 
from  the  staff  of  the  Philadelphia  Eve¬ 
ning  Public  Ledger  and  joined  the  sales 
force  of  a  local  twine  and  cotton  yarn 
concern.  .Amos  Coath,  who  was  news 
editor  of  the  old  Evening  Telegraph,  is 
sales  manager  of  the  company. 


FIRST  IN  1000 
NEWSPAPERS 

A  National  Advertiser  with  30 
years’  experience  recently  stated 
that  his  records  show  that  for 
the  money  expended  the  results 
produced  by  the  Washington 
Star  placed  it  FIRST  IN 
AMERICA  among  a  thousand 
newspapers. 

Weatern  RepreaentatiTe.  J.  B.  Luts. 
Pint  Nat’l  Bank  Bldg.,  Cbicago,  III. 
Eastern  Representative,  Dan  A.  Carroll. 
Tribune  Bldg.,  New  York,  N.  Y. 


CLEVELAND 

Sways  Northern  Ohio  and 

The  Plain  Dealer 

Sways  Cleveland 

Largest  Morning  and  Sunday 
Circulation  Between  New 
York  and  Chicago 


Dr.  James  B.  McKcown,  head  of  the 
copy  desk  of  the  Evening  Public  Ledg¬ 
er,  was  married  in  Philadelphia  recently 
to  Miss  Grace  McGrath. 

H.  Stuart  Morrison,  formerly  on  the 
staff  of  the  Butler  (Pa.)  Citizen,  is  now 
connected  with  the  editorial  department 
of  the  Bronx  Home  News,  New  York. 


Rosewater  Buys  Gleed  Stock 

Kansas  City. — Charles  C.  Rosewater, 
general  manager  of  the  Journal  Publish¬ 
ing  Company  for  the  past  two  years,  has 
purchased  the  interests  formerly  held  in 
that  company  by  the  late  Charles  C. 
Gleed  of  Topeka.  Mr.  Rosewater  be¬ 
comes  president  and  general  manager  of 
the  company.  Hal  Gaylord,  who  owns 
the  remainder  of  the  stock  of  the  Journal 
Company,  remains  as  vice-president  and 
treasurer. 


Welland  Dailies  Merge 

Buffalo. — The  Welland  (Ont. )  Tri¬ 
bune  and  the  Welland  Telegraph  have 
been  amalgamated  and  will  appear  after 
October  5  as  the  Tribune-Telegraph. 


The  new  publishing  firm  will  have  a  cap¬ 
ital  of  $100,000.  The  papers  were  for¬ 
merly  of  opposite  politics,  Liberal  and 
Conservative,  and  the  new  paper  will  be 
independent.  Each  paper  is  more  than 
50  years  old.  L.  B.  Duff  will  have  edi¬ 
torial  supervision  of  the  new  paper. 


Danville  News  an  Evening  Paper 

Danville,  Pa.— The  Danville  Morn¬ 
ing  News  recently  changed  from  the 
morning  to  the  evening  field. 


TWO  MORE  GREAT  PLANTS 
FOR  BRIDGEPORT,  CONN. 

Within  the  past  year  tno  more  great  industrial  plants 
have  lieen  added  to  Bridgeport’s  remarkable  list  of  India- 
trles. 

These  are  General  Eleetrie  Co.  and  Underwood  Typewriter 
Co.  Of  smaller  ones  which  have  come  there  are  mors 
than  a  score. 

These  Industries — large  and  small  - come  to  the  Bridge¬ 
port  district  lieeause  they  And  here  the  mamifaeturlnf 
faeilities.  the  skilled  workmen,  the  spirit  of  Industrie 
success. 

A  desirable  advertising  field  this — and  Its  most  potent 
medium  for  your  merchandising  message  is 

THE  POST-TELEGRAM 

Only  A.  B.  C.  Papers  in  Bridgeport 


In  Detroit  and  vicin¬ 
ity,  The  News  has 
more  circulation  than 
all  competitors  com¬ 
bined;  it  leads  the 
world  in  volume  of 
advertising. 


Nearly  every  parson  In  RIehaond  rsadi  Tka 

NEWS-LEADER 

The  NEWS-LEADER’S  elrculaUon  In  Richmond 
is  greater  than  that  of  all  the  other  Rlchmood 
papers  combined. 

The  NEWS-LEADER'S  elrculatlon  In  Virginia 
Is  greater  than  any  other  Virginia  newspaper. 

The  sworn  statements  at  the  Rlchmood  papari 
show  THE  NEWS-LEADER  has  a  daUy  dmila- 
tlon  In  Richmond  which  Is  more  than  threa  tlmea 
greater  than  Its  nearest  competitor. 

Foreign  refxeaentaUvea. 

The  Kally-Smlth  Ca..  Cklaage.  III. 

■ariridfa  ■itldlif,  Kelly-Smlth  Co., 

Broadsray  at  34tli  SL  Lyttoa  Baildlag, 

New  York  City. 

J.  B.  Keoafk,  Candler  BalMInf,  Atlanta,  Ga. 


One  man  in  Montecilo  owns 
twenty  automobiles.  Would  you 
like  to  have  some  of  his  busi¬ 
ness?  Hdw  would  you  like  to 
replace  his  tires,  his  equipment 
— sell  him  new  cars? 

The  Morning  Press 

Santa  Barbara,  California 


The  amalgamation  of  the  two  leading 
progresaive  Jewlah  newapapera  of 
New  York 


THE  DAY 

AND 

THE  WARHEIT 

bringa  into  being  the  moat  powarful 
advertiaing  medium  in  tha  Jewlah  Beld. 


may 


Tha  National  Jewiah  Daily 


Buffalo  Evening  News 

The  Market  of  Buffalo  la  profitable 
and  may  be  economically  cultivated. 
60%  of  every  industry  in  the  United 
States  have  representative  factoris  lo¬ 
cated  within  Buffalo  City  Limits. 

This  wonderful  diversity  of  Industry 
insures  a  steady  and  lucrative  market. 

Buffalo  Evening  News  Covers  Buffalo 

E.  H.  BUTLER.  Publisher 

Kelly-Smith  Co.,  Representatives 
Marbridge  Bldg.,  New  York 
Lytton  Bldg,,  Chicago 


FIRST 

In  nine  months  of  1920  The 
New  York  Times  published  17,- 
481,707  agate  lines  of  advertise¬ 
ments,  a  far  greater  volume 
than  any  other  New  York  news¬ 
paper,  and  a  gain  over  the  cor¬ 
responding  period  of  1919  of 
3,971,717  lines. 


The 

Pittsburgh 
Post 


hai  the  second 


largest  mom* 
ing  and  Sunday  circulation 
in  Pittsburg. 


THE  FACT  THAT  THE 

ASBURYiPARK  PRESS 

dominates  a  field  whose  banks  have  more 
than  $34,000,000  on  deposit  is  one  more 
good  reason  for  the  national  advertiser 
covering  this  exceptionally  prosperous  ter¬ 
ritory. 

Member  A.  B.  C.  Standard  Rate  Card. 

Frank  R.  Northrup,  Special  Rapreeanta- 
tlve, 

303  Fifth  Avenue,  New  York  City 
Association  Building,  CUcago 
J.  Lyle  Kinmonth,  Publisher, 
Asbury  Park,  N.  J. 
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FALLING  PRICES  WONT 
HURT  BUSINESS 


Store  Manaiter  Tells  Sphinx  Club  Ad¬ 
vertising  Is  Remedy — Derrick 
Urges  More  Trade  Between 
U.  S.  and  Britain. 


Merchants  of  the  countr}-  have  little 
to  fear  from  the  present  era  of  tailing 
prices,  the  Sphinx  Club  was  told  at  its 
opening  dinner  of  the  1920-1921  season 
at  the  Waldorf-Astoria  October  12  by 
Corbett  McCarthy,  director  of  the  As¬ 
sociated  Dry  Goods  Corporation,  which 
controls  the  Lord  &  Taylor  and  the 
James  McCreery  &  Co.  department 
stores  in  New  York. 

“We  all  know  prices  are  falling,  but 
I  don’t  think  it  will  hurt  anybody,”  Mr- 
McCarthy  said.  “Business  is  good.  Its 
volume  has  increased  through  the  price- 
reductions  and  I  believe  it  will  continue 
to  be  good,  through  advertising.” 

Advertising,  he  declared,  had  worked 
wonders  in  retail  store  merchandising, 
one  result  being  that  men  are  becoming 
among  the  best  customers  of  department 
stores,  whereas  they  were  formerly  said 
to  have  a  prejudice  against  such  shops. 

Paul  E.  Derrick,  who  said  that  he  had 
started  in  advertising  two  years  before 
the  foundation  of  the  Sphinx  Club  25 
years  ago,  and  moved  from  the  United 
States  to  England  sixteen  years  ago, 
traced  the  growth  of  advertising  as  he 
has  observed  it  in  both  countries. 

“It  has  made  as  much  progress  in 
England  in  the  last  25  years  as  it  has 
made  in  America,”  he  said,  “but  the 
reason  that  they’re  so  much  behind  over 
there  now  is  because  they  were  behind 
then.” 

Business  seeking  a  market  in  the 
United  States,  he  advised,  should  not 
try  to  do  so  with  American  salesmen. 
The  sales  missionary  from  the  “States", 
he  said,  had  too  much  “bounce”  and  the 
“English  retailer  and  jobber  doesn’t  like 
to  be  bounced”. 

Something  must  be  done  to  stabilize 
exchange  between  the  United  States  and 
Great  Britain,  he  declared,  and  the  most 
direct  method  of  bringing  it  about  would 
be  the  purchase  by  Americans  of  large 
quantities  of  British  securities  and 
goods.  Such  purchases,  he  said,  should 
be  stimulated,  as  the  present  high  level 
of  the  dollar  is  a  “barbed  wire  fence 
around  America’s  export  trade.” 

R.  F.  R.  Huntsman,  publisher  of  the 
Brooklyn  Standard-Union  and  president 
•of  the  club,  who  was  in  the  chair,  called 
on  Roy  Dickinson,  associate  editor  of 
Printers’  Ink,  for  a  short  address  on 
economic  topics.  Mr.  Dickinson  re¬ 
sponded  in  light  vein  for  about  ten  min¬ 
utes. 

Entertainment  was  furnished  by  the 
Robert  Curtis  Ogden  Music  Club,  Miss 
Ruth  Pearcy,  soprano,  and  “Joe  Dunn- 
ninger”,  sleight-of-hand  expert  and 
mindreader,  who  mystified  the  audience 
of  200  by  telling  a  score  of  them  what 
they  had  written  on  hidden  sheets  of 
paper. 

The  next  dinner  of  the  club  will  be 
on  November  9,  when  the  Poor  Richard 
Club  of  Philadelphia  will  be  the  guests 
of  honor. 


CELEBRITIES  AT  SCRANTON 


Rowe  Stewart,  G.  W.  Hopkins  and  W. 

J.  Bryan  Address  Ad  Club 

(Special  to  Editor  &  Publisher) 
Scranton,  Pa. — William  Jennings 

Bryan  was  a  guest  and  a  speaker  at  the 
weekly  luncheon  of  the  Scranton  Ad¬ 
vertising  club  held  on  Tuesday  night  at 
the  Hotel  Casey  here.  Rowe  Stewart, 
of  the  Philadelphia  Record  and  president 


of  the  Associated  Advertising  Clubs  of 
the  World  also  spoke,  as  did  George  W. 
Hopkins,  sales  manager  for  the  Colum¬ 
bia  Graphophone  Company  and  president 
of  the  New  York  Advertising  Club. 

Mr.  Bryan  was  in  Scranton  to  speak 
before  the  school  teachers,  and  in  his 
talk  to  the  advertisers  ignored  politics 
entirely.  Instead,  he  spoke  on  news¬ 
papers.  He  said  it  was  his  hope  to  see 
the  day  when  the  federal  government 
would  issue  a  national  bulletin  which 
would  present  all  questions  before  the 
.•\merican  voter  in  an  honest  and  un¬ 
biased  way.  He  said  the  present  source 
of  information  is  the  partisan  and  non¬ 
partisan  newspaper  and  of  the  two  he 
prefers  the  former. 

In  his  talk  Mr.  Hopkins  took  a  fling 
at  the  newspapers  and  also  the  banks. 
He  said  the  banks  are  refusing  money 
to  legitimate  business  enterprises  and 
that  the  newspapers  are  preaching  the 
doctrine  of  “Don’t  buy;  save".  In  the 
meantime,  he  said,  the  publishers  are 
collecting  the  money  for  the  advertis¬ 
ing  which  the  merchant  uses  to  try  and 
defeat  such  a  policy.  He  said  the  atti¬ 
tude  of  the  banks  and  the  newspapers 
causes  hesitation  on  the  part  of  the  con¬ 
sumer,  and  that  the  only  way  the  busi¬ 
ness  man  can  overcome  it  is  through 
salesmanship. 


STANDARD  ORDER  BLANK  IS 
READY 


(Continued  from  page  12) 


adjustment  of  any  matters  that  may 
seem  to  require  attention. 

The  blanks  used  by  members  of  the 
.American  Association  of  Advertising 
Agencies  will  have  a  distinctive  appear¬ 
ance,  including  horizontal  rules  across 
the  top  and  bottom,  but  the  wording  of 
the  conditions  on  the  back  will  be  ex¬ 
actly  the  same  as  in  the  case  of  agencies 
not  members  of  that  association. 

Identification  of  the  blank  itself  will 
be  by  the  phrase,  “Form  A,”  and  the 
year,  “1920,”  which  will  appear  promi¬ 
nently  in  upper  left  corner  of  face  and 
back. 

The  hope  has  been  expressed  that  in 
order  to  make  this  standardization  move¬ 
ment  a  success  all  publishers  will  re¬ 
quire  all  their  orders  to  be  given  on 
these  blanks,  for  the  sake  of  uniformity 
and  to  avoid  discrimination,  and  more 
especially  for  the  labor-saving  result  in 
their  own  offices. 

It  is  obvious  that  if  orders  come  on 
uniform  blanks  they  can  be  examined 
more  quickly  and  will  pass  through  the 
office  more  smoothly  and  with  less  lia¬ 
bility  to  error  than  if  accepted  on  blanks 
of  all  sizes,  shapes  and  styles  of  ar¬ 
rangement. 

These  blanks  will  probably  be  put  into 
use  very  shortly  by  members  of  the 
American  .Association  of  Advertising 
Agencies.  There  is  no  doubt  but  that 
their  advent  will  be  welcomed  by  pub¬ 
lishers  as  a  noteworthy  advance  in  the 
mechanics  of  advertising. 


FOR  SALE 

Goss  Straiprht  Line  Quadruple  Four- 
Deck  Two-Pasre  Wide  Press.  Prints 
4,  6,  8,  10,  12,  14  or  16  page  papers  at 
24,000  per  hour,  20,  24,  28  or  32  page 
papers  at  12,000  per  hour,  folded  to 
half  page  size.  Length  of  page  22^”. 

This  Press  May  Suit  You. 

WALTER  SCOTT  A  COMPANY 
PLAINFIELD.  NEW  JERSEY 


INCORPORATIONS 


New  York. — Sherman  &  LeBair,  advertis¬ 
ing;  600  shares  preferred  stock  $100  each,  and 
2,000  common  stock,  no  par  value;  active 
capital,  $70,000;  G.  C.  Sherman,  H.  A.  Blcom- 
berg,  H.  A.  LeBair,  116  West  32d  street. 

Screen  American  Publishers;  capital  reduced 
form  $25,000  to-  $500. 

Ireland  &  Taub  Paper  Company;  name 
changed  to  Ireland,  Nelson  &  Taub  Paper 
Company. 

Higgins  &  Low;  $50,000;  E.  A.  Low,  A.  L. 
F.,  Montgomery,  F.  W.  Bein,  55  Liberty  street, 

Slavia  Publishing  Company,  $600,000;  Jane 
Anderson,  Anton  Heck,  Leonie  Souny. 

Buffalo,  N.  Y. — Jewish  Press  Publishing 
Company;  $45,000  to  $200,000. 

Springfield,  III. — The  County  Farmer  Pub¬ 
lishing  Company;  $5,000;  Charles  Boughner, 
John  Fortune  and  O.  E.  Miller. 


New  Edition*  in  Duluth 

Duluth,  Minn. — The  News-Tribune 
is  about  to  start  an  evening  edition  and 
has  arranged  for  the  United  Press  serv¬ 
ice.  It  holds  the  Associated  Press  mem¬ 
bership  for  the  morning  service.  It  is 
understood  that  the  Duluth  Herald  (af¬ 


ternoon)  will  launch  a  Sunday  morning 
edition  about  January  1.  The  Herald  is 
getting  the  Saturday  night  United  Press 
report. 


Minister  Buys  Local  Paper 

Atlantic  Highlands,  N.  J. — Rev. 
F.  S.  Berggren,  pastor  of  a  local  Baptist 
Church,  has  purchased  the  Atlantic 
Highlands  Journal  from  the  estate  of  the 
late  B.  F.  Brown. 


W.  N.  U.  Buys  Paper  Mill 

Menasha,  Wis. — The  Menasha  Paper 
Company,  with  mills  here  and  at  Lady¬ 
smith,  has  been  sold  to  the  Western 
Newspaper  Union. 


Bradt  Made  Ad  Manager 

Modesto,  Cal. — The  Evening  News 
owners  have  appointed  G.  L.  Bradt  ad¬ 
vertising  manager  to  succeed  Ray  Olson, 
whose  assistant  he  has  been. 


SUPPLIES  &  EQUIPMENT 

For  Newspaper  Making 


EQUIPMENT  FOR  SALE 


Printers*  Outfitters 

Printing  Plants  and  Business  bought  and  sold, 
American  Typefounders’  products,  printers  and 
bookbinders  machinery  of  every  description. 
Conner  Fendler  &  Co.,  96  Beckman  St.,  New 
York  City. 


For  Sale 

16-page  press  in  perfect  running  condition,  com¬ 
plete  with  motors  and  stereotype  equipment. 
’To  be  replaced  with  larger  outfit  in  January. 
Sample  of  work,  price  and  terms  on  request. 
John  A.  Park,  Raleigh,  N.  C. 


For  Sale 

Two  35  h.  p.  General  Electric  motors,  direct 
current,  550  volts.  Also  variable  speed  G.  E. 
controller  used  with  same  on  Goss  Quad  press. 
Evening  Times.  Raleigh,  N.  C. 


For  Sale 

Standard  Q.  Q.  Cox  Duplex  8-Page  Perfecting 
Press;  being  used  daily  and  in  good  running 
order.  Will  print  and  fold  3,000  8-page  papers 
per  hour.  The  Herald,  Carlisle,  Pa. 


For  Sale 

8-page,  double-drive  angle-bar,  flat  bed  Duple* 
press,  displaced  by  Tubular.  Ready  by  De¬ 
cember  15.  Sentinel,  Lewistown,  Pa. 


Take  It  To 

POWERS 

Open  24  Hours  out  of  24 
The  Fastest  Engravers  on 
the  Earth 

Powers  Photo  Engraving  Co. 
154  Nassau  St.,  Tribune  Bldg. 
New  York  City 


THE  CUSHMAN 


OFFSET  LINOTYPE  MOTOR 
Ha*  No  Equal 

for 

EFFICIENCY  ^  SERVICE 
STURDY  CONSTRUCTION 

We  want  to  live  you  the  benefit  of 
our  fourteen  years*  experience  in 
manufacturing  linotype  motors. 

Write  for  prices.  Address: 

CUSHMAN  EL.ECTR1C  CO. 
CONCORD,  N.  H. 


NEWSPRINT 

Correspondence  Solicited. 

Best  References  among  Publishers 


Low  Prices — Regular  Deliveries 


INVINCIBLE  PAPER  &  PULP 
CORPORATION 

135  Broadway,  New  York  City 
PhoD.  RMtor  MS7-t-l 


For  Prompt  Service 

TYPE 

Printers'  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 

“American  Type  the  Best  in  An>  Case" 

AMERICAN 
TYPE  FOUNDERS  CO. 

Boston  Pittsburgh  Kansas  City 

New  York  Cleveland  Denver 
Philadelphia  Detroit  Los  Ax\gelei 

Baltimore  Chicago  Ssn  Branclsoo 

Richmond  Cineinnari  Pordand  0 
Atlanta  St.  Louts  Spejeaoe 

Butfalo  Minneapolis  Winnipeg 
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USE  EDITOR  &  PUBLISHER’S  COLUMNS 

It  i«  here  that  you  will  find  the  man  you  are  looking  for  who  directs  the  activities  of  your  business  office,  adver* 
Hting  department,  circulation  department  or  editorial  room.  These  small  advertisements  are  read  by  the  real,  energetic 
workers  of  the  newspaper  field  who  are  ambitious  and  alive  to  genuine  opportunities.  These  columns  are  also  thoroughly 
scanned  by  the  employers  who  are  anxious  to  bring  their  mechanical,  editorial  and  business  forces  up  to  100  per  cent  in 
efficiency.  A  classified  ad  in  EDITOR  &  PUBLISHER  is  the  shortest  route  between  employer  and  employee  in  the 
newspaper  and  advertising  field. 


Situations  Wanted 


Copywriter 

Copywriter  of  exceptional  ability  will  go  any¬ 
where  East.  I’rcfer  Xew  EtiRland.  Ouinter 
Kephart,  -123  lifth  .\ve.,  Altoona,  I’a. 


Editorial  Executive 

.•\t  present  editorial  writer  for  evening  paper, 
desires  immediate  change,  lias  had  years  of 
experience  on  metropolitan  dailies;  three  years 
editorial  staffs  Public  and  Evening  Ledgers; 
year  foreign  editor  Philadelphia  Evening  Tele¬ 
graph.  etc.  Frequent  contributor  Collier’s, 
Leslie’s.  Outlook,  Independent,  Saturday  Eve¬ 
ning  Post,  N.  Y.  Times,  N.  Y.  World,  etc. 
Washington  correspondent,  feature  writer. 
Scored  biggest  news  beat  of  decade  when  he 
found  Rosenthal  gunmen  for  N.  Y.  Herald. 
Salary  commensurate  with  high-class  work  ex¬ 
pected.  References  and  specimens  of  work  on 
request,  or  will  jump  on  train  and  prove  quali¬ 
fications.  Competent.  Address  C-573,  care  of 
Editor  &  Publisher. 


Assistant  to  Publisher 

Somewhere  there  is  a  publisher  who  can  use 
this  man.  lie  is  28  years  old,  has  a  clean 
record  and  proven  ability.  His  knowledpe  of 
newspaper  work  is  thoroufiih.  He  started  as 
solicitor  on  a  country  weekly,  is  now  executive 
on  large  daily.  The  references  he  offers  are 
figures  of  his  own  production.  Married,  health 
excellent.  Not  looking  for  a  temporary  shift, 
but  a  permanent  home.  Opportunity  for  devel¬ 
opment — later,  possibly,  interest  in  publication 
desired.  Will  go  any  place  where  opportunity 
and  good  living  conditions  meet.  Address  Box 
C-581,  care  Editor  &  Publisher. 


Treasurer  and  Office  Manager 

Does  vour  office  svstem  work  efficiently?  Per¬ 
haps  it’s  not  the  fault  of  the  system  but  lack 
of  proper  handling.  Have  had  over  20  years* 
newspaper  experience  and  am  desirous  of  form¬ 
ing  connection  with  New  York  or  Connecticut 
publication.  Address  Box  C-587,  care  Editor 
Publisher. 


Help  Wanted 
Circulation  Manager 

Circulation  manager  wante«t  who  has  ha<l  con¬ 
siderable  experience  in  handling  canvassers  and 
collectors.  Position  pays  minimum  of  $50  per 
week  with  chance  on  commissions  later  of  run¬ 
ning  $75  to  $100  per  week.  IVrmanent  posi¬ 
tion.  Replies  c(  nmlential.  (live  age,  experi¬ 
ence  and  if  at  present  employed.  Address  Box 
('-583,  care  Editor  &  Publisher. 


Wanted 

.\n  office  maiuTgcr  of  good  .ippearance  and 
pleasing  personality  by  New  York  advertising 
agency  doing  bu.siness  with  forty  newspapers 
tbrougbout  the  I'niteil  .States,  lilu.st  be  good 
corresiionilcnt  and  able  to  supervise  collections 
and  hainlling  of  accounts.  I’rcfer  man  who 
has  bad  similar  position  with  daily  newsp.aper. 
Must  understand  newspaper  business  office 
routine  thoroughly.  Address  reply  in  own 
bandwriting  giving  full  details  and  salary  ex¬ 
pected  to  John  11.  fiallagbcr  Company,  52  Van¬ 
derbilt  .\ve..  N’ew  York  City. 


Wanted 

Reporter  who  has  a  nose  for  news  and  is  look¬ 
ing  for  a  situation  in  a  dandy  little  city,  amidst 
pleasant  surroundings,  can  fin<l  such  a  location 
by  communicating  with  A.  N..  Box  C-576,  care 
Editor  Publislier.  Salary  $35  a  week.  Can 
also  u.se  a  desk  man  to  handle  telegraph. 


BUSINESS  OPPORTUNITIES 

Advertisanents  under  thia  dassificetian 
forty  centa  par  line.  Cash  with  order.  Count 
six  words  to  the  line. 


Desires  to  Lease 

.-imall  promising  daily  in  the  South  by  experi¬ 
enced  all-around  new.spaper  executive.  Address 
liox  C-589.  care  Editor  &  Publisher. 


SITUATIONS  WANTED 

Advertisaaients  under  this  clastificatian.  tan 
cults  pd-  lina,  each  insertion.  Count  six 
words  to  the  line.  Cash  with  order.  For 
those  unemployed,  not  to  exceed  $•  words, 
two  insertions  FREE. 


Accounting  Executive — Auditor 

Fourteen  years'  practical  newspaper  accounting 
experience  with  large  Eastern  city  daily  and 
Sunday  paper.  Thoroughly  familiar  with  news¬ 
paper  accounting  in  all  its  phases.  Desires  to 
make  permanent  connection  with  publisher  or 
agency.  .\diircss  Box  C-S85,  care  Editor  & 
Publisher. 


Cost  Accountant 

Newspaper  cost  accaiintant,  auditor  and  office 
manager,  age  38,  married,  experienced  and 
competent,  at  present  engaged,  desires  change 
to  Pacific  Coast.  .M  references.  Present  sal¬ 
ary  $70.  Box  C-577,  care  Editor  &  Publisher. 

Advertising  Salesman  and 
Executive, 

man  of  successful  record,  open  for  engage¬ 
ment.  14  years  in  general  magazine,  trade 
and  export  publication  work,  including 
advertising  and  branch  office  manager;  large 
acquaintance  New  York  City  and  Eastern  terri¬ 
tory.  Salary  or  commission  basis.  Highest 
credentials  Letters  confidential.  Address  Box 
C-574,  care  of  Editor  &  Publisher. 


Advertising  Manager 

20  years’  experience.  lixcellent  record  and 
unquestioned  ability.  Desires  permanent  con¬ 
nection  with  paper  requiring  a  man  who  can 
produce.  Best  references.  40  years  ohl.  Mar¬ 
ried.  Address  Box  C-586,  care  Editor  &  Pub¬ 
lisher, 


Advertising  Manager 

Cai»able  of  taking  entire  charge  of  production, 
display  or  classified,  or  both;  8  years*  experi¬ 
ence:  28  years  old,  married.  If  thoroughness 
of  work,  loyalty  to  employer,  and  ability  to 
sell,  count,  you’ll  find  the  riffht  man  here. 
Salary  and  commission  preferrecl.  Present 
tamings  on  that  basis  exceed  $3,000,  Address 
Box  C-582.  care  Editor  &  Publisher. 

Publisher 
General  Manager 
Business  Manager 

Experienced  all  around  newspaper  man  desires 
engagement  or  daily  in  the  South.  Thorough 
knowledge  of  ailverti.sing,  circulation,  account¬ 
ing  and  newspaper  administration.  Energetic, 
resourceful — now  successful  executive.  Com¬ 
petent  to  assume  entire  charge  and  Iniild  profit¬ 
able  and  popular  newspaper.  Preference  for 
publication  demanding  careful,  economical  de¬ 
velopment.  Referencces  will  satisfy.  .Address 
C-.sXS,  care  Editor  S:  Publisher. 


Circulation  Promotion  Man 

will  be  open  Nov.  1st  for  proposition  as  head 
of  department,  from  publisher  progressive 
Daily,  preferably  in  South,  who  is  willing  to 
share  increased  profits,  resulting  from  system, 
and  insistent  effort  with  man  of  clean  habits. 
Give  summary  of  situation  in  letter.  Box 
C-564,  care  of  Editor  &  Publisher. 


Circulation  Manager 

Circulation  manager,  thoroughly  experienced, 
successful  record.  Hard,  enthusiastic  worker. 
Best  of  references.  Write  C-568,  care  of  Edi¬ 
tor  &  Publisher. 


Circulation  Manager 

A  circulation  manager  who  has  had  20  years* 
^xnericnce  on  large  paoers  and  is  familiar  with 
all  methods  of  handling  circulation  on  both 
morning  and  afternoon  papers,  would  consider 
an  offer  on  a  first  class  iiaper  of  35.000  or  more 
circulation.  Age  38.  Box  C-580,  care  Editor 
&'  Publisher. 


Circulation  Manager 

Young  man  with  long  experience,  efficient  and 
^ully  ca[)ai)le,  now  employed  as  circulation 
manager,  seeks  change.  Present  salary  $3,500. 
Eor  particulars  address  Box  C-578,  Confiden¬ 
tial,  care  Eiiitor  &  Publisher. 


Circulation  Promotion  Man 

or  circulation  manager,  nine  years’  experience 
with  N.  Y.  newspaper  of  over  200,000  circula¬ 
tion  per  day.  Can  organize  force.  Executive 
ability.  Seeks  position  with  live  newspaper 
anywhere.  Reference.  Give  summary  of  posi¬ 
tion.  Address  Box  C-57S,  care  Editor  &  Pub¬ 
lisher. 

Capable  Reporter  With 
Fine  Record 

Ten  years’  newspaper  work,  starting  in  humble 
position,  working  up  slowly  to  responsibility, 
taking  all  kinds  of  assignments,  sports,  ex¬ 
change,  state  and  telegraph  desk-.,  enables  me 
to  offer  quality  service.  Do  not  know  it  all; 
am  keen  to  learn.  Convincing  references. 
Present  place  limited.  Address  Be  x  C-584.  care 
Editor  Jr  Publisher. 


HELP  WANTED 

Advertiionents  under  this  ciMsificatien 
twenty-five  cents  per  line.  Cash  with  order. 
Count  six  words  to  the  line. 


Advertising  Salesman 

Experienced  advertising  salesman  on  special 
edition  work,  to  report  St.  Petershurg,  Fla., 
Nov.  IS.  Most  attractive  financial  proposition. 
Permanent;  winters  spent  in  South.  fSve  full 
particulars  first  letter.  Channon  Souder  Co., 
A'incland,  N.  J. 


Wanted  in  California 

Young  man  for  circulation  department,  must 
have  experience  and  ability  to  give  service, 
promote  and  develop  circulation;  willing  to 
work  h.ird  and  put  in  long  hours  if  necessary 
with  rpportiinity  to  become  manager  when  abil¬ 
ity  is  iiroven.  In  reply  give  full  details  and 
wages  expected  to  start.  6-day  morning  paper. 
Address  Manager,  Bakersfield  Morning  Echo, 
Bakersfield,  California. 


Wanted 

.\  young  man  with  s<»me  advertising  experience 
pained  in  either  the  agency  or  special  repre¬ 
sentative  field.  Must  he  of  gof  d  address  and 
eflucation  and  capable  of  meeting  and  inter¬ 
esting  newspaper  publishers  in  selling  cam¬ 
paigns.  Apnly  by  letter  only  in  own  hand¬ 
writing,  stating  age.  ex|)erience,  education  and 
salary  expected.  .Ml  replies  treated  in  confi- 
flence.  Tobn  B.  Gallaeber  Company,  52  \'an- 
dcrbilt  Ave.,  New  York  City. 


Wanted 

.\dvertising  salesman  with  magazine  or  roto¬ 
gravure  advertising  experience.  Write  or  wire 
T*ost-Standard,  Syracuse.  N.  Y.,  giving  full  in¬ 
formation  leading  to  interview. 


Wanted  in  California 

.Advertising  salesman,  young  man  preferred; 
must  have  reasonable  amount  of  experience 
and  ability  to  sell  both  contracts  and  open 
siiace:  plenty  of  pep  and  energy  with  little 
regard  for  hours.  Good  opportunity  for  ad¬ 
vancement  for  one  who  can  prove  ability  and 
worth.  6-day  morning  paper  in  town  of  20.00C. 
Give  details  and  state  wages  reouired  to  start. 
.Address  Manager,  Bakersfield  Morning  Echo, 
Bakersfield,  California. 


Business  Manager 

Wanted,  business  manager  for  growing  and 
nrofitable  evening  newspaper  in  one  of  New 
England’s  most  prosperous  cities.  Attractive 
compensati<)n  and  unusual  opportunitv  for 
right  man.  .Address  Box  C-.59n,  care  Editor  & 
Puhlisher. 


Wanted 

Crew-  manager  able  to  train  and  handle  can¬ 
vassers  wanted  by  New  England  newspaper. 
Write  fully,  giving  references  and  experience. 
■Address  Campaign.  C-579,  care  Editor  &  Pub¬ 
lisher. 


NEWS  EXECUTIVE 

Now  city  editor  of  morning  daily 
in  city  of  half  a  million  people,  de¬ 
sires  a  i>ermanent  change  to  an 
afternoon  paper.  Is  young,  ener¬ 
getic  and  has  been  a  city,  news 
and  managing  editor  for  last  five 
years.  Prefers  managing  editorship 
of  run  down  paper  where  a  boost 
is  appreciated.  Salary  must  be  at 
least  $5,000.  If  you  need  such  a 
man,  apply  to  Editor  &  Publisher 
Box  C-567,  care  of  Editor  &  Pub¬ 
lisher. 


INTER-STATE  IS  AGAINST  PRICE 
RAISES  NOW 


(Co)itiiiUi'(l  from  page  26) 


The  big  feature  of  the  morning  session 
was  a  round  table  conducted  by  R.  L. 
McLean  of  the  Philadelphia  Bulletin, 
and  in  which  the  thrce-ccnt  paper  was 
discussed  pro  and  con. 

At  the  conclusion  of  the  talk  it  was 
the  consensus  of  opinion  that  the  three- 
cent  newspaper  was  unpsychological  in 
view  of  the  fact  that  the  newspapers 
themselves  were  demanding  in  their  ed¬ 
itorial  and  news  columns  a  reduction  of 
prices  in  all  things.  They  are  urging 
lower  prices  for  clothing,  food,  housing, 
coal  and  every  other  commodity  and 
that  fact  made  the  three-cent  paper 
proposition  an  inconsistent  one. 

J.  Raymond  Hoover,  counsellor  for 
the  Publishers  Buying  Corporation,  spoke 
in  favor  of  the  three-cent  paper  and  ex¬ 
pressed  the  opinion  that  it  was  one 
method  whereby  the  publishers  could 
meet  the  present  high  cost  of  newsprint 
and  not  be  embarrassed.  He  went  on  to 
declare  that  if  the  metropolitan  news¬ 
papers  would  agree  and  stand  by  each 
other  in  a  demand  for  newsprint  at  6  or 
7  cents  a  pound  they  would  win  their 
point,  and  in  support  of  this  said  that 
his  corporation  had  refused  to  pay  more 


$4,000  CASH 

for  first  payment  on  a  weekly 
newspaper  property.  Locations 
near  Minneapolis,  Minn,  pre¬ 
ferred. 

Proposition  V.  A. 

Charles  M.  Palmer, 

NEWSPAPER  PROPERTIES 
225  Fifth  Ave..  N.  Y. 


CONSOLIDATION 

Every  newspaper  consolidation  we 
have  effected  in  recent  years  has 
worked  out  greater  strength  and  profit 
than  we  predicted  for  it  in  advance. 

The  need  of  merger  and  combination 
in  the  publishing  field  is  more  urgent 
today  than  ever  before.  Such  negotia¬ 
tions  are  difficult  and  require  long 
years  of  training. 

HARWELL  &  CANNON 

Newspaper  and  Magazine  Properties 
TIMES  BUILDING  NEW  YORK 


$5,000  INITIAL  PAYMENT 

will  Imiv  tin*  control  of  an  evpiiintf  ffally  of 
l.GuO  circulntioii  in  a  ^rowiiq;  Southern  City 
of  5,77.")  population. 

FOR  SALE 

32-pa8:e  Goss  with  complete  stereotype  equip¬ 
ment  at  Delivery  in  Dei'iunher. 

16-page  Goss  with  stereotype  equipment  at 
$7.oOo  f.  o.  1>.  Itiirnediute  ilellvery. 

12-page  Duplex  with  2D  f'hases,  10-hp.  motor 
for  $G.0(m>  f.  o.  h.  Delivery  In  Fehruary, 
8-page  Goss  Comet  for  $4.r>qo  f.  o.  h.  De¬ 
livery  in  Nfivemlsr. 

8-page  Goss  Semi-Rotary  for  $.3,750  f.  o.  h. 
Immediate  delivery. 

Write 

Southern  Publishers  Exchange,  Inc. 

Newspaper  Properties  Printing  Equipment 
P.  O.  Box  Richmond 

IS97  Virginia 


than  12  cents  a  pound  and  a.s  a  result 
was  now  buying  paper  for  10  cents  a 
pound. 

The  convention  took  a  recess  at  noon 
and  were  the  luncheon  guests  of  the 
publishers  of  the  Philadelphia  news¬ 
papers. 

The  afternoon  session  was  largely  de¬ 
voted  to  other  round-table  talks,  among 
the  subjects  discussed  heitig  ‘’Might  the 
Attempt  to  Conserve  .Supplies  Impair 
Efficiency?’':  "The  District  .Xgency 
-System” :  “Relation  of  the  News  End  to 
the  Circulation  Department” ;  Best 
System  of  Handling  10,000  to  15,000 
Mail  Circulation”:  "Given  a  I-arge  and 
Close  Morning  Circulation  and  a  Small 
Evening  Circulation,  What  is  the  Best 
Method  of  Bolstering  up  the  Evening 
Circulation?”:  ‘‘Carrier  Organs”:  ‘‘The 
Carrier  as  Solicitor”:  “What  Portion  of 
the  Publisher’s  Expense  Should  Be 
Borne  by  the  Subscription  Depart¬ 
ment?,”  etc. 

McGahan  Sell*  Minot  Journal 

Minot,  N  .D. — L.  D.  McGahan  has 
sold  the  Dakota  State  Journal  to  V.  -A. 
Corbett  and  John  .-X.  Corbett,  both  old 
newspaper  men  of  this  State.  Mr.  Mc¬ 
Gahan  left  October  5  for  California, 
where  he  will  start  a  chicken  ranch. 


Clinton  Journal  15  Cents  Weekly 

Clinton,  Ill. — The  Journal  has  in¬ 
creased  its  price  for  city  circulation 
from  10  cents  to  IS  cents  a  week. 


Price*  Up  in  Springfield 

Si’RiNGFiELn,  Mass. — Prices  of  the  Re¬ 
publican’s  and  the  Union’s  Sunday  edi¬ 
tion  have  been  increased  to  8  cents. 
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Editor  &  Publisher  j  or  October  16,  1920 


TIPS  FOR  AD  MANAGERS 


Wylie  B.  Jones  Agency,  107  Che¬ 
nango  street,  Binghamton,  X.  Y.  Again 
placing  orders  with  newspapers  gen¬ 
erally  for  Petersons  Ointment  Company, 
180  Seneca  street,  Buffalo. 

H.  W.  Kastor  &  Son  Advertising 
CoMP.ANY,  Lytton  Building,  Chicago. 
Handling  advertising  of  Elgin  Watch 
Company,  Chicago. 

Thomas  F.  Logan,  Inc.,  680  5th  av¬ 
enue,  Xew  York.  Placing  orders  with 
newspapers  for  .\sia  Publishing  Com¬ 
pany,  627  Lexington  avenue.  New  York. 

Matteson-Fogarty-Jordan  Company, 
140  North  Dearborn  street,  Chicago.  Re¬ 
ported  will  make  up  list  of  newspapers 
during  October  for  Becker  Brothers  & 
Co.,  furs,  420  North  Dearborn  street, 
Chicago. 

Moser  &  Cotins,  Paul  Building,  Utica, 
N.  Y.  Renewing  newspaper  contracts 
for  Henderson  &  Ervin,  “Rocking  Chair 
Underwear,”  331  4th  avenue.  New  York'. 

Newell-Emmett  Company,  120  West 
32d  street.  New  York.  Again  placing 
new  copy  on  contracts  for  Liggett  & 
Myers  Tobacco  Company,  “Chesterfield 
Cigarettes,”  St.  Louis. 

W.  Hancock  Payne  Advertising 
Agency,  Drexel  Building,  Philadelphia, 
and  110  West  34th  street.  New  York. 
Placing  orders  with  Pennsylvania  news¬ 
papers  for  Werbro  Ribbon  Company,  19 
East  24th  street.  New  York. 

Harry  Porter  Co.mpany,  15  West  44th 
street.  New  York.  Placing  advertising 
for  Binney  &  Smith  Company,  “Crayola 
Crayons,”  New  York,  and  for  Bonat 
Products  Company,  “Bownet  Hair  Nets.” 

Power,  Alexander  &  Jenkins,  Madi¬ 
son  Building,  Detroit.  Will  make  up 
newspaper  list  during  October  for  Dis¬ 
teel  Wheel  Corporation,  Detroit. 

Sherm.an  &  LeBair,  Inc.,  116  W'est 
32d  street,  Xew  York.  Placing  orders 
with  newspapers  for  Pennsylvania  Knit¬ 
ting  Mills.  “Xotair”  hosiery,  16th  &  Cal¬ 
loway  streets,  Philadelphia. 

St.avrim  &  Shafer,  14  East  Jackson 
Boulevard,  Chicago.  Placing  advertis¬ 
ing  for  Laursen  Sales  Company,  hy- 
diaulic  automotive  gear  shifts. 

Stewart-Davis  .Advertising  Agency, 
Kesner  Building,  Chicago.  Reported  to 
be  handling  greatly  increased  appropria¬ 
tion  for  William  Wrigley,  Jr.,  “Wrigley 
Spearmint  Gum,”  5  North  Wabash  av- 
nue,  Chicago. 

Philip  Kobbe  Company,  208  Fifth 
avenue,  Xew  York.  Reported  will  place 
the  advertising  for  Mohawk  Condensed 
Milk  Companv,  71  Hudson  street,  Xew 
York. 

J.  Horace  Lytle  Company,  Mutual 
Home  Building,  Dayton,  Ohio.  Placing 
orders  with  newspapers  for  the  Master 
Tire  &  Rubber  Company,  Dayton. 

Theodore  F.  MacMancs,  44  Hancock 
avenue.  East,  Detroit.  Placing  orders 
with  newspapers  for  Maxwell-Chalmers 
Motor  Corporation,  Detroit. 


W«  can  increaae  your  busineas— you 
want  it  increasad. 

You  have  thought  ol  preaa  dippinga 
yourself.  But  let  us  tell  you  how 
press  clipping  can  bo  made  a  businsaa- 
builder  for  you. 

BURRELLE 

14.5  Lafayette  St.,  N.  Y.  City 

Established  a  Quarter  of  a  CantuiT 


Robert  M.  McMullen  Company,  522 
Fifth  avenue,  Xew  York,  .Again  placing 
orders  with  newspapers  for  American 
Cranberry  Exchange,  90  West  Broad¬ 
way,  Xew  York. 

McJunkin  .Advertising  Company,  5 
South  Wabash  avenue,  Chicago.  Re¬ 
ported  will  handle  the  advertising  for 
Fyrac  Manufacturing  Company,  spark 
plugs,  Rockford,  Ill. 

Harry  C.  Michael.s,  113  Lexington 
avenue,  Xew  York.  .Again  placing 
3,600-1  orders  with  newspapers  in  north¬ 
ern  states  for  Liebig  Extract  Company, 
Francis  Draz  &  Company,  Red  Cross 
Bouillon  Cubes,  Fuller  Building,  Xew 
York.  Will  also  handle  the  advertising 
for  Devoc  &  Reynolds  Company,  paints, 
14  West  Lake  street,  Chicago,  and  101 
Fulton  street,  Xew  York.  Reported  will 
place  the  advertising  for  Condit  Electric 
Manufacturing  Company',  Boston. 

Montgomery  -Advertising  Company, 
Mutual  Life  Building,  Jacksonville,  Fla. 
Placing  orders  with  newspapers  for 
Jacksonville,  'Fla.,  Heights  Real  Estate. 

Harry  Porter  Company,  15  West  44th 
street.  Xew  York.  Reported  will  make 
up  a  list  of  newspapers  during  this 
month  for  Thomas  Leeming  &  Company, 
“Baume  .Analgeskiue  Bengue,”  130  Wil¬ 
liam  street.  Xew  York. 

Strang  &  Prosser  .Advertising  -Agen¬ 
cy,  Empire  Building.  Seattle.  Placing 
orders  with  newspapers  for  Puyallup  & 
.Sumner  Fruit  Growers  Canning  Com¬ 
pany,  “Paul’s  Jam,’”  5000  Paul  avenue, 
Puyallup,  Wash. 

A'redenburg-Kennedv  Company,  171 
Madison  avenue,  Xew  A’ork.  Placing 
the  advertising  for  Halogen  Laboratory, 
“I-O”  Ointment,  25-31  John  street, 
Amityville,  X’ew  A'ork. 

-A.  McKim,  Ltd.,  Lake  of  the  Woods 
Building.  Montreal.  Will  place  advertis¬ 
ing  in  Canada  for  the  British  Industries 
Fairs  to  be  held  in  l^ndon,  Birming¬ 
ham  and  Glasgow  next  February. 

James  Fisher  Company,  386  A'^onge 
street,  Toronto.  Placing  a  series  of  dis¬ 
play  ads  for  the  Furniture  Manufactur¬ 
ers'  -Association  of  Canada,  large  space 
being  used. 

J.  J'.  Gibbons,  Ltd.,  119  Wellington 
street,  Toronto.  Will  have  the  publicity 
in  charge  for  the  Imperial  War  Relief 
Fund,  an  appeal  for  which  is  to  be  made 
throughout  Canada  during  .Armistice 
Week. 


Circulation  sells  in  New 
York  for  50%  more 
Daily  and  100%  more 
Sunday  than  any  other 
New  York  Morning 
newspaper. 


Famous  Wits  of 
History 

A  short  magazine  page  feature 
twice  a  week. 

Beginning  June  29th. 

NEWSPAPER  FEATURE 
SERVICE 
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Smith,  Denne  &  Moore,  Lumsden 
Building,  Toronto.  Have  been  placing 
large  space  ads  in  the  Canadian  press 
for  the  Shoe  Manufacturers’  Associa¬ 
tion  of  Canada,  urging  the  use  of  Cana¬ 
dian-made  footwear. 

Simpson  .Advertising  Service  Com¬ 
pany,  Syndicate  Trust  Building,  St. 
Louis.  Has  obtained  the  accounts  of  the 
-Adams  Spiral  Plow  Company,  St.  Louis; 
Voss  Brothers  Manufacturing  Company, 
Davenport,  la.,  and  the  Bloomington 
Nurseries  Company,  Bloomington,  Ill. 

Gardner  Advertising  Company,  1726 
I.x)cust  street,  St.  Louis.  Planning  to 
start  in  daily  newspapers  a  campaign 
for  the  package  goods  department  of 
the  Hanley  &  Kinsella  Coffee  &  Spice 
Company.  Walter  C.  Becker,  sales  pro¬ 
motion  manager  for  the  grocery  store 
division  of  the  Gardner  Advertising 
Company,  and  W.  C.  Heffron,  manager 
of  package  goods  for  Hanley  &  Kinsella, 
have  just  completed  an  extensive  tour 
through  the  H.  &  K.  trade  territory. 


Golden  Anniversary  in  Woodstock 

Woodstock,  Ont. — The  Daily  Sentinel- 
Review  a  few  days  ago  celebrated  its 
fiftieth  birthday  and  G.  R.  Pattullo,  who 
founded  the  Sentinel  in  October,  1870, 
wrote  a  five-column  story  telling  of  his 
early  experiences  and  of  some  of  the 
more  famous  graduates  of  its  editorial 
and  business  staffs.  .Among  those  whose 
“paternity”  is  claimed  by  the  Sentinel- 
Review  are  Joseph  G.  Elliott,  now  presi¬ 
dent  of  the  Kingston  (Ont.)  Whig, 
Balmcr  Watt,  of  the  Edmonton  (Alta.) 
Journal,  and  George  Pattullo,  of  the 
Saturday  Evening  Post  staff,  who  began 
newsnaper  work  on  his  father’s  paper 
as  a  “cub”  reporter,  getting  $2.50  a  week. 


Known  Throughout  the 
World 

Why  are  advertisements  cominR  from 
England,  France,  Italy,  Norway  and 
South  America  publi.shed  in 

l^ittaburg  Biapatrli 

Because  it’s  the  Pittsburg  newspaper 
known  throughout  the  world. 

Branch  OA:r«: 

Walla''e  G.  Brooke, 
Brunswick  Building,  New  York 
The  Ford-Parsons  Co., 
Marquette  Bni.ding,  Chicago,  HI. 


The  Mount  Vernon,  N.  Y. 

DAILY  ARGUS 

carries  more  display  advertising 
than  any  other  newspaper  in 
Westchester  County 
This  is  an  acknowledgement  of 
its  power  that  the  advertiser 
should  heed,  if  desirous  of 
reaching  the  people  of  Mount 
Vernon 

GEO.  B.  DAVID  &  CO. 

Foreign  Representative 

171  Madison  Ave.  NEW  YORK 


Leased  Wire  Service 
Foreign  News  Reports 
“Pony”  Services 
Teletype  Service 
Mat  and  Mail  Services. 

Speed — Reliability — Quality 

International  News 
Service 

lOth  floor,  World  Building, 
New  York 


Rocky  Mountain  News  2  Cents 

Denver. — The  Rocky  Mountain  News 
has  increased  the  price  of  its  street  edi¬ 
tions  to  two  cents.  .An  advance  in  rate 
by  mail  has  also  been  made.  To  cover 
postal  charges  the  price  to  mail  sub¬ 
scribers,  effective  October  .1st.  is  90 
cents  per  month  for  daily  and  Sunday 
circulation.  The  three  afternoon  publi¬ 
cations  in  Denver  have  retained  the  old 
price  of  2  cents. 


“Keystone”  Meeting  Postponed 

PoTTSviLLE,  Pa. — The  meeting  of  East¬ 
ern  Pennsylvania  publishers,  which  was 
to  have  been  held  here  October  11  on 
the  call  of  W.  P.  Kemble,  of  the  Mt. 
Carmel  Item,  was  postponed  indefinitely. 


THE 

NEW  YORK 
EVENING 
OURNAL 

has  the  largest 
circulation  of 
any  daily  news¬ 
paper  in  Amer¬ 
ica 


Remember  Perth  Amboy  and  the 


Evening  News 

In  making  up  your  lists. 

F.  R.  NORTHRUP 

Foreign  Rapresentative 
303  Fifth  Ave.,  New  York  City 


“Loi  Angelo — The  largest  city  In  the  West.” 
IN 

LOS  ANGELES 

IS  IT  THE 
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134,686 

Largest  Daily  Circulation  in  the  West 
Representitlns 

New  Yorh  Chicsgo 

Later  J.  CIsrtc  G.  Logan  Payne  Co. 
604  Tlom  BISg.  432  Marqiotto  BISg. 


Million 
Dollar 
H  e  a  r  s  t 
Features 

The  World’s  Greatest  Circulation 
Builders 

International 
Feature  Service,  Inc. 
New  York 


Editor  &  Publisher  for  October  16,  1920 


It  Pays  to  Advertise 
in  the  South 

.  SOUTHEBH  LIST, 


For  the  year  1919,  the  total  value  of  crops 
produced  hy  the  Southern  States  was  $7,022,- 
012,000  or  44%  of  the  entire  crop  value  of  the 
United  States. 

The  increase  in  value  of  the  cotton  crop  of 
the  Southern  States  has  been  considerable, 
but  the  great  increase  in  diversified  farming 
in  the  South  has  been  responsible  for  the 
vast  proportion  of  this  increase  in  the  value 
for  1919. 

The  South  is  now  prosperous  and  it  is 
because  her  farmers  are  prosperous.  The 
farmer  creates  wealth  and  it  must  be  so  be¬ 
fore  other  business  can  prosper. 

Tlie  following  newspapers  cover  the  most 
populous  portion  of  the  South  and  the  use  of 
these  dailies  will  enlist  the  local  dealers  for 
pushing  your  product: 


8.600 

10.009 

ALABAMA. 

Circulation 

lines 

Unss 

Birmingham  Age-Herald  . . . . 

..(M) 

82,168 

.09 

.07 

Birmingham  Age-Herald  . . . 

...(B) 

25,427 

.105 

.06 

*Birmingham  Newi  . 

...(S) 

60,000 

.15 

.15 

-Birmingham  Hews  . 

...(E) 

60,000 

.15 

.15 

-Mobile  Mewi-Item  . 

...(E) 

10,200 

.08 

.08 

Mobile  Register  . 

..(M) 

28,185 

.06 

.06 

Mobile  Register  . 

...(S) 

88,810 

.076 

.076 

FLORIDA. 

-Jacksonville  Hetropolia  ... 

...(E) 

20,740 

.05 

.05 

Florida  Times-Union,  Jaoksonville 

(MAS) 

28,980 

.07  (8o  8) 

.07  (8e  B) 

*Palatka  Morning  Post..**.. 

...(M) 

1,450 

.0122 

.0182 

-Pensacola  Journal  . 

..(M) 

6,216 

.085 

.026 

-Pensacola  Journal  . 

...(S) 

7,900 

.025 

.085 

Pensacola  News  . 

...(E) 

5,652 

.08 

.08 

GEOBGIA. 

Atlanta  Constitution  . 

...(M) 

52,887 

.10 

.10 

Atlanta  Constitution . 

....(S) 

59,388 

.10 

.10 

Atlanta  Georgian  . 

...(E) 

39,488 

.10 

.10 

Atlanta  Sunday  Amerioan.. 

...(S) 

94,811 

.15 

.15 

Augusta  Chronicle  . . .  •  • 

...(M)  1 

1  9,882 

.085 

.085 

Augusta  Chronicle  . 

...fS)  1 

Augusta  Herald  . 

...(E) 

13.535 

.05 

.05 

Augusta  Herald  . 

...(S) 

9,775 

.05 

.05 

-Columbus  Ledger  . 

(EAS) 

7,908 

.08 

.08 

Macon  Telegraph  . 

...(M) 

19,009 

.06 

.06 

Macon  Telegraph  . 

...(S) 

19.009 

.06 

.06 

Savannah  News  . 

(MAS) 

20.979 

.055 

.06 

-Savannah  Press  . 

...(E) 

14,696 

.04 

.04 

KENTUCKY. 

*Louisville  Herald  . 

...(M) 

48.716 

.09 

.09 

-Louisville  Herald  . 

...(8) 

68,508 

.09 

.09 

LOUISIANA, 

New  Orleans  Times-Ploayune.  .(M) 

76,171 

.15 

.18 

New  Orleans  Times-Picayune 

i...(S) 

92.860 

.18 

.18 

New  Orleans  Daily  States.. 

...(E) 

41.275  ) 

.10 

.08 

New  Orleans  Dally  States... 

...(8) 

41,275  1 

New  Orleans  Item  . 

...(E) 

68.680 

.18 

.18 

New  Orleans  Item . 

...(8) 

84,717 

.16 

.16 

NORTH  CAROLINA. 

Asheville  Citiren  . . 

...(M) 

12.098 

.04 

.04 

Asheville  Citisen  . 

... (8) 

10.059 

.04 

.04 

Charlotte  News-Chronlele  . . . 

(EAS) 

10.849 

.04 

.08 

Charlotte  Observer  . 

...(M) 

18.488 

.055 

.04 

Charlotte  Observer  . 

...(S) 

20.442 

.06 

.05 

Durham  Herald  . 

...(M) 

6,241 

.08 

.08 

Greensboro  Daily  News . 

...(M) 

16.289 

.06 

.00 

Greensboro  Daily  News . 

...fS) 

22.165 

.07 

.06 

-Raleigh  News  and  Observer. .  (M) 

28.919 

.06 

.06 

*Ra1eigh  News  and  Observer. 

...(S) 

25.881 

.06 

.06 

Wilmington  Star  . 

...(M) 

6.850 

.04 

.04 

-Winston-Salem  Journal  . . . 

...(Mi 

6.960 

.04 

.04 

-Winston-Salem  Journal  _ 

....(8) 

6.612 

.04 

.04 

^Winston-Salem  Sentinel  . . . 

...(E) 

9.403 

.04 

.04 

SOUTH  CAROLINA. 

Anderson  Mail  . 

...(E) 

4.225 

.02 

.09 

Columbia  Record  . 

...(E) 

18.085  ) 

.05 

.06 

Columbia  Record  . . 

....(S) 

13.127  { 

Columbia  State  . 

...(M) 

28.620  ) 

.06 

.06 

Columbia  State  . 

...(8) 

24.700  ( 

Greenville  News  . 

(MA8) 

9.525 

.045 

.04 

Greenwood  Index-Journal  . . . 

...(E) 

4,285 

.085 

.025 

Spartanburg  Journal  &  Carolina 

1 

Spartan  . 

...(E) 

2.958  1 

.04 

.04 

-Spartanburg  Herald  . 

...(M) 

4.353  r 

-Spartanburg  Herald  . 

,...(8) 

5,550  J 

TENNESSEE. 

-Chattanooga  News  . 

,..(E) 

18.995 

.05 

.05 

Chattanooga  Times . 

...(M) 

24.600) 

.07 

.07 

Chattanooga  Times  . 

...(8) 

28.148  ( 

Knoxville  Sentinel  . 

...(E) 

81.008 

.06 

.05 

Memphis  Commercial  Appeal 

...(M) 

81,185 

.16 

.15 

Memphis  Commercial  Appeal 

l...(S) 

116.428 

.19 

.18 

*Nsshvil1e  Banner  . 

...(E) 

1  41.918 

(  .07  • 

.07 

*Nashville  Banner . . 

,...(8) 

)  .08 

.08 

Nashville  Tennessean  ....  (ME&S) 

46.507 

.09 

.09 

VIRGINIA. 

tBristol  Herald  Courier  . . . . 

(MAS) 

15.818 

.04 

.04 

Danville  Register  and  Bee.. 

(MAE) 

9.787 

.04 

.04 

Newport  News  Times-Herald 

l...(E) 

8.728  ) 

.05 

.05 

Newport  News  Daily  Press.. 

(SAMi 

5.498  ( 

Norfolk  Virginian  Pilot . 

....(M) 

81,146 

.08 

.08 

Norfolk  Virginian  Pilot . 

....(8) 

89,288 

.10 

.10 

Roanoke  Times  . 

(MAS) 

28.854  ) 

.05 

.05 

Roanoke  World-Newt  . 

...(E) 

10.849  i 

-Richmond  News-Leader  ... 

46.888 

.11 

.11 

Government  Statement!,  April  let.  1920. 
*A.  B.  C.  Report.  April  1st,  192C. 
tlncludee  Brietol,  Tenn. 


Editor  &  Publisher  for  October  26,  1920  > 


The  Print  Paper 
Situation 


At  the  present  moment  newspapers  are  mak¬ 
ing  contracts  for  1921  at  7J  cents  a  pound  f.  o.  b. 
mill. 


Prospect  of  a  7-  or  8-cent  price  is  compelling 
some  of  our  great  wasters  of  print  paper  to  plan 
to  curtail  use. 

There  has  been  a  decided  break  in  spot  ton¬ 
nage — domestic  supply  being  offered  as  low  as  9J 
cents  mill,  and  foreign  down  to  7J  cents  c.  i.  f. 
New  York. 

Jobbers  with  heavy  tonnage  bought  at  high 
prices  for  a  rise  are  seeking  an  outlet  for  their 
stocks  at  lower  prices  than  they  paid  for  it. 

Continued  conservation  of  use  and  refusal  to 
buy  at  fancy  prices  are  now  more  important  than 
ever. 

Newspapers  dealing  with  marginal  mills  will 
do  well  to  continue  to  keep  them  turning  out  news¬ 
print.  In  a  few  weeks  I  expect  to  be  able  to  show 
them  a  way  to  freedom  from  the  grasp  of  those 
charging  unreasonable  prices  for  ground  wood. 

JASON  ROGERS, 

.  Publisher,  New  York  Globe. 


New  York,  Oct.  14,  1920. 


